5ANTUINITEINIAAMNATIU
U 2 atun 1 uns1au - dguieu 2563

nagnsn1siuAuAliiuamisanaia

INTNUS wunNUN

[V Y] '
v Aa v galal ' a

n3deAsIlTIngUszasdiladnwanvusUssyinsmansninadenganssunisuilam

q

psnaa uasiiledinwinagnsniniunmalituemsenata nqudedieildlunisifendsd
fe fuslaaiasuslare msenatalufuernsuadulungamnumiuas $1uru 386 518 14
wuvasunudutaseadlefildlunsiiuniusudeya Snsideyamelusunsuneuimes add
ld loun Ar¥esaz Anade wardrudeavumasgiu namsidenuin nguiegsifuslnaems
graratungunnumuas dulvgilumandgs do1g 30-45 U n1sfnwrszauuSygas o1dn
wifnuenty wazdeeld 20,000 vndull fanadewginssuluduauilusesunnitan nau
é’hasm?hu’lmﬂﬁszé’ummﬁﬂé’fﬁgsuaqﬂa84wéﬂﬂiLﬁu@mﬁﬂiﬁﬁummﬁmma laud 1) giideyan
Tunsthansuazsavafifiondnualians 2) nsadradessnlasnsiiausliiiuiisannudesi
munanAmaNluNIMIANAINEIAI 3) ANUANEIIETIALAEN1TRENLUUUTIT M NaUla
wag 4) NF3uaziautemMseaaliiisnenisemisival q uaznisuusguomsivdszegia
nsdmAuliun

o/ 4

ANENALY: NAENS NISHNANAT §1MTTNANA

)

ypansagatiuayy InInendeaiuns

HinusUszauay 5.089-160-0774 81is: chakkapan.ba@spu.ac.th

21



Journal of Industrial Business Administration

Vol. 2 No. 1 January - June, 2020

Value Adding Strategy in Halal Food

Chakkapan Banmonta’

Abstract

The research aims to study demographic data among gender, age, education level,
career and average monthly income that effect on consumption behavior on “Halal” food
in Bangkok metropolitan area. Sample size in the research is 386 Thai who consumer “Halal”
food in Muslim restaurants in Bangkok metropolitan area. Tool for data collection is
questionnaire. The data are analyzed and processed by computerization. Statistics for data
analysis are percentage, mean and standard deviation. The results found that most of the
samples of consumer in Bangkok metropolitan area are female, age between 30-45 years
old, bachelor degree, private company employees, earn exceeding 20,000 baht. Most
consumers give importance to value adding strategy in “Halal” food are cookbook
knowledge and specific flavor taste, story creation with adhere to Islam religion, modern
packaging creative, and new “Halal” food menu and “Halal” food processing for a long time

respectively.

Keywords: Strategy, Value Added, “Halal” Food
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