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Abstract

The purposes of this research were to study
Thai tourists” motivation and behavior to travel at
Talad Noi Community, Bangkok, Thailand and the
tourism components for attractions development.
This research was the mixed-method research that

included quantitative research and qualitative
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research. The samples were 246 Thai tourists and 5
tourist stakeholders. The questionnaire (coefficient
alpha = .814) and semi-structured interview were
used as survey tools. Quantitative data were
analyzed statistically by using frequency, percent-
age, means and standard deviation and qualitative
data were analyzed by interpretation. The results
were as follow; The most visitors were female
tourists as 64.2% and age 18 - 24 years old as
42.7%, Bachelor degree employees who had
income less than 15,000 Baht as 70.3%, traveling
this attraction for the first time as 66.3% and 69.9%
were travel with friend. The main reasons for their
trips were photographing as 33.9% and visiting
Talad Noi community museum as 19.2%. Most of
tourists wanted to visit this place again as 95.9%.
The majority of respondents had high level in all
motivation aspects including physical, cultural, and
interpersonal motivation excepted status and
prestice motivation was in moderate level. Talad
Noi tourism’s components were founded the local
community has just initiated into tourism with
disorganized management in attractions, amenities
and activities components. Therefore, the community
and its stakeholders should participate in tourism

management to develop the sustainable tourism.

Keywords: Behavior, Motivation, Thai tourists, Talad

Noi Community
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