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Abstract

This Article aimed to study (1) to study attitudes towards logistics, buyer confidence in the
delivery system. (2) to study consumer satisfaction in purchasing consumer and industrial goods for
entrepreneurs. A questionnaire was used to collect data from a sample of 400 people living in Bangkok
by multi-stage random sampling. randomly by means of drawing lots and specific random methods
Data were analyzed using statistics, percentage, mean, standard deviation, independent sample
T-Test, One-Way ANOVA and multiple regression analysis by Enter method. The research results were
found as follows; (1) Level of attitudes towards logistics, buyer confidence in the delivery system. Overall
and in each aspect, opinions were at a high level. (2) Consumer satisfaction in purchasing consumer
and industrial goods for entrepreneurs Statistically significant at the 0.05 level, the equation has a

predictive power of 64.00 percent.
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