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Abstract

The purpose of this research was to study The Compare housing loan refinancing decisions
between a government banks and a commercial banks of customers in Bangkok. The objectives of
this study were 1) service marketing mix factors, 2) service quality factors, 3) attitude factors, and
4) compare the decision to refinance mortgages between government banks and commercial banks
of customers in Bangkok. Promotional products. Marketing and service processes has a significant
influence on credit selection at the .05 level. This research is a mixed method. The first part was a
quantitative research of 400 people using questionnaires. The second part is qualitative research.
By conducting in-depth interviews with 25 people by analyzing the content of the data obtained
from the interviews. Descriptive statistics were used and hypotheses were tested using multiple
regression analysis.

Research findings were as follows: The results of the quantitative research found that the
respondents' opinions on service marketing mix factors Service quality factors and overall attitude
factors were at a high level. and service marketing mix factors Service quality factors and attitude
factors have different influences on mortgage refinancing decisions between government banks and
commercial banks of customers in Bangkok at the statistical significance level of 0.05.

The results of the qualitative research results found that opinions on service marketing mix
factors Service quality factors and attitude factors affect mortgage refinancing decisions between

government banks and commercial banks of customers in Bangkok differently.

Keywords: Refinance loans; Service marketing mix (7P's); Service quality; Attitude; Decision making
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B Exp(B) B Exp(B) B Exp(B)
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AHNTELAUNNG (Process) 1.321 3.748%* 1854 6.383%*  1.809 6.102%*

Chi-square =358.792 D.f.= 28 Sig=.00 Cog and Snell R? = .592



Journal of Educational Innovation and Research Vol. 7 No. 3 July-September 2023 | 773

9INA19999 1 NANT MY VS 81A1989A3199 WU Yaseaaulszannisnaiauingg
(7P's) BavdnduainuinUuas Taun AMmgeInnenIsdndinmis = 8.637+% AMUYARINS
— 5.866"* LAZATUNITLINNT= 3.748** 9095HIATTNANS el a7l suiuswIAI981ATS
AIATIZN TINAABNITAARIIAE IHUUHE A UNANT MENINNI1BIANTEILATIZN HINE 8 191
(Exp(B) = 8.637)

Tnawadizse VS 81A5a9tA19 WU JaseaIuaaulssanni1snatauinig (7P's)
Baedrduannuinlues (AL AINEeINI9n1TeASIANIY = 34.733%% AINNTZUINNIT
= 6.383** c-%ummm: 6.079%* WATAMHNARTOWTI= 4.874* *9895W1AN3 MW dizeifiafiey
AUTHIAITEIANTRIATITARINAR BN ARWIAE INUWWE T L EHIANT MENI I HINNBIAT
AIATITA HINTN 34 1911 (Exp(B) = 34.733)

A99A38Y Y1 VS B1AN9EINATIZ WU AT ATUEINLUTZANNITARIALENTT (7P'S)
BERIAUaINNIN UMWDY TARN AMHYTBININNITTASINNAL = 39.364%* AIUNTTLINAG
= 6.102*%* ﬁquﬂmm: 5.911%* UATATWHARS D= 4.014* ?J’ﬂ\‘lﬁ%’]ﬂ’ﬁﬂ?\ﬁﬂ%ﬂﬂﬁﬁ%ﬁmﬁﬁu
AUSHIAI9BIANTFINATIEN FINananiadndnlas TWuLuG Aung9rsny s8NNI 181A"S
AUATIZ HINES 39 W1 (Exp(B) = 39.364)

A15197 2 ANANUrRYE 9a9as e ATUAINLSEANNINNTAAIAUE NNa(7P's) WaBLieunng
FrAnlaa INUWHE 92N EWIANSNENT e 511AN3 eI dize FUIANINTIFEDY T
ﬁ/i_lﬁu']ﬂﬁ’i@@ﬂﬁ%ﬂﬂﬂ@’ﬂﬂyﬁuﬂjﬂLVIWN‘VT’MV"I‘E A193LATIEN (Multinomial Logistic

Regression Analysis) f93

v nAnsing Tnewadiae n59¢388587
Jaqe AMuaIRNUsE NN
- ABNRU DANFY ABNRU

ANSARIALZANS (7P’s)

B Exp(B) B Exp(B) B Exp(B)
ATINARS D (Product) _.144 866 602 1.826 408 1.504
AN (Price) 120 1128 -.064 768 ~.235 791
ATHABIVININTIAS TN 609 1.840 2.001 7398%* 2126 8.384%*
AHASLEBENNNTAANN 147 1.159 319 1376 089 1.093
G;/’m‘i_qlﬂﬂﬂﬂ‘i (People) 1.120 3.066** 1.156 3177* 1.128 3.089*
Giymﬁ’ﬂwmzm\mmmw -.246 782 .009 1.009 117 1.125
ATHNTELAUANG (Process) 1.044 2.841%* 1576 4.838%* 1531 4.624%%

Chi-square =358.792 D.f.= 28 Sig=.00 Cog and Snell R? = .592
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