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Abstract

The purposes of this research were: 1) To study the opinions of Thai consumers about the
adoption process of Electrical Green Label Products; and 2) To compare the levels of opinions
through the adoption process of the products classified by demographic background of
consumers and their green consumer behaviors. This quantitative study used the survey
method with 400 Thai consumers throughout the country, and using multi- stages random
sampling. The questionnaire was approved by testing validity (IOC = 0.79) and reliability (Alfa=
0.87- 0.91). Descriptive statistics were used for analysis, and tested hypotheses by t-test and
F-test, and continued testing with LSD when the differences were found. The two main findings
revealed 1) The adoption process of the products were 1) Awareness stage: consumers knew
the products at moderate level, 2) Interest stage: consumers paid attention at high level, 3)

Evaluation stage: consumers evaluated at high level, 4) Trial stage: consumers tried at high level
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and 5) Adoption stage: consumers accepted the products at high level; and (2) Comparisons
of the opinions of consumers through the adoption process, 1) Consumers who had different
genders had different opinions about awareness. Male had higher awareness level than
female. Consumers who had different ages had different opinions in adoption stages.
Consumers who had ages more than 46 years old had higher adoption level than 26-35 years
old consumers. 2) Consumers who had different green products consumption behaviors had
different adoption process in awareness stage, interest stage and adoption stage at 0.05 level
of significance. The conventional green had less awareness and less acceptance than the
active green and the drifter green. Then, it is recommended that the producers should provide
knowledge and understanding about green label electrical products through personal selling
and social media, along with participating in the green products exhibition at national level to

gain more acceptance from consumers.
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1 2 4 5
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1 2 3

DU 1 mMaIzan 3.66 3.44 3.14 | 13.535 | 0.000*

Tuft 2 malwanuaule 440 | 4415 | 3.99 | 10500 | 0.000
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wg@anssunsuslaa | wg@anssunsuslaandanmriaidien
HAAA W LTS 1 2 3
1 - 0.051 0.000*
2 0.051 - 0.153
3 0.000* 0.153 -

137



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Songw>™ Prince of Songkla University

Vol. 14 No. 1 (January - June 2024) H

a13197 16 ugAIHaNMIMaFaUFNNAz Udaifiasa1ndT LSD wuiguilaanidnndnssumanilnanfaimid
WHIANFEZAIN TITAUANNAARUAINTIUIRATANTUNRAN AU 2 LL@m@iN’ﬂ’mﬁu‘ﬂﬂﬂﬁLﬂﬂﬁLLﬁ I@mmjuﬁlﬁﬂm

v ' a a ea A v ' oA A v
muazmnlwmma‘lﬂwawa@mmmmmmuasmwn@ummmLm

A1319N 17

MINagaUaaltaIfI835 LSD ¥a9nIzUIuNIILaNTUNRAN YT 5 Lﬁagmmmn@haimdvawnﬁmmmw?fnﬂ

wg@anssunsuslaa | wg@anssunsuslaandanmriaidien
HAAN RN ALDE 1 2 3
1 - 0.783 0.001*
2 0.783 - 0.010*
3 0.001* 0.010* -

NA397 17 kamInareusuNAIRdaLitasfiedT LSD wohduilnaffingdnsumailnanfainsidge
ANFZAIN VTLAUANMNAAUADNTZUIUNSTANTUNRAN A IWN 5 LL@m@mmﬂ;‘TU%Inﬂ?(L“ﬁmLLﬁLLazﬁLﬁmmum:Lm

I@ﬂmjmﬁrﬁmmua:mnnau%’uwﬁmﬁmﬁﬁﬁmﬁfa 8NINNG 2 ﬂajuﬁﬂdnm

8. anisama
X ' o v A  a ¢ A Aa A a S ' [
nnnIAnsWL sraumIiIneianusiiasesls Wi nfiesesmunsaandevesguilnaegluszauthunans
Qg/’ kg 4 lﬂl 4 v a v o Qs Qs o é ) Y Y al U Qs
ni# 2ntliasananizanedasltiwihguilnaanaldenudayivamndszvdalvives 5 Ssanlvuilnaldtenda
a ' = A % o o o A2 ' v a A o
duatadugisan Sireandoinudauuziiizas Nath et al, (2013) Saiguaiinslifgslamemadusioduszdunis
v A o g8 o Y o & _ a I o v a o ¢ A . a ' =
HANTUNRAA U 397 MaanUenda Wiwas 5 Janulaadudniuniansitnsasls iihanninaandien agne bsneny
Tugulwanwaula mavsudu neseslfuszoeniunianuaiinsadl Wi ndieasmansamnidvagluszauann visit
d'l a a 3 6 d'l a o 1 Aa o s =1 o a v &) A.
onudesnnniftundadmsiiateslt Wi danudndudefiadsziriu uazimsianenianyawldidufiaula
#anNa N Tunaun1sUsin QU?Inﬂelﬁmiﬂi:LﬁuImm”umﬂ I@mam:luﬁadqmmw waztaIasld lWwnaacdn
@ ' o a o A 1% o ) A ' o A A, '
suanpdauywdldniniigunind Gixanadasnun1sdneves Nittala and Moturu (2023) Gwudn Tasbwnilifidinadia
woAnssumidendanusiaden laund anulFssuazanuazaInlunsleinn aaanauaNNIuAaTaLAaNIAIATIN
NRANDAT FIRINAGOTUN 4 ABIUNITNARDIMT UN1INABILTNINAULTUNK IINAITANBIEIND mnﬁgaﬂﬁ’h
A o ¢ A Ao A a & A o a o a v a ' a A & a M oA
HAaAmiLaTealg i AfiiaTasnansasndondufianuauiedanais fuilnazoovdioduingedudn udlidiu
10% wnfiga 7si mnguilnadasiradulunangaiuly dldldseandasnumdidasasaudiuuin madnsna
1 v Q) 1 a { AI A/ ¥ v L ‘a o a té 1 v a’ a 1 =)
wui fuslnasandnoduiiiadui seandasnunanisdnmvasgudiaundnying (2565) Tawuiguilnaduddnodu
A X a v da a A o a £ L Aa A A v A o A
WWadaRuaMiduiasdariwiasauinudnlunsav i 20% Wathsunugudnandné
NANIINARBUFNNAFIUNLIN ;ﬂ"u'ﬂnﬂﬁﬁl,wﬁ@hdﬁ'uﬁi:éfummﬁmﬁu@iam:mumsmau%’uNﬁmﬁmsﬁ
w3aslE Wi ndiesasninoasnidisauandranu ludunmsiiniwamoianannniuweandgs Nl o1aitiasanainiuiu
sy @vasnamandanuudounss sudauazun lwdywinganueIadls iWdainniunands ww 519 W ludszime
Tnaduwamsainniunandy TisoaaaaInUNaNI3ANYIT09 Sewwandi and Dinesha (2022) TIWU71 walinasa
wpdAnssumsdaiataslimeluinulszinndidnniafing annms@ngIwnuin ;juﬂﬂﬂﬁﬁmq@mﬁuﬁs:@”ummﬁmﬁu
. @ A o e A Aa A A ' o & [ v A Aa
danszuanmisaniundanmiiatasltinindiesaamansasndouandraniu ludunissansu guilnafidargann
& R & o ) A A A ' . Aa ° ' o @ Ao a o A
asud 46 DUuld I¥nssansundaddornnniingunfienydinit 46 § seaadasnunuidvrasuniinesvaian

= ' ' v @ . 4 A o a a
(Muangtum, 2020) Fawuiiaunga Baby Boomer fuwiliudumeniudwigign a1afiasanisuilnafiongainazis

138



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

Journal of International Studies
Songw>™ Prince of Songkla University

U7 14 21UN 1 (unmaw - Tgwen 2567)
= £ v v = o K n' v t:i A' :&’ £ £ o > = oq: ,;’
fanuwsaumadunelduazianuasninidymsunesasniiuduaylddis uazdisaaasasnunamsdnsaah
A L v oA A A % o A o ¢ A Aa A A ' oA
'ﬂwmmuﬂmmﬂumLm”lﬂmmamuwa@mmmmsaﬂ"ﬂﬂﬁmuLmammmmm’uﬂ'smnﬂfnnquau

saydlddn mIvensunAanuaiiaTasls Wi ndinTasnansamnidoivesguilnaetadszauanuduiania livu
J “4 o v nl v a Y Aa v al Qq; d U =1 = L
muﬂumﬁnmumLnﬂaauua:wn@mswaagwaml,a:;juﬂm “n\‘l‘ﬁLWi’]:ﬂ’ﬁ‘Uaa‘lzqkfy’](ﬂl“}mﬂﬁﬂL’DEJ’JL]J%@]’J’]%JﬁﬁJﬂﬂﬁ]"IJaG
HHAANABINMILEAIANNTUAATOUADFINIANDUUAZFINY (ROLUBFIWIAGEN INE, 2564. . 6) mm:ﬁﬁu’ﬂnmaaﬁﬁaa
WIaUNTTINT0TIN L EaI00NDIANNATERINLIBIFILINN DN HInNITaka MR LA Ta LT AN T AT 9nane
aanden

9. VDLAWDUNE
9. 10 DLAWBDHWEINNNANIITIVY
[ ° o o A [y @ Yo o A
9.1.1 VOLARALWAIMSUANLWFIUIAR DN 1N Glug'm:L&J%g«_mnu@‘u,afmon’lmmnme

1) MNMIANBINLIN ;@%ImsTaj’ﬁ'nm%ammmmmﬁmlm:ﬁuﬂmﬂma AI%H RIBINWNTURATEY

Aaa

Lﬂ%iammmmﬂL‘ﬂmﬁoms%"amﬂﬁﬂswwu%’uﬁuwmmammm‘imLﬁiaaﬁ?'mm'lm%aﬂ'u arlEnguauniiangwace
anudauazmInaaulavasnguilmung (Influencer) inaaumnud (Content) uulmduadidiy (Social media) uaziiulad
(Website) I@]m’hLauaﬂ]’agaﬂsﬂwﬁmammmﬂmiﬁmu wasvnegssinENasaLiie

2) a%ammmwﬁfﬂj’tﬁﬁuﬁuﬂnﬂ IwAneNuIUAaTaUd o IANLAZFILIARDY Iﬂmmmﬂﬁlﬁgﬁinﬂw

o &

a = = J o v A s Ad 4 = v = 1 v
naaA MM NNaaAlsINnd dauwedszlomivasnsltnianmsindinIasnunsaannidoiuasdaidavasnisiiles
NAAA N AT IR N BRANTEN

3) wan1vgndmudansidanwuin ;@%Imﬁaamsm%awmmmnLﬁﬁﬂﬁ@ﬂ”%ﬁﬁsl,l,azl,ﬁaﬁﬂ 28N lu

a A a o v R ' a v . v oa a a ' = a a . .
@@ﬂNﬂ@lﬂm‘Vﬂ@ ﬁ]:l‘mmmgan’nLfluaummqu (Premium) LLﬂZEﬂ‘]JiIﬂﬂLﬁ%BLW&IL@l%J'T]ﬂ’JﬁJLLEI‘lJW@Lﬂ’ﬁ% (Application)

&l

A o o & o @ ' A o A o o o o a o
ARIVITDANWI AR NI TUTERTANRINWLAZA PN aAR I be Tasdudpiauanuzawmdulangnimosa1iuaiwIasay
Inslivawwiansuauanudasmavasguilnada
9.1.2 ABlENOUNTAIRIUDIANIANAANA AN AT Il

1) ;gwﬁmﬁaaﬁmm%aé'@]ﬁIcﬂuﬁaaNﬁmmuﬁaﬁmuwammmﬁm INNTANEINLIN Qu’%lmﬂsuﬁmm:
NARBILTIUIZAVNIN NOWNITUDNTUNEAN WK @993 m§mn°’msﬁﬁvl@‘1”§‘um%awmmmm‘ﬁmﬁaaLﬂuﬁuﬁﬁﬁﬁqmmwﬁu
9 Vl,;ximaﬂma;juﬂnﬂ wazaa3gIuTeIa3ad s i ndasnidoiaisusasns laass autaimuaaIn1ssUseIasIN
Wen gontwianiasadlng

v A a s 6 A A A 2 a' d'l U ni J a' A
2) mﬂawa@wammwmaalﬂﬂﬁmmmmmmnwmwmLuaomﬂ@unuﬂgwu a7 laitAn 10% Wi
' v A Ao A o A AL A & a A 4 a e a o AN a 4
IINMIANBINLIN Euﬂmmﬂmumaausmmmlmwmmgwuaﬂvlmﬂu 10% WaALUNUARMN LT LaTaInINLaaINn
Va0 A9t Qwﬁﬂmw‘hl,ﬁumiﬁamimsmm@lﬁﬁu’%‘[m m:%ﬁfﬂﬁammﬁmmﬁvlﬁ%'umﬂmﬁaﬁuﬁ”’]ﬁﬁm%ammsJ
a o o Aa AL & a =2 & e A o €A A

aa e A FNAUTIANERATIBWNITY LagaTunudiasndsylusiin lasuanuiad i ae)

3) MNNMIANHINLIN Qu’%‘[ﬂﬂﬂ'aj"ﬁ'ﬂm%ammmmﬂLﬂmimzﬁumuﬂma A9 aaﬁnsﬁwﬁmmﬂﬁmmf

U 1 L IA 1 { o =) v a v U U v
Al uwinawe smLﬂummnﬂﬁmmsnmLauaaumLLazaﬁmaﬂvxgﬂmm’Lﬂm’auﬁammamima:LSU@
iagaa,mm‘ﬁmmﬂl@TLLusu@Tmaqu’%ﬁ'ﬂ;\J}"mﬁ@ Lﬁaai’wamwm%aﬁﬂﬁﬁu’ﬂm
v A o a a 6 n:'l ai v 4'1 a 1 a v A A
4) g}ma@mimwa@mmmmsaﬂ‘*ﬂﬂﬂnﬂ@Lmawmmmmmsmlamw,aavl,ﬂiwmuuamaummmm
Qs tﬂl I v Yy o al U L ‘&/ [} QI Qllﬂl dl 1 v 1 "

seaulszineg Lwammaiwlvxauﬂmgammwamumﬂmu lasawizag3ds mﬂﬂma'ﬂmmsnaomﬂ%nmugu’lﬂmsl

o v t&/ a 1 ' tﬂq‘ v s v 1 = tg/
‘Y]’N’THEL%NWWH% LATIZHRINNIINARDURUNAITWANLIN ﬂ%ﬂiﬂ&lul%ﬂﬂiilﬂ&liﬂuﬂElﬂ’]’]ﬂﬂ&l'ﬂ&l?J’]EJ 46 flmuvl,ﬂ

9

139



Jasais3inAfAnuv
> UKIDngndgavuaiunsuns

o Journal of International Studies
Songw>™ Prince of Songkla University

Vol. 14 No. 1 (January - June 2024) H

9.1.3 ForauaunsBonlsunsdmsunitsnumasgiiierfasiumsguaiowiadon
1) whsnumeszasgndsdamiiniesiuwndas I@ﬁLmsnluwL‘%uumaoﬁfﬂL‘%Uunmzﬁufuuazsmwﬁlﬁ
mmjmwL“}Tﬂﬁ]ﬂ”ﬂé’%@ﬂwaam’sﬂan%aumn%u
2) spunaadsiuloneiriomiaguilag lasdaanifias 1w iiadoniadmsiasnidorsmuisninly
sangaunitle
3) NA33AINsL TN AT AR UUTENGHAS naaa3aald Wi Aldsunssusesadasninoasnidon
Lﬁmmﬁgamlﬁm‘ﬁﬂhﬂﬂﬁ
9.2 Taanaunzdmsumsdseaodaly
9.2.1 asAnmNAaAIingudunananuaa afiaiasls s
9.2.2 ansAnmndadawinudasivFaaadeuludsamnii duns@nsgsin
9.2.3 MIANWIE N ﬂryml,m:qﬂaﬁﬂmaaQu'%lmﬁ"laj%amﬁmﬁ‘wﬁﬁﬂuﬁmﬁ'ﬂ?mmﬁau

LaN§1591999

NINAILANNAN NENTHNSNENNTB TN AU RIWIAR DN, (2566). UAUUAUANIIAIUNITIANM I VLYY TN A AU 2
(W.71. 2565 — 2570). https://www.pcd.go.th/wp-content/uploads/2023/02/pcdnew-2023-02-20_06-35-
59 190336.pdf

muﬁam‘%wqmmw?mmﬁau. (2561). TILIIUNINTINATIERNITFITIUAATIVTINTDYRNAFHINIATINTIANS
W:]@7n5m§u‘§fnﬂZum'g‘u’?Znﬂﬁuﬂ”';ﬁiﬁuﬁmﬁhﬁﬁw@a”aﬂwfuﬁhgamwwmum. http://www.oic.go.th

TAN YFANL3Y. (2565). g/uzft?a?mﬁm% mﬂmﬁvmawnﬁm‘mwmgfuﬂnﬂ @iaﬂ'zym@”7umwzﬁﬁmaaﬁbm@a”amm:
nIsInuEI ESG. §1winand Inuuudng.
https://www.efinancethai.com/LastestNews/LatestNewsMain.aspx?ref

TUIANINFINN. (2022). u&/”ﬁmgafuﬁyau WIEANWYANTIN ‘gﬁ/?fﬂﬂ’ wiauTReduesnlan SME Usuaaagielsly
ANLNTIG. https://www.bangkokbanksme.com/en/expensive-and-willing-to-pay-for-environmentally-friendly-
products

$139501 3j91937y. (2564). wa?wamuju‘lmifﬁ/miﬁuﬂﬁéug'?ﬁ??"?@ﬁﬁf?ﬁu. fuuuwaawlail.
https://teams.live.com/meet/95725915160323

fisnyol usadsza. (2564). jf’mi?rbu’ma”aw Lﬁéwq@m@iam@nmﬁﬂ aoUusLRSUMIRaUININMaasuazinalulad
(8®IN.). hitps://www.scimath.org/article-science/item/12411-2021-08-23-05-59-36

TrydUwasns yywiaw. (2010). in3asfiofmiumIsamsaiaaoNet9sIbn. MIFIGNTUTIR, 24(73), 169-184.
https://s005.tcithaijo.org/index.php/DPUSuthiparithatJournal/article/view/246116

Wiy NoIliag. (2563). Lmeamsﬁ'@umamﬂL‘ﬁmmaanqiuQﬁd’mvl,@ﬁﬁﬂmwa”nmsw”@umazi'mﬂ;aﬁu. MIasduia
MIUaETuITIMITEAUTI NI TITF a397 7, 11(1). 369-378.
http://journal.nmc.ac.th/th/admin/Journal/2563Vol11No1_40.pdf

suans daznuia. (2555). aaniden amnFiunsavvasing, gudanuidudadunssanmiasuazvaaioduane.
http://www.chemtrack.org/NewsDetail.asp?TID=7&ID=719

59136 Funanen. (2566). sumFIansan lanuasaaaasanIng 11 2566. sntudsuaganng.
https://www.tei.or.th/th/article_detail.php?bid=119

ANENsEMITaNT amIngnsuaRes. (2563). Voice of Green: 1iialan twaim. E-book SuawINMIasalansiy.
http://bit.ly/2QIBKOI

140


http://www.oic.go.th/
http://www.chemtrack.org/NewsDetail.asp?TID=7&ID=719

IISEISINAANUN

U7 14 auf 1 (UnTAN — Towrou 2567) 10K LHIdnenasavuanuAsuns
q

Song»™  Prince of Songkla University

gluﬁﬁ]”ﬂﬂﬁﬂﬂm. (2565). Naﬁvﬂawqﬁnﬁmmsywwawmgfyﬂnﬂ‘ﬁi‘f@iaﬁ@mﬂm&/ﬂf}ﬁu@%}ua‘?ﬁn@ﬁaw uazuwa iy
m’mﬁuzam‘g}u@ﬁu ESG. https://www.kasikornresearch.com/th/analysis/k-econ/business/Pages/ESG-consumer-
z3337.aspx

amﬂ'uﬁldl,n@é”auvlm. (2564). giﬁauu:ﬁmmmﬁm. http://www.tei.or.th/file/library/book-Greenlabel_40.pdf

ﬁwﬁfﬂmummgmwaaﬂm:ms&lmiﬂmﬁmam%ﬁ. (2561). gmﬁma@ﬁmé? W.A. lbebe - be@o (BLEA).
https://www.nesdc.go.th/download/document/SAC/NS_SumPlanOct2018.pdf

Cheung, R., Lam, A.Y.C., & Mei, M. L. (2015). Drivers of green product adoption: the role of green perceived value,
green trust and perceived quality. Journal of Global Scholars of Marketing Science, 25(3). 232-245.
https://doi.org/10.1080/21639159.2015.1041781

Cochran, W.G. (1977). Sampling Techniques (3rd ed.). New York: John Wiley & Sons Inc.

Muangtum, N. (2020). Voice of Green n13aa1alanale insudsniflan 2020 991 CMMU.
https://www.everydaymarketing.co/trend-insight/voice-of-green-marketing-cmmu-eco-trend-2020/.

Nath, V., Kumar, R., Agrawal, R., Gautam, A. & Sharma, V. (2013). Consumer Adoption of Green Products: Modeling
the Enablers. Global Business Review, 14(3). 453—470. https://doi.org/10.1177/0972150913496864

Nittala, R. & Moturu, V. R. (2023). Role of pro-environmental post-purchase behaviour in green consumer behavior.
Vilakshan - XIMB Journal of Management, 20(1), 82-97.
https://www.emerald.com/insight/content/doi/10.1108/XJM- 03-2021-0074/full/html

Riserbato, R. (2021, November 26). What is Customer Adoption & How Can You Increase Your Customer Adoption
Rate. Hubspot. https://blog. hubspot.com/service/customer-adoption

Sewwandi, J. P. N. & Dinesha, P. K. C. (2022). The impact of green marketing tools on green product purchase
behavior: the moderation effect of consumer demographics. Asian Journal of Marketing Management (AJMM),
01(01), 89-114. https://doi.org/10.31357/ajmm.v1i01.5469

141


https://www.everydaymarketing.co/trend-insight/voice-
https://www.emerald.com/insight/content/doi/10.1108/%09XJM-%2003-2021-0074/full/html

