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Abstract

Branding capability is considered as a
process of manufacturing management that is
used not only to stimulate business entrepre-
neurs’ success of their business ventures, but
also upgrade outstanding corporate image, brand
equity, brand personality and brand reliability in
order to facilitate clients’ satisfactions on their
business entrepreneurs’ reputation and responses
to the clients. Besides, it creates opportunities in
their business competition and stability affecting
business entrepreneurs’ beneficial and non-ben-
eficial success. Then, we studied the effects of
branding capability on reputation satisfactions and
clients’ responses for the success of spa business
in Thailand. The objectives of this research were:
1) to test the effects of branding capability on
reputation satisfaction, customers' responses and
success of spa business in Thailand, and 2) to test
the effects of reputation satisfaction and custom-
ers' responses on the success of spa business in
Thailand. There were 2 variables comprising the
independent variables i.e. branding capability,
outstanding corporate image, brand equity, brand

personality and brand reliability as well as the

dependent variables i.e. business satisfactions,
clients’ responses and spa business success in
Thailand. Data was collected by the question-
naire from all 604 spa business entrepreneurs
in Thailand as the population without sampling.
However, the respondents were 200 spa business
entrepreneurs. There were 3 classifications of spa
business in Thailand consisting of 1) healthy spa
business, 2) massage spa business for health and
3) massage spa business for beauty. The statistics
used for collecting the data were Multiple Cor-
relation Analysis and Multiple Regression Analysis.
The results showed that 1) branding capability
was relevant with and influenced the reputation
satisfactions, clients’ responses and spa business
success in Thailand, and 2) reputation satisfaction
and client’ responses were relevant with and
positively influenced the spa business success in
Thailand. In conclusion, branding capability was
relevant with and influenced the spa business
success in Thailand. Then, spa business entrepre-
neurs should pay more attention and support the
branding capability for creating the competitive
advantages and leading to the sustainable success

of spa business.

Keywords: branding capability, reputation satisfaction,
clients” responses, success of spa businessin
Thailand
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