AFHITUIANTINGIND N15IANTT UazdAuAIEnS ISSN 2697-6609

%

nagnsnnsmataRIviagIiaemsiasuilagunwamiunguaUasTuldnualulwansanwamiuns
Digital Marketing Strategies for Dietary Supplements for Spornosexual Group in Bangkok
59l uasudhay! wazinigy Tundlanas?
Thirawut Saengmaneedech® and Bampen Maitreesophon?
A STUSTANAUAERSWardIANAN Y unTInedeuIuIRLaauese Ussinalneg
Faculty of Public Administration and Social Studies, Stamford International University, Thailand®?

Corresponding author: thirawut.article@gmail.com

o

SuiisuumA 18 n3ngIey 2566
Suitunlyummarn 10 omas 2566

JUNROUTUUNAIIY 17 IR 2566

unfnge

unAnuAfel TngUszasdiile (1) Anviviruefnasnginssuduslnromsaiuiioguam
dmsunquavesiudnyialuwnnswvmunmuns (2) Jinsgianimnsaldagdu TemauazgUasinves
53nv0 Ml eguamd I ung uaveslud nunaluwmng awmamiuas wag (3) tiausnagys

mMsnanRIvagsiaemsEs uiogunwd miunqualesiudnwialuannsunmumuns Tulagiu

¥

AustaaludsemalmednunniunlinudAgiunsguaa un e e InT i g snaemis

Y

[y

esuiyariulnegenngdlurglifitiiun sazdeiungualesiugnmalieudfgyiunisaua

Tumiuasiianssa wargunmuesmueaniolnlunquivilaad mingvesgsivemnsidduiiogunm

v = & £ o 3

FHeFufvdeyawuudunualldnannguitegalszvnsnqualesudnyialuunngannuuns

I = o o 1Y

MY 15 vi namsAnwmuinnguadesludnwialinnuddniumsguaguanesnueuazaulai

v Y

Ao X

a (% L3

xFendndusiomsasuiloguamlaeidadwanmvswdnd uiiduldadeddglunmsindulade
warllondor unsyemesulatiazeenlal lngwinunidnuusudndndusiomisiasuiogunin

NNYomamseyArariuanniuly MnranmsIeswiannwInaeuneglukaznguen nagnsNMINaIn

3

a LY

Adviasnidulszlevdog 98 wegsAvermsiasui ogunin lnenagvsn1snana Ivad mnzay
Usgnaunlgnislinisnaindungieuwees nistdavanlulefeaiine Mdadmuendndueisi
¢ & ¢ 1 U U ) YY a o yee A a o ¢ w
uwnasvlosude-neesulalnie 9 massnduiusliduslnasuifwewndindadunuivemuledang
Jmine uasaslavardagd ueilaeiavenannvemdad peiiluganeruremvesulatnig 9
namsAnwdasiesanuneriungAnssuiuslnangualesiudnya didouwunhliini@nuiiie
TeTgianindeNsiisanmnsaiiagdu lemausveUassalunisaiuiugsnasmnsiaSuiveaunin

dwisunguaesludgnmialulsumealnesgwedio

Y]

ANEARY: N15RAINARYE BSLEsLLEgUAIN nauaUssludnia

VOLUME 4, ISSUE 3, September — December 2023 | page 1


mailto:thirawut.article@gmail.com

AFHITUIANTINGIND N15IANTT UazdAuAIEnS ISSN 2697-6609

Abstract

This research article had the objectives (1) to study the attitudes and consumer
behavior on dietary supplements of spornosexuals in Bangkok, (2) to analyze the current
situations, opportunities and threats of the dietary supplement businesses for spornosexual
group in Bangkok, and (3) to provide digital marketing strategies for dietary supplements for
spornosexual group in Bangkok. The increasing number of consumers in Thailand was currently
focusing on their health, resulting in the rapid growth of dietary supplement business in the
recent years. the spornosexual group was the target group of dietary supplement business.
The researcher therefore conducted in-depth interviews with a sample of the spornosexual
group in Bangkok, totaling 15 people. The results showed that they took care of their health
and were interested in purchasing dietary supplements. Quality of the products were
considered as significant factor affecting their purchase decision. They purchased the products
via both online and offline channels, and also got to know the brands of dietary supplements
from different sources. Based on the internal and external environment analysis, digital
marketing strategies will benefit the dietary supplement businesses significantly. Digital
marketing strategies should include influencer marketing, online ads in social media platforms,
the product offerings through various online marketplaces, public relations to boost customer
awareness on selling channels of verified authentic products, as well as promoting product
quality as a unique selling point to customers in online platforms. This study provided insights
about consumer behavior of spornosexual group. The researcher suggests further studies to
analyze the current situations, including business environment, opportunities and threats in

operating dietary supplement business for spornosexual group in Thailand continuously.
Keywords: Digital marketing strategies, dietary supplements, spornosexual group
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