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Factors influencing consumer’s decision to purchase coffee

beverages in Chiang Mai Province

Ladda Pinta'” and Pinit Neugpirom?
(Received: 29/04/2024; Revised: 20/09/2024; Accepted: 23/09/2024)

Abstract

This research aimed to study the factors influencing consumers' decision to purchase coffee beverages
in Chiang Mai Province. The population and sample consisted of people who had consumed coffee in
Chiang Mai Province. The convenient sampling method resulted in a total of 400 samples. A questionnaire was
used as the data collection tool. The statistics used in data analysis included percentages, averages, frequency
distributions, standard deviations, and one-way analysis of variance. Multiple regression analysis was also
employed to identify predictors and create a forecast equation using the Enter method.

The results revealed that most respondents were female, aged 21-30 years, and students with a
monthly income of 20,001-30,000 Baht. Regarding consumer behavior (6W1H), it was found that the most popular
variety of coffee was Arabica, and cold coffee was the prefered type. The main reasons for consuming coffee
were to rejuvenate and reduce sleepiness. The frequency of coffee consumption was 34 times per week, and
the most common time for drinking coffee was between 12:01 and 13:00. The average cost per coffee purchase
was 51-100 Baht. Friends or coworkers were found to be influential in the dedsion-making process.

The results of the hypothesis testing found that different occupations affect the decision to drink
coffee differently at the significance level of 0.05 for consumer behavior, including the type of coffee they
drink. Purpose for drinking Frequency of drinking and cost of drinking Different factors affect coffee drinking
decisions at the significance level of 0.05 and marketing mix factors. It involves the decision to drink coffee

at a significance level of 0.05.

Keywords: marketing mix, consumer’s decision to purchase coffee beverages, Coffee in Chiang Mai Province
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Abstract

The objectives of this research are 1) to study the level of factors regarding acceptance of
technology, innovation, brand image, and decision to purchase electric passenger vehicles cars (EVs),
2) to study the brand image as the mediating factor linking the technology acceptance to the decision
to purchase EV cars and 3) to study the brand image as the mediating factor linking the innovation
to the decision to purchase EV cars. This research is quantitative using the questionnaires as a
research tool. The sample was a group of 200 general individuals who use personal electric vehicles
in the Samut Sakhon area under the concept of Hair et al, (2006) and using a simple random
sampling method with an index of consistency between 0.67-1.00 for every person with the reliability
value of 0.89. Statistics included descriptive statistics with frequency, percentage, mean, standard
deviation, and inferential statistics using the structural equation analysis via the Smart PLS 3.0 program.

It was found that the general individuals who use personal electric vehicles have a level of
technology acceptance, innovation, brand image, and purchasing decisions with the overall average
in every aspect. The mean values are 3.84, 3.95, 3.89, and 3.98 respectively and the standard
deviations are 0.752, 0.761, 0.723, and 0.743, respectively. Acceptance of technology, innovation,
and brand image are the factors that have a positive direct influence on purchasing decisions with
values of 0.488, 0.381, and 0.246, respectively. In contrast, acceptance of technology and innovation

have an indirect influence with values of 0.651 and 0.586, respectively.

Keywords: Acceptance of Technology, Innovation, Brand Image, Purchasing Decision, Electric

Passenger Vehicles Cars (EV)
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Aaundou, 2563) vanfunsneuduulsuisannaizidaaiunazatuayunislindanumaden
Tuldudygrafifrenisieaiasasudliiinielulsyndlne widsdfysonisiddiuny g
nsnanfennundeesanlnSafinsounquynituf warsAuunmeITigs Aewnnawant dea
sennuaulalunsfnuuinnssuvessagudlndin nsseusumalulagvesiuilan waza nanualng
dudiidmarenisidulatosnsudlnih Ssldviinisiteides Hadeiid svswadenisindulatososus
Hiduyanaszuuliiivesussnnsludminaynsains eidunisiinsgsinagns uagiiie

HaNIeNlAlUT USuuenagnseing q ienevausanginssuvesiuslaaselunieluswian

2. IUTLEIAYaINIIIY

2.1 1 o nwrszdvveadadediunissensumalulad uinnssy aMmdnuwalngdud
uaznsdinaladesasudtduyanaszuulih

2.2 ilefnwinmdnuainndudlugiugiulsunansiidenleanissensumaluladgnis
dnauladesnsudtsduyaaaszuulih

2.3 lefnwinmdnualnsdudlugiuzdnysaunansiifeles ui’mﬂﬁudﬂ'ﬁéf@%uh%a

sopuditsdyanasyuulnih
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3. ANNAFIUVIINITIY

auuAgIui 1 (H1) nsgauuwmaluladidviinanenmanuaingauam

aunRg L 2 (H2) winnssuiisvidnasienmanualnsduen

auuAgIuR 3 (H3) nsveusumaluladiisvnasomarindulate

ARz Ui 4 (Ha) uinnssuiidvinasomsdnalatososus

auuAgIuR 5 (H5) adnuainsduiiidvinadensiadulado

auuRg i 6 (H6) andnwalnsdudndusiuusdunanediideuloenisseuiu

v

waluladgnsdnaulate
AUNAFIUN 7 (HT) amdnvalnsdudndududsAunansiilenleauinnssugns

v a

fnaulage

4. Usglomifianadnagldsu

4.1 annsathuansifenldsunussgndlfifuuumadunsnaunutasimuanagndsons
duafuningaaiunss WoneliiAnnisiauiningramnssusasudluin Sussdmadufdenis
FuimdeuiAsugRavesUssime

4.2 mmsaﬁ’]mamﬁ%’aﬂ%ﬂmL‘?;Jul,ﬂ%"aﬂﬁaiummfmaqwﬁ‘siamsﬂflﬂﬁaui’mssumsﬁams
nsmaIakUUYIUNTT st Ussssufidunguidivaned fanmdnvainsdudlduindy
fiviaunfvauan uazdndulatesosudluinanelueuansulng

4.3 aunsaiwandeildsuinvensesianuilutiadensseniumaluladvesyanauas
nsfnwngAnssuvesyanatiaztisfmuanagnsnsioansnsnAIALUTYSANS Larnsunngsy

wWnldlinssivyraagatagiu

5. nunaulTIUNTIY

5.1 nuiuasuuAniitieatasiuniseeniumalulad

nswenfumelulad Wunszuaunmsmaiauadvienissenumaluladitmndudaumisly
FAnuszdrfu swfanseeniuuaziuveluladunldlunishawielinszuiunsduiudininng
aganauedfisndstu nenseniumelulafvesyaraasniniinnisiuidsslowd armdedenis
%910 nsveusumalulad (Theory of Acceptance Model: TAM) ungui i ldwamnasdaanuiun
INNOEYNIINTEYIRIBWRHE (Theory of Reasoned Action: TRA) Lﬁ'aﬂmimmqwﬁﬁq 2 A1y
uanssulag TRA WuiimnuiBeuas@nwifeafudvznasnnsadosnunausisds luvaeil TAM

wonn155uUiUseled wagnisfuianudelunisidmalulagoanaindiu (Pikkarainen et al., 2004)
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wana1nil Davis (1989) leasureinyaranileasiniseeusumaluladlaiinaintady 2 Usenislewn
1) mssuineuselewd war 2) n1sfuianudrglunisldau iiesainnissuiuseleviuagnisius

o

anudglunsldnufinnuduiussungAnssuniseensumalulad fanudeslostuiimaiuaznisld
nuesyaaalayananinuazddvinaronutlalfinaluladiu

5.2 nquiuazuudAaiiieadasiuuinnsay

winnssuduanuanusalunsiaunyarvesduiniousnisiunszuIunsANLANLAY
neliAnUszlowidudwaliuszauainudisanon15a sunuasanis s unuud siu
Fsutnnssufiodundod fnanuannsolumsadassdkiunssuiuns 383 eda wagaudn
dletelunsusuussseaniam TasutnnssueradudnssAugidogitu udniannlvnsdu
vidponaiuddmifthinlfifenevausansldnuluiagtu mnmsnumuissunssuiifetedlsd
inidenaneviuaglesdusznouuianssuld 3 dsenisded 1) druuianssundndue vaneds
n13USUUT9A s Aus vdondn Suei i oy udalviimuf1amtiag 3 u uenainasdaeaiisnany
aganauIeudn Sansnsafiuyarndondudld 2) fuuinnssunszuiuns vneiansiaunisean
Fuduaruinisliisuuuuln sfuafonnniu Wumsanduneuns suunsudalismiuiieussndn
FunuuAzIAT uay 3) suuianssuimsinns mnefamsiasuuUasguiuuresuinngsy duduas

o N v '

U313 AnkuuAY 9 Neudlvgyiinvseduineegvan lugnissudiv q Avuadenndy ietiaue

q kYl

Py a s

wialulad waznmdnuallvidduilne (i ius Bnsluses, 2564; Qingya, 2022)

5.3 nuijuazuudfaiiieadasiunwanuainsdudn

ANENWAINI1@UAT (Brand image) Lf]umwﬁnwaﬁﬁ&mnﬁgﬂa%’wﬁuimEJﬁ'ﬂmimmmImJ
wenedenlosmnuudunss mnuFureu wazauiondnualifsdiuiuiusud (Brand association)
Teglurumsssivasiuilng Tnseuifeaiudunusudenagnasstuldanuanss iwu Jssaunisal
Tnomssvesifuilan deyavesuusudfignieaisainesdns msusndinseuin (Word of mouth) §4

v

nmdnwalvesmaumavauysallasigesdusznausail (Keller, 2003) 1) Wen33u nunediansius

U

' v
' o £%

friuanannislasnsesiurinuaivionnyszaumsaifiinumiamnansauaznisdon Tnensiuiidu
nsrUIUNSLA BafusENINeAudile A1sAn n153AN (Sensing) ALY (Memory) n15i3 w3
(Learning) wazn1sindula (Decision making) 2) 1A wnedanisiseusiiunisldaulueindu
Uszaunisalfieenunluguvesnnud Tneauifeidudeiiaessfiaunsafigavls 3) Banwidn
mnpfsdsfiannsaddnisnnulssivlaniolivsesiulannnmsldnunianslduinisaderou

Juuszaunisaliuensuallugasiaiiu o (e duym, 2563; 29Ans glsasd, 2561)
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J1Sd1SUSKISSSNDQOA1KASSY

ey

-\

> Ui 6 avui 2 asngiAu - Sunau 2567

5.4 NgeiuazuulAaiingidainsandulade

msdpdulateiunszuiumamemnuAnnenisipdulatieduninieuinisens q laguung

o

U3 NITAUMAUAIKINYBINNG 9 NTUTELEUAMUANAT 5IA1 WaETEerIaINIsidaunaunis

snaulane Inenszuiunmsneanudslidndudesdidrsutunsuansll wazaudesnistevinliseosd
msUsziuiodndulalienyedunIausnis MNNITNUMIULLIARA VOB wagITIUNTTUTAITRN

1ya{u a o ' (%

pinIdevangulUesrUsEnaunsinaulatiold 5 du desialuil 1) nssuidaym mnefenisiud

Y

d

Tudsfinuesfosnisuagnreumislaisndafielildin 2) msuarsndoya mnefsnsumas
Fosnsrinutesnieing 4 teanuilutgymludsinuesiesnts 3) msuszifiumadon mneians
Usziudswesiinuesiuminliviensuszidiuteysludeiinuedéisu wasimsiansanisdondelde
Mnunasdayariia q deunsinaulate 4) msdadulate mnsnssuaumslunisinaulanistissen
FUAMIDUINITIINUATY 9 NIBEDN WAz 5) wq&msmﬁ"ﬂmi%ya wnedmginssudiuanseonludie
yaunviefienauanmsindulatodudnldou mnaududulumuaruaaniildssyly gné

gnavudedundelulusuan (gralen gwdied, 2564)

6. NTAULUIAANITAAY

ya o

FIdulaimunsoulwIANAnluNTITeaNULIAR Nu] warnuddesne 9 Mnvidesdeiu

'
Saa |

Auladendanswadenisdnduladesosudusdiuyarassuulniivestssunsludminayvsains

TogasradunsauIAUAANITITEFININT 1

ASERNSU

msanaulede

Amaneal

YINNTSU

AW 1 NSAUMNANLUNNTINY
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7. 35115AHUN1578
o

v ¥ |

[ v daa a ' wae‘La & o

gladnwsestadensidvanadenisinaulavesosudldiuyanaseuulnih

vy
v A & a

v szyinsludminaynsains lngn1533easalidun1s3Tei9aUSua (Quantitative research)

n93undadly]
ineslefldReuuvasuny

7.1 Uszwnsuazngudaegne 1aun yaravhluildssudlwiludminamsaias s
200 g9 NeliulAnvad Hair et al., (2006) ﬁiﬁuuzﬁﬁﬂﬂi@ﬁﬁiuLmalﬁ%’u%’aumﬂﬁﬁﬂLﬁumiq’u
feganuudeauiazslumeisnisduluuiig (Simple random sampling)

7.2 e sdiefililun93de Vsznoude 5 dau il

dauil 1 Wunvuaeuaudadvduyanavesinouuuuasunmlaeiifemaudiuom 6 4o fe
A 91g SEAUNSANYY antuzaIw 9ndn wagsieldiededeiiou dududanuuunsieaeusenis
(Check list)

dandl 2-5 WuuwuuaeuauAgiunisseniumalulad uinnssu amdnwalasdud wagns
dndulatesnsusisduyanaszuuliii Ingluudazdiuasddnuasdunamaiuuszanuean (Rating
scale) 5 56U AULUUYDN Likert (1932)

7.3 nansrvdeuAmAINLAT asdia {ITnsrarpuaunsndaien (Content validity)
vouaIosflefifnsinandidiuiu 3 i lnefvuslvigvsnandudasinuiiansanuazasudaiiy

v v o a

AgitaviianuaenafassEnIdad1nil MNUuIAUINMAIRNNATLTLlen (10C) Faag

Ya o o

581719 0.67-1.00 wasndugdemuvasuanulunaaes (Try-out) Auyarailunldsagudlniily
Farinuasugy 9uau 30 AU ERTIIABUAIILTE (Reliability) Yoswuvaeunulaglignsduusedns
woan1v89 Cronbach (Cronbach’s alpha coefficient) vasuaagAaLUIAITAAIA LA 0.895-0.931
(Hair et al., 2006; Nunnally, 1978)
< 14 a o S X vaw Yo a < v 2 o &
7.4 nmsnusiusindeya lunsideasell iduldandunisiiusivsudeyalaeiivunoudal
=3 ¥ o ! A = A =
1) nMsiiusiusmdeyanseyilusgnirasieuunsia G ey funaw w.a. 2567
2) MFIRADUANIHANYIAUVBINITNBULUUABUNNAITHE Uagdiasevitoyansismeata

nsasideyatuanideassll RduthdeyaniliatnuuuaeuaiuaUszananamelusunsy

v
=1

dusaguneadfuiiasgideya fail
1) msinsgsidoyatiadudiuyana Ao yananaluildsooudlniiduyanaludmia
AYMIANASAIBNITUINUIAIAINLR (Frequency) UazAr3anas (Percentage) 1HeSunadayativafiu
Uaduduynna
2) menzideyailefnusyiuvesnisseniumalulad uinnssu nwdnuainsduduas

nsinduladesnisanady (Mean) kazaiudesuuuInsgiu (Standard Deviation) Talun1suda
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mmwmmaﬁagam’w 9 Lﬁ'aaqULLazaﬁmaa‘”ﬂwmwmﬁumﬂmm’mzLLuuLaé'ammmﬁm
U949 Best (1981)

aa vy o a

3) @lifi©1984 (Inferential statistics) LI un1511 3T sad funlddmSunaaevauuigiu
(Hypothesis testing) 1iaymaruduiusvesladenidnsnasonisinduladesnsudisdinunnassuy
Infivesussrnsludminaynsans i suasnisdeumieiinuuaunislassaseielsunsy

ﬁﬂﬁﬂg"d Smart PLS 3 (Hair et al., 2019)

8. NaN15INY

MnMsAnvingudaegsidudssnnsludminaunsains S1uau 200 au nuingneu
wuvaeunudvaidumene Andusevay 62.50 dogegszning 30-40 U Anlusevay 33.90
flanunmausa Anduderazs9.30 finsfnwseiuliayes Andufesas 67.90 eldindedeiiou

o a

Y1319 40,001-50,000 v Acdusaeay 36.00 wazerdnyingsiadiud/endndasy Anduy
Soway 38.10
NANISILASIESEAUVDINTITEBUSUNALULAE AUUIRNTTY AMNSNUAASIAUAILAENNS

Andulatevesneuwuuasuntegluseaunnynau InelAnadewindu 3.86, 3.89,3.99 uay 3.98

MUAU drdeauunngIgiu Wiy 0.724, 0.760, 0.724 Uag 0.753 MINAGU AIN1SI9N 2

M19197 2 Aafe dnndeauuninggu vesseaunssausumalulad winnssy nmdnvalnsdu

o oo
waznsenaulavelnesiy

Anady dqutﬁmmummg'm YaeszauALUslunINgIU X SD ulaka
nsgeausuwmalulad 3.86 0.724 170
UINNTTU 3.89 0.760 170
AMNANWAATIAUA 3.99 0.724 170
nsinaulade 3.98 0.753 170

a v <

AUSURANITIATILIFILUUANNITIATIFS 1S 115398 TUNTIAT IR MU UANNSIATIAS N
= a ¢ v daa a ' o A & & 1
Fadunanisiwsgidadenidvinasenisdnduletesasudiadyanassuulnitvesdsevinsly
JinaynsansuaENaN1IAR UANNAZ Y IneTNANTIATIZIRININT 2 Tauanduniernuduius
YRV VAN IASIAS 19N ANIANUAUNUS 52190 UT FIHANITIATIEAFIUUANNITIATIAS

aunsaasunglesal
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‘ BiM1 ‘ ‘ Bim2z | | Bim3 ‘

0784 —»
0752 —»
0731 -»
0787 PD4

0765 -»
0804 -»

0.436°*

0787 0776 0.756
INg [*0

[oma | [Bws | [ s |

AN 2 WEUNANUFLRUSU DI AL UUALNTIATIAS

1) Uadeninalaesiumnenisandulade (PD) nuidtniseansumnalulad (TA) winnssy (IN)

¥
] '

LA AMNaNWaIRSIEUAN (BIM) AdnSnanwmsadauinaenisindulatie Aunniu 0.546%%* 0.4111%**
waE 0.663*** wazmudsiu Tnsiinnseensumeluladuasuinnssuddisninamdousonsindulede
fAviu 0.163 wag 0.201 MUAIAU

2) Yadeiifinalaosiunenmdnualnsdudn wuiniseensumeluladuazuinnssuiisvdna
NNTUTFIUIN TAUNAU 0.351 wag 0.434 AINEIHU

Tneridelaasunanuduiusseninedvinavesiuusnivenisdnduladouansdmaed 3

A15199 3 ANUALNUSTENINBNSNavRIwUsNdfensAndulate

. , . aNswa
Auds (LV) AmNRULYS (R TA IN BIM
(Effect)
o - & DE 0.546%** 0.47171%** 0.663***
mMsinaulade
0.653 IE 0.163 0.201 0.000
(PD)
TE 0.709 0.612 0.463
. P DE 0.351*** 0.434*** 0.000
ANANWAINTIFUA
0.720 IE 0.000 0.000 0.000
(BIM)
TE 0.351 0.434 0.000

nuewin: De=Direct Effect, IE=Indirect Effect, TE=Total Effect, N/A=Not Applicable
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BN L

J1Sd1SUSKISSSNDQOA1KASSY
K

> Ui 6 avui 2 asnmiAu - Sunau 2567

IMNHANITIATIZAFIMULANNSIATIAS v adenilnansindulade Tnaidunsfnwises
Uadunidvswasiensinduladesasudisdiuyanaszuulnihvesdseynsludminaynsains §3ideld

IMIFNEETUauNRgIUNMTIRBUARRIN599 4

M19199 4 aUNENTNAFEUANNFZ I

FUNAFIUNTIIAY fulszAvsidune | dn . .
NAANS
(Hypothesis) (Coef.) t-test
H1 MsseuumalulagiisnnasdonmanyalngdumM 0.351%% 7.562 | alfuauu
H2 winnssuddvnsnasen ndnuaingaun 0.434%% 8.099 | alfuauu
H3 msseusumealuladidvswasenisindnlade 0.546%** 11.312 | aduayu
Ha u¥anssuiidvawasensdadulatosnoud 0.411%% 4.483 | alfuayu
H5 ndnuainAudiavinadensiaulate 0.663%** 8.566 | atiuanu
nnewmg: nueis p-value < 0.10 50 A1 t > 1.65

** 9331889 p-value < 0.05 38 A1t > 1.96

** 91317889 p-value < 0.01 %50 A1t > 2.58

waﬂ'1iwmaa‘uamagmmﬂﬂ%ﬁu’hﬂfafﬁ"a‘ﬁﬁSw%waGiaﬂﬁﬁﬁmﬁulaeﬁyaﬁaauﬁﬁqdauqﬂﬂaiwu
Infveslszrnsludwminaynsains lneen ttest vasn1seousumalulagddnsnaniamsadeuanse
AMNENWAATIAUAINAUNIAY 7.562 UTRNTIULBNTNAN19ATUTIUINABAMNANWAINSIEUAIL AN
Wiy 8.099 nMseeuiumeAluladisninanmsadauandensinauladeiiAwidy 11,312 uinnssuy
famsnamansadauansenisindulatesasudiiiwintu 4.483 amdnwalnsiaudiisvsnamansad
vinsensinduladelnedawiniu 8.566

HaN1SIATIERBVENaveIuUsAunans Fadusuusiitunasuauduiussemnsiugs
Sasziusudsau TnefisuusAunarsazesunedvinanisdounuin

1) ndnwalnsiduddsvinaduiulsfunatsssrinsseusumeluladgmaindulato
ImEJﬁﬂ'wNa@mmaﬁuﬂizﬁwémaummdw (Boot LLCI) wazvaunul (Boot ULCL) fidawwasrudatiulyl
AaX 0 uansinndnuaing dudidvdnadusudsiunansszrisnseensumalladiunmsdaauls
%o TnoilrnduUssavSvaunanawintu 0.1356 waswauAUUWINAY 0.1963

2) mwé’ﬂwaimﬁuﬁwLfluéhLLﬂﬁﬁ"uﬂaNiwdwui“mﬂiimjmiﬁmﬁu‘lﬂfnyﬂmﬁmwaqmmm

duuszavdveunasuazveulnuuntwesmdeliulingy 0 wanvnwdnwalnsdusndudiuls
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AuNanasEnINUInnssuiunsindulata lnediadulse@nSvaulnanaviniu 0.2787 WasuauLUnUL

WU 0.3319 §anns197 5

A15199 5 nan1sadaudnsnanunane (Mediation effect)

Boot Boot Boot

FUNAFIUATTIDY Effect
SE LLCI ULCI

H6 nwdnwalnTausdusuUsAunaasEnINg
) T, 0.169 | 00154 | 01354 | 0.1963
nsgeusunalulaggnsindulade

H7 nwdnwalnsausdusuUsiunanasening
. . e 0.3262 0.0291 0.2787 0.3319
winnssugnsindulaie

9. afiuT8uazaTUNaNITINY

9.1 N1syausumAlulagidnsnasannanualnsIduAl

a a '

HaN1INAARUANNATIUNUIN Toyallslsednvatuayuiinisseusumalulagidninase
amdnaingiaud TaensldnusosudliiinduFesiedenslinuluiinusz s fulasdasmaiens
freann1sUdesfinaansueu 1 inelminanglanieu (Global warming) iesnsasuslnindufing
soAaundon ilfassnmdnuallumseyindndsnuionisaansliidomanitusas Ssediy
AUAMTIn TeaenndoeiuauIdeves Artamevia (2021) lé@nwrEes nansznuvesnInanang
Auduarguiuunisseniumeluladiidvsnaomsindulatonsuudsdudeeulall uasdiaonados
fusmAdevedlania At (2561) WW@nwiGesnisseniumeluladuazadusuamdnvaingdudi
dswasensdnduladoniinrevesiuslnalunsaunmumiuns wan1sAnwmuiinisseniumalulad

AEnwaln UM wazmsdndulaganiinrenmsinegluseauunnnniade wasiilonaaeuauuigiu

o o aa

nuINsEaNsumaluladdanasen T nanvainsduAagalldud A nieadfnsesu 0.01

7
¥

9.2 n1suausuwmalulagiansnasnanisanaulada

a a '

HaNIAdeUANNATIY nudeyalisuszdnvatuayuinnisvensumaluladiidninasens
dnauladere sosudlwiidulinsredaundeumnzunnislénu Snissaereuliifiuisenudosnis
fndlandurzdmarionistisannisUdesfinaisueu = dsdinadeniizlansou uenanifdsneusd
nsBoudiasnmslinu nssuitemnudedunsduunmeisasudlasiinshussiudosasudiledae
anAandesinnisdemelunsdling 4 SeaenndesiuanAfevesansd @amvind uazufun afu
mayatl (2565) leAnwdes dmlsvaumansnatauazmssensumaluladfidmasonisindulade

duvesjuslannglilasainstiewmiiorssszua FaminuaTsvdu Han1SANYIN UIITERUYBINS
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gousumaluladiunsiviusslond mssuinmsliiesonisléon mssudamndes svdnanmdeny
wazmidtnauladedudogluseduinn luraedl Mishra (2020) dAnwides mstmusaaudlatelng
T¥sUuuuniseausumalulad: nsalvesdnsnaves Facebook nan1s@nwInuItdadeniseausu
walulaBéunmslinudeuazmsiuiusslesinsldou dwmarenisiaduladedudriiu Facebook
Tneflandvswaned 0.371 wag 0.352 flfuddnymeaianisziu 0.05 (R2 = 0.523)

9.3 winnssuiidnswadanmanualnFuan

HaNsNAdeUALNAZIU nudayalisussdndatvayuiiuinnssuiidnsnarenmanualng
duAnisesnuuuddsasudtlugusuunsidnumunzdnsuauidedaeiinislduinnssunisudnly
sUuuulfieSoseud finslviuimsmeaesdy (Test drive) qudsasudluliginsdanisiidunlduinig
ograduszuu fuimmmadasnsudinumaluladln 4 msltingAvlunismaaiviglunisaandsnu
Feomdauarnsdaifvteyanmadnsszsnsudliihidumiudu aenedoatunuideves wahyuni
(2019) le@Anw1504 Bvdwavesuinnssunaniae nmdnuaingdudi wazdnwazynanieamlunis
daduladenes Starbucks lungearnsan wan1sdnunuiiuianssundndudidedudvinanonis
oonuuvAuimgdaemuesuilag waramdnwalnsdumieidunhnvesiuisudminnune d
wiehidsmarednuairnnisnmvesiudua e suinnuianalaaulugnisuensietindeun
vowjuilnafiduiBonvaniedevesmeluiud Starbucks melungsainidnn Tnsuimnsaudma
mnssenndnvainsiaudnegeitedfmeaiansssv 0.01 wazdwasenisiaduladeriuunse

o w a v

Unnegsiifiudndmeadanissdu 0.01 wazuinnssunanfasidmanied ouriunwanualnaudg
msdinaulederiulineuinegeditdfameaaanisysu 0.05

9.4 uianssuiavinadenisindulade

NANSNARDUALLAFIY wusﬁa;ﬂaL%wﬁzﬁﬂﬁaﬁfuaqudmfmnssuﬁ%m%wasﬁamsﬁmﬁu%%aima
Augsasudlidnisdnnsdidnanldvinsegrafuszuuiivinsnnadasosudniiunaluladln 9

a

nslitngAvlunisndnfivaeUsendaelidendsnudomaues nsdaivdoyansadnssezsoaud

q

T dueudu aenndesiunuidoves ugs sssuimuina wazsytiu yyey (2565) 16dnun
SvswavesuTnnsTudnunanfusiuaznuawesndnSusidididenisinduladovesjuilnaoimaaiy
ioguawluwansammsmuas Tnefusegslafutodoiiy wagnuinseduvestlad suianssusu
wAnSasTuazauamaanfae usagdle uasnginssunisdnduladodanadslnesuegluseduan
TngBvisnavosuinnssudmagnginsuuazussgilagnisdadulatovesiuilnromaaiulneidvina
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Factors Affecting the Intention to Stay of Daily Employees in the
Production Department: A Case Study of a Ready-to-eat Food
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Abstract

The company in this case study has encountered a significant challenge with a high
turnover rate among daily wage employees in the production department. This issue has
resulted in the company's inability to meet production deadlines and achieve predetermined
output targets. Consequently, this research aimed to examine the relationships between
organization-based self-esteem, job satisfaction, and affective organizational commitment with
the intention to stay among daily employees. Additionally, it examines the predictive capability
of these independent variables on the intention to stay. This quantitative study employed a
sample of 125 Thai daily employees in the production department of a ready-to-eat food
manufacturing and distribution company in Surat Thani province. Data were collected using
questionnaires and analyzed using percentage, mean, standard deviation, Pearson's correlation
coefficient, and stepwise multiple regression analysis. The research findings revealed that 1)
organizational-based self-esteem, job satisfaction, and affective organizational commitment
were positively correlated with the intention to stay at a statistically significant level of .01
(r = .437, 545, and .419, respectively), and 2) job satisfaction and affective organizational
commitment collectively predicted 36.8% of the intention to stay among daily employees,

with statistical significance at the .001 level.

Keywords: Daily Employee, Intention to Stay, Organization-Based Self-Esteem, Work Attitude
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o 1% a

inidesunginssussdnsiualafnvanudiusseninenumeanilanisulussdnisuas anu
filalunisaseguiemooniuainniu eskenuuunAnmguiuazissaunssvesiaulsanuniagila
wianulueaAns (Bowling et al., 2010; Pierce & Gardner, 2004) liiauauiugitaunagiilawiny
Tuasdmafuiladevieaunmmidyidmadeanudalalunisateenuaznisaneenaiewesaudnly
03ANN5 HadANuduTUSsEmInsaesiaUsFana s ulauanuadlafneniusndumuiu fadunis
TonSinneidvaulafinwiulsdass 3 fuvs T auniagdlawieuluesdntg evufiele
Tuns uarAuyniun1ednladuesdnig uagdudsany 1 duds laud mméﬁgﬂﬁﬂuﬂﬁmag FaLLEna
TunseuuwIRAMsITomuAmd 1

ANUNAYiTlauvienulueAnis (Organization-based self-esteern: OBSE) nsngiia “syeudi
audnlussdnsidemnuiansaaussmnuseinsvemueddlnenistdiusluunumluuium
vesmsluauninuesennis” (Pierce et al., 1989, p. 625) Imaqﬂﬂaﬁﬁszﬁu OBSE ga9g3dninmuies

finuengslugrusiiduaindnosdnig uazlinnuddnvesnrudianelogslumiudenisvesuiesain
unumutififunanmaduanndnluesdnng fedauiteinaldinvanuduiusseming
OBSE upgausislalunisaasn uazmnfinssunisaraenass Inenan1s3defiinumn (Wu Gardner &
Pierce, 2001; Riordan et al,, 2001) WUAMUAUNUSLTIAUTLNINEDIAILUTAINE? S?fqamﬁaujw
audnlussdnisiidedmueaduyanaiinuean dusslovd fanuddyronsdnis naonaui
anuanunsalumshauliivesdnisidegaiuszansam (ude Jsedu OBSE g9) azliAnfiaz
a189N3NNBIANTT (Bowling et al., 2010; Pierce & Gardner, 2004) uaﬂmﬂﬂfﬂmﬁﬁ'%m Norman
et al. (2015) lavihmsfnwanuduiussenineniizgul anunagiilauimuluesdnis wasviauai
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WEINUNUYBINULNGIU WU OBSE Tanudunusidsaunuainuadbalunisaioanvyeaniinausgiedl
Wod1Ayn19ad /i 1w ulf82iunAUIIUId8ve9 Dalgic & Akgunduz (2022) thag Kim & Hyun (2017)

Mnuanunmagiilawisnuluesinisiazanuddalunisateenvesndnnuianuduiusidauegied

v v ¥
v o w a U A va v o a

WedAgnneatii AiunsITeaTliITeAsaunfigIui 1 aenndesiunuddeitiudil

Y

duuAgIun 1: anunagilauismulussdnsianuduiusidainiuanunslalunisases

U U

YoantnuTeIureUTEnanLarTmgemsnieumuwimilsludaming ey ssnd

Hackman & Oldham (1975) lafignaenliin anuitanelalusu (Job satisfaction) maneiie
seduiudazyanadniudnnisersualdsuandeunuimvesauluivine @ Spector (1997)
Ialvtonuanuianslalunu wiliinmneia ﬁauﬂamqﬁﬁuﬂaﬁﬂﬁsLﬁujwﬁﬂuiﬁﬂasmlilﬁsnﬁ’mm
vioudyuineg lunuwesminian wdnuitedefunguienudalalumsateondudnaunndudu
31 anuionelalusuieadedaense uarlimnuduiugSauiuanudderemidnauiiazatoonain
9 (W Anuddlalunisateen) wazanusslafisraeenifimuduiudidsuiniunisanesnase
(Chen et al,, 2011, p. 159) naenauianuduiusiBsuinegnadundiseninsnuionelalunuuay
mm&gﬂﬂumsmag (Li et al., 2020) uaﬂmﬂﬁé’aﬁmu‘ﬁaLﬁ'mﬁ’quaﬂsiuaaﬁﬂﬁﬁi’m’gumnlé’ﬁué’u
auduiugidsavegraduudsssninianuianelalusunazaudlalunisareanvesaundnly
29ANTS (FIDY19:9U Chen et al,, 2011; Norman, De Oliveira et al., 2019; Gardner, & Pierce, 2015,
Lin & Huang, 2021) ﬁqﬁgunWsiﬁaﬂ%’:ﬂﬁéﬁﬁa%mmagmﬁ 2 donndeafuIATeTug

sunfgnudl 2: anwienelalunuierudiiusidauintuanusdlalunsasegvesmiinay

eTuresUEnndnuasimhvomsnioumuwimisludmingsugssnd

Meyer & Allen (1991) W flgnuainuvuigvesaugniun193alanuasdnns (Affective
organizational commitment: AOC) Tsngfis “AnuyniunIeIsual N1358yding wagnslasiu
lueeAn1s” (p. 67) ﬁaﬁﬂﬂuﬁﬁaLﬁEnﬁuwqaﬂss:ua&ﬁmsaﬁmumﬂaﬁf‘uauummé’mﬁuél,%aauasm
dundeszrinsaugnitusossdnisuazanudslalumsareenvamiingiu (Bemhard & O'Driscoll,
2011; Norman, Gardner, & Pierce, 2015) 8191491 91U398v89 Kim et al. (2024) NUANUFUNUS
Favanssrieaugnitumsislatuasdnistuanusslalunisasegvosminaul ugranunssuuims

wWuldediuiuuideves Gara Bach Ouerdian et al. (2021) inuinanusniuniednlafuasdnisd

v
va o

anuduiusBavegaduudsiuanudslaluaesnvesilermgiuguan feun1sidensailide
AIENURFIUN 3 ABAARBINUNUITETIHUA]
FUNAZIUN 3: AnugnITunIIslatiuesdnsianuduiusidauaniuanuasialunsasegues

ninnuneiuresuitndauazdmieemsneumuwiamisludmingsiug ssnl
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WANAINANLAZINNTITEN 1, 2 wae 3 Alanalidn arunaniilauvienulueddnig anuis

welaluau uaganugniunisdnladuesdnis danuduiusidauiniuanundlalunisasegves

K1l

=

wiinousie fuvesuidnnanuazsminsomandeumuwimilsluimingsug ol luauigiide
4 yeanififedsaulafinunsuameiuneiuturesiulsdassvanivddeaudalunisneg
yoamtinunetu setdannnsmumunAdefiiiuen efituy smuideresanded stunidnual uae
wls91d Anmendvd (2565) wuiraufisnelalunuaunsnesuiearuudsusuresnsdaduls
aneenvamtinudumtvesginalswsulugannuuniivdlafosas 56 druiuidevemsvuang
Junlfuazane (2564) wuaugniunsdlatussdnsiisvsnadsuandenuddlalunisaeg

Tuaesiinaulssusunguauasiuaistue (B = 0.49, p < 0.05) lngausaesureanuduiusiv

v
o

anusdlalunisaseglunulddesay 24 dalun1s3iduassil

v
Ya v o

{idodsauniigiudl 4 aenadosiuanided
KL

sunAguil 4: mwunagilawiseuluesdnig anuflemelaluny wazanunnitumsdalaty
09An3 aunsndmfwhuweanuidlalunisasegueminnumeuresuisnidnuas smingams

wioumuwiwmilsludamingsugssndle

AnunAgalawimuly

29ANS

\4

Aufsnelaluay Anuadlalunisasey

ANURNTUNIRATLAAY

29ANS

AT 1 NTOURLIAANITIY
ad o a a o
5. 280191 UUNTIVY
5.1 Usgnsuasngaiaege Ussonstunsidensall As wilnonuseiuaulvenujifnu
aglulendnvosuivnuanilaianiiugsfandnsasiinitsemsnieunululssudsednanan
gaug i ininausziiunsufufnulussauatuly Fadidwau 310 au (fueneu 2565) N1333eA3il
TAMNUATUINVBING UATDE19A18TTN1TATUIANNI9ERAINTYTUNTY G*Power (Faul et al., 2009)

ANEDANNSAIUINT AT (1) au1ndniwavindu 0.15 FaduruindnSnaseaunans (Cohen, 1977)
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AmTUn13ATIERnITanaeeny (2) 0L winAY 0.05 (3) power WU 0.95 wag (4) IUIUAILYS
wensaiviiy 3 fauds Tnswainnissunildsiuunguitediestussiuau 119 dregrs aglsd
mafiotesfuteyagavnenionounduuuuyldanysal uazdesiunislesiuiusedndinsumy
Srunudinan Sufududiunguiegsnifudniesas 20 datunisiteadad ldwnuuuasuna
Husunusisdu 143 au wazlinsduiesuuuieienisivasnnedevesnguussnnsuuulaild

o

nauAY
5.2 idosdiofildlunside neidunSiiiunsidodeiina Inelduuuaouamdueiedo
Tumsifiususateya feildnvazvesuuuiadunmsidulszaue (Rating scale) 5 52y A
Laiiuseognads liiude liuvla wiude uasiusieegneds angideldfvuadnuazves
wwdnaflelunside uazmsasrandesdlofldlunsidessil
5.2.1 wuuaeuamieafuteyadiuyana Taslifneunuvasunmssy e ong seiy
nsfnw wazenganluaaudivhautlagdy
5.2.2 wuudnanuniagdlawisnuluesdnis lalduuuinues Pierce et al. (1989)
TaaudeuInduiu 10 e
5.2.3 wuuiaanuiawslaluau lelduuuiavesing \Bayiwmsuana (2555) Fafinun
ALLUIAR Smith et al. (1969) HtpAnmisuiniiuiu 20 o
5.2.4 wuuinanugniun1edaladuesdnis laglduuuiaves Allen & Mayer (1990)
fuudemMaulauInuaziday 6 Ue
5.2.5 wuuiaanuddlalunisasey Taglduuutavesonin gmmiiy (2563) Aldiannde
AulngdINLLIAAYDY Boyle et al. (1999) fvamn1uiisuIninuiu 3 98
muz;:ﬁ%’alé'ﬁwmsma'«mauqmmwmaam?mﬁai’mﬁmmimmaaummLﬁmmu%uﬁam
(Content Validity) lngn1511a1 Index of Item Objective Congruence (I0C) mﬂﬁil,%m‘lﬁigﬁfmau
3 yiu wue 10C aEjsewing 0.67-1.00 Tumneanuidesnslusastoamnsntanlflunside
afaiild vonandldvimsnsrnaeuruniestu (Reliability) Tnenisinsrawuugeuanulunadauiises
AUNNIIUTIETUTILIY 30 AU ﬁ%aiﬂ%ﬁauﬁ’uﬂzjuﬁaashﬂuﬂ%u’qﬁ HansageuLuUIafILUTNUIN
wuuiamnunanilawiwuiidenudesturdaueariuviniu 0916 uuuiaanuianelalunuiian
Amnudesiuriinuearinvindu 0.890 wuuineuyniulideuidesiudiauearivintu 0.848 wazuuy
fanruddlalunisasegfiamudodusiiaueaniiiy 0728 dumnearawuuiaudasadus
auasivariinnuindedolunste Wewiniimanudeiuunnnimdewiadu 0.70 (Nunnally, 1978)
5.3 F3nmafiurusadeya §idelddidunmaiuiunndeyalaevdmnilssueyymesns
\Humsnsanuisnnsdfne madmihiidieniweinsyanadidvindguaninausiefuazdy

deniunsdsvvasuauuuuesuladludsla (Line) dudivesngudiegediuiu 143 au lagdl
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Aneuwuugeunuiwiu 125 au Andudninfesas 87.41 laeldiiarlunisifiudeyaduau 5 dUans

Y

ay

5.4 adndildlunsimszidaya nsitendidiieneiteyanaddelsunsudniagy
spss Taglsthdeyaanuuuasuauiiiusauslduasuidaniusiasiay (Code) udduiingia
adulusunau wedfunsiieszideyanaada deil

5.4.1 Mshnsideyaiisifuaaiunwinluvesineuwuuasuay Tagld38n1sm
fAAud (Frequency) wéasueenuniueniosas (Percentage)

5.4.2 mylnniszdvresiuusiagliaady (Mean) daudoauunnsgi (Standard
Deviation) uagldA1fids (Range) Tnoutssunsnpduiioudarnumng st maunldaiade ¢.21 -
5.00 vangfe sefuNINTian Aads 3.41 - 4.20 e seduNIN Aads 2.61 - 3.40 nunefs
seuunans Aleds 1.81 - 2.60 vinefis sedutios wagAiade 1.00 - 1.80 vunefis seduliosunn

5.4.3 MIlengianuduiusvesiuusidnu lnensiiesginuduiusueaiuys
Frun1snaaeuA duUszdns anduwusuuuiiesdu (Person’s Product Moment Correlation
Coefficient: r)

5.4.4 mﬁLﬂiﬂgﬁﬁuﬂigﬁwéamaaswwﬂm (Multiple Regression Analysis) laglinaila

75 Stepwise MBIUIANITVIUIBTINAUTRITILUTDaTENRDAILUTAM

6. NAN133Y

6.1 wan1siaszvitayatieafudiuyaaa

HaN1TIATIEToNadINUARAIINNGNRIBEN 125 AU wud naudiegsdulvgiJumemda
fiduu 75 au Anlufesay 60.0 uaznguiegsdnilnaionglurisengsiiniy 30 U fdwau 75 au
Aauduforar 60.0 uenandngudiedsdrulvyfszdunisdnunlusedudsoadnun i 6 vie
UssmadleUnsiandn Sruau 67 au Andudesay 53.6 uaznguiegwdlngfiongnisininu 1 - 57
dau 63 au Andusesaz 50.4

6.2 NANITAATINTTAVVDIAIUYT

NAN153LATIENTEAUTRIHIUUT (Fam15797 1) wudt Auniagilauvisnuluesdnis
fisziumnuAniusglusefuunn Aedewiiy 3.808 wardrudoauumasgiumiiiy 0.851 druena
famelaluau fisgduanudaiusglussiuann Aedowifu 3.714 wasdrudsauumasguwinty
0.903 uaﬂmmfmmQﬂﬂ’umﬁ@%ﬁ’umﬁmﬁ fiszfuanudniiuegluseiuan Andswiiiy 3.884

wazdnudoauunInsgIuingu 0.747 wazauaslalunisasey fszduanudaiveyluseduunn

ALRRLMIAY 3.829 wavdruleuuunnsgiuwing 0.817
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A15197 1 NaALRReY ALJEAUUNINTIIU WagTEAUTDIFIMUS

Aus Mean S.D. sEAUYRIAIUYS
1. anunnilauisnuluesdnis 3.808 0.851 FEAUNN
2. anuiisnalaluau 3.714 0.903 JEHIUNN
3. AnuyNUNInlafiuesAnig 3.884 0.747 FEAUNN
4. anusslalunisnses 3.829 0.817 JEHIUIN

6.3 HANNFIATIZHAMNTUNUS ST TR MUTDATEAURMUTAN

HANI3TLATIZRAUFURUS SEMI 19 uUsassAudanysay (Fam15799 2) Wud
anunagilaisnuluesdnisiianuduiusifananduaudalalunisasegvesmitnmusefu
(r = 437, p < .01) dwarwimelalurufiaruduiusiaindumiuddalumsasoguemminmu
5793 (r = 545, p < .01) LLazmmaﬂﬁuwN%m‘lﬁ]ﬁuaaﬁﬂﬁﬁm’mé’mﬁuﬁ‘@qmﬂﬁ’ummﬁgﬁﬂumsm

agvaIntinauTedu (r = 419, p < .01) HadanaEluayuauAgIui 1, 2 uag 3

d’ 1 U a Q( £ % 6 = & L% 5 L%
15197 2 NAANENUTLANTANFUNUSLUULNY SEUVDIRMUTNG 4 fuUs

fauds 1 2 3 4

1. anunagilauianuluesinig -

2. apnuitanelaluny 425%* -
3. ANUKNIUN1TRLAUBIANTS 452%% 264% -
4. anunslalunisaseg 437 545% A419%* -

nUBLUG: ** = p < .01 (2-tailed test).

uaﬂmaﬁmﬂmﬁm’maauﬂ'wﬁuﬂizEwﬁfamﬁ’mﬂ’ua‘swdwﬁaLLﬂiﬁaszLﬁaﬂaaﬁ’uﬁmm
Multicollinearity lngldndninasiiiinduusdassusazialdnisiidndulssans anduiusivindunie
1INN11 .90 (Hair et al,, 2010) HANITIATIZS (FIM151991 2) WUTI nﬂﬁ’aLLﬂﬁﬁaszﬁmé’mizﬁwé
andustusogseving 0.264 - 0.452 Fsfiartiosniunasiirinuald deu feyaaiarunsoiiasizs

nsanneenvale

6.4 HAN1TAATIZNSWIINTIUBTINAUYBIUU DRSNS UU TN
Han1sANwluAIMUL 1 wudn avufianelalusnuanansaviweanuadalunisaseglauin
ign Aoforay 29.1 (F = 51.859, p< .001) uwazdAduuszansauanassuinsgiu (B) wirdu 0.545

wansliiiug anufisellunuansainneanuadlaluniseegldfniidudsvihuedu 9 nande
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demuauiuusdug Wl Weazuuuanufimelalunudivdy 1 whemassiu anusdlalunis
Aseg azifiudu 0,545 mirsansgiu uasiieanunniunisdslatuesdnisdisanihmeiuani
famelalunuluiuuudl 2 wuih ansadamsurhueanudslalunsasegifiuuandosay 29.1
Hufesar 36.8 (F = 37.086, p< .001) fams1eft 3 wawdlethiuusdassiiannsavhusanuslaly

nsasegulisuduaunisanassnmgalduguaziunaulinai

anundlalunisaeey = .898 +.087 (Awitanelalunu) + .176 (AL
mMeAnlaiueeAng)

wazaunIANNduTuslusUAAzLILLATEIY Al

meﬁﬂﬂumimazj =866 (Zayyfiswelalusm) + 296 (meaﬂﬁuwﬁmhﬁuaqﬁmi)

M990 3 HANTIATIEVIAIUDANBENVAMYBFIITINEY 3 FIuUs Nildearuaslalunisasey

faUU fiainune b B | R | Readj F Sig.
1 fhAsii (Constant) 3.916
pudsnelalusu (X2) 102 | 545 | 297 | 291 | 51.859 | .000
2 [fmadl (Constant) 898
pudisnelalusu (X2) 087 | .466 | 378 | 368 | 37.046 | .000
ALynun1dnlatuesdnis (X3) | 176 | 296 e

nugwg: ** dduddgneatianszau 0.001

o

7. a5Uunan1sIdeuazn1sefiuena

7.1 HaNIMAFRUANNAZIUN 1 WU arunianiilawismuluesdnisiiauduiusidauin

v
i%

AuauaslalunisasegvesndnausieiuegddedAgynieads Jeadvayuauuigiuiael’
NAAINA1IADAAR 897 UIIUTTB YD Dalgic & Akgunduz (2022), Kim & Hyun (2017) tag Norman

et al. (2015) MnuanuduiusiBauszninanunagilauisnulussanisiuauasalunisateesn

v
o 1 o 1 o o

Y9INNIU HaITEATIN U TR nilneumeiuidanuidnaagidlawvisauluesdnislusedvas

U

o
2 P '

Judndanudaslalunisasedivesdnisgs Mellguilowdnaundnluesdnsimdeinnuesduyanand

Aot Juselewd danud1dgysiontdnis aaenaudaiuaiuisalunisyihauliivesinislaedied

UsganSnmazldAnfiazaieanainesAnis
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7.2 HANINAFBUANNAFIUT 2 WUl Anuienelaluulanuduiusidauiniuaunsla

o w a LY a

lunsasegreminanuseiuegrlideddgvieads Jsatduayuauufgiuiaald nadsna1iaenndes
AUNUITBLAEIAUNGRNTTUBIANITTILIUINNT LA B UT UANFUTUSITIUINTZWIA U Rawe L T
wazaunslalunisasey (Li et al, 2020) uagAanuduiusiauseniauianelalunuuazaiiy

palalunisateenvesanitnluesAnis (Chen et al, 2011; De Oliveira et al., 2019; Lin & Huang,

v
[

2021) HAIUASIN

1 o 1

Wwind wiinvuseiunfiaenuioeladlunvegluszdugs Wudndanuddalunis
AsBLiUBIAN1TE

7.3 NANSNASBUANNAFIUN 3 WU ANURNTUINRRlITUBsANTSEANNdTUSIBUINAY

o w aa = o a

anusdlalunisasegrasminauseiusg1iltedAyn1eada Jeadvayuauuigiunasld iadena

§ a '

a9nAR 09 UUITEVDI Kim et al. (2024) inuauduiusiFsuinsenineanuyniunidnlaiu

asAn1sfiuauaslalunisasegvesninaulugramnssuuinis uazaenadesiuauideves Gara

[

Bach Ouerdian et al. (2021) AinupNuFuRUSIT@UTENINANUNRUNITRlIUBsANITAUAIY

v
[

nalaluateanvel L TeIVIYAIUFVAIN KAITEAT T

' o o

IFTAIN NENITUTI9TUNTAITUS F NN NWUNIS

QUL
o1sunidnlafuesinig uaslduinluosdmaeglussiugs Wudifnnuddalunsesegifuasdnisgs

7.4 man1svageUFLNAgILR 4 nud1 anufianslaluny wazanugniumsdalatussdnig
annsnsutuwihmeanuddalunsasegléfesar 36.8 Ssatuayuanuigiuiindly aeandeafiy
uievesardd evunidnual waglnlsnd finmendvs (2565) inudrmnufienelalusuaunse
a5u1eANNLUIUTINTRINsdndulaateenventnnuduntivesgsial swsulugaanuundlnla
Sovay 56 Snvdsaonadoaiumuideromsvinnes JunileR uazay (2564) ImuiAmnugnRuNg

Inladvesdnisarnnsaesuiganuduiusivaunslalunisaseglunuvemidnanulswsunquau

wawelstunelafosas 24 delunan1539uA3lUWYRI1 ninnueTunlianuidnianelalunuy

= o o ¢

auewhey wagdAndaliugniumsensuaifvesdnisluseaugs Judfdenusdalunisasedge egnals

fAnuran1sIseasstinud anunagilawisulussdnsliamnsadhsiminneenudsalunisaseg

YaannauseTuls

8. dalauauuy
8.1 daauauuzgdmsuindeyaideluuszenald
8.1.1 mamsfnwnudt armniagilawisulussdnstamduiussuauddaluns
asagrasmiineuseiu fufu ssdmssududednmiladefiviomsuadnmsiuiuaseusdnluds

oA

vanbifundnauseiufigasibinaneiddninueaduyaraiiinuen Sanuvune Sanuaunse
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uazfanuddylumstuindeussdnslugitmne o1fitu mateAmouimulassaUstlesiiiega
Anulilareuimsuareddnis N15FUINTATIVALAINGIANTT N155UTANYRETTHILDIANTT waY
arwidntuaduay Wudu ndunasuiausazdnaiuta dofidmaresedunruidnideun
Fanana sunrmduiugszrinayana SanusTeadnis tassaisesdnis uazdoulunisihauiivag
a¥eanudssluunumuifiveminnusieiu wevildssduanuniagilouisulussdnisves
W ingstu Saagdenalisnsnisaresnanas

8.1.2 wan1sdnwmuitanufaelalunudanuduiusfuaudlalunsasey vos
wiineuseu dudu dresdn1sdesnisandnainsateenvesiinaunetu ssdmImaiusedy
anufAnifeiniifinenuvesminiiligadu Tnsesdnisioniinisfinm d1519 uasduniuaidednidie
Aunniladedidaanesefuauidniidsesuninsiy Wy mssuiaudnvazresny n1ssuing
afuauNesAnT nsiuimmugissadluesdns madherneuunusaznaUstlviiions uagnioy

i Judu andunurwimusazdsasudadendmasessauanuiawslalunudiuufofinisnis

=S

Uianinenauyed Wevilininmunefullseduanufonelalunuluninsiniigedy Sesdamali
fisnsn1saneeniianas

8.1.3 wan1sfny Ui Avugnuseasdnslieudiiudiunusdlalunsaseges
wiinuTeTu feu esdnsiesnmsansamnisaeenyesmiingy 9fnIASLRnTER UA ML
soosdnsligedu Tnsesdnsdonhmsfneidism Wedumiadefidsmarossdunuyniusie

[ a

a3AsTunInsIw Wy Mssuianueisssuluesdnis n1ssusnisaduayuainesdnis anediinig
Wasuudas msfaanmdieda Wudu mndunusuiauuasduaiutadofidmanoszduani
yNTiuRRsANSHIUNTIAANsTILazN1sTinuTvesesing levihlesdnsiisyfuanuyniusie
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Abstract

This research aimed to 1) study the level of development of accounting practitioner in
central government agencies that affects their readiness to work in Government Fiscal
Management Information (New GFMIS Thai), 2) study the level of readiness to work in the New
GFMIS Thai of accounting practitioner of central government agencies, and 3) study the effect
of accounting practitioner development on readiness to work in the New GFMIS Thai of central
government agency personnel. Data were collected via questionnaire from a total of 385
samples. Samples were accounting personnel of central government agencies. Data were
analyzed with descriptive statistics, frequencies, percentages, means, and standard deviations.
Research hypotheses were tested with multiple regression.

The research results found that 1. The respondents work in an organization that has a
good level of accounting practitioner development, 2. The respondents have a good level in
readiness to work in the New GFMIS Thai, and 3. Accounting practitioner development in all
aspects, namely ecosystem, skillsets, mindset and knowledge affect their readiness to work in
the New GFMIS Thai at statistical level of 0.05. The research results lead to the development of
guidelines for developing accounting practitioner in central government agencies to be ready

and able to perform their duties efficiently.

Keywords: Accounting practitioner development, Readiness to work, New GFMIS Thai
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M1599N135rUUANIA BRI TU TR FunnmdanuamsaresyaaIng funisatiuayunis
UuRnu suulevglunsuifiau wasmunisidneuiunesvesyaains

Undan 1wwsyue wazaniy (2565) Anwdadeffinansenudouszansammsiainindlu
FTUUNITUIMIINMIRUNSAINIASguuLdiannseiingd (GFMIS) luwndineiies daniaunssadun
wud AnusiarUszaumsallunisldaeuiiumes wazanuaunsalumsuuRnumunstuuasdyd
fuduiusiuusedndnmnisdavinUgdlussuu GFMIS

fuusn dnlede (2565) Anwdadeiifidninaseuszaniamnisdaindaddunsdndigly
FZUUNTUSMIMIRUNIIARINIASTLUUBEnVSelind (GFMIS) vasnsun1siunmsun wuli Jadesnu
Anenmyaaa Jadedunaluladaisauna Jaduauanimwingdenlunisvianu Jadedunmunin
seuv warladeauausludndnmeiunisyidnd daviswanuindeuseansamnsdninUaydly

FZUUNTUIMINMIRUNISARINIASTUUUBIaNNSa g (GFMIS)
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4.4 NFAULUIAANISIRY

fauUsAu faudsmny
L v a wa v L4 = v a wva
nswanfuiuReuiudydves aundaulunisufufnulussuy
PUBITUIIVNITEIUNANS UIMINITRUNITAGINIATFTUUY

- . ddnnsoiindlud (New GFMIS Thai)
1. iswunﬂumsmmu

A

(Ecosystem) 1. AnuANNansanulyd
2. MsWauInseuinwe (Skillsets) 2. ulsunguagmsatiuayunis

3. myvanilsymainsniaslidinsey

AT 1 ATRULLIAANTTIVY

4.5 SUNAFIUNTIVY

aunAgiud 1 : sevuinalunisvinny (Ecosystem) denasonundeslunisufvinuly
FEUUUIMINMIRUNsAdInInsguuUBannsedndlul (New GFMIS Thai)

aunAgiudl 2 : meaunse e (Skilsets) dsnasonumisnlunisuftfaluszuy
U3msn1sRunIsAaanIasguuudiannselindlug (New GFMIS Thai)

auufgnuil 3 : msugnilsypannsniaizliiinseuruda (Mindset) danaauniosluns
UftRuluszuuudmsnistunsadsniaiguuudidnvsedngdlua (New GFMIS Thai)

auuAgIudl 4 - MeaLIAINEANANLNTIYBIYAAINTA1ATY (Knowledge) danasiaady

wiaulunsufoRnuluszuuuimsmstumsediniasguuudidnvsedindlval (New GFMIS Thai)

5. 3Bn13aiiun1sIde
5.1 UszunIuaznguiieeng

a v A

Nuiulgyuemilsnunsnisdiuna feideld

Y

Usgansnlglunisidensall Ao HULUS
i uuulssrnsidany Aulumideassliifedemuinuuaveinguiieg1wigisues Aoua
U (Cochran, 1977) Ingimuaanuranedeuniseusulawintu 5% fsldauinngusiegieiiimng

yagulidaenin 385 Mg
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5.2 \wsasiianldlun15ide

v v '
v a A

inFesdleflilumafunusudeyalunisidenssil Ao uuuaeuniu (Questionnaire) iK1y
mwmaaumwmmLﬁ'mmnL%aLﬁ‘yamf\nmImmmgﬁﬁﬁf’lmu 4 vinu wudden 10C agluaas
0.75 -1.00 & sunndunaei muualifi 0.6 (Rovinelli & Hambleton, 1976) LagHAUAITNAGOU
AissnssienmsvageuduUseans aseuunaueari wuinddieglutae 0.908 - 0.981 aunnin
nasimualia 0.7 (Nunnally, 1978) Tnsuuuaouauiisidy 3 daudsl

dauil 1 doyavialuifeatu e, 01y, szRun1sine, dumisny, seeznanlunsufoasu
Tydnessuarseldveiiou dednvuzuuvasundunuunsiasenis (Check list) $1uru 6 4o

dauil 2 mrwAniuAsfunM ST TRnufuiyTvesmhsnusunsdiunas w
pontdu 4 au laun 1. nswawiszuuinalun1svina u (Ecosystem) 2. AMSHAUINTBUTTNYY
(Skillsets) 3. myUgnildlitinsouauAn (Mindset) uay 4.M15WAILIANTANENTA (Knowledge)
Tatady 20 1o

daud 3 ewAniuAsafuaunderlunsUdRnulussuuuimsmsiumadinaiguuy
Sidnnsedindlny (New GFMIS Thai) wuseamdu 4 dru laun 1. aanuganuansadudyd
2. Wlgurgiagnsaduayun1su iRy 3. n5eUIunITn1IeANan 4. anunseuvesgunsal
powRIADT TIvieAY 20 1

wnassinsTvazuulugiud 2 uar 3 Tuwuuaeuany vhnsindeyadeunsdunsnielaei
inawsinislviaziuy ddlidennouldifissmmeuiieiinsaiunuivmizan g 5 azuuy nuned
fnsiiaun/fanundeuegluszduiunn Tuvaed 1 azuuu nuneds dnsiau/danundeueyly
swiutiosiian

5.3 Bnsiiusiusaundeya

v a

§ITelddnduniafusiusudeyalassuiunisded 1fvsavsmdoyavgund
Taglduuuaeuniuuateda (Close-ended Questionnaire) nnguiog198sAe FUFTRNUFLTYT
YoenthesanIsaIunans lurinfou nuaius w.ea. 2567 G Weu wgeniay w.a. 2567 sandunm
e 4 Weu uuuaeununsundustuauiady 394 gn Mndudidelddanenuuuaouniuiiinnill
auysaieandusuu 9 9 Auvdenuudsua AL 385 1n vAnidudesay 97.72 TesuuuABUNY
flFsumsmounduviaan LLazLﬂummmﬁaaﬂwﬁﬁmmmmxauﬁm%’umﬁLﬂswﬁ“ﬁagaiusﬁgumauﬁmlﬂ

5.4 aunsinszidaya

N3AATIEidayaR EaaRL TN TN

mMsinseideyaThluvesneunuvasuam 1¥aAmA (Frequency) udhaguaenanidue
Youay (Percentage) Turazfinisiianegsisedunsianndui i ausudydvesmitsnusvnis

daunane wazaudAaiuseaunssulunisufuieuluszuuuinisnisiunisadeniasdy
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a

wuudiannsedndluyd (New GFMIS Thai) ldAnade (x) wazdrudeosuuninsgiu (S.0.) wazula

ANumelagliids (Range) LUIWURTNIATY Fellneadainsil

ATuULRAY 421500 wanods fianuAnmiuegluszaudun
ATuULEAY  341-420 wanedd fiauAeuiueglusziud
ATUULRAY 261 -3.40 vanods fiaruAnvivegluzdulunan
ATuULEAY 181 -260 wanedl fiaudeuiueglusziuloy
AzuuLeAE 100 - 1.80  wael fiauAeuiuegluseiutosinn

nsnseideyadieaffallsoyuu

MnsIEsiHansEUYesMIAN U TR U T Bvemhsnuemsdunansiidmasie
aundonlunisujifaulussuuuimsnisiiunisadiniasguuudiannsedndlug (New GFMIS Thai)
g Tlnseismeatianisannesnvan (Multiple Regression) lnsivunseauatuddaeaia

0.05 Fagnunsasdeuaunisannsslaradl

NGT = B, + B, Ecosystem + B, Skillsets + B; Mindset + B, Knowledge + €

lpofimuald  NGT wnedis Anundanlunisufufanulussuuuimanistuniseas

nnsguuudiannsedndlual (New GFMIS Thai)

Ecosystem wnede sguuiinalunisyinnu

Skillsets WY NITHAUINTOUTINYY

Mindset wnetis Mmadaniliuransniaszlilinseuninudn
Knowledge MNEhe NIHAILIAIINIAINANINTAVBIUAAINTAIATT
€ el meuAAIAAEeLTeENNNSannDY

6. NAN13I9Y
6.1 anmsAaszideyaniluvasgneunuudeuniu
Anauuuvaeunmadulvgilumandgs 31w 318 318 Anluderar 82.34 flongeyluyas

a o

31 - 40 U d1wu 176 518 Andusesas 45.71 dusanisd@nuiluszauiiygins 97uau 293 518
Antdudosaz 76.10 mswunisnuszauliRnuuazszautiungau S1uiu 177 sedadudosas
45.97 fszuzaantun1sujudaudydaiesg Weundn 3 U d1uiu 142 519 Andusovas 36.88

warfiseldradoudinlngeglutig 10,001 - 20,000 um F1wau 225 518 Andudesas 58.44
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6.2 NaN1TIATIETTAUNSHAUIEUS URuiuTyIvewiignusenisdiunans

HANISANYINUIT ANAALTUTZAUNITAILIE U] UR Muduiydveaniiedusivnis
daunans Amsameglusedud (X = 4.18, SD. = 0.74) Famsugnilsypansaasglidinseuninudn
(Mindset) LﬁuﬁmﬁﬁmmLﬁuaaﬂuizﬁuﬁum (X =4.30, S.D. = 0.74) 5898911A8 AISHAIUINTOU
Winwe (Skillsets) ( X =4.18, S.D. = 0.70) NMIHAUIAIINIANAUTNVOIYARINTAIATT (Knowledge)

(X =4.14, S.D. = 0.80) wazszuutdLAlun15v191uU (Ecosystem) ( x = 4.09, S.D. = 0.72)

LEAIAIAISI9N 1

M19199 1 szAunM iU URNumMuTyIvewmthsnus¥nIsdIuNaIe

Thai ungBule

mawarFURUR iyl ARy daudsauy AU
VBWRBITUTIVNTAMUNAN X unsgU (S.D)
1. szuuialunisvneu (Ecosystem) 4.09 0.72 f
1.1 MhenuuewiudnassuaaInsiiiveans .
| o 3.90 0.78 7
ABN1TULUAIY
1.2 mhenuvewiativayulvdauitmi .
L 4.02 0.70 7
Tuausudnd
1.3 nihpanurewiudnliideyaninuilussuy .
e 4.02 0.72 7
soulatiiieliviuldfdnm
1.4 mhesnuvewiunsedulildnalulad .
L . 4.27 0.7 fan
ansaumaanglunsufiRau
1.5 MNEUTWIUTEN WL INA DN UIZIN .
e Y e a 4.25 0.71 ANN
NITUHUAIUATUUEYT
2. MINAUINTaUTInYe (Skillsets) 4.18 0.70 )
2.1 vihuanansausudsugunmsviaude -
. 4.11 0.67 A
walulaglasggndes
2.2 vinuanusaAnauuunisndlunis .
o ) 4.01 0.75 7
UfiRnulusEuY New GFMIS Thai 16
2.3 YuasadeasuasaenanaIm;
WeatunsuuRnuluseuy New GFMIS 4.00 0.75 A
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L3 o
g - - ."'>, 3
B> - Uh 6 auun 2 asanqiAu - sudAN 2567 v

M19199 1 szAunsiauEUURNuIMudyvemhenuInIsanas (fe)

o Y 1o va Yy v o : o ' a Y
MIWAEUR UA i eyd ALY daudsauy FTAU
VDU IVNTE IUNES X 41IM351U (S.D.)

2.4 viujeimnnuedinddumenisisous .
. L a.43 0.66 fann
PNNUAYsTAUANNEITILAT ALY
2.5 Muannsausisnsnennsilglunis .
o Com e 4.35 0.67 AN
U uRNUee1aluszanNsn N
3. msugnidsyparnsniasglvdinseuadnudn -
4.30 0.74 ANN
(Mindset)
3.1 viwsnlunsufuRauiuinivesinu 4.28 0.78 AuIN
3.2 vinudnlaluunumuazudhnduesned 4.34 0.70 Aunn
3.3 IToluANEANUBANDUTINIULEY .
L 4.31 0.74 A
asovihaunuiuliiluegned
3.4 yhuanusaasenuduiusiuinnudu
wiawweulean1svinaulussuy New GFMIS 4.28 0.75 Aunn
Thai lei8ueeed
3.5 MuansaasunazUiuaanunig .
o Y 4.28 0.74 AN
Wasuuwlasweosszuu New GFMIS Thai l¢
4. NITRAILIANNIANNEAINITNVIIYARINT -
) 4.14 0.80 A
1153 (Knowledge)
4.1 viududidldaulussuu New GFMIS .
. @ ° 4.08 0.85 9]
Thai Wudszan
4.2 viulasunseusuiiverimnaNuAgIiy .
, 4.05 0.82 A
38UV New GFMIS Thai ageia
4.3 vinulgdAnwiseny seileu doteduseg .
iy . L 4.05 0.80 f
MAgTaeiunNIIRUNMIATINIATTOLALD
4.4 MiINUVBWNUINTUTERIRATELAL .
) L , 4.23 0.77 A
wiaslunmsihnuliussaidvangegiae
4.5 MNYNUIDIIUIUAUMUUINAIUA .
o | 4.28 0.74 funn
ANUdssaiAndeRanaInegiae
594 4.18 0.74 )
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6.3 wan15ATEsEauANnIanlun1sufURnulusTuuUImINIsRuNIIAGINIATUUY
Buanwsafindlvsi (New GFMIS Thai) 984YAAINTHLIBIIUTIINTEIUNAN

a 1 1

nan1sAnwinudn fUuanulussuvuimsnisdunisadiniasseuudiannseiindlm
(New GFMIS Thai) 845190138 1una1e dadunsenlunisufdaenu lunmsueyluszaud lned
Atadowindy (X = 4.18, S.D. = 0.78) Fesnunszurunsmeauda iuarundendiduiniian
(X = 4.35, S.D. = 0.76) ANUNTBNVDMINGINT (X = 4.19, S.D. = 0.78) Auulguiguwaznsatiuayu
N13UJURMU (X = 4.11, S.D. = 0.78) WagANUIANUANTAFAUTYY (X = 4.06, S.D. = 0.80)

LAAIAIAISIEN 2

A15197 2 syduaundonlunsufiRvulussuuuimsmstunsadinmasguuudiannsedndlul

anunToulunrsuianulussuy o L
Anade | dwndsauu .
New GFMIS Thai . AU
, , x unsgu (S.D.)
YBIYARINTHUIBIUIIYNITEIUNGN
1. auipnuEnsafulyd 4.06 0.80 )
1.1 vimanansatudindiylieeagnees 4.09 0.77 A
1.2 yuansansdeuaudui sy .
) 4.09 0.77 A
wenUszaluauneaedls
1.3 vhuannsawdledeyamadadnianainli .
R 4.10 0.80 A
Judeyaigneieals
1.4 vihudlanunsaindeyaiuandusiey .
R 4.00 0.82 A
NsRuLNIeeUTsuWisuiule
1.5 virudnlaluszidounngg Miertesiuszuy -
oL o 4.01 0.84 A
Uydvemeanulalueegnad
2. duuleuiguasmsatuayunsuiinnu 4.11 0.78 )
2.1 mhesnurasiudiuleuiednlaswasiuae .
s . o 4.12 0.75 7
wasRayaanslinsaivaneunugun
2.2 vihenuvesinulinmaUameuleuigluns .
a wva v LY dlﬂl s ¥ 1 4'15 0'71 ﬂ
TRt Indanudilaieg
2.3 MHENUTRIMIUINITINATIIUUTENU -
} 4.09 0.79 A
atluayuN15aUTUITUU New GFMIS Thai
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> Ui 6 avui 2 asngiAu - Sunau 2567

o
2

a319fl 2 sziumnmsanlunsufTRnulussuuuimsmsRunmsediniasguuudiannselindlml (ve)

aawdanlunisufufeulussuy o 4
Auade | druleauy .
New GFMIS Thai . AU
. . x un3sgu (S.D.)
YBIYARINTNUIBIUTIINITEIUNAN
2.4 wihsnuvesiuliaudAgyiuns
nsaeuAUgnadtun1sUfiRaunele 4.22 0.71 AN
3%UU New GFMIS Thai
2.5 yhpnuvesynulisedaliiuguiRaudiau
Y a
L. = 3.95 0.94 A
iaduriguasidalalunisufinnu
3. NITUIUNITNNAIUAR 4.35 0.76 funn
3.1 vhugdnUasasie lilanudnale Weviay .
v o4 4.29 0.76 AAN
Tunihiiveswinu
3.2 vl Anuanansaegiudiu 4.35 0.75 AN
3.3 viwsesnsiseuiuwasiinlaluauiieian .
L a.45 0.72 fun
AU lANINYY
3.4 vindandladudwniavesesdnsvewiu 4.32 0.78 AN
3.5 husdndianunagiiladilaeglussdns .
, 4.33 0.81 AUN
VoW
4. AMUNTOUYDMINYINT 4.19 0.78 0
4.1 virpnuresinulnsdawniendangunsali .
. 4.15 0.76 A
iesmedmiunsuuRauseuy New GFMIS Thai
4.2 gunsalpeuiiumesnldlunsufunnud .
) e 4.10 0.78 A
nssnnngedwislaniouldnuetiaue
4.3 gunsalpeuiiunesiiasesdrsedli welinis
UjuRnudulegseidoniionialuih 4.17 0.78 A
Tndes
4.4 syuupeuiuwesiasunistesiuainnisgn .
3 o 4.23 0.81 funn
hifannauldegnefivsednsnm
4.5 wihenuesiuilssuudumesiinfil .
L L 4.30 0.76 fun
Uszdnanimmean1suunu
59 4.18 0.78 0
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6.4 Namiwmaauauuagw

M19197 3 HANINAFRUALNAIUAIEIATlANSaAaeNYAN (Multiple Regression)

Unstandardized Standardized
Coefficients Coefficients ¢ prvalue | VIF

B Std. Error Beta
(Constant) 0.531 0.137 3.891 0.000*
Ecosystem 0.189 0.043 0.187 4.435 0.000* | 2.094
Skillsets 0.238 0.051 0.233 4.621 0.000* | 2.994
Mindset 0.097 0.044 0.105 2.179 0.030* | 2.740
Knowledge 0.353 0.044 0.400 8.087 0.000* | 2.879

p-value = 0.000% R Square = 0.677

o w a

nanewn: * seautisddgnieaia 0.05

NA1597 3 uansAdUsEAYS N130ANDENMANYBSAINITYINTY 0.677 WansinsiaLn
HuUUR Ui ulyvemiienussmsdiunatdinasenisnieulunisujUianuluszuunisuinig
nsRunsAaInIASsuuUddnvselindlnivesyrainsuhenusvnisdiunaneddiduddyeada
7 0.05 mmaaa'ﬁm&JmiﬁﬁumQ’Uﬁﬂ’amuﬁmﬁ’m%mawmmmiwm'ﬁﬁu’q 4 i danasionnunTouly
nsufuRulussuuuimsmstunisaaaniasguuudidnnsedndlual (New GFMIS Thai) v8eymains

o

mhenursmsdunaliiesas 67.70 uenanddmuindudsdassnndailen VIF Ty 10 wanei
fulsdaszildlunsisendailiiintym MulticollinearitylagwuinnsiaunguiRnusmudyives
MIBNUTIINITI 4 Fu fnasiaaunsanlunsujianulussuuuinsnsiunsadiniasguuy
didnnsedndlvsivesynarnsntrenusvnisdiunatsed i doddynieaadAf 0.05 Fsvenu
aunAgIumsided 1-4 Tag Fumsfaunauinrmausavesynaingninig (Knowledge) 1udu
fidmanenumenlunsufifauinniian (B = 0.353) sesawnde dumsimuinseuriney
(Skillsets) (B = 0.238) fuszuuiniAlun15¥19 (Ecosystern) (B = 0.189) uazAun1sUgnileynang

[

mpsgivilinseuanudn (Mindset) (B = 0.097) Fsanansalisuaunisanaeslanal

NGT = 0.531 + 0.189(Ecosystem) + 0.238(Skillsets) + 0.097(Mindset) + 0.353(Knowledge) + €
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7. agUnan1sideuazdatauauus

7.1 a3UNan1sIdY

Anouwuvasunmdlngidunweandgs Jorgegluyaa 31 - 40 U dufanisfnuiluseeu
USyay193 Asesnunisnuszauljuiaunagssaudiuganu dssesnailunsufifsudyininsy
weendn 3 U wazlselasiaifeudiulngeglugi 10,001 - 20,000 UM lAEATNTINVBITLAUNITHAIL
HUfURMuAudydvemiisnuswn1sdIunaiegluseaud LazsnInsInedsEauANNToNed
AufiRnwressgnisdumslunmsuiiaulussuuuimnisdunisadinmasguuudiannseiindlud
(New GFMIS Thai) aglusgaud

v 1

HAN1ITeNaNTENUYBINIHRIE U UR N UM Ui vemiienusunsdnavdwase

aundonlunisujifaulussuuuimsnisiiunisadiniasguuudiannselndlugd (New GFMIS Thai)
wuuUsBasynndadian VIF Ly 10 waeilranduiudserinedauuslaiiiu 0.7 ddldifudnnasg
fifmun TnensAnvmuinsimunduidanusudaydvemsnunsmsdiunaisdmasionii
wSoulunsujuRnuluszuuudmsnisiunisedeniasguuudiannseiindlua (New GFMIS Thai)
a1l Atyneada 0.05 lngnsiaIANNIANLEINNTAVBIYAAINTA1AST (Knowledge) HiBnEwa
mnﬁqm (B = 0.353) s09a3u1AD MIARAILINTDUTINYY (Skillsets) (B = 0.238), szuuiliarlun1syineu
(Ecosystem) (B = 0.189) uagnsuanilsymainsninsgivisinseuanudn (Mindset) (B = 0.097)
7.2 8AUs8NaN1TIY

o) |

Han13AnwluAs s nudn MR U URUA TSR MEI8IuI 1Y TdIuNaNe

7

lunmsiwegluszaud wazanundaulunisuuinuluszuvuimsnmsitunisadiniaiiuy
dudnnseiindlug (New GFMIS Thai) nan1sfinwiluaseiinudi luninsaweglusedud laenuin
nsia U URNUA Ty dvemiisnusvnsdunalang 4 aulaun ssuuinalunisyinny

(Ecosystem) n1siaiuInsauinee (Skillsets) M1sugnilaymainsaiasslvidnseuninuda (Mindset)

o £ v Ao

WaZN1IHMUIAINIAINAINNTAVDIYARINTAIATT (Knowledge) ArudenaliguURnunudydd

<3

AnunsalunsU{URUINNIUTE N saeAU T eNas e ulaa el

aunsugnilsyaainniasslviinseuanudna (Mindset) denndesiuiuideves sagns

]

ada

1IR3 Uay a533n5al d9nniidn (2565) Mnd1371 MsniyaraansaUsuIsAnlidunseuisanuuy

a

WAule (Growth Mindset) aziluussdnduanaelulifuiiRuanunsaufifnuldedaiuseans
mwazihlgmsuszauanuduia wuideadu msfnuives adld Aavusiasug (2563) Aidnw
SvdwavesnsauauAa (Mindset) Aidenasian1sufvAauveamingu nuin wineuidnants
UjtRnuegluszdufiau uasiidnsamazdeaduauiifinseunnAnuuuidulauafosimuiunsey

wwIRATaWULBINaaALAY fAlumsUgniliyrainsniaszlivlinseunnudnlneanizegsginisiinseu
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wuRnuUULALTR (Growth Mindset) FsdawaliuftRnuiinnundenlumshauinniuasdaais
Tianusauuiaulasgadiussdnsam

AUNITAAUINTBUTINYY (Skillsets) aonadaiiun1sAnuives lafing ol @evan uazAsiay
athe (2566) AldRnwinseurinuzwiemAnyesszaInTineynaisiiensiauegadsdu wui
nsmuinuzazasavilinisufiRaudulvegedivszdniam  wazaenadesiunsdnuives

Auudn dnlade (2565) fidnwdadeniidvsnareussansnmnisdnviUgddumadnaiglussuuns

a ¢

U3n15n13RUN1sASINIASgHULUBIanValing (GFMIS) vesnsunistiunmsun wud Jadududnanin

a a LY

yana wvibiniienulaudyeainsidvss@nsamdvinueiazanunsauimuigay Januing

[

dvswanauInseUszansnmnsinvinUydeensiitedfgy

o

ATUNTHAILIAIINIAINAINTAVBIYAAINTAIATT (Knowledge) ABARRDINUNUAN IV

[

Undan Lwwgyune wazaniy (2565) fidnundadeiifinansenusoyszansnmnisdaminiydlussuuns
uImInsiunsadaniaiguuudidnnsednd (GFMIS) lulunsineiilos Siminuassvdan Anuy
ANusuazUsraun1sallunisldneuiinmesdnvisieudyd Tuszuy GRMIS ianudunusiu
Usgdnsninn1sdnrinUedluszuu GFMIS LazdonnassiunsAne1vee indusznn dvmin uagsunn
fnfiBa (2563) AAnuTadeinaden sUfTRNuAuTYT feseuy GEMIS vesmaludsiadiinaa
yAssuUszdnia 4 Anuinnudmnuannsavesynains msatuayunisufiaou uleuiegluns
VTR waganuannsolunisldrenfiunevesypainaiuafeiesisdaaiulinisufofnug
UszanSnmuaziinuadiie
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Abstract

The research involves the use of both qualitative methodologies to establish a
foundation database for curriculum development of interior design and Business Development
in the digital era alongside the teaching-training improvement model and also as a study serves
as a guide to crafting employee training programs to enhance job skills and capabilities. The
objectives of this study are as follows: 1) To explore the knowledge, skills and attributes required
for becoming high potential employees of the stated areas; 2) To introduce a curriculum
development framework for universities producing graduates in these fields; and 3) To serve as
a guide for creating HR training courses. The Delphi Technique of data collection was used to
gain insights. In-depth interviews were conducted with 5 experts while surveys were carried out
among 17 respondents, precisely the entrepreneurs, project coordinators, and interior design specialists.
A competency was analyzed on Rating Scale by considering the Median (Mdn) and Interquartile Range
(IQR) to consider the level of consistency of the variables.

As results, the knowledge skills and attributes required for digital-era Interior Design
Coordinators include 3 primary domains: Knowledge, comprising 31 sub-competencies; Skills,
with 34 sub-competencies; and Personal Attributes, with 23 sub-competencies. The design and
curriculum development for producing graduates with these competencies should be consistent
with the Thai Qualification Framework for Higher Education. The 3 key competencies alongside
their 88 sub-competencies should be integrated across programs, such as general education
courses, specialized courses, non-specific elective courses as well as the cooperative education
programs. As a guide for organizing training programs, a competency-based assessment of the
comprehensive set of 88 sub-competencies should be carried out to identify the specific
competencies required for training. These components are promote lifelong learning or informal
learning opportunities, which would contribute to long-term career growth and continuous
improvement.

Keywords: Digital Era, Competency, Business Development, Design Coordinator

" Interior Design Management and Business Development , Department of Design Management
and Business Development, Faculty of Architecture and Design, KMUTNB
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Abstract

The purpose of this paper was to 1) the testify harmoniousness of structural relation model
of the causal relationship of operating segments profitability and all operating profitability and stock
price with empirical data. 2) To analyse direct, indirect and total influence of independence and
dependence variables. This research uses financial statements data of 1,137 samples (379 firms
multiplied by 3 years) from listed companies in The Stock Exchange of Thailand from, 2017 to 2023
and data were analysed by descriptive and inferential statistics.

This research found that: the causal relationship of operating segments profitability and all
operating profitability and stock price is relevant to empirical data at “a good level” and stock price
have a positive direct influence from operating segments profitability more than all operating
profitability statistically significant at the 0.01 level. In addition, stock price has a positive indirect
influence from operating segments profitability by all operating profitability as a partial mediator.
This research result shows that: value relevance of accounting information was presented in notes
to financial statement can determine and predict with stock price statistically significant. Therefore,
Investors should be important on consideration information was presented in notes to financial

statement coupled with information was overview presented before an investment decision.
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\Damedoyan1uuasgIunssI8aIunanIsiy atud 8 daunusudunudunamdnnindves
uswnfiaansifoulunarandnnsnduisdseinalng Tneld3insAnuludnvazassnistudaes
miﬁJmLNEJsiTaagjaa'aumum"wLﬁumuﬁ’mwmwﬁﬂm%’wémwﬁgu Feldla@nwnddndwnuduiusszning
auanansatunsimlsdrunusniunutuauaunsatunisyhmlslaesuvesussndiensinsel

v
U < v @ =2

Fusiamdnndng fatu msAnwnuiteiesdunisinenmddetuusnvessemelnefivinnsdne
Anwduiudfananm Taegideazlinguiuazuuaaildnanundrsiun weduuuimadumsesue
ANNENTUSDE LR IANEsalun S LsAusIAannsng
mﬂm(51‘1‘7{ﬂa'm,JwsﬁﬂqﬁuﬁqﬁwmzjmiﬁmumﬂiauLLmﬁmmﬁa”EJL'%IEN ITUATIEHLAUN I
pIuTISYeIAI a5 luN STl sa N T s Tn i danEnane s uT e man SN

YOIUSINIANAUTIUIUNA AN NI NEUAIUTUNALNEY AUNNT 3
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ALL_PROT

o - v
AN 3 NTDULUIAANITINY

5. 75015798 (Research Methodology)

5.1 Uszvns fe vsemaavsideulunaiavdnvinduwisUsemealve 91uau 921 vien

5.2 ngudiage enlagisia1eas fie uiEnaaneleulunaandnninduraussinalnenn
naugRavngsa TuvsuISulunguaniunsdu esaneidedldldsunansenuanitmadnd
\annzae iU TMae UR TR &JﬂL*Euﬁﬁwﬁag”luswdwqﬁuuy‘\ljﬁamiwhﬁ”’u TnsAnwlusaussezianUn.e.

¥ '

2564 54 2566 17U 379 USEN ﬁumjagaﬂquﬁqaﬂwﬁiﬂumsﬁﬂm FIUIU 1,137 @989 (379

'
A v avawou o

U3En A 3 1) ﬁgﬂﬁnﬂuwwr;pﬁ]&JmmﬁﬂwwzéfaqL?JmLmazﬁ"smmﬁﬂLﬁuawuwﬂaqiﬁaLLazdau&ﬂu
Aniunungieansegnates 2 d9u1u kagdeuUamedoyan133wundIuaIuaA i uaIuaY
UIRTFIUNNTTNYIUNNTIY atiufi 8 3es drunudiiiunu fvua
5.3 Madarvasiaus §ieiinsinAiusililunsinwmusandeadeiolui

5.3.1 aauUsddase Ae Awatutsalunisiinlsunazaiuauuazlnesiuus ey
(SEG_PRO & ALL_PRO) fideiadaruanunsalunisirilsusiazdinaulaenisiuinainilslus
AzAIUMIAIBAUNTNGVOIEILIIU U TURUNe WuRsiuANERnsalunisimlslae s uien
AINMLlaeTINU BB aUNINElaeTINUIE a Tudiuen

5.3.2 Faudsnu Ao S1amiEnmINg (PRICES) TaransianDavesfudausd w.a. 2564
019 WA, 2566 (UNN:94W)

5.3.3 #auUsAAUAN AD 3.1) YUINAINNT (SIZES & SIZET) Fara1nataanniiiiu
555URVREUNT NI TINUAdIuNULaElAYTINUTEN 3.2) Useiananaivingsu (TYPE) 1nA1910#0

wUSBYIUlAEAMUAAT 1 WY NRUNEATHAYEAAINNTINDIMT NIMUAAT 2 W naududigulan

2 nunewe: SEG_PRO wnu aauaiunsalunisvimlsusazdiuaiu ALL_PRO unu adwmauisatunisviaiilsingsiuvesuivn PRICES

WU SIAMENNSNE SIZES unu au1afansiulAavauy SIZET Uy u1nnan1singsiuesusem
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U3lnA AMuAAT 3 WY NAUEIAINITRU AVUAAT 4 WU NGUAUAIDAAIMNTTU AYUAAT 5 kU
NAUIFIMITUNTNTWALNDATII NIVUAAT 6 WNU NFUNTNYINT ATNUARAT 7 UNU NAUUTNT
wazivuaAT 8 unu naunAlulag

5.4 mMsivingansnguiaagne Mteildiunsiusemnanznssiniaissaunsidely
uywd d1iniseuaziau sninerdeuasnuy tail HE 94/2567 azlaifinsilaweedoosdns
lidmnnsdlla q fsnduarudeudeiodsuarasimsenasiiuileaiodunssuiunside

5.5 maiusausiudeya n133deiilddouayanisgd (Secondary Data) Ineviiniaifiv
munuteyatumaiunnssuugiuteyanistersudnnindesulat (SETSMART uag SETTRADE)
$20f951897uU528T uuvLansTEsTeyaUsEad (WU 56-1) uarsvuugIutoyavesvtaeui
\Aeates 1y aaavdnninduisUszimalng (www.set.or.th) dinsuangnssunsidundnning
LAEAAIAVENNING (n.8.0) (www.sec.or.th) Rausd w.a. 2564 §a w.a. 2566 Tfsszduiderings
H29619 LUAKEANINATIIUNTTIBUN1NTRL 20UTl 8 1F09 daunudidunulagyinisiese

\@atllann (Content Analysis)

6. NM5AATIEdaYa
HA37eldlUsunsudnSagunsadflunisiinszidoyalagordandnniad figamssaun
(Descriptive Statistics) lun1seSurednunzvesdaya wazlindnnisad fideeyuu (Inferential
Statistics) lun1sn o umNENTLSTNEURSA (Linearity) uazn122311dURSINY (Multicollinearity)
FITINITIATIERANUFURUSL TN VIR MU TDaTeAUAIMUTANY LazTATIERAIBNSNANI9AT

dNBNaN 190U wardnSnasIu

7. wan15Ane (Research Finding)

v

7.1 mAanzideyaniluvasusnaanstsulunaravanninduwisUsznelng

o
[ Ya v o

nsAnvIdeasell fIdevinsAnuduuieniangifevlunainvannindursseinalnenn

NANEAAIMNTIL T1UIU 379 UTEN UTenoUniunguinuynsuazanaIvnIsieImIs 31U 38 UsEm

a

Amduesaz 10.02 ngududigulnauilaa S1uu 30 vsEn Andusesas 7.91 ngugsianisdiu
i 42 U3¥n Amdudesas 11.08 nqududigaaivnssy 31uiu 48 uiEm Anduseway 12.66

o

nauedmnsunsnduaznoasne $1uu 73 uiEm Andusewar 19.26 nauniweIns Suau 27 U3En

Andudevag 7.12 nquuins w94 U3Em AnluSesay 24.80 uavngunalulad S1uiu 27 UiEn

Andudoay 7.12
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7.2 N15AATIZAANFDANUFIULYINTTUUN

49

= a & a & Y i =
M19197 2 NFIATIALRBsNuguvesiwUsTlElun1sAnw

o Fuusitlddne
AR
PRICE SEG_PRO ALL_PRO SIZES SIZET
M 4.027 3.002 2.854 6.675 8.012
SD 2.216 1.185 0.765 2.326 1.780
MIN 0.963 0.963 1.087 1.410 2.830
MAX 9.990 10.833 7.493 9.990 9.910

NN M unu Aade SD unu ahul,ﬁmwummgm MIN Wi ﬂ'wsﬁ’waqﬂ MAX fingegn SEG_PRO
unu ANansalunisyimlsuaazdiuaiu ALL PRO unu anuaiunsalunisviinlslagsanves
USY PRICES WU 51AMENNSNE SIZES UWnU vuUIAAINISIULAaEdIUY SIZET Wy au1nianis
1PYTINVDIUTEN

NP3 2 N FaudsvunianslaesuvesuiTn (SIZET) fradugegawindy 8.012
5998937 HIMUSTUIAAINISVO A AZA LY (SIZES) TANad siiniu 6.675 mudieduys
1 EnNSNE (PRICE) SA1L0dowindu 4.027 wazfudsauainisalunisviilsusrazdiuau
(SEG_PRO) fidnadewindu 3.002 uagfudsanuanunsalunsvilsliaesinvesu3sv (ALL PRO)

fAadewiiu 2.854 muddu
7.3 N13ATI9HUANNAUNUSIT AT UATITENTAUUTUBEA I TANEUATINY

AN5199 3 NS BASIEFENFUNUTTENINIF IS

fiauus PRICE SEG_PRO ALL_PRO SIZES SIZET
PRICE 1.000 0.507** 0.133** 0.146** 0.107*
SEG_PRO 1.000 0.154** -0.020 0.036
ALL PRO 1.000 0.085 0.086
SIZES 1.000 0.243**
SIZET 1.000
Tol. (M311AN31 0.1) 0.983 0.797 0.945 0.942
VIF (A1518871110) 1.017 1.021 1.058 1.062
Cl (mM3FUpsnin 30) 6.174 7.633 9.870 16.080

VUYLA): 1) AN Tor. @ Tolerance A1 VIF g Variance Inflation Factor A1 Cl @@ Condition Index

o w

2) * ** fifuddumsadanssu 0.05, 0.01 uay 0.001

o

105



Journal of Industrial Business Administration

Vol. 6 No. 2 July - December, 2024 < <4l

MNA15199 3 MTeTsdanduiussenineiauds wudn faudsdanaldiiomn 5 fuds
#A1ad# Tolerance 11nA71 0.2 ANERDRA Variance Inflation Factor (VIF) Weoanin 10 A1@d# Condition
Index Woeni1 30 uwagArafiAduUsyansanduius (Corelation Coefficient (1) MndudsiiAdaendy
9 fafunanlagagulai nmammeaeumuduiusi S adunssserihsiulsuas nizsudunsmmes
AwUsnnasldviliintgmnniesiudunsadany (Multicollinearity) wazaiuisaunluimsigi
lassasanuduiusidanvasialy (Hair et al., 2021)

7.4 NINAFRUANNAFIULAINTIATIERLATIE AT USITeE W

@ [ a

{37818 N1 sneseuauiideddgynisalifvesmisndinesuasnnaainsiaTigriteya

Y

a

al
wadoug191uau 5,000 50U Fa8d Ayvaunsy (Bootstrapping) LagvAaoUANNAgIUT Tiue
nsUfLasanan1e (two-taled) Ingfi913a191nAFuUsEANE LdUN19 (Path Coefficient) 7 4
szdutudfynneadi wazAalf tstatistics iszduanudetufosas 95 weAmnnniniewiifu

1.96 uansirmduUsyansidunsaiuayuannfigunyiTen L sasdealunigedn 4

M19199 4 uansAduUsEANSIEUNA (Path Coefficient) uazNan1sVAdoUANNRZ Y

AuNRAgIY Anudunus Path S.D. t- p- HAN13

A4 32U UT Coefficient statistics | value nagau
funwus B

H:, (+) SEG_PRO -—-> PRICE 0.261 0.081 3.220 0.001** ﬂﬁUﬂuu

H:, (+) ALL_PROT —> PROT 0.129 0.050 2.566 0.010* aﬁfuauu

His (+) SEG_PRO —> PRICE 0038 | 0037 | 1027 | 0305 | lalawuauu

wu8LAe: SEG_PRO unu Anuasnsatunisviiilsusiasdine ALL_PRO unu aduaninsalunis

7 lstaesIuva9uSeM PRICES wnu S1AMannSne

a a

NAIT19 4 WU S1ANRSNNSNELASUBNSNaN 19T HTIUINAINANNAILTAlUN1TYINALS

aad

wiagdIuu egeddediAgnieadffisedu 0.01 Jegausuanudgiud 1 (H:) luvasideniu

U @MYy a a a

AMNAIN50 LN s TRe TV IS INA LA SUB NS NaN 19N SHTIUINANANLANLITO I UNISYIANLS

aad o

wiavdIuy egdvedAyniealifvisedu 0.01 fegousvanufgiui 2 (Hx,) egrelsiniu

AMUEIN1satun197nlslagsuve U BN I8 NENan 19N S UTIVINADIIANS NS NG FIUS a5
AUUAFIUN 3 (Hz) wazilaiasanA1dnsnan1eday wuldl 1A ma nninglasudnsnanisdauain
Auaunsatunsyimlsusazaiuau lnefidauusanuansalunisimlslaesauvesusdndud

o w

wUsdanu aghailidedfynisadiinsedu 0.05 (0.011 A 0.499) uandlumsnd 5 uaznmi 4
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A151991 5 LAAIANDNISNANIINTI DNSNANIDDY LALDNSNATIM

fiauwusnu
fiaUsDase ALL_PROT PRICE
DE IE TE DE IE TE
AnuEINsalunsymMlsusazduau 0.129% | - 0.129 | 0.350%* | - 0.350
Anuausalumsyinmlslagsiuwesuien | - - - 0.028 0.028

nuewan: 1) DE Ao 8viEnan1wmss, IE Ao dviswan1edey, TE Ae BvSwasiu 2) *, ** fdudAgvneada

o

fisediu 0.05 0.01

PROS  -0.000-
ke 0.350 (o.oog)\
PRO ™~
0.129 (0.011) 0.000-  PRICE
.//
0.028 (0.499)
2 PRICES
PROT  -0.000-
0.147 (0.358)
ALL
PROT SIZES
SIZET

CONTROL

ani 4 luwaaunislassasiimasaestosian

8. afius1uarasuNan133e (Discussion/Conclusion)

¥
v a

INNANTIATINToYaaUTaATUNANTITEML TN UseaaAn1s3de fall

v 6

WUIZaAN 1 nan1539enudn JUlvuANNdNTUSIZIE g veANaInalun Yl

AU U ULaElAgIINTRIUT ENAUTIAA NN NG N WAL T ud A 1uaennd 09 UNaNgI1U

v
a v A

Wauszdndluszdu “8” Tnonan1sidediiiiulddiaua1vesteyaniadydiinnuduiusee

'
=

nsdnduladenamunannsndlunainnuimilaludunfetadediu “Als” (Profit) lnefindngiu

Badszdndiiwansliiulddn “nadls” Jud@iananisdnduaumadadidnamusddiniuaule
Y

anldlunisusgneunmsdndulakaUseilivyarifanisnoudndulaamu (Al-Matari et al., 2014)
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Feuaniiuansuaiilsvesianisiuasgniniauslusuilsnanuvesiants Unngudngiuiiuansdyi
winlddndeyananilsaiusatiuiaianisalvagnensalsiamanningle (Almagtome & Abbas,
2020) 91u3F804 Kimouche and Rouabhi (2016) ua Kalantonis et al. (2022) Wui1 “Asifiaty
yostlsazdnarvhlimamdnnindvosfamaiindu wWufortunuiseves Aulia et al. (2020) way
Ji (2018) wudn “Aamsiidilsqniqedeudenadonufienelovesinamuidednamuiin
anufineladeuiinavilisamdnvinguasiansgaiu” uay Acaranupong (2017) nui doyarils

wdﬂy P

megBidudeyaniinnufeideslunisesuenamanninguiniign” nanlagagulainteyanis

o

'
o

Unydi tiauelusunisiiuvesianislasianizdeyadiii sadosiuanuaimisalunisiiilsd
ANFUWUS LTIUINABIIAINA NNT WY (Juangsang & Saengkhiew, 2021; Songjarean, 2022;
Wongrasameeduan, 2020; Yodrach & Yangklan, 2021) uaﬂmﬂﬁymamﬁa‘i’aaﬁ’uaqumuﬁ'wqwﬁ
paifiusEanEaIm na1ndn “amdnnindyandnnindazivintuyanifiuviaga (Intrinsic Value)
I@]Bﬁﬂﬁﬂ%’UL‘U?ﬂlEJ‘L!%ﬁUinMﬁﬂVﬁWEﬁuu(ﬁiﬁz‘\!@]L’Jﬁ?ﬁ]zﬁ%ﬁ@uﬁd‘%iﬂﬁ%?\‘lﬁig%ﬁl,ﬂua’]‘izﬁﬂﬁ’m”
\ofiasanAanuduius vosusazidun1anudngussasdd 2 nansidenuin 11
wé’ﬂm%’wﬁlﬁﬁuuawﬁwamqmqmnmmnﬂmmmmmhmiv‘hﬁﬂiﬁLﬁmma"gumuﬁwLﬁumummﬁqm
Ros1mvanngne (B=0.350, P= 0.01) WiawSeuisutuaiuaiunselunisiilsiiinanlaesoy

o v

Y83uUSEN (B=0.028, P= 0.499) lnunansi aawaul%ﬁulﬁdwmmgmmﬁwamumﬂmi@uvlmaﬁ'
Werdvdmanuduiuau @Uud 8) iudnnidawinsgiunismenunanisiiulned dgas e
Tumsuansdeyaiifedesiensndulaiieliiiufmansiidunuuasgiusnenisdulunsduun
AIUEIUIUVDIA NS ﬁz’famiﬁnaua%yjaﬁmdnﬂ gl ldeun1sduaiuisaneansali
Anuansatunsyinnlsandiuauaiiuaulasniinisiansaiwanuaiuisalunisyinnls
MNLAYTINVDIUTENLNEIDE19LAY @oAARBIAUNITIUSBULBUVDS Chen and Zhang (2003) Wu31
“puuAnssesrLEsalunsilsusazdunuesiiniuiiefansindunendiunuesnain
Aanslaesnddmaduinsesaundnning” Turaziiertuseudnnsndilasudninamedeuan
ANansatun sy lsandiunuaidunulagiiuanuaiuisalunisyviimlslngsiuaesianis
wandliiiulainnsdiiunuvesdunudiifunudumsduiugsiefinesativayulassiauvesiians
aennd et UNUIToveqw IR uasns uaznadd augdulu (2563) nuin “msilamedeyadiuy
ANAUULAMNFINUSITIVINAUTIAMANNING 7 91378099 Narktabtee and Chankitisakul (2006)
wui “ilsnndrmanuiiiunuiilamslumnomnussnevsunstuildudielunsussidugya
vdnnindvesutmldfninisussdiulagldifioshlslronfioediadien” weadfovesnsiigns

Y16YAI5304 (2550) Krittaphong and Kanokon (2015) wui1 avaanansatunisvinmlsdensfideauss

¥
P

fugitlussavdiunuassesdinududaszdefudenasibiyardruiuinduluisnadeiu
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nanlagazu n1silawmedeyaniswunaIuNUANTLIUAINLIASTIUNITTIBNUNNITREY
aduil 8 1509 daunuaiuany Jyayneeliglddeyaninistu vseisundt “didulddu

\de” (Stakeholders) fianuidilasgvazidentsdnvasiarsunuuvaansaniunuvesianisliegng

fiu musanansaUssdunudes dnenmeesniniiula wardnsnaneuLLAINALNUR LI
Weldusznounisdndulaluduasugialdegadusedninm aenndesnufinguinaini i
Usz@nSnn (Efficient Market Hypothesis EMH) 994 Fama (1970) 48971 iuaﬂwa:mawmnuﬁ'ﬁ
maiulatuanegisiaios Fsmaiulnvesmaiayuilafosuteyatedutindddyiivsedundeou

nannuliusEavEn s stinamuiesuiteyaransiintuldegsgnieduas nieuiesiv

U

9. YaiauBUULNIIY
nan1sIdenandiiiuliinnuavesdeyamatydiiauslumnemnussneusunisiiuly
daure3aNa1Nsa U ATd AT RO UAINTAN I UAYE DNEINTAIAUTIAINENNTNE
ogrefidodrdamnaais dulfu dnasmuaasliaudidyuas nsgviindanisfiansandoyaiifonis
diauslunnemgUsznevsunsiiufisidiueniviieannisiiauedeyalunmsnvesiansiile
Usgneumsiiansanmugiudeyalnesuneuihnisdadulaamundnning iesandeyauisdiu

TagLani1zag198 9aua1u1salun1svinnnlsvesd1uanuaei uanud slueravinisuseiule

va o Y o

mﬂmﬁﬁwLauaﬁﬁaaﬂawmiﬁuimamwmmaaﬁams ‘uaﬂﬁ]'mﬁﬂm’«]UWUGUSHQLﬂWIUSSﬁ’jWQﬂﬁiLﬁU

U

TUTWToYATREINNUANINN NN I EWAUTENBUIUNITRY Wud Avmsunsduldiinsiiaus

1Y |

Joyaludmiifertesiumuniseyniiu Milaw) dely mhesnunmivguawazduaiunisimmuinain

U

yuansathuan e dluiluswmislunmsimuaisujofvsdudaulevsuazngunaeiiiodasuli
nnusEniinsdamedeyafiasidulsylevinensindulavesdlideyaiivmnniunsluwuvadinslouay
nMavsdu Tadauseniisavsidouaunsadman1sideiluimvuawumadunisiiauedeyaiazu

Usglenldensandulavesinamuiientnamusglivoyamariulunisussilivanuansalunism

a

Alsu3enisuseidiunisnsyaneanudesd llenadauslaluninsinassianis nindanisinig

[ I3 1

dnauedeyasgnasuniuluasvdAniasiiglglddeyaannsadndulaegelaegrmiduds

o

wisugialdewandsazidudrunidunisivuavsenensalsamannsngle

10. Y9INNAVDINITINYHALANSANWI IUDUIARA

Va o =

10.1 MsAnw 2 ITefnwiisuaAyutesiunano Uity Jednlainisdnwivie

Y

1% a

wWisuisuluyamesinuanudswesdinnuddunuiulaeriuvesianisagyililasudeyadiedn

1nFuadulandnisidulusunes (Research Future) @mSUNADIN15U818VURIANISANEN

Y
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o Ya w1 t%

10.2 MITeiIdeyatduluszilouitnsidodelsnm Sadmniinisldssideuisniside
Wenanneuglume W nsieszsiilemludmdiuunaudiuau n1sdun1valldadn (In-Depth
Interview) UK T g1unasndulagegadiunisaniiuaiu (Chief Operating Decision Maker) ¥ usiu

awbildsudeyadednuintuiadulandnisidelueuinn (Research Future) d1msu
YOULUANTANY

HABINITUYEY

Y
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Abstract

This research aimed to 1) examine the attitudes and commitrent levels of students participating in the
Startup Thailand League program towards entrepreneurship, 2) assess their level of educational cormmitment, and
3) compare students' attitudes and educational commitment based on personal factors, including gender,
education level, educational institution affiliation, institution location, and experience in program participation. The
sample consisted of 181 students who participated in the Startup Thailand League program. The research
instrument was a questionnaire. The instruments used were questionnaires on personal data, attitudes and
commitment towards entrepreneurship, and comparison of differences in attitudes and commitment. Data were
analyzed using descriptive statistics, t-test, and ANOVA. Data collection was conducted by the researcher.

The findings revealed that 1) students had high levels of attitudes and commitment towards
entrepreneurship has an average of 4.25, perceiving that participation in the program increased their chances of
success in starting a business and planning to apply the knowledge gained in the future; 2) students
demonstrated a high level of educational commitment has an average of 4.42, recognizing the importance of
leaming, being motivated to develop skills, and being ready to apply knowledge to create innovation; 3) female
students exhibited significantly higher levels of commitment, dedication, and creativity compared to male
students. Education level did not significantly affect differences in attitudes. Students who had participated in
the program more than twice showed significantly higher positive attitudes than other groups, particularly in
terms of enthusiasm, commitment, and self-development planning. The type and location of educational

institutions did not significantly influence students' attitudes and commitment levels of students at the .05 level.

Keywords: Educational Attitudes and Commitment, Startup Program Entrepreneurship, Innovation
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wuitin@nwdnlngiiuinnindisulassmsdedislenmalunmsuszauaudifalunsaisgsio
Y99AULDY (ARdY = 4.25) Tunuilaviauduasdszaumsaiildannindrsnlasimsiusesesly
nsademdeaugsiavesnulesegaLLuey (Alade = 4.07) uaztiiudieeg1adsiinisdisau
1Asen1syieadwsaduaialanaznsed uldiiianiswaniuinnssuuazuuiang sialud 9
(Auede = 4.42)

uenanil dnfnwdedarsfsiuararuddalunindislasenislussdugs Tnsfazuuy

= i o

WwATIMWINAU 4.16 (S.D. = 0.75) Famudtin@nwdlngsaninnisdhsulassmadulenaiddgy

o

A A v .:4'

wazdnauAan1siaInULeY (ALady = 4.31) danunseieseiuuasiuiuiagliisouiuarufifas

a o

lulasanis (Aede = 4.23) saudadanugsdun ssiauiannuiuasinuwen sndudmiunisdu
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HaN15UsEINANTuNINMSANwIveinAnwlidnsaulasans wuirdauadesieyly

sEAULN WU 3.90 (S.D. = 1.04) InetndnwdiulvginnunslakasniniieslunsSeudias iaun

au3 iethldldlunisasuinnssunaziufngsialvig luseduas (Aade = 4.29) danudedn
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I I3 M o ' v °o & :4'
msTlasansiduieiosdledAgaztieliaueslszavainudnialulasenis Startup Naula

(Aade = 3.96) waviuaruddgrensseuiazmsimwInuiedaiile (Awade = 4.18)

6.3 namsidssuliisuriAuaiuasauysiunenisaneduunaudadsduyana

6.3.1 FILUNANLULNE

A13197 1 nansilSeuiieuaeisvesinuafvazaUuvesinfnyiinsulasanise

3 L . %18 0N

4o ViAuARLATAINL 9 < | 0. | x | sp. t. Sig.

1| msnsiulassnisannsnenlnewaunanyinliay
Wodrnsfnwrannsailuusegndldlunis | 382 | 1.05 | 3.70 | 1.06 | 0.736 | 0.463
wilvdgymuazimungsivlndlaass

2 iﬁnw%’auLLaznszﬁa%‘a%wﬁaﬂ%’mmiﬁlﬁmﬂ
MsANN IR IANTIULAELLIARTIAT I 9 389\ 1.08 ] 3.62 1 1.06 | 1.659 1 0.100

6 é’?ﬂﬁ]LLazW’mL‘WEJﬂumiﬁguiuazﬁ’mmmmi
Lﬁaﬁﬂlﬂiéﬂumsa%”]wi’mﬂsmLLazLLmﬁmqﬁﬁ% 4.04 | 0.96 | 3.73 | 1.11 | 1.988 | 0.048
T 9

7 a{aﬁuﬁ%a%wmﬁﬁui’mﬂﬁuLLazLLmﬁmqsﬁﬂ
Tny9 ﬁ'amﬁaﬁ'}lﬂﬂisqﬂmﬂuimami 3.98 | 0.99 | 3.54 | 1.13 | 2.764 | 0.006
Startup finuaula

8 | viuvsuiieslunsinuuazasileUfud ilelv
ussasUmunelunisidisiuwasyseay | 3.95 | 1.03 | 3.74 | 1.07 | 1.368 | 0.173
Anudsalulasens Startup

15 | msnsiulassnisaansvenlnenaunandwali
JUTNITIIUNUNITLTIULAEATWRILIAULEY | 4.02 | 0.99 | 3.76 | 1.09 | 1.647 | 1.101
shadussuunasiitmneidausnniu
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nansWSsuiB U t-test nuauLAnAegesived Ay luusUseinu Tnetdndnwvdedl
Anadsvesiruafsuauntlauazmnifioslumaidousd (t = 1.988, p = 0.048) maxjssiuadneassd
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gandninAnwmeegradivodify wanddiiviuinind@nvimdaiuuiliduiazfiaanus el il way
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R LR ER R ITRRNGR
6.3.2 FWUNAIUTZAUNIIANY
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a
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' o =
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v

agRaLilos TvduasulinAnviAnvirunfuarauysiunnsAnwNfg Y

6.3.4 TIUNAUUIZLANVOIEDTUAN Y

o w v @ a
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a ¥ Y a =
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Y
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tinAnwuansanussiumansdnuilusziugs Inemsenindsanuddguesnsisoud fuse
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\Sgu3NUszaunisal (Experiential Learning Theory) 484 Kolb (2014) Fifunnuddreantsiam
AU WAEYINYEHIUIRTNTadaUf UR n1sagvioudn N13as1aUUIAAUINGTTN WAXNITNAADY
Uiz&;ﬂ@‘iﬁi’mu’;ﬁmﬁu Nan53Suil s danadesiunwIAnYes Bacigalupo et al. (2016) Mitfumuddty
yosmsauazduasudnennnsidufuszneunisliundanindnu ileladuaisanssaugisudy
dmFumsvinuuaznisusznouen@nlummsswi 21 Tnglasamsaminswinsuaudanalduansliiiy
fansnevaueiewIAnfIna T uNsTRILTInvEkazaudAunsludusnaunmsliuninAnw

7.3 anuuananenudadediuyana

7.3.1 A mamsienuiiindnwmdedanuseiu fila wazAnaswassAgenIlindnw

yeetailfuddy denndofuauidoves Shirokova et al. (2016) AdnwTadedidmasennudsle
uaznginssunaduiussneunevesindnu Tnewuitiadvdmyana mudane Suadenuddlaly

maduiusznauns

a

7.3.2 Ysgaunsal: dnd@nsimeidisiulasinisuinndt 2 ass dviruadideuingniings
dupgreliieddny InslanizauAunNsEAesesy AU KAENITINUNUTRILIALLEY donARBafy
NUITeve Solesvik (2013) MiunnudrAgyvesUszaunsalluniswaunvinueiasusagilalunisdu

HUsEnoUNTs

124



J1SA1SUSKISSSADIOAIKASSY |,

‘L_,)‘

£

> Ui 6 avui 2 asngiAu - Sunau 2567
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A5

6. UnAnwdrulug danuaanimioanuianslaneanisidnsanlasinislussauuinia
unfign (Fevaz 44.20 uaz 41.44 muddv) lnedadsdrdafiinasenisdnduladasau ldun
AnuFes I IinEsuazauilunsduiszneunis (euas 66.85)

7. fiinsalasanisdulvg (Seway 48.07) ‘ﬁLLmu‘ﬁ'%ﬁﬂmmi’u,azﬂisaumiﬂiﬁié’%ﬂiﬂda
gonlunsaiwsofimungsfevesmulesegiauuey wagdoinsidislasinsazdedfislendly
nsUszauanudnsalunisasnegsialuszauun Gevas 47.51)

8. tinAnwdlvgiufieesnits Govaz 50.83) Insidnsulasinisaetisadausiumala
wagnszduliiAamsiauuinnssuuazairsgsnalnie wasideinesddmglunsiaunssuuing

v9¢ Startup Tudsewelnelusedunnn (Sevaz 49.17)

125



Journal of Industrial Business Administration

g
3 &

Vol. 6 No. 2 July - December, 2024 < <4l

9. Frufimsusutsavdeiaunaslassnisuiniian Ae WemuazAansululasenis (Gosas
43.09) WieliannsaneuaussnfisnskazaaUszlovigaaeliungitninlasns

a3uladn lassnsansndnlvewaudan lasunismeusuluegefainidndne Tnedinig
alvayununINeIdeLavaIsaneualewianufeanslunsiauinvensduiussneunisla
ogadiuszandam ogslsfinnu SedlomalunisusuusadonuasAanssuiioliiinystlovigen
et ensfinisfnnuuazssdiunamatianuiuasUszaunsaifildsulussgndldlumaasnsgsionse
voufiinsuluszezen Welsziliunadugrivedasinmseduaseunguuasseiossely

Faauauuglunsimanisidgluly

1. iningdeuaymhsnuiiieadesnsativayulasinsamivnswlneuausdn ogrseiiios
FafuauUssana ninens uazmsUszaunnudniiedumeenyu ilednAanssunisiouiuasnis
wsiuiifiusAnsnmuazasounguiindnuiluaani

2. svimuarfuladiomuarsuuuuiansadlfidudunasannaieBstu umadous
KumsURTRITE MIlnsesinsding MsszanauAn wagnsvhaudui ieiaunvinugnindu
HUsEnaUNnsag1eTaUu

3, sduaSunsidusuresindnyvdiulasns Wesnduwnluanunadassduas
Asjasiugs Tngldnagnsussmnduiudidan aeiunuy waglvuaiuayy

4. pseenuuUAINssIL AT LA et BuAT MsIANIUABUS BUS SEmIneinAnwsnaann Tu
uazgiinia Lerevenssdarmd wUTRTR wazspmesiivannvians SuaznsedueuAnaiiassd

5. msAnnuLarUssilunansussendldanuiiazyszaunmsaiainlasanislunisasnegsia
vidomuninnssuesindne rufllgmuazguassa weusulsilassmauarlsiduinuilunisee
goawwIRnngsAalmdugussy

6. sHanuNsYsannIskIAansdsasunsiluduseneumadilundngnsnisideuns
FOUVDIUNNINE Y Imaﬂ’sumﬁU'isum%wé’ﬂqmswsguﬁLﬁ'm%’aa uazaeaunsnidemuazianssuly
183U LﬁaﬂgﬂEﬁqﬁmuﬂaL%ﬂmﬂm'amiL‘TJu;EUszﬂaumsasmﬁaﬁmamalﬁaa

Foruanuzlunsideniaialy

1. avs@nwlSeuiieusuiuuuaznssuiunsasasunisidugussnaunsluaadunisding
voslnervUszimaivuszaunwadiiaslunisairsfussneunisuln Ingdinsgitladouisnnudusa
Tufisingg eUszgndltlumsiaunnsdaaiuduszneunislutiunnsnulneegieiiuszvsnm

2. msifenaziamnuInnssunangasi ysaunnisnsdsuuvuanineinis ieduady
aussauzmsdufuszneunsiiansnsaaiiauinnssufineulandanudesnisvomaiauazdans sy

JULUUNSISBUINUNM U 095

126



J1Sd1SUSKISSSNDQOA1KASSY

> Ui 6 avui 2 asngiAu - Sunau 2567

3. AsANYILININITASITTRILsTINRIANTHUURUTENR UM luan1dunsAny) Wun1saing

AuluuRdl N5UTUSEUU HR Lagn1sieansesdns Wieresinguiidesenisidulavesusenaunisiu

anunsaneegndussuukazdaiu

127



Journal of Industrial Business Administration

5/

Vol. 6 No. 2 July - December, 2024 < <4l

LONAITDN9BY

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision
Processes, 50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T.

Bacigalupo, M., Kampylis, P., Punie, Y., & Van den Brande, G. (2016).EntreComp: The entrepreneurship
competence framework. Publications Office of the European Union. https://doi.org/10
.2791/593884.

Baistaman, J., Wan Mustapha, W. M., Abu Bakar, H., Mat Nawi, F. A, & Mamat, M. (2023).
Entrepreneurial intention among university students: An application of the theory of
planned behaviour theory. International Journal of Accounting, Finance and Business,
51(11), 182-191. https://ijafb.com/PDF/IJAFB-2023-51-11-04.pdf.

Brush, C. G., Greene, P. G., Balachandra, L., & Davis, A. E. (2018). The gender gap in venture
capital-progress, problems, and perspectives. Venture Capital, 20(2), 115-136.
https://doi.org/10.1080/13691066.2017.1349266.

Fayolle, A, & Gailly, B. (2015). The impact of entrepreneurship education on entrepreneurial
attitudes and intention: Hysteresis and persistence. Journal of Small Business
Management, 53(1), 75-93. https://doi.org/10.1111/jsbm.12065.

Kolb, D. A. (2014). Experiential learning: Experience as the source of learning and development.
FT press.

Peng, Z., Lu, G, & Kang, H. (2012). Entrepreneurial intentions and its influencing factors: A survey
of the university students in Xi'an China. Creative Education, 3(8), 95-100. http://dx.doi
.0rg/10.4236/ce.2012.38B021.

Shirokova, G., Osiyevskyy, O., & Bogatyreva, K. (2016). Exploring the intention-behavior link in
student entrepreneurship: Moderating effects of individual and environmental
characteristics. European Management Journal, 34(4), 386-399. https://doi.org/10.1016
/j.em;j.2015.12.007.

Solesvik, M. Z. (2013). Entrepreneurial motivations and intentions: investigating the role of
education major. Education+ Training, 55(3), 253-271. https://doi.org/10.1108/00400911
311309314.

ﬂim'ua%uqmammw.(%@). las9n95 Startup Thailand League. https://www.industry.go.th
/startup/.

dinnudsasuiaviavuinnaltasvuingou. (2564). a¥iasy "Thailand Startup Capital of
ASEAN" 7118/111) 2569. https://www.sme.go.th/th/view.php?id=587.

128



T

a 1

Uadeniidnsnananaunglaldanganssy

YD GUSNISLYNUBNUINITAIUNITEAU

[

ufigas FTTs! way JAilng NuATInG?
(Fufisuunanu: 19/07/2567; Suudlounaanu: 12/09/2567; SuneuSuunaay: 23/09/2567)

UNANED

nsfnudadeiiddnsnarennudslaidanginssuve s lduinsLmuenuInIsnIunTRy
I¥nqudieg1dlunis@nwidnuiy 400 A NedueylunsauvnumuaswazUsumng lngduuifa
WUUd1ARd Ae wuudiasenseausumalulag (Technology Acceptance Model: TAM) @ail img Uszasa

&

fio (1) ieAnwidndnanisdsay Sndwavnanisnain MasuiUsslond anulinda wazaruddla
\Weng AN TuYe LTUTNMILINUENUINISAIUNTIRY wag (2) ilenmanuiladeiifdvinasemiuiila
\BangAnssuvesglivinmsuamuenuinssunisiu Taslduuuaeuauiduedesdielunsifusivs
foga Mntuwhnslesgidoyadeadn ldud dnade fovay n1snszatsanud uavdudoauy
UINTFIU UASNAFBUANNATIUNINERA UTenaunie N153LATIsRaun15lasaas1adadu (Structural
Equation Modeling: SEM) Lazn153iATgsidninavesiiuusdunarsiuueynsu (Serial Mediation
Variables) laguani1s@ny) wudn answamsdeanliifienuduiusidavindenisiuiusslovd 8nswa
nan1seaIndaudunusigeuInaen1siuiUselesd nssuiusvlevidanuduiusidauinse
aulindla Svdnamsdsauuazarulindaiamuduiusidainsdenuddadmginssu was

dngwanenisnatakifinnuduiusidauinaenusdlaengAinssy

ANANARY: LYNUBVIUINITAUNITRY BVBNaNIEIAY BNBHaN19N1TRaIn AIUAILALTINGRNTIH

"uimsgsiandadin annmsinnsweluladuasnsuf URnns AueUIegsia wmivendeinynsenans
> 509AARTI913E AUYUSINITIND UNTINENSeinunsAans

’ Qﬁwuéﬂizmmm nsAn9t 094-994-1999 Blua: napatsorn.srivichien@gmail.com

129



Journal of Industrial Business Administration

Vol. 6 No. 2 July - December, 2024 < <4l

Factors Influencing the Behavioral Intention

of Financial Service Chatbot Users

Napatsorn Srivichien'” and Wuttigrai Ngamsirijit?

(Received: 19/07/2024; Revised: 12/09/2024; Accepted: 23/09/2024)
Abstract

Factors Influencing the Behavioral Intention of Financial Service Chatbot Users.
The sample group is research from 400 people in the Bangkok Metropolitan Area. The proposed
concept of the model of this research is based on the Technology Acceptance Model (TAM).
These research objectives are (1) to study social influence, marketing influence, perceived
usefulness, trust and behavioral intention in financial services chatbots, and (2) to test Factors
Influencing the Behavioral Intention of Financial Service Chatbot Users. The questionnaire is the
tool for data collection. The statistics for data analysis were frequency, percentage, distribution,
mean and standard deviation. The statistical hypothesis testing included Correlation Coefficient,
Regression Analysis at the 0.05 level significance and Serial Mediation Variables. The results
revealed that social influence has no direct impact on perceived usefulness, marketing influence
has direct impact on perceived usefulness, perceived usefulness has a direct impact on trust,
social influence and trust have a direct impact on behavioral intentions and marketing influence

has no direct impact on behavioral intentions.

Keywords: Financial Service Chatbot, Social Influence, Marketing Influence, Behavioral Intention

" Master of Business Administration, Operations and Technology Management, Kasetsart University.
% Associate Professor, Faculty of Business Administration, Kasetsart University.

" Corresponding Author, Tel. 094-994-1999 e-mail: napatsorn.srivichien@gmail.com

130



J1SA1SUSKISSSADIOAIKASSY |,

e

£

> Ui 6 avui 2 asngiAu - Sunau 2567

1. umin

Tuiligtumaluladansaumadundonuluinuss fuveasiogmanideslalld dadu
n1sdeans n1svdeya wagnsviau lnedanens uileiiansunssruinveadoladalain-19 fau
Fosnseluladfidundusidissnneanuaznn waziinussansamlunislidiamienisviau
\iondnidean1slndda FauamuenvdelusunsumeuiiamosaunuldneusalutAviuiiviladadunds
Tumaluladiineulandanudosnisi uiiumuenagiinnfu® 1960 uiisndndulifiuemuonan
1ﬂuLLaUW§msfi'uLﬁaﬁﬂ’liqﬂﬁ’nﬁ'aiﬂmumﬁ \essneanuinmivestyaiuseivg (A) was
nMsUsEInaNan11ssINd (NLP) TuilagTuumueniiunuinddglumsidudununisdoans
nstiusnisuazmeulignAn (Mogaji et al., 2021)
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srynsAsuudamnananans uastefiveundowiiesgsia Ssaansadeiuiinsliuinslén
B9y wamvovdsiefuedesdofldsuauiouidugsirrunadnlleuisgstavualvg nfinanly
wiilddein mssmuwsuendunsidiugsiadisnedu feluislmifierussamsnouaussieniiy
Foansvasgnd uazmaiisuuasmainld inszazdu Safesildaehusmuenduduniiunum
lugshagatlegraandedalld uazdmiudléuins usmvenioduiidisiuesanuasanlunis
Wistaya aeunulanaeniial aanaisenss wazdiglsendaaildane lngludagtuuanuengn
thanlfiduitesaniesseiagussasdiinanvans 1wy sugunm sunsvieadien uaziunsiy
(Brush, 2023; Wang et al., 2022; 5U1A15NTIATOLTET TR (WYL), 2564)

suastoidugshauwmihiitimalulaglyel q 1uiudaszaunsaivesgninunlnenaes
Fawynvanuinssrunsiuiedumaluladiinanedudiuddyuessunaisedresings el
Fnoamlunsidsundansuias lidesdunisudaiou nislideya/uusindn fasiuiouims
nsdnmsdedesdeu uasmstinsesinisamu udu edfifonsudeaiuefidudmilvigldusnis
wntu Tngdmiusunas wamuendundisdssudasiunu Jestunsdelng uasfuuganssuiuns
g 9 og19diusEANSAm (Alagarsamy and Mehrolia, 2023) finsmanisaidnsaudnsalunisneu
TAAULYNUNUTIAIINNITUNINUYIVDINY WEAIMTUNIATUIAITUINATY 90% (Juniper Research,
2017) Tnglamzaaiifinnsunsszuinveadoliialain-19 Idlugmadsuntasmonnelulas
5U1AN50819590L57 dnad1579v04 SalesForce State of Service MNAWUALLIT NHIIINNITUNTTZUIN
vosledn-19 uynveviAulnegasioides wuin sewined 2018 4 2020 afEnsldnunamuenLiuan

AU 67% wazlul 2019 parauynuaniilaniiyai 396.2 1uneaa1s wazA1AN1SAIINEgae 27.3
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% s

Wuauneaa1inelul 2030 (Botpress, 2024) &1 Verified market research (2024) finsAanisains
danmadulavesmnudesnsuemuenyUINIMUNTRUAISATI CAGR 37.62% 20T 2024 fia 2031
svsmarmsdeny nanedunidueiomuneilvgfigrluanissell lnedvswadalugjgnats
Juannisufoinuussiagiumadaey seitislnesslauazlifila iHasannnuanafiedywiitu
TnmsaiFoynnadilildndywintulaenss uazdnvilsladefinanldindudniwamadsnuiiAnan
ArmRalavesesdng Ae Svdnanienisamadidundngs WAsuuUaseudn anaide uagwniinssu
yosngugntvang Weifinsenilindnsamikiiunmsmihmnan lullagtunagesinsinisduaia
nslduamuendiunislavan wasUsenduiiusyemiwiing q lngunnsdlesdnsld@nsiiaudiungdla
warldEmssdvsnafudonandumadudihanufn wesngfngsu (Yakhvan, 2022) a1ndinanludusu
Jgnudviswansdeny uazdvswamsmaneieidudvinaditienslnguazasounguynaiadiuresdany
awanusanseduliauiunlinumuenuinisdumaiuld msgazdu mnesdnslianudidy
ﬁ’uﬁw%wama"lﬁwﬁdwwqﬂé’wﬁum‘i,ﬁmuLLW‘Uawlumw?mwummamhEJaWTuvlusuaqmﬁﬂi uae
Haamnsatelviosdnsannsadanistoyansuinimvesgnéildesnsiissaninmenntu ogdlsfiamn
nsvhgsnssunsesylaiinnaundsslagsssuufninniinisigsnssudisuins ssAnsalsievus
wellisuamnslindaiveliving esninadisianuaaiiuangliiside Al uandidsiuin {19
fauoriuamueniiaudladenisuinig mnufangu wagmsdnnisiienniuyed Tneeaulingda
Ao mmL%iﬁmﬂ%’u’%mitmiuiaﬁlﬂuﬁaLmu“umé’l“i’fu'%mﬂﬁ (Cheng et al., 2022) Fafiindwnsd
atduayuin maduiussleniduesdusznaudidaesanylinga lnemssuidssloviasiniuile

welulagiutigdmneanuazan wasiasydvsnmnisvihanesly (Alagarsamy and Mehrolia, 2023)

o/ [ a o
2. 'Jﬂq‘ljigﬁ\‘lﬂ‘ua\?ﬂqﬁ"‘mﬂ
2.1 iefnydviswamdany dnswanemsean nssuiusslend anulinngda uaganuasla

g AN TVelTUINITUINUBNUIMIIUNITRY

'
v adaa a '

2.2 iitennaeuladeniidvsnasennuaslalmgAnssuvesldusnsuamuenuimsunsty

3. Uszlonifinnadnazldsu

3.1 W otdunumsdmiuguszneunis wazdrefiiivadestuuemuonuinisdiunisiiu
annsadayalulalunisusuuse Wawn wagnaulunslduamuenuinissunistu

3.2 weiduuseloviungiialaldusmuenuinmssumsiiu aunsnthdeyaluldidunums

Usgnoun1sanaulalusnuanusnIsaunsEy
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o
&

q, LLUQﬁﬂVIQ'UﬁLLa:ﬂ'ﬁVl‘UVI'J‘U’JiimﬂiﬁJ

4.1 wurAmRERULYNUBN LaMuew (Chatbot) wanefs [Usunsuneuiamesfignesnuuy
waiianliodaswaiinseiunaununvesudinudonumieidssuuuiudivile Fausmuengn
Waunsaniynuseivg (A) wazn1sUsznananwssund (NLP) Tnstyanussiugidumeladi
ansahanudilalunsussanauasdiesiveya Wy n155u MeTeus wavmsundam uas
nsUsznananwsssunAdumallauustuiduieinglineufnefannsafeny dn1s was
vt lanwuyusld Susmuonilimeluladvsaomniingest andlaseaina fnu s
AMILTAINIY LaznoUaLBIdnlullA (Business & Technology, 2021)

4.2 wuaAauazngu nseansuimalulad (Technology Acceptance Model) w84 Davis (1989)
gninldlunisideiiensieaeuniseensumaluladedsunsvas nsnansznuvenaands
walulad 1éun ns¥uddeusslond 89 Davis (1989) Ténanadn Wivsnendnves TAM WHufiugiy
dmiunsnseaeudvinavestiaduneusniidssaienissousumalulad lae Goundar et al. (2021)
I¢indni noufmssensumalulad (TAM) fanumainvaneifiemeiiazuiuuss uazsvensuuuiaes

Tunssntadeanulindameiiansanmsldauld dau ATedaiuvuiasinmsseniumalulagin

Juiiugu wazusuussdmsunsidensad

]
v a

4.3 uuafauazngufinednusninanteday Svsnamsdsnsluuiunnalulad maneda
a

o o o o

sauiiyarasuifaundAgsenudoinnunisldmaluladionis lnedvswamsdenuluiiiivun

Imamﬂﬁaﬂmuﬁgﬂﬂﬁ’ﬂu@ﬂwqﬁﬂim (Venkatesh et al,, 2012) sanansouvseonidu 2 Uszian fail
(1) BvidwamsdsauBaussvingiu Ao BvsnaiidwaliyaraideniiazufoRmuAniiuoengunisdany
WislmAnnseensy Tnsmidoves Sawang et al. (2014) Fidiuin wirjauazilvimaiidsaudeinalulad
Tl wiwaninfimeremiazouiBldmuilelaenndesfuussinguveangudeu wag (2) Snswa
msdanuiilideyarians de Svdwaluniseeusudoyaaindiiduusslovddu Wewdgyiuai
[EIRIVGLY LﬁaﬁwmLLf’flsu{]zymﬁnﬁm%um?aﬁwmﬁmammasmﬂamLﬁmmsﬁmﬁuiﬂﬂﬁ%qwqﬁnﬁm
TPe9u3TeUed Lee et al. (2011) ﬁué'fud'15‘1/1%%‘1/11@5@ﬂuﬁiﬁfﬁa;&aﬁmmiﬁaﬂuﬂﬁaﬁﬁmhmi
lvuzANndILaziauAfidsausonuliindueu 1 osandoyadilaFuanngd uamnsaaing
mmﬁ"uh‘i,umﬂiuiaﬁlmjauaaﬂmLﬂquaﬂﬁmmﬂ%’mﬂé’ (Deutsch and Gerard, 1955)

4.4 wmﬁmmsquﬁ‘ﬁLﬁ'mﬁ'uﬁw%wawmmsmmﬂ SNTNaNIINITNAIN UuIERe A5
\n3esdlemsnsnaindngaseldsuilainnudn Ao wazngAnssuvesgnAnidmane el
gonKlINan TN Famsenuislainaiedlonismandiumsaaaiumsaaaunadeu Tnsnsdaesy
Msnan Ao Msdeasszninsesdnsldsgndn ilonszdunginssunislindnius lnedingussacd
Lﬁ@iﬁ‘i’f@ga LLaSLﬁmmmﬁaamsmmqﬂﬁw Fuadesdlonsduasunisnan alesd nislawan nsld
TusTudu wawn3lignsadndwa Uusiu (Kotler and Keller, 2012)
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4.5 uuiAauasngufiineaiunisiuiusslevd nssususslevdluviunmalulad vaneds

o o

seaviiyanaledinisldmalulagesiiuuszdnsamnisihnuresld Saldnsuiuselovives

weluladiunliuezimeluladuidudonarsnisaismnalindalumsldnumaluladsaslunis
MUNTONINTTUA 9| 1nTY (Davis, 1989) %éaﬁm%fw%@’ma:%’uiﬁwﬂsz‘la‘umﬁaLwﬂiuiagﬁ”’umzma
Waswigsiaveswanld 1wy treannailunisheu uazmsiimnudangulunmsusuiudsuanniu
Tneweluladiudesdaudunnniumaluladlutiagsuiinanivldog (Wilson et al, 2021)

4.6 wurAauaznguieafuaulingds anulinsde wneis msityaraasinslalunis
FngAnssutuiy wiiezdeundyiunadeienaintuniun Tneanieestunisliausudle
seriadosing o lddasdunisuaniasudeya msseniudnidie msannseuny uwazmslrdasslu
15915579 (Ferreira et al, 2022) Tnsanulinslaluviunveamalulad mneds mnuidednnisly
uintsmamalulagannsaduiuwnuvesdlduinisld (Cheng et al, 2022) LLasﬁé’wﬁ@mmﬁmﬂmﬂu
AniaAvdnlunsisalindalumeihgsnss uaznsedulvhmaluladanld (kumiawan et al, 2022)

4.7 wurdauasngufifiiisafuanuasladangingsy anudsladmgingy waneds
anudslavesyanafiaziidiusulungdnssulangAnssaumia (Ong et al. 2023) wionsiyanausns
nsnsgvhiidannudsle Iewdudiusdihyanadudauisiy anumeisniazsuanamgfngsudls
Fatmnglfnuietessiila wazuumisnisiuevienanisaidnvuengAnssuvesuilnaly
auARAlA (Ajzen and Fishbein, 1980)

fuisdas: FnsAunas Fauilsmny

BMEHEVEIAL

[Social Influence)

sTuiuseland ATl ¢ awdsladmgfineT

(Perceived |Isafulness) (Trust) (Behavioral Intention)

SEVENI9AISRATR

(Marketing Influence]

2N 1 NTBULLIAANITIVY
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v
o u\rLyq/

0 1 nseuuwAnlumaide §ideldfaunfglunuise i

aunAgIudl 1 (H,) : dvdnansdsaudssarenssuiussloviveaemuenuinmssunsiu
auAgIuTl 2 (H,) : Bvdnavnimanandmaiensiuiustloviveamuen3nssumsiu
auufgiuil 3 (H,) : masuusslevidsnasiormilindausmuenuimssumsiiu
aunRg Ui 4 (Hy) - mmﬁmﬂ%ﬁNaﬁiammg’ﬂﬁ]L%qwqaniisuan;ﬁ%mm%ﬂ’ﬁﬁmmiﬁu
AuAgIud 5 (Hy) : Svisnavnedsnudsnasionnuidalimginssvesfliamuinissnunisiiu
AuRg LA 6 (Hy) : avﬁwavmmimmmdwaﬁiam’m@iu’ﬂﬁ]L%dwqaﬂiiwaqpﬂ%ﬁ,lﬂmﬁmiﬁwumiﬁu

'
a e~

auuAgiuil 7 (Hy) : nsfuiusglonivasanulindadududsdunardiidninaszning
dvdwansdiaurazausladangfnssy
auuAgIud 8 (Hy) : n1sfuiusgleniuasarulindadududsdunariiddninasening

fyBwansnsnatauazAuRlaTangAns sy

5. A5N15AHEUNNFIY

5.1 Uszwnsuazngudaegne Ussunsildlunisidenssd de yanaviluiliaelduing
wamuey umsiumsiuluansamnamuasiazUsuama esannguiisgidliannsassyle
Faldmsmunnuiadaegansdivszansliarunsadudiuiuldves sifuns Aadeng (2548)
TnofmunsziuaunanaLAAe u 0.05 vieszduauTosiu 95%

z%pq

e?

n=

INNITAUIUAITAULUUEBUAINIINNGUAIOE19IIMLA 385 AU LneLiieanmuaaInndeu

ward1sesdvhmafiuiuudgeuauiianduvisnun 400 au tnedldaiudansesnouluudouniy

o
[

5.2 1A304diaf 19 1un15398 N1533uaseliluni1sITasdeUsunn (Quantitative Research)

' v
A Ya o v o =

Taeipseeiioluniside laun LL‘U‘UﬁE)‘UﬂWiWIEIIJ’J“«]EJIV%IR]WVI’VUu’ﬂ]’]ﬂﬂ’liVlU‘Vl?‘Ll’JiimﬂiﬁiJ A111501U Y

v '
v N v a

& o & o & v 9 a
wuugeunudu 3 mau dsil (1) Jeyalaemiluvesineunuuaauniu (2) ToyatlawuiegiiungAinssy

'
v aAaa a '

NslELanuanuInIsAIUNSRY war (3) AMaunednudadeid dnswadennuadladangfinssuves

HldusnisuanuenuInisniun1siiu Mavun 5 9ads lawn dnSwanisdeny dndnanianisnain

nsfuiuselevd anulingda wazanudddadangfinssy Ineimuanasinisiiasuuuwuvaeuniy

¥
=1

Wunns1dmUsEunuen 5 sEau deanunsavinnisulanale fa
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= o

sz 5 Azuuu TiAade 4.21 - 5.00 el dszauanududninadadesutuinniign

P o

seeU 4 Azwuu TAae 3.41 - 4.20 el dszauanudusnsnatiatesuiuiin

P o

sedfu 3 azuuu Wiaiads 2.61 - 3.40 e Ssvduarnududrinatadeduduliunai
52U 2 Azuuu Widnads 1.81 - 2,60 vneis Ssvduamududvswatiadedududes
58 1 Azuuu Tieiads 1.00 - 1.80 mnefa fsvduamnubudrinatiadedudulosiian
Lazyiin1snaaeuAINL L 03y (Reliability) FUna uNAABUTIUIL 30 YA WUTT AN
Cronbach’s Alpha wasustiafeglurag 0.735 f1 0.938 Faunni 0.7 Fsagulduvvasunmatul
frnuiflsnssansntlufuwuungusiegdls
5.3 FBnsiusiusawdoya {Ideldduiunisiiunusuwuuaeuaiuainngudiegadiu
400 4o TneIBnsgusegrauuuliidulunnilenanisadd (Non-Probability Sampling) &sldnsda
A18g19huUAINAEAIN (Convenience Sampling) din1suanuuugdeuniueaularluguuuy Google
Form rudesmadedsnnesulatl wWu Page Facebook, Line uag Instagram Jugu
5.4 addilFlunsiesgideya Watuuuvasuauesudsuiosinunieseilngisrolud
5.4.1 N153Aseviveyaaifidanssaun (Descriptive Statistics) lnglym1319uanuas
A (Frequency) uazfosas (Percentage) WileeBunednunizvesuszananguiesns waglirads
(Mean) wagenaudeauuumsgiu (Standard Deviation: S.D.) ifleinseitiade
5.4.2 myagviteyalagldalifigaeyuu (Inferential Statistic) lagldn15iiasies
N9EDA I luAaaNNITIATIA319 (Structural Equation Modeling: SEM) wazn153tAs#nsnaves

MuUsAUNa1auUaYnsH (Serial Mediation Variables) tienageuasy@gy

a o
6. HaN152338
Han1InsladendsninadenudalmgAnssuverlduinisusnuenuIniseny

v
Y o a

NsRY ansaagunansinule fail
6.1 nadaszsidayaatalBenssaiun (Descriptive Statistics) Wuin

6.1.1 amslianezideyaifsaiudeyalaeiluvesinounuuasuniy S1uau 400 Ay
WU Jreuwuvdeunudiulvagdumeamdgsdiuan 286 au (Fawar 71.50) 01y 21-30 U $1uau 174
AU (Fopay 43.50) anunmlaninuiu 251 au (5esay 62.75) szAun1sAnenUsqg m3anuau 293 au
(3pway 73.25) dniSsu/dnAnwnsiuiu 150 au (Gevay 37.50) fiseldadetosnin 10,000 UM S
118 AU (58a% 29.50) 1MUHUNTRULUUSEEZNAS (6lAou-1T) 911U 149 AU (Soway 37.25) dseau
Anwenstdmaluladluszavuiunans (@u1sald E-Commerce) 311U 182 au (Seuay 45.50)

nauAuYsELAN Early Majority 31u7u 131 au (Seay 32.75) uagdoin1syaneniniskulusyduin

'
a

gndnuiu 133 au (Fogay 33.25)
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6.1.2 NAMTAATIEVINGANTINNTITNURINUBNUINITATUNITRUTDIEROUL UUAD UL
nu1 geeunvvasuadulngldunuenuinisiiunisiudeanislal d1uiu 209 au (Segas
52.25) AU FRUNIn 91uU 216 AU (Spay 54.00) d1MTUUINITLINADURULLI-00n U 241
AU (Fovay 60.25) FuFUnasusnuennisiiuaindedanueeulatl s1uru 138 au (Fesay 34.50)
dndulaidenlduamuonnisiiu mszdesnismsruteyanisnisdunaoe 24 $9lus S1uru 300 Ay
($oway 33.84) uardiszdumnuiimelalunisliummuonuinmssunsfulussfuuniian S1uau 171
A (Fovay 42.75)

6.1.3 wansiiasessduanudaiuresnsfnvdaded 5vsnasenudle
Ny AN SV ITUINMTUINUBNUINSIUNMIRUTRINGUATIRE1 WU

'
v aaa

A13197 1 wansszauanuAndiuvesladefididninarornudiladmginssuvesdldusnsuamuen

UTNTAIUNITIRY
UadensAnen X S.D. | wlamy
1. BnSwan1edemu (Social Influence: SI) 3.86 1.07 14N
2. Bnswan1an1snan (Marketing Influence: MI) 3.91 1.01 1N
3. ﬂﬂi%UiﬂﬁﬁUizIﬂ%ﬂ (Perceived Usefulness: PU) 4.24 0.54 mﬂﬁfjﬂ
4. mulingla (Trust: TR) 4.15 0.67 1N
5. mm@iy’ﬂm%awqaﬂsiu (Behavioral Intention: BI) 4.01 0.76 141N

a a '

PNA1197 1 wudn {]ﬁ]é’aﬁﬁamwamammﬁﬂaL%a‘wqaﬂiimawﬂ%ﬂ%mmwuam?mi
FrumsiuannsadssssiuaruAnduaniniigalutiosiianld feil nstuiusslonifszduanu
Anuiiusnniign (X=4.24) arailinslafiszdumnudeiiuan (X=4.15) dnSnanianismanisesu
AuAniuIn (X=3.91) uazdnsnanisdsnuilsziuaudadiuinn (X=3.86) dsmaninunla

WangAnssuilszauauAniiiuuin (X=4.01)

6.2 MansevideyalasldadaiBeayuiu (Inferential Statistic) WU

6.2.1 N1571AT1ERAUN1TIATIAS 19T 9Ld U (Structural Equation Modeling: SEM) Ao

]
av A a

nsmszideyaadinnldlunsiuduauuigrunlinnnguivseainnisnuninideiineides fuand
ANUFUNUSANWULVRINITIATIZAEUNIS (Path Analysis) tiaUsziliunuduiusnIem a1
58119 MUsFnala (Observed Variable) WagAauusuels (Latent Variable) lngyin1s3iasizsi

99AUsENoULT I8 udU (Confirmatory Factor Analysis: CFA) Ll 931A513%AAUEDAAS DAL AL
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Tuusun waganugnAewedlinaaun 15 BelATIEamIEN SR TaNANNENTUS TENININTa LA
MUY uagdwlsnAaYddnaunauniuveInseukuIAnuIdelunnsin Ingiasun

ANMUVLNZAUIINIIVUA 5 LNEUTT 915197 2

AN5199 2 WARINAILASIZYATIATNANUNANNAUVDIANNISITIATIES 19N ULarraInN1sUSUlImE

o - naudsuluwaa nasulaaa
YL NN ——— 5 = —o gy =
ﬂﬂﬂ‘ﬂumlﬂ wan1sussLiu ﬂﬂﬂ‘liuﬂlﬂ wan1sussLdu
1. CMIN/DF <2 4.384 Tadsinu 1.885 NI
2. CFl > 0.90 0.802 Taiu 0.950 NI
3. GF > 0.90 0.827 Tadsinu 0.912 NI
4. RMSEA < 0.05 0.092 Tadsinu 0.047 NI
5. IFI > 0.90 0.803 Taiu 0.951 NI

INA15199 2 WUl Aneulsuluea aunisalaseasedeliinnuasnndaanauniunu

v
Y o @

Tayaidalsyiny iesieadudliniunuinueivinmuald dely Feinsusulunalagysu
N0 MBI ANANUAAMARBUFUNUS Ll el RAIASTRUANINURN NS taerasusulina Anled
WAISEUNWUS (CMIN/DF) = 1.885, AvwiianudennaaslSeuiou (CFI) = 0.950, A1RviinseauaAIw

donnded (GFI) = 0.912, Ars1nvesALaasriddosnunatnaaoulneUsyann (RMSEA) = 0.047 uaz

1Y

N A A = = 1Y =< 1w oa Y] ¢ A o 1
ArlLAUNANNAULTIUIBUWBUAUFULUUEIY (IF) = 0.951 ézNmmuﬂqﬂmmumm%mwmuumh

[ 4

sty luwaaumsdalassaiedauaenadsainauniuiudoyaideszdny

A1ILATITNAUNITIATIATIUN OWUEUNIIBNT WA (Path Analysis) waziu3sulisunny

naunduseninlunaduteyaslszdnd Tinsieiauininanuannesu1nsg1u (Standardized

v °

Regression Weights) Aanduiusnyaueniasaed (R) uavarszautvdidgynisatanszdu 0.05 (P-

[

Value) way WAAIHANITIATIZARININT 2
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Chi-Square = 484 573 ; df = 257
;Relative Chi-Square = 1.885 ; p-value =.000
GFI1=.912 ; NFl = 901 ; TLI = 942 ; CFl = 950 ; IFl1 = 951
RMSEA = 047 | RMR = 043

a

a2 e FeTeiliealadeniisvinasenuadlatimepnTsuve HUSNMsuMUeNUS NSRUNTRY

A151991 3 HANTILATITUAIUAURUSTEWINFUST

AUNAZIY SRW | P-value | Wan1snAgay
H, avgwamedeny | > nsfuiuselov -0.689 | 0.119 Ufjias
Hy | 8vdwanumseain | > nsfuiuselovd 1.303 | 0.004 ML
H, nsfuiuselowd | > Anulbingda 0.852 *oxx YU5U
Ha Aulindle > | arwssladagingsy | 0.587 o gousy
Hs dnsnaniadeny —> mméﬁgﬂm%ﬂwqaﬂﬁm 1.266 | 0.007 gaUTY
He | 8vdwanmsmiseann | > mm&gﬂm%qwqamsu -0.870 | 0.079 Ujias

A1 P-value 0.001 (***), 0.01 (*¥), 0.05 (¥)

INANTNIA 3 NANITIATIEAANMUAUNUSTEMINFIWUT WU

a

AuuAgIUN 1 (Hy) : dnSwansdenudnadonisiuiuselovil A1 P-Value v 0.119

'
aa

Fanninszautedidgynadan 0.05 Aty Uasauufigiui 1 wie svdwandeulidwananis

FuiuselovivaaanUuanuINISINUNIRL MEANNTENANNDANBENNATTIUIINGY -0.689
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'
a e~

AUNATIUT 2 (H,): InSwanamsnaindenananissuiuselevd fian P-Value wirriu 0.004
Fatfenninsgduteddymnaadad 0.05 fay gouauAgIudl 2 vie SvSnanisnInandwanens
FuUsslsmivesuamuonuinsdumsaiiu desutharuaanosnasgiuity 1303
aunAgud 3 (Hy): mssuiusslevidmasionlinge a1 P-value winiu 0.000 Fatfos
nsedutddmneadan 0.05 dafu sevauufigiud 3 wie mauiUsslovidmaronulindauy
MUBNUINIAILNITIY FeAtmiinesnneBAEILINTY 0.852
aunfigd 4 (Hy): evalindedwmaserudsladmgingsy i P-value whiu 0.000 &3

'
v o w aada

WesniseautisdAyneadan 0.05 Ay senauNAgIud 4 wse anulinsdadwanoninuslads

€

Y a v ] o !

anﬂiiN‘Uaﬂéﬂ‘UUiﬂ’ﬁ NIUA u’]Vmﬂﬂ?’]ﬂmﬂﬂaEJ@J'W]?E]‘NWHﬁJU 0.587

AUNAFIUN 5 (Hy) : BnSnansdanndwiaaiudsladiangingsy da1 P-Value wiriu 0.007

'
aaa

Fatfouninssdutiodfynsadai 0.05 Fuilu sevauufigiudl 5 vide SvEwamsdseudmadenudila
WangAnssuvelduing ﬁwmﬂfwuﬁ’ﬂmmamaammgmwhﬁ’u 1.266

auufigiudl 6 (Hy): Bvdnanisnisnaindswanonudsladangingsy dan P-value Wiy
0.079 Funnnisedutiuddymeedan 0.05 Fuiy Ufiasaunig il 6 vide Bviswamsnsnanaliidiwa

soruAdlaldmgAnssuvelduinis seAnhutnauanneensg LIty -0.870

fudidaTs faudsdunas FudTany

SvFnaniadenn SRW: = 1.266
HS

(Social Influence)

1
[

SRV, = -0.689 Hll"\, R® =045 RE=073 R: =074
I msfuiezlamd Aulingla - mmdslugamgiinsTu
(Percaived Usefulness) H: (Trust) H: (Behavioral Intention)
SRW, = 1.303 H, : _ —
SRW, = 0.852 [
e T SR, = 0,587
SVENEVIINTAATA e . _|:|6
(Marksting Influence) | SRWY, = -0.870 — NEE AsunAEvENE
------ » wneds Lidsea UT5vEws

AR 3 a3URANTARUANNANTLSTEN IS

AN 3 NANIINAFOUANNFUNUSTZUI A UsVoIT a7 B nEnanon1ungla
WWengANTTVRI LEUTMILMUNUINITAUNITEIU WU BnSnan1edeny wagdvinanenisnaia
ansahuenisiuiuselenilasesas 46 (R?=0.46) n1ssuiuselevdanunsavimnganulingdalad
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Sovay 73 (R=0.73) uadvswansdiay vswanisnismann wazarullindeaunsaueanudidla
WangAnssulasaway 74 (R?=0.74) lngannnsinsneiiduns (Path Analysis) wuin 8nswanisdaay
dawaron33uTUszlovidl -0.689 Svdwanismisnaindenasenisfuiuselevild 1.303 n1ssud
Uselenidwanoninulinsdail 0.852 anulinsdedwmasenusdadmginssuil 0.587 Svidwana

FpudanasionuAlaBmgAnIsui 1.266 uagBvSnanainsraindeadonuadlalimgAnssui -0.870

6.2.2 NMTIATINBNENANIIAUNAIS (Mediation Analysis)

'
= o

NTAATILVBVENAYRWILUIAUNA1LUUBLNTY (Serial Mediation Variables) &sauus
AUNA1Y Muede MudsiiduudsuanuduiusseninwulsdassAudiuusny Fedmsududs
AuUNaNteUNTETUIEENENaN9dNTENINsILUTBasEuaALUTnN IagldnsAuinnanmagey

dnswan1ewen (Meditation Effect) (Taylor et al., (2008) 914815k Howard (2020)) ﬁaqmﬁialﬂﬁ

7 — Val Effec
— Value =
SE
Lﬁa Effect wnu a*b*c
SE LU a2b2 *SEc2 + a2c2 *SEb2 + b2c2 *SEa2

TngazeausuINMILUSALNAN Wam1 Z-Value 11NN71 1.96 288U UNTEAUANULTDIU

95% WarnnA Z-Value 11NN 2.58 9¢8aUSUNTLAUANULTDLIU 99%

(1) pruduiussznineiaulsnssuiusslevduazaulindadududsaunaissening

dvdwansdinurazaualadagingsy wandlunwi 4-5

B= 0578
viEEnadIAY (Std E= 0.036) auAsladmgfingy
(Social Influence) & {Behavicral Intention)

A 4 Tuaiibifidnusaunaaveddnanisdinunazaunsladangfingsy
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B= 0705
F"'i'-foL'iE'[tl’tii: (5td E.= 0.050) - aalindla
(Percenqed Usefulness) b (Trust)
B= 0258 B= 0432
(Std E.= 0.030) " | (std E.= 0.047)
¥
o - e’ | Arwdsla@sgina
'rSDC-IEI. r'lﬂ.UEﬂCE:l B= G'ql:la {Eeha‘figral. ||'|te"|ti{'_'ll"l:'
{5td E.= D.038)

~] Aa [ L4 1% &) v %) ! a a 12
a5 Jeaninsuiuseleviuasanulindaduiulshunanssenindvsnaniadsny
waAUAILALTINGANTIH

¥

Hansvaaeudvsnaniwen lngldgasnisAininanludusiuaglinadng fsil

0.258 * 0.705 * 0.432
0.2582% % 0.7052 * 0.0472 + 0.2582 % 0.4322 x 0.0502 + 0.7052 * 0.4322 x 0.030?
= 5.736584

Z — Value =

auuRgIudl 7 (Hy): n1s5uiuszleviuazanulindadududsdunansiididninaszning
dnSnandinnLarANAlRTINgANIIY A1 Z-Value 11U 5.74 FadlAunndn 2.58 Fegausui

FEAUAUTDLIU 99% FeUU eaNaNNRFIUN 7

(2) Anuduiussznindaudsnissuiusslevduazanulindadududsdunanssening

dnswananIsnatatazANAIlaangAnssy uanslunni 6-7

B= 0.580
VENEMANTTRETR (Std E.= 0.041) ArudsladmgfingTy
(Marketing Influsnce) o {(Behavicral Intention)

A 6 lumaiibififuUsaunanaedndnaninisnainuazAuaslaliengAnssy
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T

B= 0705
naiuiuasloml {std E.= 0.050) . frulinsle
(Percensed Usefulness) b (Trust)

B= 0.340 B= 0.458
(Std E.= 0.032) "~ | (std E.= 0.050)
FNEWANHATRAA c o Frmslad@ging
(Marketing Influsnce) B= 0.569 {Behavioral Intention)

_ (Std E.= 0.044)

awil 7 leadiinissuiussleviuazanulindaduiulsaunaisssnindvsne
N9NNTAAIALATAUATLILT WG AN

[

HaNINedeUBVSNan13deu Ineldgnsmsiuiunnadluduiuaylanadns fal

_ 0.340 % 0.705 = 0.458
7 0.3402 % 0.7052 * 0.0502 + 0.3402 x 0.4582 * 0.0502 + 0.7052 * 0.4582 * 0.0322
= 6.224978

7 — Value

Ada a | a a

auuAgIuT 8 (Hy) : N35uiUseleninazaiulindladuiuushunannidvinasednina
VNNIIAIALEZANUAIATINGANTIU WU 6.22 FellA1unNndT 2.58 FeusuiiszaunuTesy

99% FAUY YENANNAFIUN 8

7. agUnan1sideuazdatauauus

7.1 @3Unan13338 WU ﬁﬂfﬁﬂﬁﬁ%m'ﬁwaﬁiammr??ﬂm%awqaﬂﬁmm;:ﬂfﬁu'%mil,wmuaw
UsnsRunstuansniiesszdunuAaiuanuniiaalutiosfiaald fuil nssuivsslenis
AsARusEiUINTiga (=4.24) axuilindlafiaufauiiussiuann (X=4.15) vswavnanisnain
fauAnuiiuseduinn (X=3.91) waydvidnamadeauiianuAniiuseduinn (X=3.86) dwamiusila
WangAnssuilanudaiiuszauuin (X=4.01)

Ufesaunfgiuil 1 Svswavnadenalaidmasionssuiustleviveausnuenuinisiunisiiy
Fanalyaenndostunismuniunuyiseves Beldad and Hegner (2017) fina1vin SvSwaniadsauann
nguAufiAndeiy uaznguaulndda lddananmnadounisdsny mansziwesyanalnddn uaz

A15A5EnINs N D Ul maluladianieag 1auns vanedswan an15UseiuUselevivaaaUnaL Aty

Y Y
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Tlnuamasilduinig liaonadesiuauiddoves Kim and Lee (2004) fina1ain Svsmamsdsauidsnis
Titeuadsnasensiuiuselon uazhisenndoafunuidoues Sathye et al. (2018) findnin Bvdwa
MedsANLInATeuATY Aufiddsy Wavtihau wou uaryaralnddadsnarenisiususelovd
MnuamsITetliiui deslutiigiuiioadn waedeyaifaunsuaisdiuaumn Tnsamedoya
Pmasuudsnuseulaihudwle warieunIReog193IAEIINNMINTI9FEU INTIzazTuNST
glildsuteyaifefulsslonivosmuennsiuanyanaseuite faosthuniinseiindeyadils
Fusniugnseavidelsl Felvansduneu uaggeenn

gouduanuAgIui 2 Sviwananisnaindmanonisiuiuszlovivesusmuenuinig
funsiiu Jsnasenndestumamumuaideves qu1 aug (2563) ina1in fidvamgiiusned
nsaaasunveioduntsdearstoyaridundntost $1ué warlsludu Tudsgnélnenseogis
soidlesazdsmaronisiuiusrlonivesgndn 1nuan1sIedlstiui mndléfesnismarulsslevd
wissweausnuennsiu snidenuasidedeyaiiosdnsidudiniausies ilowhetagiugldamnse
\infedeyaiiosdnaiduiiiiausiesliie uazsing

gousvanuAgIui 3 nsfuiustlevidemasieninilindausmuenuinsiunisiu Jea
aennd et uNIMUMUNUITeYes Wilson et al. (2021) ina1331 mssusdadseloviveamalulad
denasierulindevesgnéndenansaeiniouien Tasmnszuulvsiaansoiiuyan-liiugndile
unniumaluladildegazdsualigndlinds uazasnndeafunuiseves Kumniawan et al. (2022)
findmin msfusisssleviihnmsliineluladvilszannsodistfulgssansammsvhaulddma
sannulindaneundiady Zakat Ineaiulinsdaiinainnsandedassansainvesueundindu
M TeTlmiiui nsfglituiusslonivesuemuonniaiui uwvennsSuiiusyavnm uay
annsanauaussnudesnsld feidunuandAavinliléianUasnsty uaznsiumuonnisiiul
Fumeumsliaudis azanauis Freannaninganssy wagaunsnyhgsnssumaiuldyniynan
fodunuandAniisanuiladiwmuennsGuannsaisussansamnsvigsnssuvesilildaie
fernauautifina imuesi gl Aa NN daluemuenmaiuld

goufvauuAgiui 4 arwlindedsmadenuddladmginssuvoslfusmuenuinig
fun1sdu Senaaenndeafunsnuniunuddeves aigwa qvddnaas (2563) mnulindavieru
Walaftarndadenusuniafennudeduazdsmaronnuddlalduing wasanuddalduioms
deavinaenisldauasslunislduinisdidnnsetinduiu Mobile Banking (MyMo) 484gnA15u1ANS
pouduluunsvy3 denadosiuauidoves gnins Suen3d (2560) inanin anulinddavie

a

ANNFUNUTIURATENINEFUT NS AUk UNAIATUYDITUIAITN TN T aiufisanuidniiunain

AnuULdetie uazaudedndavronundlalduinistiva Wk wenndindu veslduinig

Tuuszwmalvneg wazasnnasInuINuITeuea Kurniawan et al. (2022) finan1371 aulianala fe
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mnudilavesudazynnaiidefolunuaninsnveunaluladddva lnsanalindadunumdrdoyd
derofannuitlalduing nuansidetlidiui wamuennsiudiedndunsvingsnssumseslat
Faslamidsdlagssmefunniinsiganssuiisunnns waganulindededunuandindnluns
Suvigsnssusumisesulay (Kumiawan et al, 2022) insigaztiunsfigli3antinsdaluamuon
nsiuavdswaderundladmginssuvoaliuinig

goufuauuAgiudl 5 Svsnanedsaudssonudsladamginssumesldummuonuing
fumsiu Jawadenadesiunsnumunuideues Kim and Lee (2004) findnin Svdnanisdenmids
nslideyadmarernuidadmginssunislimaluladions Tnsmssuineusnnensmansenuil
denndpaiuauIdeves Sathye et al. (2018) ina1291 Bndnansmnudnumianaseunss yana
n&tn waryarafifavisnasongfinssumesmnuidmanonuidafiorld MVAS aonndesiuemiife
94 Kurniawan et al. (2022) find1211 8vsmadsnuiAnanmsnuiziilasaswioainiaietedny
ooulat lnefiSAuandnaiuld 1wy n1sldmeu waniSsunrmAnuiu wagnsuTouiioud szaunisel
dswasonnusidlaldineuweundiadu nefinnulindadudenaseuduiug wazaenndasty
sATeU89 Kulviwat et al. (2009) fina1791 vdnansdanslunisininnssusnldasiinaduanse
arwdalalunsi e waraziianuduudanntudeldluiiansisue mnnansisetlfidui dey
Tuuszmelnedsnadudsaudnuaizngs (Collectivism) Ao msfigléuinsaosnisidudinilvgvesdsny
Fanosuiinyaraseuinadinisliuing uasyaqeiAsafuwsmuennisiiy silidlsideniivimgAngsu
mugaudLn wazsewmuennisiudeiduemsiilifunnudenluiiagty

Ufiasauuigiui 6 ﬁwﬁwamqmimmmlﬂdwaGiammélgﬂaL%ﬁwqﬁﬂﬁmméﬂ%mmaw
uInsdunsiiu Jenaldasnndestunismuniuauiseves Yasds a3ndu (2562) na1dn
nsdaaiunismainduins esfloddglunsindedearsioyasevinafvsuazgliuing Tned
Imquszasdiitondainms wazdngdliRniaued warnadnssunsindulaldazdmasionisdndulald
UINITFINTIUNNNIRUR LN NARTUEUIAS Uazlidenndodiuauidevas Durmaz et al. (2023)
finan11 n1smaalaeld Influencer ansnsananadanmautfvosndndasiligndldlunasudy
wdwmaronuisladsvesgndn anansidedlmiduin usmuenmaiufodunisigenssums
ooulay] Teflenudedlagsssund inssasiuglifomstatdunsosiunoufinsuansaudalan
NEANTIUBDNIN

goufuauAgd 7 mssuiustlevinazaruilindadumudsiunasidsvinasiodvdna
medanuuayanudsladamgingsy 91nnan1s3Tedlddiugn n155uiUselend wavaiulinga
wynuonnsiufoduasstiafefivinifenlosdvswamsdsanganudsladmgnssuveflduing
wamuenUINsFuNsRY eshemsiuiussleviuasanulindefeduladed dyiinligldusms

inANATLATINgANTIU FIHaaoAAdoITUNITNUNIUNUITEVBY Hooda et al. (2022) ina13
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mnallindaidiudglnainasnansenuvinamsdaudi dnasomudsladamginssulduisdau
wandliiiudn Snsnamsdsnufiunumdrdglunisduaduenulindavesildszuudidanvseiindues
Y5078 LardaenAdadiunuATEves Kumiawan et al. (2022) Ana1131 anulinsladuiinanei
annsndoledvinandsausvanuidald Taemnanalindadiumniu wnlduauslald
Wisnnduduiu wazanulindadadusinansiiannsaifeslosmnisiuiusslevivesoundiatuse
Al dld

goufuauAgd 8 msuiustlovinazaruilindaduiudsiunarsifisviwasodnina
yansmanauazamRdladangAngsy anuantsisetlmiiuin nmsfuiusslend uazaulinda
LL‘umawmﬁﬁuﬁaLﬂuaaaﬁﬁaﬁﬁhaL%'auiaﬁam%wawmimmmjmm&u’ﬁaL%qwqﬁﬂﬁmaq;:ﬂ%u%mi
LamUenU3NsFLNSRY Lewhemsiuiussleviwaranulindefelutladuddyivinlviglduins
Aannuisladaginssy fewadenadesiun1snuniueuideves Cham etal. (2020) find1adn
anulnddadusinansiiduniinansenusionisiuiaunmdlsunainasvinismanasitunislaman
uazmslidedinuesulatifidmasedemuiinelafiazuanseenumismginssunislivinsvesiiae

7.2 dawsuauuy

Foruonuzannsiduniail

MNBIANTHBINTTATIINITTUUTElovivaawmuonn SRl ULldusnng aednssduasy
nsvhmsmanedifdsldsunruionlutagdu lidasdunmsihlavan wesnninauenisldnuaie
YDUINUDNNITIY HuADuUITUAnUNSa] Wy mMsvihiawmas nisdu viderouimudnandiudily
shedstlovivesusmuennisuiiedodenisandt tiauesiunsdelnsimiviededinnooula i
isumnuisuuasiresionisdeans uazSsnsansioamsiugnanlagmsaiiunisdiua Tagaunsaldans
HM398nTNa w%amaﬂamﬁLsihf‘ﬁ’unwwé’ﬂmﬁmaﬂmﬁﬂﬂﬁagﬂaﬁy’qLLWuﬂé’U uazyanavialy Aaonduai
uss9sla1nnisuandnsfawmngndnvindanssuiiudslufenisarsnisiuiuseloviveauamuen
N5 1wy WeiduAanssunismeusaidsufesazinsuanasuuuiien luuandvi iy (s

mnesdnsreinisaiiemulingdausnuennisiu esrnsalsduaiun1ssuiuselovives
wynuenmsiu lidsdumadiuuims Ussninmnesvihau wastunoufite Husu dedu esdng
Fodinnuddyfunsimuuemuennstuioainsanulindavesléuinng

mﬂaaﬁﬂié}’aaﬂﬁa%ﬂmmué’?ﬂaL%a‘wqaﬂﬁmm;ﬂ%uwuammiﬁu 9IANIAITANETUDNTNA
medaay wazanulindaluuanvennistu e (1) Ausninanisdeau asdnsarstindnanuly
oadnadufisuldnuumuonniaiu mnduduluuusd viedheuyanalnddade duildiatuyaaa
Fudgiilaonse uaglildndanilaensusieihuunannesusiig q 2) duanulinda esdnsans

Woun wagasiaaeuteyauynuennsiulyiudugi gnass uaniunsel wugtndndnsivasuinisn
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Wudsslewlliiudliuins uazadresmnuindedelifuusmuenmsiuligldiulaiummuondanny
Uaensy Wisla ynglivinmsiiteasdoiioatunisuinmsamnsadoasou uasasaaoundulsiiud

og3lsfinu MssuiUselond wazanulinsaluwmuennisiu ferduasstadoddn
Heoulosdvawamsdsnuuagdvdnaminsmaialugemnudaladmginssumosliuinisuamuonuinsg
Frunadu anmsiignénasdenlduinisusmuennisiududuusniave wusdligauldse Tasay
nanfsgaunw deya uazuanidsuuszaunisainisliusmuennsfuiugdu

torsuonuslunsiideafedely

(1) msvihmsAnutadesudu 4 isduflazddvsnasonisiuiuselon anulinda uas
mméﬁzﬂ,aL%a‘wqaniiuﬂuaq;ﬂ%l,t,wuammiﬁu eifuuslevilunisnuadadaly (2) asinside
Tunqusetsfisnseenly W Flimelduinsusmuenuinsdiunsiiu wesuuge uaziamn
wwvuen u3nseunsiuliannsanevausssollineduszaunisallunslduamuenuing

Aunsiuinneu Jadunisvenenguilduinislml uardsanunsatienununagnsiiaenndesiv

Y a v ' o ada ' <) N v a v ¢ @ adaou o 2
dldusnislavnngy uaz (3) msvinigideniuandsesnidy Wewenuideaseliduizidelalsum
(Quantitative Research) asssaluatavinduideidenanin (Qualitative Research) 1y n1sdun el
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Abstract

The objectives of this research are 1) to study the levels of transformational leadership,
work engagement, and behavior of being a good member of construction company employees
in Nakhon Pathom province and 2) to study work engagement as a mediator between transformative
leadership and good membership behavior among construction company employees. This
research is quantitative research by surveying a sample group of 200 employees of construction
companies in Nakhon Pathom province under the concept of Hair et al,, (2006) via simple
random sampling. The research tool was a questionnaire with a reliability of 0.892. The statistical
methods used 1) descriptive statistics including frequency, percentage, mean, and standard
deviation, and 2) inferential statistics by structural equation analysis (SEM) via the Smart PLS 3.0
program.

It was found that 1) transformational leadership, work engagement, and good
membership behavior among employees of construction companies have overall averages at
a high level with values of 3.97, 3.83, and 3.91, respectively, and standard deviations of 0.792,
0.714, and 0.754, respectively, and 2) transformational leadership and work engagement have
a direct positive influence on good membership behavior with values of 0.092 and 0.762,
respectively. In addition, transformational leadership also indirectly influences work engagement

as a transmission factor with a value of 0.531.

Keywords: Transformational leadership, Work engagement, Good membership behavior
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Abstract

This study explores the forecast and dynamics of Thailand's electric vehicle (EV) market
from 2024 to 2031, focusing on methodologies involving confidential data and qualitative
interviews with automotive sector stakeholders. The research highligshts insights into EV
production trends, and market dynamics. The production is expected to rise from 25,000 in 2024
to 197,000 in 2031. The largest production forecast belongs to Chinese OEMs. Discussions also
address from interviews about the potential for a price war among manufacturers, impacting
market strategies and supply chains. Also, the study mentions the role of competitive pricing in
influencing EV adoption rates and market outcomes. Despite the promising growth projections,
the findings underscore the need for adaptive strategies by stakeholders to navigate challenges

and capitalize on emerging opportunities in Thailand's evolving EV market scope.
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1. Introduction

The global movement towards electric vehicles (EVs) is accelerating, and Thailand is
actively joining this trend. They are rapid and global to go green with electric vehicles, or EVs,
and Thailand is onboard this train. Concerns over health and environment deterioration, climate
change and increasing fuel costs are the major drivers that are making the Thai government and
other stakeholders to shift towards sustainable transport. As seen with LEVs and especially with
light electric vehicles, a crucial component towards a lower carbon economy and improve
energy security (Ministry of Industry, 2016).

As for the strategies in Thailand, the country has rather bold visions for itself, seeking
to become one of the leading players in the regional market for electric vehicles (EV) by 2024
according to Ghoshal and Wongchaum. The subsidies, incentives namely tax reductions together
with investments in charging infrastructure from the government are meant to accelerate this
transition. The National Electric Vehicle Policy Committee’s roadmap indicates important
direction for boosting the manufacturing and utilization of EVs by 2030, coupled with clear
targets for local production of EVs and battery energy storage systems needed for a proper EV
ecosystem (Languepin, 2024).

Though the EV market in Thailand is comparatively in a nascent stage, it has found
gradual expansion. Major automotive makers are gradually launching electric models and
demand for vehicles with such power is growing especially in large cities. Light EVs such as
scooters, motorcycles, and compact cars are particularly important for Thailand’s transportation
needs. It has been stipulated in the Thailand’s electric vehicle plan prepared by the Electricity
Generating Authority of Thailand (EGAT) (n.d.) that by 2030, the country aims to manufacture at
least at least 30% EVs out of the total automotive manufacture. The policy also helps establish
Thailand as a production hub for EVs and parts, promotes the use of EVs by offering them tax
and non-tax incentives, and outlines an EV ready plan for Thailand. This is in the following areas:
the formulation of appropriate charging station technologies, the strengthening of laws and
Regulations related to charging services, and Smart-grid Technologies for the quick and efficient
charging of electric vehicles.

However, several challenges remain on the path to widespread EV adoption. High initial
costs, limited charging infrastructure, and consumer hesitation about new technologies are

significant hurdles (Anosike, Loomes, Udokporo, & Garza-Reyes, 2021). Furthermore, the local
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automotive industry, traditionally focused on internal combustion (IC) engine vehicles, must
adapt to new manufacturing processes and technologies.

Based on a report in 2024 marks a significant growth period for domestic electric vehicle
(EV) production in Thailand, with an estimated output of 25,000 EVs (Table 1). This year also

sees the entry of Chinese EV companies establishing factories in Thailand.

Table 1: EV production in Thailand

2020 2021 2022 2023 2024
Consolidated
EV OEMs 0 0 30 170 25,000
production
%Growth 470% 14,650%

Notices: 1. Consolidated EV OEMs refer to Consolidated data of EV production in Thailand from
all Original Equipment Manufacturers data provided in Quarter 2.

2. Source: (Company A, 2024)

Table 2: Proportion of Nationalities of EV OEMs' Production in Thailand in 2024 and 2031

Nationality 2024 2031
Chinese OEMs 92% 57%
Japanese OEMs 7% 13%
Germany OEMs 0.2% 7%
American OEMs 0% 21%

Source: (Company A, 2024)

Table 2 indicates that the largest proportion of EV production by Chinese OEMs is in
Thailand. This underscores the significant trend of Chinese OEMs attempting to enter the Thai
market by initially launching EVs. In addition, Xirui (2024) says that Chinese electric vehicle (EV)
manufacturers have made a significant impact on Thailand’s EV market, contributing to
approximately 80% of the country’s EV sales. This also is along with Company A (2024)’s report
that proportion of Chinese EV production in Thailand is 92%.
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Their success can be attributed to several key factors, including strategic localization
efforts. Chinese EV companies have actively forged partnerships with established local entities
in Thailand. For example, BYD has collaborated with Rever Automotive (Just Auto, 2024), an
exclusive dealer supported by Thailand’s Siam Motors Group (Xirui, 2024). SAIC Motor has
partnered with Charoen Pokphand Group (CP), Thailand’s largest private company, to market
MG brand EVs effectively (Tianyang, 2012). Similarly, Great Wall Motor (GWM) has established
strategic partnerships with Thai agencies and organizations (“Great Wall Motor partners,” 2022),
contributing to social development and community engagement initiatives. Additionally, most
Chinese EV manufacturers have already localized or committed to localizing their production
facilities within Thailand, enhancing their operational presence and market responsiveness.

It is essential to understand the factors influencing EV adoption in Thailand for
policymakers, entrepreneurs, and consumers. This study aims to predict the adoption and
market growth of EVs in Thailand from 2024 to 2031. By analyzing current trends from OEMs’
side, government policies, author aims to provide a comprehensive outlook on the future of

EVs in Thailand and suggest strategic recommendations to support this transition.

2. Literature Reviews

The conceptual approach developed for the analysis of forward-looking consumers’
behaviour that started with Rust (1987) through his optimal stopping problem and continued
with Melnikov (2013) has been critical in the present study of consumers’ decisions relating to
EVs. Literature that focuses on consumer differences, which explicitly covers the choice of EVs,
has been quite robust, including articles by Song and Chintagunta (2003) and Carranza (2010).
These models take into account how consumer perceive and weigh long-term tangible utilities
like lower operating and negative externalities, are applicable to the markets for nondurable
goods like EVs. Further, Schiraldi’s work (2011) on repeat patronage and resale in related markets
such as automobiles is pertinent to the understanding of ownership cycles and second hand
market and consumer behavior in relation to the EV market beyond a first purchase decision.
Furthermore, Seong, Choi, and Koo (2024) have established that increased consumer
expectations about the growth of EV charging points have a positive impact on the EV adoption
rate, we can really understand that infrastructure development plays the most crucial role in

terms of increasing EV adoption rate.
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Research on electric vehicle (EV) adoption is still in its early stages, and there is not
enough data yet for detailed studies. Kurani et al. (1996) and Lieven et al. (2011) use surveys to
look at how customers may use EVs. They found that the main reasons people might not get
EVs are because of how far they can go per one charge and how much they cost. Graham-Rove
et al. (2012) interviewed people who drove regular cars but were given EVs to try for a week.
They found that many drivers were also worried about how far the EVs could go on one charge
(range anxiety). This worry made drivers not use all the features of the EVs to save power, which
made them less enjoyable to use. They also mentioned that people are waiting for technology
to improve before deciding to use EVs.

Regarding to Ministry of Industry (2016) describe mechanism of Thailand 4.0 that are
essential for enhancing the industrial growth of Thailand. As part of the framework, the first
driver is an innovation-focused mechanism for Thailand seeking to become a higher-income
country through innovation, intelligsence, technology, and creativity umbrella calling on the
private and public sectors; modern management; technology clusters; and R&D capability.
Second, an integration mechanism based on equal and broad participation to cover income
distribution to establish equal opportunities and solve social problems such as economic
clusters at the provincial level, grassroots economy, social enterprise, business environment,
and the development of SMEs for international competitiveness. Finally, the environmental
remedy guaranteeing future development through adoption of environmentally sound
technology, including resource efficient technologies and renewable energy.

Moreover, Hybrid gasoline-electric vehicles have been established in the market for
several years while electric vehicles (EVs) are relatively new. Incentives are the most researched
aspect of hybrids, as the literature concentrates on their sales promotion (Bilotkach and Mills,
2012). Gallagher and Muehlegger (2011) noted that sales tax credit increases demand more than
income tax credits because credit is a form of rebates. Diamond (2009) also agrees with this but
he noted that high gasoline prices create more demand for hybrids than taxes. Likewise,
Beresteanu and Li (2011) also find that an increase in gasoline prices leads to higher demand
for hybrids than tax incentives. Chandra et al. (2010) find that tax rebates accounted for around
a quarter of hybrids sold during periods of active rebates and mentioned some displacement of

both larger fuel-inefficient and some smaller fuel-efficient vehicles by hybrids.
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3. Methodology

Authors uses the access to some confidential data of Company A (2024) the Thai EV
forecast numbers were predicted. This process involves obtaining cooperation agreement that
has ensured access to the restricted information on the volume of EV sales, their markets and
future trends, with locked information escalating a breach of data privacy policy. Besides, few
interviews for the study are also conducted with the influential people in the automotive sector
such as one head of Mobility in ASEAN, one Key Account Manager, who emphasized much on
the Japanese area, four sales teams, and one Marketing Analyst. These interviews are intended
to provide qualitative information on regional market conditions, consumer behavior and
purchasing patterns, sale promotion and market study specific to adoption of EV. All interview
data is treated accordingly and the information presented in the report is nonidentifiable to

ensure that there is no disclosure of sensitive business facts.

New Forecast; —0ld Forecast;
Rate of Change;, = ( Lt ) (1)

Old Forecast;

The initial simple tool in this research offers insights into OEMs' decision-making
processes by presenting forecasted data from 2023 and 2024, highlighting how OEMs’ decisions
vary. In this context, i represents each consolidated OEM, t denotes data from 2023, and

t + 1 refers to data from 2024.

1

Ending Volume;;_n )n 1

Compound Annual Growth Rate;; = —
’ Beginning Volume; ;

Compound annual growth rate (CAGR) is also used to see the growth rate in
long run. CAGR is valuable for predicting the future performance. It assists stakeholders in

assessing whether a business is experiencing consistent growth or if its growth rate varies, aiding
in making well-informed business decisions. In this content, Ending Volume refers to the
end of the period in production, Beginning Volume denotes volumes at the beginning

of the period, I represents each consolidated OEM, and 71 is the numbers of years.
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4., Result and Discussion

Table 3: Descriptive statistics for all OEMs local production in Thailand

Year 2024 2025 | 2026 2027 2028 2029 2030 2031

Forecast made in 2024 Adjusted in Q2

Sum 25,000 | 66,000 | 89,000 | 120,000 | 139,000 | 159,000 | 177,000 | 197,000

Forecast made in 2023

Sum 20,000 | 62,000 | 95,000 | 121,000 | 136,000 | 155,000 | 170,000 N/A

%A23vs24 | +25% +6% -6% -1% 2% 3% 4% N/A

Source: Company A, 2024

Table 3 shows the data on consolidated OEMs' EV production in Thailand from 2024 to
2031 indicates an upward trend, with total production increasing from 25,000 units in 2024 to
197,000 units in 2031, reflecting a growth in the EV sector. The numbers of Thai EV production
goes along with Seong, Choi, and Koo (2024)’s finding about the consumer expectation. Data
forecast made in 2023 was lower than data in 2024. This shows that production side expect to
increase volumes of production. Several OEMs who plan to enter the Thai market but are
currently in the localization process, importing only, or under investment planning stages,
leading to fluctuations influenced by factors like market demand and regulatory changes. These
factors are new and need to be monitored for a while. Overall, the statistics show Thailand's
expanding role in the global EV market, highlighting proactive efforts by OEMs to meet rising
demand, albeit with the necessity to adapt to the industry's evolving conditions. Especially, in
forecast between 2024 to 2025 shows that all OEMs seem to increase the forecasting volumes

(+25% in 2024 and +6% in 2025 respectively) by compering 2023 to 2024 forecast numbers.
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Table 4: Compound Annual Growth Rate (CAGR) from 2024 to 2031 for EVs in Thailand

OEMs CAGR (2024 to 2031)
Consolidated OEMs 34%
Chinese OEMs 25%
Japanese OEMs 46%

German OEMs 126%
American OEMs 31%

Source: Company A, 2024

According to Table 4, the anticipated compound annual growth rates (CAGR) from 2024
to 2031 reveal distinct growth patterns across various categories of OEMs. Consolidated OEMs
are expected to achieve a CAGR of 34%, indicating steady expansion in the EV market in
Thailand. German OEMs are poised to demonstrate the highest growth rate at 126%, reflecting
strong confidence and significant advancements within their market segment. Japanese OEMs
follow with a substantial CAGR of 46%, underscoring their promising growth prospects. Chinese
OEMs, while also showing growth, are projected to experience a comparatively lower CAGR of
25%, suggesting moderate expansion in the years ahead. As Chinese OEMs originally have their
local production in China, which is in a large scale of production already.

On the other hands, this underscores a significant signal for Japanese OEMs to
reevaluate their standing. Historically, Japanese OEMs have been dominant players in Thailand's
vehicle market, especially in internal combustion engines (IC). By 2023, Japanese OEMs held a
commanding 77% share of the Thai market (Itoda and Shimbun, 2024). Additionally, according
to EGAT (n.d.), the Thai government aims for electric vehicles (EVs) to comprise 30% of all engine

types, further shaping the landscape for automotive manufacturers.

Table 5: Projecting Market Share of Domestic Production by Nationality’s OEMs

OEMs 2024 2025 2026 2027 2028 2029 2030 2031
Chinese 92% 92% 87% 75% 67% 66% 64% 57%
Japanese 7% 7% 11% 11% 13% 13% 14% 13%
German 0.2% 0.2% 0.9% 2% 2% 3% 5% 7%
American 0% 0% 0% 11% 16% 16% 16% 21%

Source: Company A, 2024
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The Company A (2024) reports also reveals that the major players of EV production in
Thailand shall be belonged to Chinese OEMS, which now will own 92% of EV production in
Thailand in 2024. Every single interviewee notes that one of several reasons is tax policy which
leads to become a hurdle for the Japanese OEMs to venture into the EV market (Table 5). Also,
there is contemplation of elimination of import duties on EVs as one way of encouraging their
use. Thailand currently applies varied import tax rates on EVs: Those imported from China are
exempted from taxes under a bilateral deal, while some EVs imported from Japan are levied at
20% under a trade deal. However, many Japanese imports have more than 40% local content,
and therefore attract an 80% tax instead of 20% as Chantanusornsiri (2021) pointed out. In
addition, the elimination of tariffs could make the cost of EVs lower than that of cars with IC
engines, which would increase the number of people converting to electric cars. From
a macroeconomic point of view, the use of EVs may support environmental objectives of
sustainable development through the decrease in emissions, as well as help Thailand to
strengthen its position in the automotive industry especially with regard to the development of
new electric vehicle technologies (Market Research, 2022).

Interviewers also state that there is the possibility of a price war in the EV market being
initiated. If import taxes are cut down especially on vehicles imported from China, then this will
mean that competition between the EV manufacturers and importers in Thailand will be
stiffened. However, IC engines still mainly come from Japanese OEMs, which prices are relatively
higher, this competitive pricing environment could make existing market players adjust their
pricing strategies to maintain market share, it shall also affect the supply chains who supports
IC product shall certainly face 1) decrease in demands for IC product from raw materials,
2) forceful price decrease negotiation due to Chinese OEMs while new entrants may enter the
market to capitalize on increased demand in EVs.

The concept of a price war in the electric vehicle (EV) market, potentially triggered by
reduced import duties. The reduced import duties can lead to a price war in the EV market and
is connected to consumer behavior and market dynamics literature on the adoption of EV.
Following Rust (1987) and other authors like Melnikov (2013) have proposed frameworks for the
consumer decision making process regarding the adoption of EVs, including factors such as cost
savings. On the other hand, supply chain providers suffer steep declines in raw material costs,
and some IC OEMs have inventory problems affecting IC engine demand and manufacturing.

Consumer heterogeneity, repeat purchases, and resale dynamics in durable goods markets have
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been studied by Song and Chintagunta (2003), Carranza (2010), and Schiraldi (2011) all of which
are related to how pricing strategies in a price war could affect consumer decisions and the
market outcomes in the EV sector. Furthermore, Seong, Choi, and Koo (2024) stress that
infrastructure development is a key driver of the increase in the rate of EV deployment, and
while price war could lead to a situation where EVs become more affordable and attractive to
the average consumer. Kurani et al. (1996), Lieven et al. (2011), and Graham-Rove et al. (2012)’s
studies on consumer concerns including range anxiety and technological readiness show that
the only way to overcome barriers to adoption is by offering competitive prices.

In addition, interviewees concern that several Chinese OEMs have built relationship with
their local tiers in China already. If the production moves to Thailand, they concern that the
Chinese OEMs would remain using their tiers, which will affect the Thai economy that it will not
create more jobs or economic activities while Tianyang (2012) mentions about the cooperation
between Thai and Chinese company which is contrast to interviewees’ opinion. Although
Regarding to Ministry of Industry (2016) expects the shift in energy consumption, interviewees
expect that there should be more understating about the benefits should help the Thai

economy.

5. Limitations

EVs are a new type of transportation, and Thailand is one of the beginning countries
who adopts EVs. Users (customers) may need more understanding of EVs to choose whether
EVs or other types are suitable to them. This article emphasizes on the side of OEMs’
perspectives on the Thai market, and this research does not include the demand’s side. Also,
as the data is highly confidential, and interviewees also need to be kept confidential, some

highly insight information is restricted.

6. Policy implementation

Currently, Thailand does not possess a car brand in the automotive industry, thus,
it welcomes investment in electric vehicles (EVs) from China, Japan, Germany and American
brands. All these foreign brands have invested on plants for original equipment manufacturing

(OEM) in Thailand. This brings benefits in terms of Foreign Direct Investment (FDI). However,
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Thailand still lacks sustainability and human capital in this sector because the government
primarily provides tax incentives.

Another way through which the government can support the industry is through offering
tax incentives on R&D to foreign companies. To support the sustainable development of the EV
industry, it is crucial to introduce EV knowledge into the educational process with the help of
cooperation with universities, vocational schools, and EV companies.

In the public sector, the initiatives should begin with public transport like electric
vehicles buses, electric vehicles boats, and electric vehicles bikes. These policies can help

Thailand to become a strategic market for the EV automotive industry in the SEA region.

7. Conclusion

The forecasted data and discussions highlight a promising and active year for Thailand’s
electric vehicle market. Projected production forecast reveal that the production is expected to
rise from 25,000 in 2024 to 197,000 in 2031. However, the sector has some issues like production
volatility due to market and regulation and also the risk of a price war due to decreased import
tariffs. Such environment requires vigilance and proper management by the automotive players,

As Thailand seeks to improve its competitiveness in the automotive sector.
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Abstract

This academic article aims to present knowledge about creating customer loyalty in
the spa and Thai massage service business to use as a guideline for creating competitive
advantage, growth, increasing income, reducing business competitors, maintaining the existing
customer base and adding new customers, and the survival of the business in a situation of high
competition, which has the principle of creating customer loyalty to lead to success in
the business. The content covers customer loyalty and consists of important principles for
creating customer loyalty: 1) Cognitive loyalty focuses on loyalty related to beliefs about
popular brands with the general public. 2) Affective loyalty focuses on loyalty, which reflects
a good attitude or preference resulting from satisfaction. 3) Conative loyalty focuses on loyalty
that causes the development of behavior, and 4) Action loyalty focuses on loyalty, which
involves turning intention into action along with willingness. Investigating loyalty in each business
area should emphasize the context and adjust it to be consistent and balanced with objectives

and missions to conduct business under competition and grow steadily and sustainably.

Keywords: Customer Loyalty, Spa and Thai Massage Entrepreneur, Competitive Advantage
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wWuiugad Porter (2005) I@luuadnlidn lunisadrsanuldiusounsnisud sty il olssia
oglushunisimieningudsiuazdondenlilivnzauivaniumsalifiudsundas fianuaonndes
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THiunzauduaudeanisvesmainty 7 danuuanaislud esaanudeanisdudi JUuuy
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2. N153AN15INaANULAISBUNIINIT Y 9TU

NsUIMsIanTsvesgsialilenguaderunandu (Disruptive Society) Tugaiilaniudeuuuas
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aa v aa a
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Usuidsulviaenndostumalasuuaunanifaduasiisndunnlunisedsenlugaiideseriasen
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Wasunu gramnssutufsdatomseduilaaiuiiazuilnneeulall E-commerce 3dinue

3 a

Need ¢4 9 lusfnazasuld drapamnssuliviudmuuasnaulavdnginssulund arudaaln
v ' < a PN ve v .. . v a o
AnuAeaNslud naeamnssufveidgyvan nsiazneulandlandes Digitalize fasUfsudates
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Anuviuaisnanaluladuazmnlsernans nsussnduiusuaydadedu o AdesUsumuniusgis
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wuuliifunanis vausiReafunisimuadunsnauy mMinue sadamsussanunuiifegiady
52UV warAuduTuSSuRreanmundensgrsiaie Aludsdidysenisdanisuuifansdnudu
LUNDIINFIWNINYINT (Resources base Views) fifudnunzianzveminensilisriumenn &
AauA waglideunuuladne (Barmey, 1990) mmlé’m%wmaﬂml,ﬂzinﬂﬁ’u'ﬁqL%Lﬂ%dﬁ@ﬁﬁwﬁaﬁm%’u
gafnlunsUsunagndifiensutsiunes fufisensvvesglivins dujueiesflefidmarianisiiin

a

gatalisrauaudiSauardsutudosdinimeaeuuazinaldifioduwuamenisiiiunumagsia
i duoghaiifiTouiwetiauenmfnauinilunisliuing feeasdenelull

Zeithaml, Berry and Parasuraman (1996) launiauauuiAnanusinfvedg Suusn1sazdes
Ailafeawgdnssy imuaduaznszuiunsanveuilag deamnsninldainnseumnuAaioaiu
AudlalussiausnIsvesiFuuimaniuwuudians Behavioral Intention Battery flanunsatiluldin
anusnAvesgndfifinensdnsld Ao 1 wgAnssunisvende 2anuddlade 3. anugeulna
notade waz 4. weRNIIUNIITONTEU

Oliver (1994) nd1711 Anusniduanusstufiazdon ueguiusasaudiivevosig
soifledlueunan wifinagiidvinasuaniunsairnumeisumisnsnaadififneninitazieliifAnns
Wasuwginssuina wazarufisnelvesgnindudsiisndulumsaieeudng lnsudsnusindsie
AAuAILA 4 seAuUsenaumie

1. anudindauauAnuazaud (Cognitive Loyalty) Frzneanusnidonsdusniends
MNNTEUIUNTTD

2. AnAnARIUANIEN (Affective Loyalty) Migafiufiunginssuvesgnainielanlnuian

= a A o a

Weuinsendnsdue Sdlanuifendesiuanufnvegnei

o ' v

Y o a

3. i alaiiavdedudensnlusunan (Conative Loyalty) Fafuszaunsailutiagiudy
drulszneuiiviliiAnanumenenufines nuanuduiug

4. ausnfvisiuag (Action Loyalty) si'fdLﬂmmuqm"wuaammﬁﬂﬁﬁaﬂﬂé’wﬁﬁaﬁuﬁmaz
WEMsfiuansrinunsnseyindensteduduazuinig

Aaker (1991) na1alin Anusnfdens@uaaiunsawuseanta 5 seu Usenoume

SEeuil 1 ﬁ%ahiﬁmmﬁﬂﬁsiamﬁuﬁw (Non-Loyal Buyer) tJumanusinisensiauailusesiu
iiian iosangndnliifiunuuansneseninamsauiideihlfiudeuldldnnaudduumldie

NAIUTULDU

v o

seiuTl 2 fReannanunedu (Habitual Buyer) Wunguandiinelalusdusviosufianels

funsdudilded winnilifmanamiomelunisidoululdnsduddu
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seAUT 3 faefiazuasdeiunulun1siufsuns1d@ua (Switching Cost Loyal) mau3dnd

v

Huslapsdninfewdeululdnsdudidu e1anuiefedunuuediad (Cost in Time) AUUNINITEY

U

v

AuvuluAuFEe (Risk) wazaunulunisium (Performance) vialunisiasunsidue

szauil 4 Jaesdndulinsiunsi@udi (Friend of the Brand) luszauiifuslandd@niing

=~ )

duffe e fanuduveurensndudeg suiasaannyssaunsalfitieaiunsdudi (Set of use
Experiences) M%'a:ﬁ'mﬁ’uﬁfm'aﬂqmmwmaqmwﬁuﬁwﬂgu 7 TuseAuga (A High Perceived Quality)
Beffuslnainisiuidudananaumiinanmn

seAudt 5 @ efiAanur iy (Committed Buyen uszdugeanvesanufndnensiaudy
TnefuslnanguiAndmsdudfiaugnitunaznsdudiiould annsoazeufvniuduiany
ﬁumLsuﬂé'ﬁ]ué’ﬁimLﬁmmmgﬁhLﬁ@ié’%amwauﬁwfu 9

nsUsegndlfiaiesdioioidunuldiuzoumanisutstuvesssiadanase n1sadrerudng
pufinanaan Wuiiugruninensddyduiionisaivenusnfseysianisuinig azdmwaliiin
Usrlgwdlunisasteguagnisususuuuuresssialidanuauysaluazidfangugndidvung
Ifund uresgsfaatuazurnunulng unisdostunansgnuduavdegsfa Tuaniunisal
ﬁ'ﬁmiLLﬁu'w']’uqmaxﬁﬁﬁlfﬁ’aLﬁlmﬁ'Lﬁmifwaamnaﬂmmmiwﬁ'wwaamaé’mmLLasmmw%fg
mameluladiiion1sdnnisTufanisssfanazadrennul fiusumanisutaduressemaegedadu
fdsulddnwuazinsduaszilueanievsultlunisaiieanudnilufionisgsieatuazuan
wllne Tagruedasiiefiagndndoninid Aanslussdmsmaneunuszgnddiuldngluianis

gsnamuesiueg Iz duivensuag1aninewang feil

Firm strategy,
structure and rivalry

v

Factor Demand
conditions e b conditions

Related and
supporting
industries

Al 1 Porter’s Diamond Model for the Competitive Advantage of Nations (Porter, 1990)

187



Journal of Industrial Business Administration

g
3 &

Vol. 6 No. 2 July - December, 2024 < <4l

Porter (1990) l¢tiiausuuusiass (Model) fivihnisAnuiinsigvitaanglumsvhgshoiu
UsUszmamnladdanvanunsalunisairanisudsduinnnitusamedu 9 lulan wiedmgsala
lugnavnssuuiuszinnisdanuaiunsalunisudatulugaamnssy 1ilunisde The Competitive
Advantage of Nations §uiia a.¢. 1990 W3ed w.a. 2533 AruannsalunisutsfuvesUszine
vi3elugnannssutuegivesdusznoufiBonleduiug 4 du Sulsenousde

1) Feulvsuiladunisndn (Factor Conditions) nszuaunsiudl 1 lefnwiaznudn fianu
Fdusogsfagu ninensuued (N13TUSUIURTNYLRATAUUTBILITINIY) NTNEINTAILS
(randemyuasAnunduduogashiaue) ninensmenin @nuiidiuaranuindeuvesaia)

warlaseasienugu (@1s13eylan n1svuds n13d eanssendnai) lufian1siliusmsuazgua
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] =1 =

il mnUseimaladdadomaruasdnudnuaeiiawieng s ssdunisadeanuliuTeuluds
nsudsturosgramnssuduty 4 Wikauszneunsiituiasdunisanguadsuld

2) Woulufuarudeanisuanan (Demand Conditions) N5UUNIAIUT 2 aziiuli
WhuenIseRsiEef saten seduaTufiaidy uastuearatesmslusuiuduasuinisvestde
demnudnlalussduiidelaftmumnanudesnsvesidedinnuilafiniy asvilifusznouns
FeassimuAuA AR uazUINNg wiinisaiisqadinsdudmisutnnssudiuvanlvaliun
Aansgana Gasriliussmedu q feldusoulunsudeiuy danfu Ssmsdesiliiinisutsdiunan
(Segment) vt ovd un13AnwI AT d nuazlaseadne Usuia wardnsn1siud sunlasues
drnvmarnladueegad

3) é’ﬂuqmamﬂiﬁmﬁL?{aqﬁaaLLazaﬁ’Uﬂuu (Supportive and Related Industries) N3guIUN1T
fuit 3 nsfifansmelutsemaiy q dealunsfiufduiusindesurilisduauduiug
sufsrnusiiiovesgsiatssaning q AfdmAsdosziinndenlsstuluisldgunu (Supply
Chain) dUsemalafignamnssuiiiivadlosaglvinsaduayuseninediuuda enfigu nszuuns
Fansidanutaauduii narsh wasvaisiwesdudiedidlaogrmisagliusamaduiany
uuda FliAnenuldiuTeulumautsiuaudiuduiy

4) ﬁmﬂaqméimm%wamﬁmawjufu'q (Firm Strategy, Structure and Rivalry) nsgUIUN15

v al'

Auft 4 GliaudnAnyselasiasnwedgsiauarnagnsnsusnmsInn1sALuanInN1wYIdun19gsha

'
a 4a

Maauazdanuluida JazdmaiivgsianuiuasiaundneninuasUssdninmegnasniia

]

ielianunsawdatuuazegsonlunainla
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lon1an19g3ia (Chance) Ns@inwuseifiuwsn fie MsiAsuuawing 4 ﬁLﬁﬂ%mLﬁ%ﬁﬂﬂ@j
Tomanegsiald ey Anwsesnisvesuslaa winnssuuazmalulad sauddvsuselovidonnas
y13an1560 MIasuulasesnediteddyresdnsuanudoy
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wlsturesUsma daty nasgannsndnasunalngsialiduiulogeiussinwlivarsiia end
Wy anugismdeniontslinisatvayuiliungsfarmianssaznisdon wmsnisdiuns
MUY YlEUIBNIsEESLNISA1 N1SAMY MIasendamesyna Wudu

MnnsAnwiaiesdiaifiolfuulugsiiinmsuivuasAnuindrinsediuniosefiviauls
wazthinuiuldluRsmsitelsiionisiienuunnsisguiaiiy warantesimsiSeuiioussningians
FuRan1stuld n1sfnwiased UsznounitsarsdesdandnnisadieaiiudndldiAngy
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Equity) : AAasIduA1ansadsasaauianelaveslldusnisuazanudnaves] Suuinis
3. anuilanelavesdldu3nas (Customer Satisfaction) : Anuanelavesldusnisdududsnans
Adawansgnuluianeddluyndudseuiazdaimuanuidnduiludmnuindves]uuinis
TumsAnwaunislassadiadsdvilinuiamnimmsuinmslidmadeanusnilasasaudanusing
wifnduidededlduinsfimuimelatonsnduduasuinsiu
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119U 240 Au wAe 75 AuAnduSesas 31.20 dnAnds 165 auAnduSesay 68.80 dsdnswa
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1) gaunwnsuinsiitadeideadennudndsan 4 f1u Ussnoudie dudsidudodld
sfunsiinde sunisielelduaraussauzvesniinay wazduauundede (Gronroos, 1984;
Parasuraman, Zeithaml and Berry, 1988)
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TgnAAnanudseiulandualduinissnluadaioluogndlivasda Wunisnsedumereadio
wazifindaiudwiosdudnmemnils nsuinisidninelalagnénunfusuduiu 4 fadu naedes
anumfouuaznsuilatgmeng 9 msdeadumuiinaeanaiideutlonn iy wazliuesd
Tumswsamfouiensudlutlaymsing q Waaalumefvndemmisunasanat Tunsaireiing
lumsszninlduinisuasidvesiamsmisdedianuiluiuewazianunanuldlagndnduetied
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2) aAnAud fadeiidmwasionnuinisia 4 du Useneude Adidenlssdensidudi
ANUATEVUNADASIAUAT ANUANALURTIAUAT LLaz@mmwﬁ'%’Uﬁléf (Chow, Ling, Yen and Hwang, 2017)
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3) Aunanelaluuinig (Parasuraman, Zeithaml and Berry, 1988) Waa1n15dun1wal
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