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Abstract

The objectives of this research were to (1) study the relationship of customer expectations;
Quiality Perception Perceiving the Value of Collagen Supplements (2) Analyzing the influence of
factors affecting collagen supplement satisfaction (3) Analyzing the influence of satisfaction and
motivation on purchasing decisions of collagen supplements (4) Analyzing the consistency of
satisfaction structure equation models affecting purchasing decisions of collagen supplements with
empirical data, the data was collected using an online questionnaire, method through Facebook,
with a total of 523 participants. Data were analyzed by percentage, mean, and standard deviation
and path analysis. The results showed that (1) customer expectations correlated positively to
perceived product quality, and product quality perceptions had a positive correlation to the
perception of the value of collagen supplements; While customer expectations have no correlation
to the perception of the value of collagen supplements, (2) product quality perceptions are
indirectly influenced through the recognition of the value of products that directly influence the
satisfaction of collagen supplements. While customer expectations and product quality perceptions
have no direct influence on collagen supplement satisfaction, (3) satisfaction and motivation have
a direct influence on collagen supplement purchase decisions. (4) statistical significance of the results
of the consistency examination of the satisfaction structure equation model with empirical data. It
was found to be consistent with empirical data. Contains the value XZ: 179.887, Xz /df = 957, p-
value = .652, GFI = 0.971 and RMSEA = 0.000. Therefore entrepreneurs should pay attention to
Customer Expectations on product quality and Perceived Value. These factors affect Customer

Satisfaction as well as Motivation and can lead to purchasing decisions.
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