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Abstract

This research is to learn about message elements in marketing communication which
motivate information exposure resulting in the perception among the consumers in Bangkok.
The respondents in the sampling group were people who live in Bangkok. According to the
Institute for Population and Social Research of Mahidol University, Bangkok has the largest
population in Thailand. The research covered variables in the fields of demography,
behavioral science, and communication motivation related to the decision to be exposed
to messages that affected consumers’ perception. A questionnaire was distributed among
400 respondents. The findings revealed that the majority of respondent’s wee female at the
age between 20 and 29 years old, with bachelor’s degree and the income was between
10,000 and 15,000 baths per month. Brand reputation was significantly related to
communication motivation leading to a decision to be exposed to information affecting

Bangkokian consumers’ perception.
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