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Abstract

This research aims to study level of online marketing
strategies, success levels, and their impact on hand-woven fabric
community products in Sukirin District, Narathiwat Province, using
a quantitative methodology. The sample included 159 members
of the hand-woven fabric group, with data collected via a
questionnaire (Cronbach's alpha = 0.80). Data analysis used mean,
standard deviation, and simple regression. Results showed that
the online marketing strategies in terms of product, price, channel
of distribution, promotion, personnel, and privacy were rated very
high. The success level in financial management, customer,
organizational processes, Learning and growth were also scored
highly, with online marketing strategies having a significant impact
on success at the 0.05 level. Entrepreneurs should maintain the
quality, uniqueness, and reputation of their products, along with
setting diverse and valuable pricing, broaden online channels,
offer shipping options, use varied online marketing, improve sales
staff skills, focus on impressive service, and ensure the safety of

online transaction.

Keywords: Online marketing, community products, hand-woven

fabric products
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