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Abstract

This research aimed to: 1) analyze political science concepts reflected in the murals;

2) examine the connection between the murals and the political, economic, and social
contexts during their creation; and 3) propose guidelines for using mural art as a tool for
creative political science studies. The study employed a qualitative research methodology,
including document analysis, in-depth interviews, and focus group discussions with experts in
Buddhism, political science, sociology, and fine arts. The findings revealed that the 81 murals
at Wat Bunyawat Wihan Phra Aram Luang in Lampang do not merely function as religious
narratives of the Buddha’s life and Jataka tales. Instead, they act as “political articles”
reflecting political ideologies and power relations. Notably, the “Dhammaraja” (Righteous King)
ideology was emphasized, whereby the ruler’s legitimacy is grounded in virtue and the
patronage of Buddhism. Economically, the paintings depicted the relationship between the
secular economy and the “merit economy,” illustrating the use of wealth to support religion.
Socially, the murals served as “social documents” recording the structure, values, and shifts
in governing power during the reign of King Rama VI, a period when Lampang was under the
rule of Chao Bunyawat Wongmanit. The research suggested that murals can be utilized as
political communication tools and educational media for creative political science studies to
provide a concrete understanding of the dynamics between the state, religion, and Thai

society.

Keywords: Political Science in Murals, Wat Bunyawat Wihan Phra Aram Luang Lampang,

Political Ideology, Dhammaraja, Creative Political Science
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1. miamﬂmé’ﬂmaﬂﬁNﬂuqﬂunﬁmisssmwn (Hegemonic Construction of

Dhammaraja)

afANLYUsENIsuInAentsAunydn Insnssushadeindh iy “Auiiussiiugaunisal”
(Ideological Imprinting Space) finsIngs HANTITILATIERA NN NEUTEIALAZYIANTILIU 81 A
Pidiuindavyldgnminrlfifieanuuinnureussa (Legitimation) Wiiusutuunasessiuuwafn
“535u3191” Isnsmeamndniduaziiniloduguzedsasmayusunnideuseyguisi A
audnlutssduidenmadiunataves “Srunafiyuuia” (Soft Powen) luthsdvasteduniad 6 dadu
gALMINITINAUESIIRAINTTRsdugdIunans nsnsauldnaneiduindosliolunisuseduszuen
g1 “drunane” (ngemn) waz “druniinin” (uasaiun) ngldmnuasvsmemaundu
deules ileanneunutaududelasiaiiuaraiieiuusssunamadeuuasininaiise
dnwalviesdunauna ey

2. Usmngnisal “iAsegnauiaysy” (The Phenomenon of Merit Economy)

9 v
Y 1aa 1

mAdeiuiveonsuuaunnuigifasugmaninisiios Tnsnulnngnisaifigidedenri
“LAsugRaunayey” (Merit Economy) 3aagsiousiuseazidealunimaduasvinn esrausy
AunuAe nszUIUNSIUABY “umstng” (Material Capital) Tnaneidu “nunisdgydnual”
(Symbolic Capital) Tastuduiiiduns MeasiBonvosnmidouiiuaniianiuisdweasvgia
Jeunile Hansdliuagiddinguuns Hldasiouiissninusise uinansdanagnsnisuims
n3negnsithanuifsdamalannduimdeidssaatumauiiieuantuanuifunmnasiuanas
anugyadeny asdamiivislidlaindauslumauanudlfiAnananuainsfiviqniiies
RN Lwiﬁ:ﬁasuaﬂms%’ﬂﬂ1'§m%’wmﬂmazmsa§1qLﬁﬁaim‘wmqLﬂi@gﬁaé{’aﬂuﬁwﬁuagjﬁaawé’q

3. Insnssulugiue “naramsdinuuaznainadislvad” (Visual Social Archive)

Tudsdanumans ssdnnuiildsuAenisuesininssulugiug “anvaneivnnimaionis
d3an” (Visual Social Document) ATfufinsessavesnsiUasuruinusssudmulugauila
(Civilization) MuaMIFIUEING MIUNINTIEAzBEANITRAINIBLULELTU andnunssunsiunn uay
wialulagadulunidnluluannnnsysedRlusa asviaudanisunsnszatenieiausssy (Cultural
Diffusion) Mifinasiansdndidutumsdanu (Social Stratification) nsTiAszsinm “Ain” wiad
Uizﬂawnﬁ’méﬁLwaiﬁLﬁuﬁjuﬁﬁuaﬁmuﬁiimwwg%ﬁﬁi’fauﬁua&Jﬁu’?&uuaiiwmq WAAIRIAIY
wenevesasiyrulunisanunsndndnuaivarersuaituiionauldfulassaidnaiiduan vh
Wﬁmﬂssumwﬁfﬁmqmmmé’imsﬁamuzLﬁuﬁuﬁmﬁﬁmz (Public Sphere) fitfufinArnuadaulnm
vowmnauiuludsaudiusgaotaniag

4. WINNTTUWKINITAAIN: S3AANSIT9E519855A (Creative Political Science)

psAmmdanineidoidugaunisinideuineivins Aensiauslune “Sgeaniida
a¥assd” Fadunszuiumsiesgiiiiuainnisiiounisaeuluiisgnisiniudadydnual
Nuderirudal mﬁmmiﬁmuadw “N1381UNN” (Visual Literacy) avinwzdiAglunisvinainu
dlansidieslne nsvviumsnensiia 3 sedu (Wssdnelou-gaunsniden-Ussgndden) ildain
el aunsniluldidunsevumalunsinudaufausssufiesiuiiUssna Wilofudinly

Vol. 24 No. 2 (May-August) 2026 | 171



@ / Journal of Humanities

~ 3 & Social Sciences (JHUSOC)
wsannimusssundunvimin iy “unSeunansdiesdniidin” fuieasenunseningludng
wii wagnadnsnaliiunaliedugadegiuldedngudnuanuusssy
AatiupsfAuFIINNIdediglliiuii Insnssurwlsinygmdinnsiladudias

LNOUVDIDANM LAABDLATIAS1INAIUAAT ANUATIANIIYBIB U MaLEIAULNE FeFp9p1fBns
IAFUUaTIngINsiteir e Ngeusgliseyiudusiely

Jorauauuy

Welinan1sidedes “Semansludnsnssu: nszurumsinneidaiieassd nsdldnw
Insnssudmdansegluaninuamdins” adselevdgegaluienine idelammundetausuiue
wseanidiu 3 daundn il

1.99L@UBlULTIVINIG (Academic Recommendations)

N15YIUINITANTNGINIT: AT n1saaasunisAneideludnvuranineinis
(Interdisciplinary) 5¥13195gA1a935 FaANFEnS wazuIyveIne, fuRaUnssumansliunniy e
Avunsfnudaurludegqunionwiisseiafion lugmsiengi “nmsidesdesvesdydnnl”
(Politics of Symbols) Fsazaelidlanainsualulseiimanslveldogssousn

mMsfaumguinsdomssiuariosiu: msiinnimanidellveenaiiowamundungu]
vidensounwiAniaiu “SymaninaufoRluseduiesin” Tnsamgnsldmananuduaiode
a¥anuveUsTIl (Legitimacy) WisSoufisufuuiunvesiailesdululssmelne ndinsadreyn
mesurgmemaiiesiivileuniossanuasdiisegils

nsadadenlnivesssmaniidadieassd: msfinsdaaiunsinisedidunssuiunis
“YAswiiTaaiieassd” (Creative Analysis) iiteliiivnssmansannsothislddeiunsaonsia
dovimufad deazidunslansuuaulmivesnsdnunsgraansilisiinogifioslusis

2. TorauauurauNsUssenAldluiifsng 9 (Applied Recommendations)

ATUNTTANYI: amﬂ’umiﬁﬂmLLagwﬁ‘wmé’aiuﬁuﬁmiﬁﬂaaﬁmmﬁmﬂ%mmimmmﬂqi’@
yamsivng Wysannisluseinitieades wu Sgmandidesiu Usefimaninisiles uagimns

CRE
[

&Pl (Social Engineer) ielsifiSouiunminegnaidugusssaluiesiumsiann “gilensizous
Ygmansainnin’ viedeRdvianeumnud (Digital Content) iaguilevnisnensadydnvaiids
§1u19 Wieiludensaouiviuaionaznszdunnsaniiasgy (Critical Thinking) TuAleay

fumsvieadien: msiimsenseiuiaygmdimsTiiu “undaFeudnensiiouasdsn”
innnInfissAaauivieaiisanemau Tnenisdavitheasutanin (Storytelling) fiaenunsniia
fulseiRmansnisiieazidtinfineusudaamansiesiunsedanmaddesliiaimsluns
“aensviaNIN” IleduaSun1sviondioandeaineassd (Creative Tourism) fiadayadifissiiunsuua
muvNeiang (Interpretation)

AuNTaRsnY: Mseusnelugmadisvdlumsveniiiein1sgouusulasadannenIn ue
Aeaiinig “auin¥aumue” (Semantic Conservation) lngn1svingudeyafavia (Digital Archive)
FaiunImangauazongansouraiuiedaingen Lﬁaﬂaﬁumsqﬁgmwaﬁﬁ’aé’ww

Uszifmanimndinimasadenanimaiunianal duasulvigusuiazanuzadiidsinlunisuims

172 | vol. 24 No. 2 (May-August) 2026



Jansiiuninszgluanlugiue “Aisdnsinidddin” Wisadwanuidndudiveawazanunszninly
AAYBINTANN I UTTTUNALYDUTITINMINVDINULDS

3. folausuuzdmsunsinwasaioly (Suggestions for Future Research)

nsissUieuBaitud: mstimsanvudieuiieuinsnssurinisluinay o Aadetuluate
Synad 5-6 Tuwanamandn edinsziin “lsvnesmguisiung” dwmarensidsuguals
Tuudazviesdiumilouniounnsnaiuogisls

nsfnvidsUinamiensius: lunsideadsiellanafiunsfnuideimaniiodsn
“msfufuazauinle” veseuiulmiiddedydnvainmemaileduiningsy iethdoyauniaun
domsFeuslvinssiueuaulevesnguiiivaneg

MsiTeifeainsassduazuinngsy: masdnsAnwideftmun “nandusiniaimusssu”
(Cultural Products) 1y oA 1uaTaad oy (VR/AR) #38M1508nuUUAUA LT Ia319a53A7 LTS
fumalenndadnuvainemsdledunminsnssy Weidunsaeneldnduiuguuvunaz inetns
fagu

LONEI581989

Ined Wusywys. (2557). Sgmans. Ulea insa.

USnen neetiunna. (2536). 71919093950 55lne [$1897UN15398]. M INedessIumans.

Ufes taniag, B5uns Junaed, wnlne sudas, wazalyney enas. (2565). lasinrsaiuuilng: 113
A9aITANINAAYIIUETIUAIATYEAa T NATTA (189U TITE]. amAnendesudy
a1

alud guden, warAenua Builen. (2567). SgAMansiudnsnssu: NsxUINNITUATIZMTITTNGTTH
nstlfinyI13nsnsIuslansyeluanInyY17medanIs wizerTIuma Samina1uN (184U
N15398]. UNINeags1ANaIUIe.

Edelman, M. (1995). From art to politics: How artistic creations shape political conceptions.
University of Chicago Press.

Inglehart, R. (1997). Modernization and postmodernization: Cultural, economic, and political
change in 43 societies. Princeton University Press

Weber, M. (1978). Economy and society: An outline of interpretive sociology (G.

Roth & C. Wittich, Eds.). University of California Press.

//////////////////W

Vol. 24 No. 2 (May-August) 2026 | 173



