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Abstract

This research is a study of demographic characteristics,
types of communication, communication behavior, the difference
of characteristics’ fans and relationship between behavior of fans
with types of communication of fans for Y series actors in Bangkok
and the perimeter. This quantitative research applies an online
questionnaire with 400 participants selected by using a purposive
sampling technique, and the quota sampling from 4 online platforms,
namely Line, Facebook, Twitter and Instagram. The data were
analyzed by using descriptive statistics and inferential statistics.
The results shows that the demographic characteristics of the Y series
actor’s fans in Bangkok and the perimeter in terms of gender,
education, income, occupation and length of contact with the Y series
actors has different effects on the communication behavior of the
participants, except for the different level of the participants’
education which has no difference in their communication behavior.
Various forms of coommunication including intrapersonal, interpersonal,
online and mass commmunication affect to the participants’ preferences
and lead to communication behavior, namely supporting,

recognition, willingness, and loyalty.

Keywords: demographic characteristics, types of communication,

communication behavior, fan for Y series actors.
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