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Abstract
The study of online marketing mix affecting consumers'

decision to buy products from Shopee in Muang District, Phayao

257 doudszaunonmisaaloosulalfwadonisdadulodoaus

® ngaUlyaogusinaluwadinaliloo JoR3aw:190



Journal of International Studies, Vol. 13 No.1: January — Jane 2023
Prince of Songkla University

Province has the objectives of 1) to study the relationship
between consumer behavior; with the decision to buy products
from Shopee of consumers in Muang District, Phayao Province,
and 2) to study online marketing mix affects the decision to buy
products from Shopee of consumers in Muang District, Phayao
Province. Using the quantitative research, data was collected by
using questionnaires through Shopee’s consumers who live in
Muang District, Phayao Province and older than 20 years. The
statistics used for data analysis are descriptive statistics including
percentage, mean, standard deviation, and inferential statistics
analyzed by one-way ANOVA and multiple regression. The study
found that most respondents bought products from Shopee 1-2
times a week, spending 301-500 Baht per time, and mostly buying
products in the fashion and footwear category. The results of the
hypothesis test revealed that 1) the frequency of access, the cost
per time of purchase, and the type of products purchased were
differently affected to the consumers’ purchasing decision from
Shopee with statistical significance at the 0.01 level and 2) online
marketing mix in terms of price, place, privacy, and
personalization affected to the consumers’ decision to buy
products from Shopee in Muang District, Phayao Province with

statistical significance at the level of 0.01.

Keyword: Online marketing mix, Purchasing decision, Shopee
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