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Abstract

This research aimed to study the customer segmentations of Fixed Broadband
Internet market in Telecommunication industry of Thailand by focusing on association
between traditional customer segmentation methods, i.e., Demographics, Geographics, and
customer perception on worthy of products and services from Fixed Broadband Internet
operator. The other perspective regarding customer segmentation named Job-To-Be-Done
(JTBD) will be explored whether JTBD associates with customer perception on worthy of
products and services from Fixed Broadband Internet operator. To identify significant factors
in purchasing decision, the qualitative approach or in-depth interview was applied.
The significant factors served as inputs in questionnaire formation of the quantitative
approach. In-depth exploration both descriptive and inferential analysis (Chi-square test of
Association) based on survey of 428 samples were performed. Results showed that the
traditional customer segmentations do not associate with customer perception on worthy of
products and services while categorizing customer by JTBD do associate with customer

perception on worthy of products and services from Fixed Broadband Internet operator.
Keywords: Customer behaviors, fixed broadband internet market, customer segmentation
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