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Abstract

The sports industry was affected by the COVID-19 pandemic, Shift to digital
transformation. The future of growing to sport entrepreneur is unpredictable as the past.
This qualitative research has the objective to synthesize the sport entrepreneurial mindset of
sport product entrepreneur cluster. Interpretivism of Grounded Theory was employed as a
research paradigm. Thirteen successful sport product entrepreneurs were purposive enrolled
to be key informants. Data were collected from self-narrative inquiry followed by concluded
the data with inductive approach. The results found that the sport entrepreneurial mindset
was initiated from perceiving opportunity of success. Successful sport product entrepreneurs
have a business-oriented vision, powerful inspiration, understand consumer’s needs, build
business alliance, and utilize technology. University students, young generation, lecturers in
educational institutes, and personnel in related-sport entrepreneur organizations are benefits
when applying the results. The sport industry attains research values, to incubate the sport

entrepreneurial and scale-up to innovation-driven enterprise.
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RRAIMNTTUAWT (Sport Industry) Lﬁuﬁamﬁgﬂﬁmumimamamwmié ATLUTUAT NG
(Professor Dr.Brenda Pitts) anefs aanadandnfusigninauslusdoUsenouseasiiieatesiu
Walwa v TN wagating mﬁmﬁm%mmﬁﬂiamquﬁuﬁw U313 yaRa d0uil waziundn
(Pitts, Fielding, & Miller, 1994)

gravnssNAvIduIndoussuuiAsygRaedaifod ey Tnedus A 2011 89 2018

gaamnssuAvedlanilyariade 391 Wuduwsegansy (13.9 a1uauuv) viellsnsinisiivle

=

WaYSeEay 5.49 YIWINNI1ONIINTSLAUINYBINARATIIaTMluUSEWeA (Gross Domestic Product:

o a

GDP) waslanfiddnadsdosay 2.41 (Sukpaiboonwat & Ratniyom, 2022) @1nsuludssinelne

B v

gravnIsufinlsnnsiulnaenndesivgnavnssuiwilan lneasud w.a. 2553 fis 2558 ddns
AsiiulavesransaninaslulsemaUssanasSesas 5.6 Ael Y9U1NNINONIINSLRULAUBIHNARN 9
warululszwanianaiesovay 2.8 sel nioAnduyariUssunn 7.3 niludruum (Chankuna,
Chanthonsarasom, Inchana, Sukdee, & Sriboon, 2021; Chankuna & Sriboon, 2022) 9aga1%n 333
Andsdadunalndrdgifinasonisdseasunisiiulamnaasugiavasuszing (Noriya, 2022)
a Yo 1 a Il @ [ =3 v
gaamnssuinluysemalasunisdaasuegrndugusssuainiguia azmulaain

ANENTTUNENTaNITUARaUN1SUSTUUTEINA A1uiv Rady TRIUSTIU ASANEUN AMSTTN way

'
a

9385550 AMmuanguiUszneuntsgaamnssuindu 12 nau uazdanuinnyresnguifidnuus

A

n1sUsznaugsiandtendaiudu ngugsia (Cluster) sau 5 ngugsia liun nquil 1 nguiiuiuas

4

'
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N1509NAGINIE NFUN 2 NFUANIDNTN NFUT 3 NFUNITANYILATINGIAIANTNISAWT NENN 4 nau

q 9

€

[

vioafiondetinardunuims wasnguil 5 nquusznauntsnan dausifn dsndugsions 5 1 deidy
nguimngdfylunisdaiunuujzudunisuimsianisnisin Fes msduaiugnaivngsy
M3 mugiunmsIailasinmsunuiauAsygiansiuvessemnelng atiufl 1 (e, 2562 - 2564)
(Chankuna, Chanthonsarasom, Inchana, Sukdee, & Sriboon, 2021) WALLNUNAIUINITAWILAIYIR
atudl 7 (n.A. 2566 - 2570) (Noriya, 2022) sail gInangunITHAnd NNy af1TINgIgauaY
ﬁé’ma’auwaﬂizﬂaUﬂWiuwnﬁqmiuﬂquﬁﬁaﬁgq 5 (Chankuna, Chanthonsarasom, Inchana, Sukdee, &
Sriboon, 2 0 2 1; Lakkhongkha, Pornpundejwittaya, & Silpcharu, 2 0 2 3 ; Sukpaiboonwat &
Ratniyom, 2022) 3&mdﬂﬁﬂwaﬂdﬂﬂzju;E‘UizﬂaUmimamﬁm%ﬁmﬁwmmﬁﬁmmmsﬁ@umﬂizmﬂ
dm5ugUsEnoun13ANT (Sport Entrepreneurship) fs1ndnsiaina1iguseneunis
(Entrepreneurship) usikiisléfunisesuisfenmiazuunfnndsnniidanungquadoniuiu dsusnain
duszneunsfimnazdeuansinyazveinsiliudainassduinnssy anudesnisussauanudnsa
vesiniiulunisaiuay veuanudes Sauadidouin wazfudadrousegslauds fusznounsiiv
wzdesdinnudlaluviunvesfuilunisfiazadrleniaiioadenmariifsadestuiudtalu
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éﬁumswgﬁﬂ Py wazdusuy (119n159%7) (Hammerschmidt, Kraus, & Jones, 2023) n15asidunse
fanidugusznaumsldyaratuasdoaiusuanmsivauafifsaiunsdudUsznounisuas i
TUnaen@in da3unin nseunrmAniBeusznauns (Entrepreneur Mindset) Tnglutlagiiu uifinass
NuATBIneatuayuINTouANLANTIRUsEno UM Ttsatvayuliyanauaniauaisaty
nsAnfuSodauUasandneitaznisuimafieaianurmiaasugia iaidugsialul ifialona
A1591991U mmﬁaﬁwuwmuﬁmﬂﬁm%mLa‘uim (Audretsch & Belitski, 2021; Escamilla-Fajardo,
Nunez-Pomar, & Gomez-Tafalla, 2020; Gupta, Chauhan, Paul, & Jaiswal, 2020; Meyer & Meyer, 2020)
SnviimsssynsouarmAndeisznaumsnnguszneunslulsumaunianiudensingandes
11 (Self-Narratives) (Rizvi, Qureshi, Ahmed, & Ali, 2023) #3885 UBaUIAREUTENBUNISIUEA 4.0
(Ratchawiang, 2017) usfdsliansnsadenloslsosiauysailudinseunnaniBsuseneunsimie
ansoilUlFlEasdunsusmedussnaunsfn dadu nseunnudadsusznaunsivn deiu
osdnnuilmifideamsmsinuidvedereidleaioduduiiomuaswnfeildunissonsuluniaden
(Hammerschmidt, Kraus, & Jones, 2023)

uenaInil antunisainisunsszuiaveslsaindela¥alalsun 2019 (COVID-19) Ssdana
nsgnumanedudegmamnssufmineuaziUsznaunisfin Bududmaasuuladug@ita uay
AM5UIBUAAASTUUTAR W lElUN1SUSUI59ANIS (Chankuna, Chanthonsarasom, Inchana,

Sukdee, & Sriboon, 2021) MsTuUIARBUGAAIMNTTUARINTUIINNITASNTRUANNARTUTATE
Aud5a (Noriya, 2022) N153nn1snunywilaziusinggsiasauiunisiaumdndueilugsia
waldud (SMEs) iiedludaanulaTeulunisuyadu (Lakkhongkha, Pornpundejwittaya, &

a v

Silpcharu, 2023) %ﬂLﬁﬂﬁﬂﬁ’j’]dﬂ’]iiﬁﬂiuﬂﬁiﬁﬁLﬂi’wﬁﬂia‘Uﬂ’J’]@JﬁﬂL%QQUSZﬂ@UﬂWiﬁWWﬁ
Usvauarudifalutisaniunsainsundszuiavedlsafndelidalalsun Smisdanadeyamainnms
\BeUszdndfagnennsalounanlumsiiuladuiuszneunisimfleguuanimuindendifiuiainy
IﬂLLﬁuaumﬁauw&uﬁmum (Chankuna & Sriboon, 2022; Chankuna, Thanaiudompat, & Sukdee,
2023; Noriya, 2022) LLa3Lﬁ@ﬂﬁ]’mﬂﬁjllE:\JII‘Uixﬂ’e]Uﬂ’]imﬁ(ﬂﬁm‘f]ﬁﬁ’]ﬁ%ﬂﬂﬂaﬁ?%@ﬂﬁqiﬁﬁ]ﬂ’]ﬂﬁ?jﬂiu

geamnssuimsiludmniulunisideilli nseumnuAn@aussneunsinivesnguiuseneuns

a o fal [~ 1
nanduainwdusenals
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3. Usglomifianadnaglédu

3.1 viliiAnaadlaluuuiu foadavesiusnounsiuideudgaidudurosnindy
HUsEnaunis ﬂ’]idagly’ﬁﬁﬁﬁﬁ]ﬁm NM5UTMITIANIT MsLATn NsHaIIUIRNTIN YinveAuaINITe
sy swinagnifiAstodunssuiugsiafim

3.2 [¥nseumnuAnleusznaunmsilunsutimeuazaiagusenaun1snu

4, NUNIUITTUNTTU

4.1 NTBUANUAALTIEUTENBUNITAW ﬂiavmmﬁm%ﬁﬂizﬂaumiﬁwmwﬁwﬁmasjwﬁﬂu
nsfmuUszneuns IngnseuanuAnidefuszneunis Ae auamsanainvanediiuldedis
68’91Lﬁ]uﬁﬂﬂﬂﬁLLﬁ@ﬁ‘UVlUﬂWUEN‘qﬂﬂaLLﬁ%ﬁ’JuﬁLﬁl‘c’J’ﬁaﬂ nsvvaunsiiduniswauedwieiioway
fisvswaaniiugiunseunss mslddudatulonta Wowd e yadndnvmsdiuyana wazseuy
N15a3191155U3 (Rizvi, Qureshi, Ahmed, & Ali, 2023) wenani nssuATINANTUsEnaun1sdunis
waramlonia n1suanuides nsudautanssy n1s3uslunisnseyin wagn1sAIANISalfion1nuA
ausdlavesyanalunisiansoonlugsiateadud Uemal, 2020) Tutlgtiuasiiuldd fuszneunsii
Uszauarudisasinavaiefionuuazussaunisalianegislunsiannwasduduse nounis wu aiv
Foud (Steve Jobs) fuandliiuinmaituguszneumsenaiuiuarairsinnuvesauleaaztiauoso
@130 (Gallo, 2012) i wia i1 Jack Ma) find1in mnaaifinseuanudniuansns aaaglssu
nadnsAunnmI (If you have a different mindset, you will have a different outcome.) (TOI
Online, 2023)

mimmmﬁmﬂiimLﬁmﬁ’umaummﬁmL%q;’gﬂizﬂaumiﬁmwudwﬁmwmqmﬂﬁaiumﬁ
e uifinindnnismaneeuazuananAniindefuieafueaduendnualvesiusznounis
Arn LmﬁﬁmmLLmﬂﬁhﬂum%ﬁcyzﬁaﬁamﬁﬂﬂﬂw (Hammerschmidt, Eggers, Kraus, Jones, & Filser,
2020) og1slsfiny auAdeludugszneunisfsnnuiinisdnnsfndnfinnudenlesiuuinnssy
wazaududusenounis ﬂm/'?aﬁmmé’mﬁuéﬁur;@wﬂaumiﬁaﬂm (Social Entrepreneurship)
(Hammerschmidt, Kraus, & Jones, 2023)

LaLLLRSTRAY LarAMY (Hammerschmidt, Kraus, & Jones, 2023) W18 1ununiutenuuae
wwfnvasfuszneunisiviegiadussuy Tngduduannisssyuazuarmileniaveanisiiu
Q’Uszﬂaumsmnﬁ?ut%auim@mﬁwaqgﬂimaumiﬁ’uﬁm WAZUNAUDNTEUIUNITLTHLDIVBILUIAN
Qﬂizﬂaumiﬁmﬁﬁmmé’mﬁuﬁ‘sijﬂﬂsxﬂaums n1sasslenia Aun wagAnen Fanndi 1 Fadl
uluiriarnnsfiansandenuvesiuszneunisfvnlugusesweinisaainfimfiinaaniziazasing

NnMsrantugsiadu lnemseaiafunvziianudesnisludeyuy (nenisiun) snndinisasieriils

191



m Journal of Industrial Business Administration

Vol. 6 No. 1 January - June, 2024

warvAuliwiusursmasnsTite dudnuazianizvewindugiiv Sudwmaliiuszneunisivides

Frilsfsnsainualugsiafniadaasvgiuardsen Tnensadrsnuanmadufusznaunis
finianunsnifatulfesmainuans Tnsenanseusquiadimanenisnisiu arudeansludoyus
(Aw) niomsadinmuAmisdany (9u msdaadulguvuiiguaimmianiedia nasléimaiisniny
andiadlumarn nsassausnuidefn) vl nsassanaludaussneunsiwidunszuiuns
fifeansanusidenngiidulddudeiioninlaesssuwd (nherent) vestiniidiositanenderiu
spwhaiudniuguilnn tnefonalfifiestwdudousivindusznaunsivg ey fuszneumsiinia
fimnumanedn n3sey (dentification) uazaismn (Exploitation) lonatileflazasrsqaenlvsisinude
Fdufn (the identification and exploitation of opportunities to create new value through the

medium of sport.)

Value

Identification Exploitation
creation
' '

_,| Opportunity | : @ -

inherent ——»

Entrepreneur

N, %
y

Value

29 1 ﬂizmumil,%\‘iymuawa&LLu’JﬁﬂﬁﬂizﬂaumiﬁW’l (Process perspective on the concept of

sport entrepreneurship) (Hammerschmidt, Kraus, & Jones, 2023)

a

nsouauAndsUsznaun1siuililunuifeddndanuenmeiviind wazany
(Hammerschmidt, Kraus, & Jones, 2023) sﬁaﬁmmaaﬂﬂﬁmﬁumaummﬁmL%ﬂ;ﬁﬂisﬂa‘umi Tng
nseulnAngUszneuMsiwdunszuunslumsssyuazuamanlemaiiofiazaisnuenlnaluds
wsugnia dnu wazdoruy dnudefiiuin

4.2 snATefAEtes medTelunsdanseinsoununAndeusznounmsiwniioimulslies
waztfunisdnuiludisneuiinsundszuinvedsafiadeladalalsun 2019 luvsemelng wuiad
mMsfnwfiAeatos 3 9U3Ty Buan e 2552 Un1Tunt wiedud wavany v3Tedmssaunie
Anwninds Usedh audnuay wazkudAnn1suinsinnisgina lagldnsdifnwivesdsenaunis
U3 avulnaveadnd $1in (i) Jedunuiidifayliun wuafnvesnisuimssanisezdandn
MNTINGT Qs TIMgeen fUsEneunsiinudnuuzlanufe Wufvesiies lunnaumy

Andusyuu Mderiad wesnisallng TanufiuuunaunaIy Jaroenrum, Chinsuwan, Ngarmsak, &
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Wayoopasgtr, 2009) sipunlu w.a. 2555 dufing 215lad uagane AnwiAnuduiusseninnuanyue
vowjusznaunistivardiiavesgsialsustluiminnawmiionouawwedne lnenuii dnuaeves

HUsenaun1sne 9 esAuszneu iud anududivesiues anulidlaluainudnia anufivianssu

1% 3

ANYAUBANY ANUARATINETIA AUNaLEEY N1srevaussiulgyniedrwiuiiviule was

Y

ANUSURATRU TAnuduiusiumnudsa (Mamsawai, Pooncharoen, & Jamornmam, 2012) 9101y

a

WA, 2557 Yaurin yeySeuanRgd wud laun gidaaviediu Jausssuesinig nsuimsTaniskuy
fldusau nMsvgyBiien1sdans wasnmsianmsnennsuywd Wudadeiniinasensiiuenuannsoves
AuszneumMTIamtaguukasas e eyuvuluUssmalng (Boonratthanakittibhumi, 2014)

naINITHNssrUInvadlsafaelifalalsun 2019 wuddanududilunisimuininuii

a Y o s

Wetasiugusenaunsin 15N fggte Juniaun wazane dausuwiAndtgnannssuivly

3

= Na aa

Uszmalnednisdsuudadlugizadadunansenuainnisusudlivansaniugadinidlng
(Chankuna, Chanthonsarasom, Inchana, Sukdee, & Sriboon, 2021) Fsapnndesiu daatanl 915nAall
fatfuayuinmsiniugsiaguszneunsiuivluganisidasunlamamalladidvasgandniu
mstimsiauiauvesynains Savindoyagnd (fmun) Anusiuaiovesiuduazdud (i)
anusImsIlunisliuinis uarfuiladesazriowningndn (Jarueksil, 2021) egalsfinu delanuing
mAfuifieszyviessunsuwAndeiUsznounsinluysemelne

dwsudrsszine udinaziinisnannfiuszneunisiviwazaudiAgyvenisilu
gUsznaunts ([un) wandslinuirdinsdunsiginseunwifndusznaunisiug (Audretsch, &
Belitski, 202 1; Escamilla-Fajardo, Nunez-Pomar, & Gomez-Tafalla, 2 0 2 0 ; Hammerschmidt,

a

Eggers, Kraus, Jones, & Filser, 2020; Jemal, 2020) I8 {1l g991u338 M52 UNTOUKUIAALT

HUs2NOUNITIINNITNUMILLENEISUAZIUITE FanseunwiAndanangndwundu 3 d1u ldun

AuAL3ANLDNTA AungAnTTH waza1uesual (Kuratko, Fisher, & Audretsch, 2021) 4l

o o

fnudeiduneinsounifndeusznoun1sangusenaunistulsenalnfianiuiien1sAnwain
\3oua1 (Self-Narratives Study) Inenuinnisazilugusyneunisanuisanuslailu 2 dnvue Ao
dnwauzuan Mnwen1silugusenauns (Being Entrepreneurial) yanatusoaiouiogesiaiiioduay

' =

wnisfuideyaiifedians dnsindusgraluddviuney ndrfissdsswardulalunisnszi

Y

Na o w = =

fAduvimivazdedotiaue In1sideulusesdusznauvdaindetneiiiefozairwdondniulifnlu
NARANINTON1TUTAARNINAY drudnvaziiass n1snareiduduszneunis (Becoming
Entrepreneurial) yanatufioametguuaaslomaviofinnuneisiy azaulssaumsniantodinuio
fogu Snsvendonsudiymdusengiules Tasunsatuayunieldsudvinaainaseuais
fnmsafuayuananufinw vhauiferdesiieainssaunisal wagldfuusaiumalanndsauvide

3993M (VosyARALUUBEN) (Rizvi, Qureshi, Ahmed, & Ali, 2023)
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winseumnAndafussneumsaziinnudidglumsiamungsionaziivaieedusznouiindendaiy
MnuarAfeiluasisUssng uimsidaieduaszinsouunfndeusenounsiwndallasy
Amnufenantninns msfiuduunsinmanizeadasdieduiuanuilulsingnsalineives
FUszneuns den1sAnwanniesdnduitiveuminilunisuamannudifion1sisondsnudivi
TidlaiFossnduazilugauunuenuezizessnanizead (Sungrugsa, 2018) wazilamy iy

UsziulunisadrsnnuiveanseununAndausynounisim

5. 35n15a U1

sufouisifoveansfnmandeadlumidsiifunsiafuioyannisdiduiFessn
(Storytelling) 1ugﬂqumiLa"lL%ainsuamum (Self-Narratives Inquiry) TneiiasAussnauaiAsy
4 peAusEnau laun nszulInrielaI1u3 (Knowledge Paradigms) 383m81 (Methodology) AAIN
(Quality) wagn1sagviounau (Reflexivity) (Pino Gavidia & Adu, 2022) TnoilswaviSundail

5.1 nszvauieminaiud uitedlénszuiuiainisiaiuienlunguigiusin
(Interpretivism of Grounded theory) tiadalAs1zinsoUANNAATIUTENBUNIIAN Fangu]]
gusnldsunissenfuirannsarianudilavsingniseinsdeaunasisuifisuidenives

Usgaunisalfivainviane 8nvimguasgnasradunlusienl (Concept) warldsunisnsivaevetiau

a v

3¥UU (Cullen & Brennan, 2021; Strauss & Corbin, 1990) s1uidediTagnesnuuulmiuauiseids
AunmLieAUNEANsEUIWImINSAmIIneuazsaufitsiadlansouuaAndaUssneuns
finainmsianiFessnvesyanatazanunsalinnngluedniinunndsideliamnsadounaludauns
wmmssivderiuteyald el msfinwaniFesdfeliunafudeyailauysainiandielilddeya

Usgdndudanarseasidunlszaunisalvedlideya (Pino Gavidia & Adu, 2022)

ada

5.2 38ne Usnnsidwangfie gusznaunisuindueifuiiameiloulugiudeyaves
NIUNAILNGIAINTAGE WA, 2564 FaTutraiignannnssuimlasunansznuINEnIUNITAINITWNS
szuinvedlsafnidelifalalsun 2019 59w 1,244 518 (DBD DataWarehouse, 2023) lngngudiiaeng

gnAnidenagiuanzinnzasnninaeinisandi 4 de loun deusn Wuduszneunsfidemainisdniy

oA v A Y

g3fasieLlaannaudis w.e. 2566 Yafiaes Wudusznaunsiidiilslundazngugsia laun nguAudn

wazArdegunsalfing nqundngunsalfing wagnduduiduazdeeannianisivg deniany
< v

Wun

U

Uszneumslisunisueniuegininaiannnguiuseneunisiwimeiuindinisadugsiai

\Wuuuegedid wasdend iugusznoumsidugendnsmnsise GudsfFunesmsduiugsiavie
Hiigrmnagaanlunisuinig Seuszneunisiiiiunusinisfadnduglvideyaddiuiu 13 au
(s10aBonlumsned 1) Fedufivmedenismiunudeyanisifoidmuamdadoantsglitoyasus
6 84 10 A (Sandelowski, 1995)
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A509L N ML UNTTITEAD ANDNUNASIASI99INUITENNIWUN (Rizvi, Qureshi, Ahmed, & Ali, 2023)
Fegnuladoundu (Backward Translation) 91nnwdinguiuniwiivelageiasdaeunivdingy
dyvrfowsduildnwilneldilusdrinazyawiunailuaadunisnwivesiguia 8nms
A iifiumiondunisluauuimsgsimionisianisnisiv vieiliuszaunsallunis
U3M1599ANsANININNTT 5 U 5909m9u 5 AU SamAunsIvaeunisUsuUsedanuidassadsli
aeandesiuuIunvesanindiadlng laelindyidanuasnndedailonisiede (ltem Content
Validity Index: I-CVI) wirfiu 0.92 @segluszduieausule (Ayre & Scally, 2014) ArauAslassasiei
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