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Abstract

This study aimed to (1) examine the levels of marketing communication, soft power,
tourism behavior, and travel decision-making, and (2) investigate the mediating effects of
soft power and tourism behavior in linking marketing communication to travel decision-
making. A quantitative research design was employed, using a questionnaire as the primary
research instrument. Data were collected from 500 foreign tourists visiting Thailand as a
result of watching the BL (Boys’ Love) series. Statistical analyses included the mean,
standard deviation, coefficient of variation, and structural equation modeling (SEM) using
the ADANCO 2.7 software.

The findings revealed that (1) all factors were rated at a high level. When ranked

by the magnitude of influence from highest to lowest, they were: cultural influence (soft
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power), tourism behavior, tourism decision-making, and marketing communication. The
mean scores were 3.92, 3.91, 3.90, and 3.89, respectively, with corresponding standard
deviations of 0.683, 0.625, 0.752, and 0.620. (2) Soft power and tourism behavior functioned
as mediating variables linking marketing communication to travel decision-making. The total
effects were ranked as follows: marketing communication (TE = 0.535), soft power (TE =
0.997), and tourism behavior (TE = 0.625), all of which significantly influenced travel
decision-making. The results indicate that soft power exerted the greatest impact on travel
decision-making among tourists visiting Thailand through exposure to the BL series, with

statistical significance at the .01 level.

Keywords: Marketing Communication, Soft Power, Tourism Behavior, Travel Decision-

Making, BL Series
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