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Brand Loyalty Abstract

The purpose of this study is aim to develop and verify the consistency of a structural
equation model examining how quality and value affect brand loyalty for the Chiang Rai
Brand in Chiang Rai Province. Data was gathered from 400 customers of Chiang Rai
Brand products using purposive sampling. Questionnaires were employed to collect the
data, which was then analyzed using statistical software to obtain basic statistical results
and confirm the model through structural equation modeling (SEM).

The study found that the developed structural equation model of quality and value
affecting brand loyalty in the Chiang Rai Brand was consistent with the empirical data
and demonstrated a good fit. Product quality and product value factors affected brand

loyalty in Chiang Rai Brand products with factor loadings of 0.95 and 0.62, respectively.
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For product quality variables, ease of use had the highest effect on loyalty, followed
by meeting customers' minimum requirements of customers, and standards certification,
with factor loadings of 0.94, 0.80, and 0.69, respectively.

Regarding product value variables, the monetary value of Chiang Rai Brand products

had the greatest impact on loyalty, followed by emotional value, and social value. The

corresponding factor loadings were 0.97, 0.92, and 0.61, respectively.
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Standardised Squared
Indicator Factor Regression Multiple Indices Model Cut-off Value
Correlation Fit Requirement
Weights (A)

(R2)
BL <--- PQ .947 0 X2/df 1.228 <3
BL <--- PV .620 .206 p .053 > .05
AT < BL 930 865 CFI -996 > .95
BH <--- BL .927 .860 TL 992 > .95
EV <--- PV 915 .838 RMSEA .036 <0.8
S\ <--- PV .614 469 HOELTER 401 > 200
MV <--- PV 972 .944 P=0.05
PQ1 <--- PQ .802 .643
PQ2 <--- PQ .694 482
PQ3 <--- PQ 718 .516
PQ4 <--- PQ 722 521
PQ5 <--- PQ .942 .887
AT1 <--- AT .897 .805
AT2 <--- AT .952 .906
AT3 <--- AT .873 762
BH1 <--- BH .952 .656
BH2 <--- BH .785 617
BH3 <--- BH .701 491
BH4 <--- BH .861 777
MV1 <--- MV .553 .306
MV2 <--- MV .610 .372
MV3 <--- MV .902 .813
Sv1 <--- SV 791 .646
Sv2 <--- SV .758 574
SV3 <--- SV .804 625
EV1 <--- EV .506 .385
EV2 <--- EV .683 467
EV3 <--- EV .585 .342

%NWF_IL‘V\@} P > 0.05
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