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Abstract

This article aims to study the linguistic strategies found in the introductory
sections of the Thai textbook series “Wannakhadi Lamnam ” for primary school
students in grades 1-6, comprising 19 lessons. The study identified six linguistic
strategies for introducing content as follows: 1) introduction through names
2) introduction through elements of folktales 3) introduction through the values and
beauty of the stories 4) introduction through Thai idioms 5) introduction through
questions and 6) introduction through onomatopoeia, such as utilizing words that
mimic animal sounds. The six strategies highlight the varied linguistic techniques
used in Thai primary school textbooks to ignite curiosity and maintain students’

engagement with the core literary content.

Keywords: linguistic strategies, content introduction, Thai textbooks series

“Wannakhadi Lamnam”
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Abstract

The purpose of this study is to examine the relationship between the 4E’s
marketing strategy and the development of coffee and wine brand identities for
beverage tourism in Tasmania, Australia. The research was designed to apply a
quantitative methodology using a questionnaire as a tool to collect data from a
sample of 384 people using the G.W. Cochran formula to calculate the sample size of
the tourists in Tasmania. Pearson’s correlation analysis was also applied as the
statistical tool. According to the study’s findings, the 4E’s marketing strategy has a
favorable association with developing brand identification for coffee and wine in
beverage tourism, as it should help entrepreneurs realize four crucial points. These
are (1) experience, (2) exchange, (3) everywhere, and (4) evangelism that can
promote consciousness; they chose to travel to a coffee plantation and several wine
farms periodically. It also resulted in the development of beverage tourism and has

had a favorable influence on the nation’s economic system.

Keywords: 4E’s marketing strategies, Tasmania, brand identity creation,

beverage tourism
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Abstract

This research aimed to study the images of Thai Confucius Institutes based on
the content of public relations posters on Facebook through a qualitative research by
collecting information on public relations posters of 12 Confucius Institutes in
Thailand from Facebook pages from January to December 2023, making a total of
338 public relations posters. The study results revealed that there were 3 images of
Thai Confucius Institutes: 1) The image of the institute as an expert in Chinese
language who organizes academic training and lectures, Chinese proficiency tests,
and Chinese language skill competitions; 2) The image of the institute as a promoter
of Thai-Chinese relations, which includes collaboration with Thai organizations, and

support in education and career development; 3) The image of the institute as a
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medium for promoting Chinese culture, which organizes Chinese arts and cultural
activities and training as well as Chinese traditional events. The presentation of these
images aims to create positive impressions toward Confucius Institutes in Thailand.
This, in turn, contributes to the successful fulfillment of their missions and fosters

stronger bilateral relations through the construction of institutional identity.
Keywords: image, Thai Confucius Institutes, public relations posters
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Abstract

This research aimed to 1) study the level of happiness at work of personnel
of the Budget Bureau, Office of the Prime Minister, 2) compare happiness at work
according to personal factors, and 3) study the relationship between factors affecting
happiness and happiness at work. The sample group consisted of 299 personnel of the
Budget Bureau. A questionnaire was used as the research tool. The statistics used for
data analysis were percentage, mean, standard deviation, t-test, one-way analysis of
variance, LSD pairwise difference test, and Pearson's correlation coefficient analysis
at the .05 significance level. The results of the research found that overall happiness
at work was at a moderate level. Personal factors include gender, age, education,
working period, and income had significantly different effects on happiness at work.
The 8 factors, namely, Happy Body, Happy Heart, Happy Society, Happy Relax,

Happy Brain, Happy Soul, Happy Money, and Happy Family.
Keywords: happiness at work, personnel, personal factors, budget bureau
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Abstract

This study aimed to analyze the singing techniques of The Wonderful Time
Is Coming, an aria from Mozart’s opera The Marriage of Figaro, and to develop
instructional guidelines for first-year students at the Xinghai Conservatory of Music,
China. A qualitative research design was employed with three purposively selected
informants: two professors from Xinghai Conservatory and one lecturer from
Guangdong Second Normal University. Data were collected through structured and
semi-structured interviews, validated via the Item-Objective Congruence (IOC)
method, complemented by literature review and practical vocal technique analysis.
Content analysis identified key technical and expressive aspects of performance.
Findings indicated that mastering breath control, diction, resonance, and the stylistic
features of Mozart’s soprano writing is essential for vocal accuracy and expressive

authenticity. Based on these results, structured singing guidelines were developed,
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including targeted breathing exercises, resonance enhancement techniques, emotional
interpretation strategies, and pre-class preparation methods. These guidelines provide
a pedagogical framework to improve vocal instruction effectiveness and support
students’ technical and artistic growth. The study offers both practical and theoretical
contributions to vocal pedagogy, enhancing teaching approaches in Classical opera
repertoire and providing replicable strategies for training young vocalists at the

conservatory level.

Keywords: singing techniques, vocal pedagogy, breath control, Mozart aria,

classical Opera

Statement and Significance of the Problems

The aria “The Wonderful Time is Coming” does not feature an extensive vocal
range or present highly complex rhythmic patterns. However, it remains a
challenging piece to perform effectively. From a pedagogical perspective, the aria
holds significant value for novice and advanced singers. It plays a crucial role in
characterizing Suzanne and emphasizing her distinctive traits. The compositional
technique employed in this aria reflects the formal consistency and structural rigor
typical of Classical period works. As such, it is particularly beneficial for the study
and analysis of Mozart’s vocal compositions from this era (Wang, 2021, p. 9).

In student performances of The Wonderful Time is Coming at the Xinghai
Conservatory of Music, various technical difficulties were observed. These
challenges were primarily evident in the declamatory section, where students
encountered issues with rhythmic complexity and pitch accuracy. Furthermore, the

phrasing in the aria section lacked smoothness, detracting from the musical



m mgwejﬁ'\iﬂuaﬁ (ed.) il 23 atiu 2 (nquaeu-Aenaw) 2568

expressiveness. Additionally, the soprano passages were often deficient in clarity and
brilliance, mainly due to insufficient technical control. The intricate rhythmic
patterns and intonation demands in the recitative passages led to frequent deviations,
while the disjointed phrasing impaired the overall musical continuity and
interpretative depth.

The pedagogical value of The Wonderfiil Time Is Coming in higher music
education is considerable. As one of the most compelling sections of Mozart’s opera
The Marriage of Figaro, the aria has moved audiences with its lyrical beauty and
expressive depth. It also possesses great educational relevance and practical utility in
vocal training at the collegiate level. The aria presents students with a technically
demanding vocal exercise, requiring refined breath control, dynamic tone
modulation, and nuanced emotional expression. Students can develop vocal
technique and artistic sensitivity through iterative practice and stylistic modeling.

Moreover, the aria’s expressive musical language and dramatic narrative
allow students to experience the intersection of music and theatrical performance.
Students can attain a holistic understanding of the work's stylistic and emotional
dimensions by analyzing its notes, rhythmic structures, and lyrical connotations.
This enables them to portray the character’s inner world and emotional evolution
accurately. Beyond technical mastery, the aria also communicates profound
humanistic values. It conveys love, freedom, resistance to authority, and moral
courage. These thematic elements resonate with contemporary university students,
encouraging a sense of patriotism, civic responsibility, critical reflection, and creative
thinking.

In summary, The Wonderful Time is Coming is of notable significance in

collegiate vocal training. It enhances students’ technical proficiency and artistic
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growth, fosters deeper insight into the relationship between music and drama, and
promotes meaningful engagement with humanistic values. Motivated by these
pedagogical concerns and artistic merits, the present study investigates the singing
practice of The Wonderful Time is Coming at the Xinghai Conservatory of Music. It
aims to analyze the vocal techniques associated with this aria and to propose
improved instructional strategies. The findings are expected to serve as a valuable
reference for vocal pedagogy, providing practical solutions to technical challenges
and interpretative issues in similar Classical opera repertoire. Moreover, the study is
anticipated to contribute to the enhancement of conservatory-level vocal training
curricula, promote more effective teaching methodologies, and inspire further
research in the integration of technical mastery with expressive interpretation.
Ultimately, the outcomes of this research will not only benefit vocal instructors and
students but also support the preservation and dissemination of Mozart’s operatic

artistry in contemporary music education.

Research Objective

1. To analyze the vocal techniques employed in the performance of The
Wonderful Time is Coming by first-year students at Xinghai Conservatory of Music,
China.

2. To develop instructional singing guidelines for The Wonderful Time is
Coming for first-year students at Xinghai Conservatory of Music, China.
Research Methodology

Key Informants
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The study involved purposively selected vocal music educators,
professional performers, and first-year undergraduate voice students who had
experience with the study, teaching, or performance of Mozart’s The Marriage of
Figaro, particularly the aria The Wonderful Time is Coming. In addition to faculty
members, first-year students from Xinghai Conservatory of Music were included to
provide first-hand perspectives on the technical and interpretative challenges
encountered in learning and performing the aria. Informants were selected from
among voice instructors at Xinghai Conservatory of Music, based on their academic
qualifications, professional performance background, and experience in training
undergraduate voice students. These individuals were considered credible sources for
providing pedagogical insights and performance evaluations relevant to the aria.
Their professional credentials and affiliations are as follows:

1. Professor Yang Yan

Professor Yang is a male tenor and a prominent vocal educator. He holds a
degree from the Shenyang Conservatory of Music. Currently, he serves as the
Director of the Vocal and Opera Department and a Professor and Master’s Supervisor
at Xinghai Conservatory of Music. With extensive expertise in operatic performance
and pedagogy, Professor Yang has mentored numerous students who have won
prestigious national competitions, including the China Music Golden Bell Award.

2. Associate Professor Ou Haiou

Associate Professor Ou is the Head of the Vocal Department within the
Vocal and Opera Department at Xinghai Conservatory of Music. She earned her
Master’s degree in Vocal Performance from the Tchaikovsky National Music

Academy of Ukraine. Renowned for her lyrical and dramatic interpretations,
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Professor Ou has received multiple accolades in international vocal competitions and
is recognized for her emotionally rich and technically refined singing style.

3. Lecturer Yang Yujie

Lecturer Yang is a faculty member in the Department of Music at
Guangdong University of Secondary Education. She holds a Master’s degree from
South China Normal University and is an active member of the Guangdong Vocal
Association. Her teaching and research focus primarily on vocal pedagogy, and she
has been recognized for her contributions through several national vocal performance
awards.

4. First-Year Voice Students

A group of first-year undergraduate voice students from the Vocal and
Opera Department at Xinghai Conservatory of Music participated as supplementary
informants. They were currently enrolled in the vocal performance curriculum and
had studied or performed The Wonderful Time is Coming as part of their coursework.
Their contributions provided direct insights into the learning process, technical
difficulties, and pedagogical impact of instructional strategies.

These key informants were selected for their pedagogical insights and
practical expertise in operatic repertoire, ensuring the study’s findings are grounded

in professional experience and current educational practice.

Research Instruments

2.1 Interview

To gather in-depth qualitative data relevant to the research objectives, semi-
structured interviews were conducted with vocal music professors from Xinghai

Conservatory of Music and a lecturer from Guangdong Second Normal University.
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The interviews focused on topics related to vocal techniques, singing breath control,
and instructional strategies for teaching Mozart’s aria The Wonderful Time is
Coming.

The interview process followed a structured development and validation
procedure to ensure the quality and relevance of the instrument. The stages are
detailed as follows:

2.1.1 Literature Review and Interview Design

Step 1: The researcher began by reviewing existing literature on
vocal techniques related to The Wonderful Time is Coming, focusing on breath
control, tonal placement, articulation, and interpretive methods in Mozart’s soprano
arias.

Step 2: A preliminary set of interview questions was drafted
based on the review to align with the study’s research objectives.

2.1.2 Expert Review and Supervision Feedback

Step 1: The draft interview form was submitted to the thesis
supervisor for review. Suggestions were made to enhance the clarity, focus, and
coverage of the interview items, ensuring alignment with the study’s objectives.

Step 2: The revised interview form was submitted to a panel of
three field experts for validation using the Item-Objective Consistency (I0C) Index
to determine whether each question was appropriately aligned with the intended
research objectives.

The validation panel consisted of:

1. Assistant Professor Dr. Natthawat Khositditsayanan, expert in

music education, Buriram Rajabhat University
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2. Dr. Jiranuwat Khanthajan, lecturer and music education
specialist, Buriram Rajabhat University
3. Dr. Rapeepol Lawongsa, lecturer and music education
specialist, Buriram Rajabhat University
2.1.3 Quality Check and Index of Consistency (IOC) Evaluation
Step 1: The thesis supervisor further evaluated the interview form
and interview guide suggestions for language precision, content relevance,
pedagogical coherence, and clarity in addressing the aria's teaching objectives.
Step 2: Expert evaluation was conducted using the IOC formula,
using the following scales:
+1 = The item aligns with the objective
0 = Uncertain alignment
-1 = The item does not align with the objective
All three experts scored each interview item. The final IOC value
was 1.00, indicating complete agreement among the experts regarding the
consistency between the interview questions and the research objectives.
2.1.4 Finalization of the Instrument
Based on expert feedback and IOC results, minor revisions were
made to enhance phrasing and clarity. The final version of the semi-structured
interview guide was then compiled and approved for use in the field study.
This rigorous development and validation process ensured the reliability,
validity, and academic rigor of the research instrument, enabling the collection of

rich, relevant data to inform the study’s findings.
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Data Collection

This study employed qualitative methods to collect data on the teaching and
performance of Mozart’s aria The Wonderful Time is Coming at Xinghai
Conservatory of Music. Data were gathered through two principal methods: musical
analysis and semi-structured interviews.

3.1 Musical Analysis

The researcher conducted a detailed analysis of The Wonderful Time is
Coming focusing on: (1) Breathing techniques employed in soprano performance; (2)
Pronunciation and diction, particularly regarding Italian phonetics and clarity of
expression; (3) Vocal techniques, including legato phrasing, pitch control, and
articulation; (4) Stylistic features of Mozart’s soprano writing; and (5) The art of
reciting lyrics rthythmically, essential for interpreting Classical-period arias.

This analysis served as a foundation for developing interview questions and
contextualizing performance feedback from participants.

3.2 Interview Procedure

The primary data collection method was semi-structured interviews, which
were conducted with vocal music professors from Xinghai Conservatory of Music, a
lecturer from Guangdong Second Normal University, and selected first-year
undergraduate voice students from Xinghai Conservatory. The inclusion of students
allowed the researcher to capture learner-centered perspectives, supplementing expert
pedagogical views with authentic experiences of technical and artistic challenges.

The data collection process involved the following steps:

1. Formal Permission
The researcher obtained written authorization from the Graduate

School of Buriram Rajabhat University to approach key administrators at Xinghai
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Conservatory of Music and Guangdong Second Normal University. Permission was
granted to contact and interview faculty members at these institutions.
2. Scheduling and Coordination
The researcher arranged interview sessions with the selected
informants on dates and times mutually agreed upon. In addition to faculty
interviews, separate small-group interview sessions were arranged with first-year
voice students to encourage peer interaction and reflection as they discussed their
learning experiences.
3. Conducting the Interviews
The interviews were conducted according to ethical and
procedural guidelines as follows:
3.1 The researcher introduced themselves and clarified their
academic affiliation and research purpose.
3.2 A relaxed and respectful atmosphere was established to
encourage open dialogue.
3.3 The objectives of the study were clearly explained to each
participant.
3.4 Pre-approved, semi-structured interview questions were
used to guide the conversation.
3.5 Informed consent was obtained before audio recording or
note-taking for research purposes.
All interviews were audio-recorded, transcribed verbatim, and
reviewed to ensure accuracy and alignment with the study’s objectives. In addition to

faculty interviews, separate small-group interview sessions were arranged with first-
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year voice students to encourage peer interaction and reflection as they discussed

their learning experiences.

Data Analysis

The data collected through interviews with both faculty members and first-
year voice students were analyzed using content analysis, enabling the integration of
professional pedagogical insights and student learning experiences into a cohesive
thematic framework. The steps followed were:

4.1 Verification of Data Accuracy and Completeness

The researcher reviewed all transcripts and notes to confirm their reliability
and consistency with the audio recordings.

4.2 Data Organization and Grouping

The responses were transcribed and grouped according to each interview
question. Responses were categorized thematically for ease of comparison and
interpretation.

4.3 Thematic Analysis and Interpretation

Themes were identified across the data set based on recurring patterns.
These themes were then explained through contextual elaboration and interpreted to
uncover underlying meanings related to teaching techniques, vocal performance
strategies, and pedagogical challenges.

4.4 Descriptive Presentation

Findings were presented descriptively, supported by direct quotations from
informants where appropriate, to provide rich and authentic insights into The

Wonderful Time Is Coming teaching.
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Results
The study examined the singing techniques in Mozart's aria The Wonderful
Time is Coming and developed structured instructional guidelines for first-year voice
students at Xinghai Conservatory of Music, China. The findings, derived from
thematic content analysis of expert and student interviews combined with musical
performance observations, are presented according to the two research objectives.
The Analysis of Vocal Techniques in The Wonderful Time is Coming
The vocal technique analysis highlighted four interconnected technical and
expressive domains crucial for achieving a stylistically accurate and artistically
compelling performance:

Breath Control and Management, Observations: Students frequently
demonstrated shallow breathing and insufficient breath support, particularly in
sustained legato phrases like “ti-vo-la-fron-te-in-co-ro-nar” and “in-co-ro-nar-di-ro-
se”. This resulted in a loss of tonal stability, a tightening of the throat, and diminished
resonance.

Expert Insights: Proper diaphragmatic breathing was emphasized as the
foundation for sustained tone, smooth phrasing, and expressive delivery. Breath
should be anchored in the lower abdominal region, allowing for rib cage expansion
without excessive chest elevation. Critical Passages: Rhythmically intricate sections
such as “giunse ai-fin il-mo-men-to” require agile breath control for rapid articulation
without compromising tone. Pedagogical Recommendations: Incorporating breathing
exercises that build stamina and teach students to manage breath reserves

strategically across phrases.
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Diction and Articulation, Observations: The clarity of Italian vowels
and consonants, particularly in fast-moving phrases, was inconsistent. Multi-syllable
words are often blurred, affecting both intelligibility and emotional impact.

Expert Insights: Precise diction enhances the communicative and
dramatic effect of the aria. This is especially important for recitative-like passages,
where textual clarity drives narrative momentum. Pedagogical Recommendations:
Regular diction drills, phonetic transcription practice, and rhythmic text exercises

were suggested to reinforce correct pronunciation and articulation patterns.

Resonance and Tonal Control, Observations: Inconsistent resonance was
noted across registers, especially during transitions between head and chest voices.
This caused sudden changes in timbre and reduced projection in the upper passages.

Expert Insights: Resonance serves both an aesthetic and functional role,
contributing to tonal beauty, projection, and ease of singing. Proper head resonance
ensures a ringing tone and minimizes strain. Pedagogical Recommendations:
Resonance-building exercises, such as humming on sustained pitches and forward
placement techniques, were recommended to unify tonal color.

Mastery of Mozartian Soprano Style, Observations: Students struggled
to capture the elegance, agility, and balanced phrasing that define Mozart’s soprano
writing. Disconnected phrasing and uneven tone occurred in ornamented and
extended runs. Expert Insights: Mozartian style demands clarity, precision, and
expressive subtlety. The singer must balance technical discipline with dramatic
interpretation. Pedagogical Recommendations: Exercises focusing on smooth legato
transitions, accurate pitch in ornaments, and phrasing that reflects the dramatic intent

of the text.
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The Development of Instructional Guidelines. From the analysis, a set
of comprehensive teaching strategies was developed to address the technical and
interpretive challenges encountered by first-year students. These guidelines integrate
physical, technical, and artistic training components:

Targeted Breathing Exercises, Diaphragmatic expansion drills to
improve breath capacity. Controlled release exercises for sustained legato phrases.
Rhythmic breath management for quick passages without tension. Diction and
Pronunciation Drills, Italian vowel shaping for tonal clarity. Consonant precision
through syllable-segmentation practice. Integration of text and rhythm through
spoken-sung exercises. Resonance Development, Head and nasal resonance exercises
for even projection. Placement awareness training to stabilize tone across registers.
Emotional Interpretation Strategies, Lyric and character analysis to align vocal
delivery with dramatic intent. Emotional mapping to plan dynamic and expressive
shifts throughout the aria. Pre-Class Preparation Methods: Physical warm-ups to
release tension. Mental visualization of phrasing and dynamics. Memorization
routines for both music and text to ensure confident performance.

Conclusion of Results: The integration of these strategies into vocal
training programs can significantly enhance students’ technical command, stylistic
awareness, and expressive capacity in Classical opera performance. The findings
demonstrate that success in performing The Wonderful Time is Coming requires not
only mastery of breath, diction, and resonance but also a deep understanding of
Mozart’s stylistic language and dramatic context. These results provide a pedagogical
framework that can be adapted for a similar repertoire, contributing to both technical

skill development and artistic maturity at the conservatory level.
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Conclusion

This study analyzed the singing techniques of The Wonderful Time is
Coming, an aria from Mozart’s The Marriage of Figaro, and developed instructional
guidelines tailored for first-year voice students at Xinghai Conservatory of Music.
The analysis identified four key technical domains essential for a refined
performance: (1) effective breath control for sustained phrases and rhythmic agility,
(2) accurate diction and articulation of Italian text, (3) consistent resonance and tonal
stability across registers, and (4) mastery of Mozartian soprano style, balancing
technical precision with expressive nuance.
The instructional guidelines formulated from these findings address each challenge
systematically through targeted breathing exercises, diction drills, resonance
development techniques, interpretive strategies, and structured pre-class preparation.
Implementing these methods in vocal training can significantly improve students’
technical proficiency, stylistic understanding, and artistic expression. The study
provides a replicable pedagogical framework for conservatory-level training in
Classical opera repertoire, contributing to both academic scholarship and practical

teaching applications.

Discussion

The findings underscore the necessity of integrating technical mastery
with stylistic and expressive understanding in teaching Mozart’s operatic repertoire.
Breath control emerged as the foundational skill influencing tone quality, phrasing,
and stamina. This aligns with Miller (1996), who emphasized diaphragmatic
breathing as the cornerstone of classical singing, particularly in sustaining legato

lines and managing dynamic contrast. The recurrent challenges in diction and
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articulation mirror the observations of Stark (2003), who noted that linguistic
precision is critical for communicating character intent and maintaining textual
clarity in operatic performance. Resonance and tonal consistency were also
significant factors, corroborating Sundberg’s (1987) acoustic studies on vocal
projection and timbral balance in classical singing. The difficulties students faced in
register transitions highlight the pedagogical need for targeted resonance exercises,
which Chen (2018) demonstrated to be effective in stabilizing tone and avoiding
strain in high registers.

The stylistic demands of Mozart’s soprano writing, characterized by
elegance, agility, and balanced phrasing, require more than mechanical accuracy;
they demand interpretive sensitivity. As supported by Caldwell, Wall, and Booth
(2001), stylistic authenticity in Mozart performance relies on integrating musical line,
text meaning, and character psychology. The emotional interpretation strategies
suggested in this study—such as lyric analysis and emotional mapping—are
consistent with the drama-based pedagogy proposed by Apfelstadt (1984), which
improves students’ expressiveness and audience engagement. Furthermore, the
inclusion of first-year students as informants revealed the value of learner-centered
feedback in refining teaching methods. This aligns with the findings of Davidson and
Faulkner (2010), who argued that vocal pedagogy benefits from incorporating both

expert and novice perspectives to address real-world learning challenges.
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Suggestion

1. Implications of the Findings

1.1 Enhancement of Technical Proficiency: Applying the proposed
guidelines can help students improve breath control, diction, and resonance, leading
to higher technical accuracy in classical vocal performance.

12. Improved Interpretive Skills: Structured emotional interpretation
training can enable singers to convey characters and narratives with greater
authenticity and expressive depth.

2 Recommendations for Future Studies

2.1 Comparative Studies: Test the effectiveness of these instructional
guidelines in different conservatories, both domestically and internationally, to
evaluate adaptability and generalizability.

2.2 Longitudinal Research: Track students over several years to assess the
long-term impact of structured vocal training on career progression and performance
quality.

2.3 Cross-Cultural Vocal Pedagogy: Investigate the combination of
Western classical techniques with Eastern vocal traditions to create hybrid training

models that enrich cultural and stylistic versatility.
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Abstract

The official tourism websites of ASEAN countries functioned as essential tools
for drawing international visitors because they played a vital economic role in these
nations. This research investigated the official tourism websites of Indonesia,
Malaysia, Singapore, and Thailand to analyze their linguistic strategies for
informative, persuasive, and interactional meta-discourse elements. The study
analyzed tourism discourse through Hyland’s (2005) Meta-Discourse Framework by
conducting qualitative discourse analysis of hedges, boosters, attitude markers,
engagement markers, and self-mentions. The findings showed that Indonesia and
Malaysia employed detailed descriptions and sensory language to attract tourists,
emphasizing informative and persuasive strategies. In contrast, Singapore and
Thailand used interactional meta-discourse, particularly hedges and boosters to create
credibility and sustain visitor engagement. The research demonstrated how ASEAN
nations tailored their linguistic approaches to build destination branding while

reaching potential visitors and establishing credibility. It also revealed that digital
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tourism promotion became more effective through strategic language optimization,
interactive features, and personalized content. Ultimately, the study contributed to
tourism discourse analysis by illustrating how ASEAN nations successfully marketed

their destinations using targeted language strategies.

Keywords: ASEAN, interactional markers, linguistic strategies, meta discourse,

official tourism websites

Introduction

Tourism operated as a powerful cultural and economic force that
continuously adapted through technological innovation and evolving visitor behavior.
The digital revolution had transformed destination promotion and perception, with
official tourism websites serving as vital communication channels for countries to
reach potential visitors. These platforms functioned not merely as repositories of
information, but actively employed persuasive techniques, cultural narratives, and
multimodal visual content to shape destination images and engage audiences. Volo
(2012) emphasized this role, noting that tourism websites “mediated the social
construction of destinations' identities and...co-construction of tourists' identities”.
In Southeast Asia, Salim and Arfin (2015) similarly observed that official tourism
platforms combined textual and visual strategies to project discourses of diversity and
spirituality.

The rapid expansion of global travel led to a surge in international tourist
arrivals, with UNWTO reporting over one billion visitors in a single year (2012),
highlighting the critical need for robust promotional communication. Web-based

platforms had become indispensable tools for modern travelers in trip planning.
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Language, in this digital landscape, emerged as a central instrument in shaping
perceptions, establishing trust, and influencing decision-making.

Although tourism discourse research had traditionally focused on printed
materials such as brochures and guidebooks (Salim et al., 2012), there had been
insufficient attention toward online tourism platforms in the ASEAN region. Studies
such as Vira and Saragih (2020) examined linguistic strategies on the Indonesia.
travel site and identified the use of informative and persuasive approaches realized
through hedges, boosters, attitude markers, engagement markers, and self-mentions.
Other scholarship, like Chueasuai’s (2022), highlighted translation and linguistic
challenges on the Tourism Authority of Thailand’s English webpages. However,
research remained limited in comparative analyses across multiple ASEAN official
tourism sites, especially with respect to interactional meta-discourse.

This study addressed this gap by examining the official tourism websites of
Indonesia, Malaysia, Singapore, and Thailand, countries distinguished by their rich
cultural, ethnic, and linguistic diversity. Drawing on Hyland’s (2005) Interactional
Meta-Discourse Framework, the research qualitatively investigated how informative,
persuasive, and interactional metadiscursive elements were employed to convey
tourism messages, shape destination branding, and engage both regional and global
audiences.

Recognizing that language on tourism websites functioned as more than a
medium, this study treated it as a mechanism for constructing meaning, shaping
behavior, and promoting cultural representation. Through qualitative analysis of
textual and visual content, the research demonstrated how ASEAN nations leveraged
language strategically to enhance national image, reinforce local identity, and attract

international visitors.
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This work contributed to the expanding field of digital tourism discourse
studies by illuminating the culturally embedded persuasive power of language in the

online representation of ASEAN destinations.

Literature Review

Tourism discourse combines elements of language with cultural aspects and
marketing communication approaches. Official tourism websites function as essential
branding instruments to promote destinations in the digital era. This literature review
combines essential theoretical frameworks with existing research that supports the
analysis of linguistic approaches in tourism communication.

The scientific study of language known as linguistics establishes the base
for understanding language operations in communication. According to Fasold
(2006) and Bauer (2012), linguistics extends beyond grammar and syntax to include
the social, psychological, and cultural dimensions of language use. Applied
linguistics addresses real-world challenges through its focus on tourism
communication problems which require strategic language use to inform and
persuade audiences.

The tourism industry uses linguistic strategies to determine how
destinations appear to visitors. As Calvi (2010) and Ernovilinda (2020) argue,
tourism texts often combine informative and persuasive content. Informative
strategies provide factual and objective information to support decision-making,
while persuasive strategies appeal to emotions and imagination, inviting readers to
visualize and experience the destination.

A central framework used in this study is Hyland’s (2005) Interpersonal

Model of Meta discourse, which distinguishes between interactive and interactional
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elements in writing. This study focuses on interactional meta discourse, which
includes:

a) Hedges (e.g., “may be”) that signal uncertainty,

b) Boosters (e.g., “definitely”) that convey confidence,

¢) Attitude markers (e.g., “remarkable”) that express evaluation,

d) Engagement markers (e.g., “discover now”) that involve the reader,

€) Self-mentions (e.g., “we recommend”) that signal authorial presence.

The markers function as tools to determine reader interpretation of the
message while establishing a connection between the writer and the reader.

According to Hyland and Tse (2004) writers use meta discourse to establish
their position and their audience position within a text which plays an essential role
in tourism website communication. The research conducted by Malenkina and Ivanov
(2018) and Isti'anah (2020) demonstrates how official tourism websites employ
linguistic and meta discursive approaches to create destination brands and steer
potential tourists. The research shows that tourism text language serves beyond
description because it functions as a rhetorical tool to manipulate emotions and
perceptions and direct travel choices.

Tourism discourse according to Salim (2015) requires the combination of
cultural stories with historical accounts and experiential experiences. Official
websites function as promotional tools which present destinations through language
elements that represent national heritage and welcoming nature and attractiveness.

The existing research confirms that official tourism websites employ
language for both information delivery and audience persuasion and relationship
development. Through meta discourse these texts show authorial positions and reader

interaction while creating a unified story that matches destination branding
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objectives. This research extends previous findings to analyze the strategic linguistic
approaches four ASEAN nations use for tourism promotion through Indonesia,

Malaysia, Singapore and Thailand.

Research Objectives

1. To identify the types of linguistic strategies informative, persuasive, and
interactional metadiscourse markers employed in the official tourism websites of four
selected ASEAN countries.

2. To examine how these strategies are realized in the multimodal content
(textual and visual) of each website.

3. To explore the underlying reasons for employing these strategies in

relation to national branding and digital tourism communication goals.

Method
1. Research Design

This study adopted a descriptive qualitative design, following Creswell’s
(2009) framework where in textual content is interpreted to explore linguistic
phenomena. Hyland’s (2005) interactional metadiscourse model. This design suited
the aim of uncovering how ASEAN tourism websites construct discourse through
language.

1.1. Population & Sample

Primary data comprised 80 text samples, 20 from each of the four official
tourism websites ASEAN countries:

+ Indonesia — www.indonesia.travel

+ Malaysia — www.malaysia.travel
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- Singapore — www.visitsingapore.com
- Thailand — www.tourismthailand.org

The textual samples were selected based on frequency of visitor access,
topical relevance, or homepage prominence. The analysis focused only on textual
content (headings, subheadings, content blocks). Due to the focus on language
strategies, multimedia and user comments were excluded.

1.2 Instruments & Framework, Analytical instruments included:

1.2.1 Hyland’s (2005) interactional metadiscourse model, focusing on
hedges, boosters, attitude markers, engagement markers, and self-mentions. A coding
scheme was developed based on Hyland’s subcategories and applied manually to the
selected texts.

1.2.2 A complementary framework categorizing informative (e.g.,
descriptions, factual sequences) and persuasive strategies (e.g., evaluative adjectives,
imperatives, superlatives).

These combined tools allowed systematic identification and interpretation

of the linguistic strategies used to inform and persuade audiences.

2. Procedure and Data Analysis

1.1 Data Condensation

Data condensation involved collecting data from August 2023 to June 2025
from the official tourism websites of Indonesia, Malaysia, Singapore, and Thailand.
The study applied qualitative content analysis, sampling text from homepages,
featured destinations, news items, headlines, subheadings, and content blocks.
Relevant passages were manually extracted, then coded using established language

strategy frameworks to identify patterns.
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1.2 Data Display

Condensed data were categorized according to informative vs. persuasive
strategies. Text segments were then examined through five interactional
metadiscourse categories, hedges, boosters, attitude markers, engagement markers,
and self-mentions based on Hyland’s (2005) model. Explanations were provided for
how and why specific strategies were realized.

1.3 Conclusion & Verification

Findings were synthesized and their validity verified via expert review.
Inter-Rater Reliability (IRR) was calculated to ensure consistency across evaluators,

reducing subjectivity and enhancing credibility.

Results

The results from the analysis of 80 textual samples across four ASEAN
tourism websites reveal distinctive patterns of linguistic strategies aligned with each
country’s tourism branding which focusing on informative, persuasive, and
interactional metadiscourse markers.
Findings:
1. Indonesia: Informative & Persuasive Strategies

1.1 Combines factual details (e.g., Bali, Labuan Bajo, Lake Toba) with
emotive language.

1.2 Uses evocative adjectives, rhetorical questions, and storytelling to drive
emotional engagement.

1.3 Emphasizes exclusivity e.g., presenting Flores as a “hidden gem.”
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2. Malaysia: Balanced Informative & Persuasive Approach

2.1 Offers structured, practical info on attractions, access, and cultural
heritage.

2.2 Employs vivid descriptions, direct calls to action, and exclusivity (e.g.,
diving in Sipadan, hiking Kinabalu).

2.3 Enriches content with storytelling and multimodal media (images,

videos).

3. Singapore: Interpersonal Metadiscourse
3.1 Blends factual info with persuasive language using metadiscourse.

99 ¢

3.2 Employs hedges (“may be,” “some say”) to build credibility.

99 ¢

3.3 Uses boosters (“must-visit,” “unmatched luxury”) to evoke urgency and
exclusivity.

3.4 Incorporates engagement markers (“you can explore”) to foster
interactivity and personalization.
4. Thailand: Emotional & Interactive Appeal

4.1 Mirrors Singapore’s metadiscourse style with hedges to add nuance.

4.2 Uses boosters and attitude markers to generate excitement and position
Thailand as “world-class.”

4.3 Leverages engagement markers to encourage interaction and
participation.
5. Findings Visualization for ASEAN Countries

In this study presents outcome bar charts that visually represent the
linguistic strategies employed in the official tourism websites of Indonesia, Malaysia,

Singapore, and Thailand. Presenting the results in a table for the journal "Official
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Tourism Websites of ASEAN Countries: Linguistic Strategies" allows clear
comparison of strategies across countries, organizes complex data, and highlights key
patterns. It makes the findings easier to understand, supports analysis, and improves
clarity and credibility. These bar charts highlight the distribution of informative,
persuasive, and interactional meta discourse strategies across the four countries,

providing a comparative analysis of their communication approaches.

Figure 1

Informative and Persuasive Strategies in Indonesia & Malaysia

molnfotmatuve and Persuasive Strategies in Indonesia & Malaysia
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20

Informative Persuasive
Strategy Type

From figure 1: Informative and Persuasive Strategies (Indonesia &
Malaysia). The bar chart above shows the percentage distribution of Informative and
Persuasive Strategies used in the official tourism websites of Indonesia and Malaysia.
Informative strategies provide factual descriptions, while persuasive strategies aim to

emotionally appeal to and engage the audience.
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Table 1
Percentage Distribution of Linguistic Strategies in Indonesia & Malaysia Official

Tourism Websites

Strategy Type Indonesia (%) Malaysia (%)

Informative 53% 56%

Persuasive 47% 44%

The informative approach stands at 56% in Malaysia while Indonesia uses
it at 53% thus Malaysia demonstrates a greater emphasis on factual details and
structured descriptions. Both countries use persuasive strategies at similar levels with
47% in Indonesia and 44% in Malaysia which indicates they equally focus on

emotional appeal and promotional language to attract tourists.

Figure 2

Interactional Meta Discourse in Singapore & Thailand

Interactional Metadiscourse in Singapore & Thailand
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From figure 2, Interactional Meta discourse (Singapore & Thailand).
The chart illustrates the percentage distribution of interactional meta discourse
elements such as hedges, boosters, attitude markers, engagement markers, and self-
mentions used on the official tourism websites of Singapore and Thailand. These

strategies enhance credibility and foster greater audience interaction.

Table 2
Percentage Distribution of Linguistic Strategies in Singapore & Thailand Official

Tourism Websites

Strategy Type Singapore (%) Thailand (%)

Hedges 15% 14%
Boosters 18% 21%
Attitude Markers 17% 16%
Engagement

30% 27%
Markers
Self-Mentions 20% 22%

Singapore (30%) uses the highest percentage of engagement markers,
showing a strong emphasis on directly addressing and involving the audience in its
tourism content. Thailand (21%) relies more on boosters, indicating a greater use of
strong persuasive language to create excitement and convince tourists. Both countries
use a similar proportion of hedges and attitude markers, suggesting a balance

between assertiveness and flexibility in their tourism messaging.
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Discussion

This research confirms that ASEAN tourism websites adeptly employ
interactional metadiscourse a strategic combination of informative, persuasive, and
engagement techniques to construct narratives that inform, persuade, and connect
with travelers. Across Indonesia, Malaysia, Singapore, and Thailand, all official
tourism sites leverage Hyland’s five interactional metadiscourse categories hedges,
boosters, attitude markers, engagement markers, and self-mentions to shape tone,
build reader connection, and project authority These findings align with Objectives 1
and 2, showing that while each site uses the full range of metadiscourse types, their
relative emphasis varies depending on the country’s tourism development stage and
branding aims for instance, booster-rich language for asserting credibility, or
engagement markers for fostering intimacy.

1. Informative Persuasive Strategies (Indonesia & Malaysia)

1.1 Indonesia and Malaysia blend factual information with sensory-rich
language and exclusivity cues, like “hidden gem” positioning or vivid descriptions of
Sipadan and Kinabalu.

1.2 These strategies align with findings by Vira & Saragih (Indonesia)
showing informative and persuasive strategies realized through hedges, boosters,
attitude, engagement markers, and self-mentions

1.3 Literature on tourism discourse supports that boosters and vivid
adjectives (e.g., “must-see,” “incredible”) meaningfully enhance persuasive impact in

destination branding.

2. Interactional Metadiscourse (Singapore & Thailand)

2.1 Singapore and Thailand rely heavily on metadiscursive markers:
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a) Hedges (“may be”) add nuance and credibility,

99 ¢,

b) Boosters (“must-visit,” “world-class™) generate urgency and
exclusivity,
¢) Attitude markers express evaluative emotion,
d) Engagement markers (“you can explore”) foster personal
involvement.
2.2 These patterns closely follow Hyland’s interpersonal metadiscourse
model.

2.3 Studies of travel blogs further show how hedges soften tone, while

boosters and engagement markers build rapport and confidence.

3. Comparative Interpretation

3.1 Emerging destinations (Indonesia, Malaysia) emphasize clear, fact-
based content enriched with sensory and exclusive elements to establish credibility
and attract experience-driven travelers.

3.2 Established destinations (Singapore, Thailand) use more sophisticated
rhetorical techniques, hedging for humility, boosting for exclusivity, and engagement
markers for personal connection to deepen audience engagement and project brand
identity.

3.3 This distinction aligns with Hyland (2005, 2011) and Hyland & Tse
(2004), who show that combining hedges and boosters increases persuasive power
while maintaining respect. It also reflects findings by Vira & Saragih (2022) and
Malenkina & Ivanov (2018) that this balance enhances destination branding and

credibility patterns likewise evident in Singapore’s and Thailand’s tourism websites.
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4. Implications & Contribution

4.1 ASEAN tourism websites act as dynamic storytelling platforms, not
merely information portals using metadiscourse to shape tourist expectations, trust,
and destination image.

4.2 These findings reinforce broader discourse analysis research
emphasizing the persuasive power of metadiscourse in promotional communication.

4.3 They also extend the work of Vira & Saragih by demonstrating how
different ASEAN countries implement varying metadiscourse strategies to match

their branding maturity.

Conclusion

Using Hyland’s (2005) interpersonal metadiscourse framework, this study
shows that all four ASEAN tourism sites skillfully blend informative, persuasive, and
interactional strategies in each tailored to destination branding:

1. Indonesia & Malaysia emphasize factual clarity and emotive imagery,
grounding emerging brands in authenticity and sensory appeal.

2. Singapore & Thailand prioritize reader engagement and cultural
authenticity, using hedges, boosters, attitude markers, and direct engagement to build
connection and trust.

These metadiscourse strategies not only enhance tourism communication,
they also greatly benefit language learners. Studies show that explicit instruction in
hedges, boosters, and engagement markers leads to significant gains in reading
comprehension, writing quality, and critical thinking among EFL students

For tourism professionals, these tools help craft persuasive, authentic

narratives that build national identity and shape global perceptions. Meanwhile,
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educators and learners gain essential skills and enhanced coherence in writing,
nuanced audience engagement, and improved argumentative power and vital for

academic and professional proficiency.

Recommendations
This study shows that blending informative and persuasive language effectively
promotes ASEAN tourism. Based on the findings:

1. Balance factual clarity and emotional appeal. Use clear, factual content
to build credibility and follow it with emotionally engaging language to capture
interest.

2. Highlight cultural richness. Encourage messaging that emphasizes
heritage, sensory appeal, and exclusivity to enhance destination attractiveness.

3. Collaborate with linguists. Work with language specialists to create a
conversational and inclusive tone using interactional meta discourse that resonates

with a broad audience.

Suggestions for Future Research

1. Compare English and native-language versions to determine how
discourse strategies change.

2. Include multimodal analysis of visuals such as images, videos, and site
design to deepen understanding of persuasive content.

3. Conduct user studies to assess how these linguistic strategies actually
influence traveler decisions.

4. Perform longitudinal studies to observe how language use evolves over

time and in response to major events like a pandemic.
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Abstract

This study aims to analyze the potential and approaches for enhancing the
value of products through community cultural capital to create a prototype innovation
for online marketing, as well as to transfer knowledge of value creation to strengthen
the grassroots economy of the Lahu hill tribe in Ban Plaeng Si, Khlong Lan
Phatthana Subdistrict, Khlong Lan District, Kamphaeng Phet Province. The study
involved 50 participants, including Lahu youth groups, community product groups,
and staff from the Highland Development Center. Data were collected through
interviews, workshops, and focus group discussions. The findings reveal three key
points. First, the community has adopted new ways of life, leading to transformations

in social systems, cultural capital, economy, education, politics, governance,
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environment, and infrastructure toward modern development. At present, the Lahu
are neither marginalized by state mechanisms nor oppressed by capitalist systems.
Second, the innovation developed by the Lahu consists of clothing sets and shopping
bags made from culturally significant fabrics, reflecting cultural heritage and identity.
Third, the transfer of value creation has been implemented through marketing on
websites, online marketplaces, Facebook, and Line. The ethnic group’s cultural capital

generates added value and supports sustainable grassroots economic development.

Keywords: prototype innovation, cultural capital, grassroots economy, online

marketing, Lahu hill tribe
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Abstract

This research aims to study the opinions and needs of stakeholders
regarding the curriculum development of the Bachelor of Fine and Applied Arts
Program in Music at Buri Ram Rajabhat University. The sample consisted of 40
participants, including Grade 12 students, alumni, employers, responsible faculty
members, and current students. The findings reveal that external stakeholders desire a
modern curriculum emphasizing technology skills, digital literacy, teamwork,
interpersonal skills, and English proficiency. Alumni and employers highlighted the
importance of curriculum alignment with real-world work and suggested adding
courses in music technology, vocal training, recording, sound systems, and lighting.

Internal stakeholders were satisfied with the balance of theory and practice but
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recommended enhancing skills in audio recording, music promotion strategies, and
creative music presentation. Faculty members acknowledged challenges related to
limited staff, laboratory facilities, and budget, and proposed curriculum
improvements focusing on innovation, music technology, and eliminating unpopular

courses, as well as fostering collaboration with external organizations.

Keywords: stakeholders, opinions and needs, curriculum development,

western music, Buriram Rajabhat University
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Manuscript Preparation Guidelines for the Submission of
Academic and Research Articles in Journal of

Humanities and Social Sciences (JHUSOC)

1. The full article should be submitted in the Word File as an electronic
file using Microsoft Office Word 2010 onwards via the website: https://so03.tci-thaijo.
org/index.php/jhusoc/index.

2. The article must be relevant to the main subject category i.e. Social
Sciences. This category includes the following three subject areas: 1) Arts and
Humanities, 2) Economics, Econometrics and Finance, and 3) Social Sciences. Moreover,
the manuscript must be under the following five sub-subject areas: 1) General Arts
and Humanities, 2) Language and Linguistics, 3) General Economics, Econometrics
and Finance, 4) General Social Sciences, and 5) Sociology and Political Sciences.

3. The article must be typed on AS paper to include figures, tables,
references, and author’s brief personal data. Moreover, it should be between 15-20
pages in length.

4. Font

4.1 Angsana New with font size 14 is required. The article must be
typed in one column and single spacing. The top-bottom margins of 2 cm. and the
left-right margins of 1.8 cm. are used.

4.2 Both Thai and English article titles should be in bold face, font
size 16 with initial caps of the content words, and be centered. Only English title is
required for the article written in English or other languages.

4.3 The author’s name (and the advisor’s name) must be written in both
Thai and English. It must also be typed in bold using font size 14 and centered on the

page. For the Thai article, the author’s name is numbered in order.
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4.4 Department(s)/program(s), faculty(s) and affiliation(s) must be
written in both Thai and English, and set flush on the left using font size 12 below the
author’s name. For the Thai article, their Thai information is numbered in order.

5. Either Thai or English article can be submitted. In the case of an English
article, it must be verified and signed by an English language expert before being sent
to the editor.

6. The article submitted for publication in JHUSOC has not already been
published elsewhere or is not under consideration by peer reviewers for publication in
other journals.

7. The article must contain both Thai and English abstracts with no more
than 1 page of AS, or between 150-200 words. Only English abstract is required for the
article written in English or other languages.

8. The author must strictly comply with the reference system and the criteria
for the publication of academic or research articles set by the journal.

9. The article will be reviewed by three peer reviews. This goes in line with
the Office of Civil Service Commission’s announcement relevant to the criteria and
procedures for considering the academic appointment of university lecturers (Issue no.
4) B.E. 2564.

10. The Editorial board is responsible for the final decision regarding
acceptance or rejection of the article published in the journal.

11. The author will be officially informed if his/her article is not accepted.
However, the manuscript will not be sent back to him/her.

12. The author/authors (researcher/researchers) must write the personal
information in English in the last part of the article below the references, providing
a title (Mr. / Mrs. / Miss), an academic position i.e. Assistant Professor / Associate

Professor / Professor (if any), and a doctoral degree i.e. Dr. (If any). A full address,
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including a postal code, a fax number, and an email address, should also be provided.
It is noted if the author is a master’s or doctoral student, his/her personal information
must be presented while his/her advisors’ individual information is not required.
For examples:
Author
Associate Professor Dr. Akkarapon Nuemaihom
English Program, Faculty of Humanities and Social Sciences
Buriram Rajabhat University 439 Jira Rd., Muang District, Buriram
Province 31000

Fax: 044-6128585 Tel: 081-8204402 E-mail: akkarapon2512@gmail.com
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* Components of Articles *

To write an academic article, clear points should be identified and appropriate
sequences of the content should be considered. The article should consist of the following
parts:

1. Title: The title should possess the short, concise and meaningful words. It
should be written in a word level, not a sentence level. The title with 8-15 words must be
written in both Thai and English. Moreover, the Thai title is typed first, followed by the
English one on the next line. However, only English title is required for the article written
in English or other foreign languages.

2. Abstract: The article contents are clearly summarized. Both Thai and English
abstracts are required. A one-page Thai abstract with 150-200 words is written first, fol-
lowed by the English one with the same number of words.

It is noted that only English abstract is required for the article written in English.

3. Keyword: The keywords appropriate for retrieving information from the
database are identified. Both Thai and English 3-5 keywords are required and must be
placed below the abstract. It is noted that only English keywords are required for the article
written in English.

4. Introduction: The article background is presented. The article scope is also
specified.

5. Body of Text: The main contents and sub-topics of the article are identified.
Moreover, the topics are sorted by the contents.

6. References: In-text citation is based on the author-year system of the APA
(American Psychological Association) style (7th edition). It is noted that all entries in the

text should be listed in the references.
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* Components of Research Articles *

The research results should be presented systematically. The research article
should be composed of the following parts:

1. Title: The title should possess the short, concise and meaningful words.
It should be written in a word level, not a sentence level. The title with 8-15 words
must be written in both Thai and English. Moreover, the Thai title is typed first,
followed by the English one on the next line. However, only English title is required
for the article written in English or other foreign languages.

2. Abstract: The important research components, including objectives,
population, sample group, instruments, statistics for data analysis, and research results.
Both Thai and English abstracts must be written. The length of each language is not
more than 1 page or between 150-200 words. It is noted that only English abstract is
required for the article written in English.

3. Keyword: The keywords appropriate for retrieving information from
the database are identified. Both Thai and English 3-5 keywords are required and must
be placed below the abstract. It is noted that only English abstract is required for the
article written in English.

4. Introduction: The significance of research problems is identified. The
relevant literature is reviewed. In addition, the overall benefits obtained from the
research results are also presented.

5. Objective: The research objectives are clearly identified to reflect the
overall picture of the research.

6. Methodology: The research methods, including population, samples,
instruments, steps of data collection, and statistics for data analysis, are clearly indicated.

7. Results: The research results obtained from analyzing the data are clearly

interpreted according to the research objectives.
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8. Discussion: The research results are discussed with theoretical support
so as to check whether the current research results are in line with or against the previous
studies.

9. Recommendations: Utilization of the research results, and guidelines
for the next research should be recommended.

10. References: The references must be based on APA (American

Psychological Association) style (7th edition).
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* Writing References *

1. Both Thai and foreign authors’ names in the in-text citation must be
written in English only. Moreover, their last names should be written first, followed
by the year of publication, and/or page numbers, for example, Nuemaihom (2022) or
(Nuemaihom, 2022: 23).

2. References are listed fully in alphabetical order according to the last
name of the author and not numbered. Moreover, the last name is written first, fol-
lowed by the initial letter of his/her first name.

3. For referring the Thai documents, the documents must be translated
into English, and the additional word “in Thai” must be put in the brackets [ ] i.e. [in
Thai]. It is noted that the same format for referring both Thai and English documents is

required.

For example:

References

Nuemaihom, A. (2022). Speaking English in all situations (2nd ed.). Digital
Media Learning and Production Center. [in Thai]

Sato, K. (2003). Improving our students speaking skills: Using selective error
correction and group work to reduce anxiety and encourage real
communication. Akita Prefectural.

Yothimas, D. (2015). A study and development of innovation on tourism English
communication for tourism personnel at Phnom Rung Sanctuary in
Chaloemphrakiat district, Buriram province (Research report).

Buriram Rajabhat University. [in Thai]
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(For further information about the guidelines on writing references, please visit the

website: http://jhusoc.bru.ac.th)

This reference style will come into effect from

Vol. 20 No.1 (January-April) 2022 onwards.
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Faculty of Humanities and Social Sciences

Buriram Rajabhat University, Thailand

To Editor of Journal of Humanities and Social Sciences
Subject Article Submission Form for Publication in Journal of

Humanities and Social Sciences

1. AUthor’s NAINE.........oooooiiiii ettt e e e

2.ATICIE THLIE. ... e

3. Types of Articles [ Research Article [ Academic Article
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5. The Highest Level of Education

6. Academic Position (if any)
7. Position
7.1 L Lecturer [ Other Positions (please specify).......coevveiniininniinn

Faculty.......ooooiii Institute........cooviiiiiiiiiins

Co-authors (if any) who are not students.

Name Organization Telephone E-mail
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INSHEULE. ...ttt
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12. Article Components
I have written an article in line with the guidelines of the journal with the

following components:

O Academic Article O Research Article
O Thai and English Titles O Thai and English Titles
O Author’s name in Thai and English O Author’s name in Thai and
English

O Thai and English Abstracts O Thai and English Abstracts
O Thai and English Keywords O Thai and English Keywords
O mtroduction O mtroduction
@) Body of Text @) Objectives
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O Author’s Biodata O Results
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O References

O Author’s Biodata
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the author is pleased to make modifications suggested by the editorial board.

The results of article acceptance considered by the journal editor are as follows:
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1. You must fill out the Article Submission Form with readable handwriting,
scan the form and submit it together with both PDF and Word files of the original full
article to http://jhusoc.bru.ac.th —> Request for Article Submission.

2. You must prepare your original manuscript in accordance with the journal
guidelines and criteria, otherwise your article will not be considered to get published
in the journal.

3. Your article must be written in the correct English and is certified by the
English expert with his/her signature on it.
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signature on it.
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