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Preface

We are pleased to present Volume 8 Issue No. 2, 2024 edition of the International
Journal of Multidisciplinary in Management and Tourism.

Once again, we are pleased to present the articles in the 8(1) 2024 edition of the
International Journal of Multidisciplinary in Management and Tourism.

We continue to welcome submissions of manuscripts of multi-disciplinary nature and
have themes related to tourism and management. All the manuscripts must be original, have
not been published elsewhere, and have not been submitted to other publications while being
submitted to us. The manuscripts should also be checked for plagiarism. The manuscripts will
be reviewed by an editorial board before being distributed to anonymous independent double-
blind reviews.

We also accept quality book reviews in addition to research manuscripts. All accepted
manuscripts will be published online on our Journal website.

Before submitting your articles to our Journal, online, we urge that potential authors
check our publishing policies, and follow the manuscript’s criteria and formats.
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Asst. Prof. Dr. Somchai Damnoen
Editor in Chief
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