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Abstract

Nowadays, the café business is very popular. The café's popularity is due to the new
forms of tourism such as experienced travel and the growing trend of Instagrammable tourist
spots. The popularity of the café has resulted in an increasing number of cafés opening and
led to a higher level of competition by a tremendous number of cafés in order to take more
stakes in the market share. Nevertheless, due to the high competition and rapidly changing
preferences of consumers, many cafes had to close down shortly after that. Therefore,
entrepreneurs who want to survive in the market must recognize consumer behaviors. This
research aims to analyze what factors influence consumer behavior in cafés in Bangkok and
surrounding areas and what factors cause consumers to revisiting or be repeat customers. We
used an online questionnaire to collect data from sample groups who had experience with
cafes in Bangkok and its vicinity and then analyzed factors that determined consumer
behaviors in cafés including income, gender, age, marital status, food and beverage prices,
taste, promotions, locations, payment systems, services, café decoration, working space,
popularity among friends or family, social popularity, and customer complaint handling. The
results of the study point out that most of the samples visit cafés on average 1-3 times a

month. Popular activities when going to a cafe are eating, taking pictures, and socializing. The
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factors that influence consumers to choose cafes in Bangkok are consumer’s income and food
and beverage prices whereas the factor that influences consumers to choose cafes in the
perimeter is the social popularity. The factors that drive consumers to visit the cafe again are
the prices of food and beverages, popularity among friends or family, and social popularity.
The key findings of this study are fundamental services, such as food and beverages, are still
crucial, especially the reasonable prices of food and beverages. Promotions and location do
not affect consumer’s decision to visit café. Consumers pay more attention to social factors
such as the popularity among friends and family and social popularity or reputation of cafe.
This result indicates that the consumer's perception of visiting café is similar to travelling or

socializing. They do not concern on promotions or travel restrictions.
Keywords: Café, Revisiting, Tourism
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