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Abstract

In an era marked by slow economic growth, intense price
competition, rapid organizational change, and the emergence of digital
technologies and artificial intelligence (Al), sales professionals face increasingly
complex challenges. Consequently, the development of sales representatives’
competencies has become essential, particularly in cultivating positive thinking
among sales personnel. Positive thinking enhances motivation, creativity, and
the capacity to formulate effective strategies in response to evolving market
conditions. Both Buddhist principles and positive psychology offer valuable
insights for strengthening sales competencies. Specifically, the Buddhist
concepts of Iddhipada (the Four Bases of Success) and Yoniso Manasikara
(wise consideration), when integrated with the Positive Psychology
framework—especially the PERMA model developed by Dr. Martin
Seligman—provide a comprehensive foundation for fostering a positive
mindset. Such a mindset empowers sales professionals by generating
mental energy, enhancing strategic planning abilities, facilitating the
overcoming of obstacles, and maintaining a competitive advantage.
Moreover, the ability to understand and adapt to emerging technological
trends, alongside a willingness to embrace change, is vital for professional
effectiveness. Leveraging these developments can streamline sales
operations, boost productivity, and enable efficient sales management in
the Al-driven era.

Keywords: Positive Thinking, Sales Competency,lddhipadad, Yonisomanasikara,
Positive Psychology
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wududgmsuanudelsludeyavesgndn uazmssnuyeanslvietiuesdns
ﬁmmﬁwﬁ’aﬁnﬂéﬁyuﬁ’uqiﬁa (N©IUTIUIENT Thairath Money, 2567, I9a 895,
U3ts mgen, naan udng, dnsnqual Taznes wazeenuiny Juuiu (2566)
wuin ansIauzindanusEAugeiidosnimdgalain leun anugeuadsa
Anuansatunsusumiiumelulagind anuainsalunisusuduazainy
ganguuarn1ssnuguAmIn Sulloruasealarn1saIALRaIAe1Tal
firnuAnlunsaisassduinngsy nmsdeasuaznisiiensudu feuanmnse
Tunsfndiasgiuaranuansalunmsdudiseuinaendin

ANSNAILIENTTAUSNUNUVIYAYAMUAALTIUIN

N1 RILINY BE T U B AT W NsHREIAUAnNT Iz AR Ty
v o < v 1 A 13 ¥ ! a
Aafmuaanudy luresdailan nanae lanazlunalvuianudusnnudaves
uywdavihly aglunmsfinionalld niemeasunionsiunedld anuAnves
wywdidugihmdaniiiiues dainsennsesrnsaliin “langndsihly gndsman
laludnlusssuegramilanlanimuannegludwa” (d.a.(ne) 15/62/73) Falan
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HagUufidsiiqune 337 Wasuulas iidnanelesfdessuia lasiawglu
U3unvasnswe fithwenvieiias deudeiuindu dnnsudsdudiusan gnénd
AudBsMIviaNvians azfnanuiaien AmwAnay vilsiviowt evtne Fedes
finssednszinnuAnnuadilvnnadUluwiay desdiaflvirnufnnueseglu
wwuan BnAakuuiiteygn msiauanssaugntinauedsnessiaudnliu
InAndeuan FeiandnAeledlauudns ndndvsum 4 lumaguuitudaurs
ausIauy Competency model ua vidn PERMA tu ansnsaasUilusisasiBonld
4 fupouie

1. myadausegdlalildugns Wuluguddymsinumidnmens ey
Fuduainnsil dung ladnluednene unAnnsAnuuuledlauudnisdenisan
U Angnyng mMewaunaNsTausAiiunsaiansegdla (Motive) wagnsnuuy
as1ePuming (Meaning) Wunsasisliminauanesnlunuiivin farumuieuay
Usglewliugnauazesans danumagillalununigveswmuies awvilindnau
Pefianugshufilalunmsvian Wannueaieudtoyamedndoflmig Snv
Iasumaluladidviadieriliinnulfesnsiiussansamundeiu

2. m3adannuduiusiatuieusinauluesdng fugnd iloadns
gonvsLazifindmuinsnan Tagld ndndnny fnsielaldlunsvinuuasd
a319mudUNUST 7 (Engagement and Relationships) a%’wwﬁﬁuﬁuéﬁﬁﬁu
wilnuluesdnsuazasisanuainauuiugnandunisasinmdnualnely
(Self-Concept) ni¥nsuweas1enasuresmuoaradanul3nsladusts
Wune eusmauuazgndn iemlenalunisue msuinisiiungniiedng
atiane

3. M3a¥eorsuallazusseInai Alunisiau dauises uiuy
aanu danuiiesnenenlunisiey wivesdanueinaiuinlunisvinnund
aaluivienesiieliussatimanediseld Sanudiesmerenlunmsimuinee
ddgrumstinousuitunisadseruslunisiieu suvsdaaialindnay
Yndrnresituguresnumewasilagnseugauimosmuiiesinduifiuiba
\unudnung (Trait) vesmiinauwedid nsiiensualuan (Positive Emotion)
wan1sAnegslmana Pieviiiaseiaslalunisiniu awnsausaviulania
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Tunisvien Wavegluersualiadh Inss nie geovie nsdianiwinviuensunives
awesztgliniinueaiusasuiefuersualsiegidunnsenuialale
warlindnledlauudnig nmsAalifona edsvensualuazauiunisAnges
auted anuadlanmuanuiusiuazusvonsuallisensunumnuasnala A
szannsaas o sualdsuanlunisieuld Avgliaaslalunisvieulilssau
Anuausale

4. nsasradmunglunisiieu (Achievement) Wunananudndey
yaansUszavanudniatunsvinudhevemazntnauedidmuenisuy
fidmau neaadhmnessezdu szeven fldenniuldazgaelininaued
mddlalunisvieu wandedsravanudndudulumusiiuduasinaig
manilalusuies msflazUszauanudniadesivansssu e undiefiansan
Tnsnseen19vinguuazn1sUTEEuNan1s11U n15lEn1sUsEluLaznISNUNIY
wasuduaiesiielunmsuiuusuasimuanssauzveminaug Aagyinli
Wﬁmmmaﬁ?uﬁmmmmﬁaiumimiqLi’]mmaﬁmﬂ”ﬁuazﬂszaummﬁwL%fﬂiéf

Tugaftmaluladfdvauas Alidmndunuimddy niinauedes
Usumlndntuadediolm 9 Tnenswamnanudndsuan anudnad1eassa
waganuansalunisidnumalulagmugiunisiasuaseaussousn1edn n1s
WAUNALTTOUENINUTIBTAEAITNAILN ANUAALTIVIN ADNITHALNEIURAN
Tofilanudnis 8msuIm 4 uag PERMA aztglininaiuvisaiunsausudiuas
dulaluanmuindeniasuudategiesings Susdsvauanudndarlud
susagfianuay Awmenatiissaimaeiladulngduialddelalunss
wns maurdsaeulilndslviandinsgIaiindudagesniguul (u.s.(lne)
25/19) wiinauweianuin AndeimdunAaasiduauiiiunnaidurudLes
uadatedlunid Anusidesunliundinmueaduauiiianugy ag3dnaue
Pimvoswinedlduazidomuasamueudsing 4 MAndutuiinvosmuiedls
Flmuesdiddsle vhoudnusa veshdneaduauidnenimaiusarindenngg
pufiousatmunglild aenadasiu Jgaung 1Tamuts (2565) find1ad s
AnLdsuan (Positive Thinking) lunszUUMIMSANUARTIIARIINATTUSUAS
nMsuvarumnediddoaniunisel uazyaradu 4 Tuluwdd nieuuiuluasu
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