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ABSTRACT

This research aimed to study the factors that affect the buying behavior of cosmetics
from Kore. The undergraduate students of Khon Kaen University, NongKhai Campus was the
sample group used in this research with 400 collected samplings.The data analysis used
frequency, percentage, arithmetic, and standard deviation. The results shown that the students
were 18-20 years old and there were income between 5,001 -10,000 baht per month with the
most frequency to buy cosmetic products from Korea. The sample had bought average 2 times
per month with cost of buying the average cosmetics 1,000 baht per time.The popular cosmetic

products were facial and skin care products, and makeup products that most commonly used.

Keywords: Purchase Behavior; Cosmetics
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