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Abstract

Qualitative and quantitative researches were used to study factors influencing
consumer frequency of grocery shopping in Bangkok. 469 samples were selected, all Bangkok
Metropolitan Area (BMA) residents who were the primary shoppers of their families. Economic
order quantity (EOQ) and generation were taken into accounts, as well as ordered probit
analysis.

Results were that travel cost, represented by travel time and employment status;

inventory holding cost show as generation and education; consumption needs defined by
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household income, household size, number of children and teenagers; attitudes toward
grocery shopping and cooking; and behavior, such as frequency of home cooking, frequency
of eating ready meals and frequency of online grocery shopping were influential. These
findings are major factors in determining decision on frequency of grocery shopping at the

statistical significance.
Keywords: Shopping, behavior, supermarket
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Modell odel 2
Travel cost
JLULANAUNININAIT 30U -0.3678 *** -0.4012 ***
o@nlallantnaudsedn evnuuaviu) 0.7218 *** 0.7128 ***
Wiafiwnerdouenidios -0.0760
Inventory holding cost
%9918 54 -72 Y -0.4098 ** -0.2883 *
FEAUNSANYIFINIIUTEURI93 0.3651 * 0.3041 *
Consumption need
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Tesuanduluniizou 0.1721
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Attitude and Behavior
VirupRTiRen Y0 aUA 1.6156 *** 1.5769 ***
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mmaﬁummimummiuaﬂmu -0.0369
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ALAYEINITVINUDIMISUTLTS -0.1813
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cut3 3.2532 4.1355
cutd 4.0954 4.9660 ¥
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Chi-square Test 283.75 *** 153.51 ***
Pseudo R2 0.2590 0.2482
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5) weAnssu (Behavior)
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