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Abstract

The purpose of this study was to build the volunteering to care the elderly
dependents in the community and to assess the characteristics of community
volunteers for the care of the dependent elderly which is a participatory action
research. The sample group is consisted of 2 targeted groups by using a random
sampling method which included 26 volunteers and 22 dependent elderly who
are willing to participate in the project. The research found that the successes of
volunteer development is includes the following process: 1) Self-learning with the
principles of Enneagram of Personality, 2) the process of enhancing volunteer spirit
by using simulated situations combined with evaluation techniques from scenario-
based situation, 3) The activity called ‘light up the candle’ for social assistance is
a process of encouraging the volunteers’ self-esteem and empathy to help others
in need, 4) To provide knowledge about caring for elderly people with
dependency and ability to build on this knowledge for other happy elderly.

Results of an assessment of the characteristics of community volunteers
for the care of the dependent elderly was good level. Considering each side, it
was found that community volunteers helped others with the highest grade. The
evaluation of the characteristics of community volunteers from the field work of
community volunteers to enhance the happiness and quality of life of the elderly
from the observers was also at a good level. Considering each side, it was found

that Community volunteers are the ones who develop the most.

Keywords : volunteer building process, community volunteer, dependent elderly.
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AdnARY : Ussmndunius, doans, nagns,derueaulal

Abstract

The research entitled “Strategic public relations innovation through social
network communication, “PR in the Covid era must turn the crisis into
opportunity” is the study to enhance the efficiency of strategic public relations
operations through online social network communication using PR+ NST2 Model
of the Nakhon Si Thammarat Primary Education Service Area Office 2. The
objective of this research was to study the quality of public relations operations
with management by using PR+ NST2 Model towards becoming a modern
organization with quality and efficiency in public relations operations, and drive
public relations networks to achieve the goal of building knowledge,
understanding, trust, and being promoted and supported by the organization
continuously. This study was quantitative research. The study model was survey
research using a questionnaire as a tool to collect data from a sample group,
including educational administrators, school administrators, teachers, educational
personnel, parents, and the general public who receive information services of the
Nakhorn Si Thammarat Primary Education Service Area Office 2, totaling 200
people. Data was collected during November, 2020. The statistical analysis used
descriptive data analysis, including frequency distribution, percentage, mean, and
standard deviation. The inferential statistics that were used to test the research
hypothesis were the T-Score, F-test, and Pearson's Product Moment Correlation
Coefficient.

The results of this research indicated that in the public relations operation
of the Nakhorn Si Thammarat Primary Education Service Area Office 2 before the
innovation was implemented, the overall public relations operation condition was
at a moderate level and was unsatisfactory as it should. When considering each

aspect, it was found that the public relations planning aspect was at a high level.
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The designation of persons responsible for public relations work was at a
moderate level. The arrangement and service provision was at a moderate level.
The public relations evaluation aspect was at a moderate level. When the
implementation was reviewed with an evaluation, survey results and an analysis
after implementing the steps to drive innovation in strategic public relations
through social network communication using the PR+ NST2 Model, it was found
that the implementation results of the public relations work of the Nakhon Si
Thammarat Primary Education Service Area Office 2 in overall and in each aspect
was at a high level, which increased in every aspect. This showed that the
implementation of such innovations can make the public relations operation
conditions of the Nakhon Si Thammarat Primary Education Service Area Office 2
truly efficient and effective.

It can be seen that the advancement of online social media has resulted in
another evolution of public relations in the digital age. Therefore, public relations
operations must be adjusted greatly, especially the public relations of government
organizations from the old form to the new one that is more technologically
advanced. They must carry out proactive public relations activities that
systematically plan and manage the implementation of social media in public
relations and corporate communications to enable public relations and public
relations networks from educational institutions to increase their knowledge, skills,
expertise, experience, abilities, attitudes, and values that are up to date with
modern technology that allows them to create high-quality PR media. The target
group will receive accurate, complete, fast, and all the time information under the
limitations of the coronavirus disease 2019 (COVID-19) epidemic situation that can
use modern media to increase efficiency of the operations by having a strong
network under teamwork to find ways to improve and solve problems in public
relations to be more effective by driving public relations operations, producing

public relations materials, and distributing public relations media to create
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knowledge, understanding, building credibility, and giving the organization
continuous support.

Keywords : Public relations, communication, strategy, social media
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Abstract

This research aims to study the pricing strategics affecting to the decision-
making process of purchasing the fashion clothes during the COVID-19 of the
consumer in the Mueang District, Phuket Province. Samples were 400 consumers
who bought the fashion clothes in the Chillwa Market, Choa-Fah Festival Market
(Naka Market), Lard-Jue, Poy-Khong Market, and Fashion clothes shops in
the Mueang district, Phuket Province. Purposively data were collected by
questionnaire. Statistical method used in data analysis was frequency
distribution, percentages, means, standard deviation, and pearson product
moment correlation.

The majority responses were ungraduated female students who was 21-
25 years old, and they had gcained lower 10,000 baht. Most of them were single.
Results showed that consumer opinion were high which considered in the detail

found that the most important was the product follow by price, place and
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promotion, respectively. Consumer opinion affected to the decision making
process to buy the fashion clothes during the COVID-19 found that consumers
made to buy the clothes were high, and then it shew that the Need recognition
was very important follow by Evaluation of alternative, Information search, Post
purchase behavior, and Purchase decision, respectively. Opinion of consumers
affected to the pricing strategies of the fashion clothes during the COVID -19 found
that setting out the pricing strategies was high. When we considered each side, the
results revealed that had the highest level of importance was setting out the
promotion pricing and skimming and penetration pricing, followed by the
psychological pricing, respectively. Testing hypothesis found that during the COVID-
19, pricing strategies related to the positive correlation with decision making
procedure to buy the clothes in the low level. When we considered in each side
shew that set price with psychological pricing was moderately correlated with
fashion purchasing decision making process with statistically significant of 0.01
levels. For setting out skimming and penetration pricing and setting out the
promotion pricing, for supporting the market affect the positive of decision-making
process to buy the fashion clothes during the COVID-19 was very low with

statistically significant of 0.01 levels.

Keywords : Pricing strategy, purchase decision process, fashion clothing, covid 19
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Abstract

The health strategic planning is an important process for health developing in
this country. There are many factors involved and impacted for developing health
strategic planning. This cross-sectional descriptive research aimed to study 1) the
personal characteristics, knowledge, attitude, and behaviors of Director of Sub-district
Health Promoting Hospital in Nakhon Si Thammarat Province. 2) the participation of
Director of Sub-district Health Promoting Hospital for district health strategic planning. 3)
the relationship between personal factors, knowledge, attitude, behaviors and
participation on Director of Sub-district Health Promoting Hospital to formulate the
district strategic planning and 4) problems, obstacles and recommendation about

district health strategic plan formulation.
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The study sample were 154 directors of Sub-district Health Promoting Hospital
by electing with systematic random sampling method from 251 Sub-district Health
Promoting Hospital. Data were collected by using the questionnaires. The reliability of
questionnaires was 0.92. Statistics for data analysis were descriptive statistics, Chi -
Square’s test and Pearson’s Product Moment Correlation Coefficient.

study result were 1) the participation of Director of Sub-district Health Promoting
Hospital were at a high level; 2) Director of Sub-district Health Promoting Hospital’ s
knowledge about health strategic planning were at a high level, the attitude and their
working behaviors were  positive for health strategic planning, 3) the personal
characteristic factors such as gender, age, education, working period in Sub-district
Health Promoting Hospital and working duration as a Director of Sub-district Health
Promoting Hospital had no relationship with doing the health strategic planning; While
knowledge the attitude and their working behaviors were related to formulate the
health strategic planning at statistical significant level of 0.01; and 4) the problems and
obstacles that pointed by Director of Sub-district Health Promoting Hospital were 1)
delayed timing for doing the district health strategic planning 2) lack of knowledge and
skill for strategic planning. The suggestions were doing the district health strategic
planning in early budget year and workshop training courses were needed to improve

their knowledge and skill.

Keywords : the district health strategic planning, participation, Director of Sub-district

Health Promoting Hospital
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Abstract

Real estate business is an indicator of economic maturity in Thailand and
also has connections to other businesses, however today it has been influenced
by the sluggish financial situation including the COVID-19 crisis. Therefore, there
must be an adaptation in order to sustain and maintain the company's functioning,
particularly in the real estate business, Chiang Rai, which is currently unavoidably
affected by those circumstances. Accordingly, there must be a pivotal strategy for
solving such difficulties in order to push the real estate business to proceed
effectively.

Through strategies to build competitive advantages in the real estate
market in the SEZs, Chiang Rai province consists of two strategies as follows 1)
Strategy 1: an adaptation strategy and 2) Strategy 2: adjust strategy to be in line

with dynamic incidents. Additionally, the strategies compose of the 4 key
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development concerns as describe: Development issue 1: Product, goods, and
services context, Development issue 2: Price and market blending, Development

issue 3: Distribution channels and Development issue 4: perception context.

Keywords : Strategies, Special Economic Zones, business among real estates.
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quality)

ARy - JULUUMSIREUS, AN

Abstract

Education is an important tool in the development of the country. It is the
quality development of the people of the country. To enter the world in the 21st
century by aiming to encourage students to have morality Love thai Have
analytical thinking skills Can live in peace with others in the world society In
organizing education to develop the quality of people to have quality is a matter
of importance and Absolutely necessary Education is the process of creating

quality people that are desirable in society. It must provide education for people
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to be fully developed and able to live happily in society. Using a happy learning
pattern (FART) contains Family relationship Achievement motivation Relationship
between students and peers. (Relationship between students and peers) Teacher

teaching quality.

Keywords : Learning pattern, Happy
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Abstract

This academic article is a component of a thesis titled: Sustainable
Development of Community Enterprises of Bandonrong Profestional Group in
Tambon Khao Phrabat Chian Yai District Nakhon Si Thammarat Province. The aims
were to examine the model of long-term community enterprise growth.
Community enterprise is an operation for community management linked to
products and services under resources and knowledge in the form of basic
community businesses and advanced community enterprises to create revenue
and self-reliance. There are aspects of community enterprises, the business is
owned by the community. Products are created as a result of community
procedures. Initiate creativity as a communal invention. a foundation of local
wisdom coupled with global wisdom an integrated operation integrates diverse
operations in a methodical manner. At the center of it all is a learning process.
and having self-sufficiency as a goal, as well as overseeing marketing management
of production Financial and accounting management, as a technique or process,
and integration with current science for advancement and sustainability.

Keyword: Community Enterprises, Process of Sustainable Development.
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Abstract
Community research using RRA in the COVID-19 era is one of the
alternative research methods that emphasized the social aspect of interpersonal
communications within the community. The passage in and out of the community
had more restrictions; and thus, using RRA helped the research team collected
data in a limited time. By adjusting to the public health standards, it increased the
possibilities of accomplishing community researches.
The RRA processes during COVID-19 still upheld its standards as a field
research practice; however, the data collection process needed to be strictly

mindful of social distancing etiquette as well as the use of medical mask, and
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handwash alcohol gel. In addition, the research team increased reliability by using

LINE video call, and Google Meet to fulfilled data collected from field researches.
Keywords : community research, RRA research, data collection during COVID-19 era
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