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Abstract

Small and medium-sized enterprises (SMEs) play an
important role in country’s economic development because
SMEs results in employment and expansion of manufacturing
sectors and service industries. To be successful in running a
business, entrepreneurs must study business operations requiring
knowledge and understanding of many aspects. These days,
business operations are facing a rapidly changing environment
which entrepreneurs must follow and understand in order to be
successful in a business. There are several business factors to
study to be successful entrepreneurs; management factors,
marketing factors, operational and technology factors, financial
factors and also the success of businesses (SMEs) in terms of a
financial perspective, customer, internal process and learning and
growth. This is a balanced success’s assessment of the
organization. The author has studied the references from various
academic sources such as articles, theses and independent

studies, research, and online resources on the Internet.

Keywords: Small and medium-sized business enterprises,

Factors Influencing Business Operation, Business success
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