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Abstract

The purposes of this research were: 1) to study marketing strategy influencing small hotel service
quality in the COVID-19 pandemic of entrepreneurs in Mueang district, Phra Nakhon Si Ayutthaya
province; 2) to compare personal data of Thai tourists influencing decision making to choose
accommodation in the COVID-19 epidemic; and 3) to suggest guidelines for the development of
marketing strategy and small hotel service quality in the COVID-19 epidemic of entrepreneurs in
Mueang district, Phra Nakhon Si Ayutthaya province. The sample group consisted of 400 people and
the instrument was a questionnaire concerning marketing strategy based on formula of Krejcie and
Morgan. The data analyzed by percentage, mean, standard deviation, t-test, F-test and Pearson's
correlation coefficient and multiple regression coefficient analysis.

The finding revealed as follow:

1 . Comparison personal data of Thai tourists influencing decision making to choose
accommaodation due to the COVID-19 epidemic in Mueang district, Phra Nakhon Si Ayutthaya province
found not different, as a whole, the level of statistical significance .05.

2. Marketing strategy influencing small hotel service quality in the COVID-19 pandemic of
entrepreneurs in Mueang district, Phra Nakhon Si Ayutthaya province was at high correlation, as a
whole. For the highest reliability (r =.842), the multi-layered correlation analysis of the variables at the

best model was (R>= 0.7 5, R2Adjusted:0.7 3, Sr’=3.34, F=15.32, p<0.001), consisting of product

(6:0.72) and price (B:O.44), respectively.
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3. Suggestion for this research: marketing strategy and service quality must be planned in
accordance with the needs of tourists, as well as the development of information channels on disease
control in order to ensure safe in decision making to choose accommodation from situation pandemic the

COVID-19 to achieve efficiency and effectiveness in accordance with international standards.

Keywords: Marketing Strategy; Small Hotel Service Quality; The COVID-19 Pandemic
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(Service quality and customer satisfaction of a UAE-based airline An empirical investigation) Faflunig
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