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Abstract

This research is quantitative research aimed to study (1) personal factors affecting the
decision to repurchase Thai chili paste products of a la carte restaurant owners in Pathum Thani.
2) Brand equity affecting the purchase decision of Thai chili paste products of a la carte restaurant
owners in Pathum Thani and 3) marketing mix factors affecting the decision to purchase Thai chili
paste products of a la carte restaurant owners in Pathum Thani. The research methodology.
population was a la carte restaurant owners in Pathum Thani province. Specific sampling was done
by selecting 50 owners of a la carte restaurants in Thanyaburi and Lam Luk Ka districts. The research
tools are Validated questionnaires with a reliability value greater than 0.7. The statistics used to
analyze the data consisted of frequency, percentage, mean, and standard deviation. and testing the
hypothesis by independent sample t-test, analysis of variance (ANOVA), and multiple regression
analysis. The results of the study showed that 1) different personal factors did not affect the decision
to repurchase Thai chili paste products of a la carte restaurant owners. 2) 2) Brand equity factor in
terms of brand awareness, affects the decision to repurchase Thai chili paste products, and
3) Marketing mix factor in terms of promotion, affects the decision to repurchase Thai chili paste

products of a la carte restaurant owners with statistically significant at the .05 level

Keywords: Brand Equity; Marketing Mix; Repurchasing Decision
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