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Abstract

This literature review aims to analyze the theoretical relationships among
logistics innovation, competitive advantage, and the performance of logistics service
providers. A review of the literature indicates that logistics innovation encompasses
technological, process, service, and information management dimensions.
Competitive advantage is shown to comprise differentiation, cost leadership, and
focus strategies. Furthermore, the measurement of organizational performance has
evolved from a purely financial focus to a Balanced Scorecard approach,
incorporating financial, customer, internal process, and learning and growth
perspectives. The review identifies a positive correlation between logistics
innovation, competitive advantage, and organizational performance. Integrating these
three concepts can effectively empower logistics service providers to enhance their

capabilities and achieve business sustainability.
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