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Abstract

The purposes of this research were to 1. study the nature of establishments in the rubber
compound industry for commercial vehicles in Thailand. 2. study marketing adaptation strategies and
the competitive advantage of the rubber compound industry for commercial vehicles in Thailand.
3. compare marketing adaptation strategies of the rubber compound industry for commercial vehicles
in Thailand with the establishment's characteristics. 4. study the relationship between the marketing
adaptation strategies and the competitive advantage of the rubber compound industry for commercial
vehicles in Thailand. The instruments used in the research were questionnaires. The sample group was
Business owners. Partner/Shareholder, and Managers 132 persons. Statistics used in the research were
percentage, standard deviation, One-way ANOVA, and Multiple Regression Analysis.

The research found that; 1. Business type, Limited company was 82.58%, the size of the
medium- sized establishment was 53.79%, the duration of operation of more than 10 years was
56.06% , the number of employees was 51-200 people was 53.79% and the registered capital 10-
50 Million Baht was 70.45%. 2. Marketing adaptation strategies such as promotion, place, and product
at the highest level, and price at the high level. 3. Compare marketing adaptation strategies of the
rubber compound industry with the characteristics of establishments’ 5 aspects that were not statistically
significant. 4. The marketing adaptation strategies had a positive relationship with the competitive
advantage of the rubber compound industry was 73.30. The knowledge/findings from this research
could be used as a guideline for market adaptation and an enhanced competitive advantage in the

rubber compound industry for commercial vehicles in Thailand sustainable accordingly.

Keywords: Marketing Adaptation Strategies; Competitive Advantage; The Rubber Compound Industry
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Unstandardized Standardized
Collinearity Statistics

Model Coefficients Coefficients t Sig.
B Std. Error Beta Tolerance VIF
1 (Constant) -.265 .260 -1.019 | .310
ANUNRASTOAT] 424 071 .358 6.006 | .000 B73 1.744
ANWTIAN .036 072 .033 505 | .615 464 2.153
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Unstandardized Standardized
Collinearity Statistics

Model Coefficients Coefficients t Sig.
B Std. Error Beta Tolerance VIF
GT"IWDI’?J\‘I‘VI'Nﬂ"I‘i
. 304 .063 .318 4.824 | .000 469 2.130
FAITINAUE

Unstandardized Standardized
Collinearity Statistics

Model Coefficients Coefficients t Sig.
B Std. Error Beta Tolerance VIF
AT IR
.308 .090 .303 3.410 | .001 .258 3.873
NN

R = .861, R? = .714, Adjusted R? = .733, Durbin-Watson = 1.471, F= 90.879, Sig. = .000

9INANTWT 4 WU AN VIF RATS2M99 1.744 — 3.873 Ganpenan 10 feanludanudanig
sEyedaulsimneneiies uazANANTEsEIRL e Atagszane 1471 Sefianian
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A EUEIBsUandunIaaan ipUFau Tun1auesduesg Aemn ST E N NN EME UT a8
ianiswadiye ulszinalng amnsassutenisldsm (Adusted R) Tasasay 73.30 Tnaidem
ANNTTNENTOAAST

NNﬂWiWﬁﬁﬂiiﬁﬂ:LLuuﬁu (Unstandardized Coefficients : B)

3R NANIAURBLTUNTUENE (V) = 4245 ami0s (X) + 0365mmen (X2) + 3045 m00ms
msdadaming (X3) + .308gmmsaamaunsnan (Xa) 2658 constant

Nwm’ﬁwmﬂiﬂimuuummdﬁgm (Standardized Coefficients : Beta)

nn3as19maN IaBentunns e (Y) = .358gmsuanstoum (X1) + .033gru50a1(X2) + .318gns5mamm4
ﬂ'?ﬁé’@@ﬂqﬂli"lil(x:’)) + '503;’11471']??\‘7%’&%347‘[’]‘5@@’1@ (X4)
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