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Abstract

This academic article presents the concept of achieving sales
success through Buddhist ethics. In the current economic climate, where
growth is slow and competition is intense, sales success is often measured
by business metrics such as sales volume, market share, and profits. However,
this focus can lead to the neglect of ethical standards. This article proposes
a pathway to sales success based on Buddhist principles, particularly the
Dithadhammikattha (the Four Treasures of Success: U, A, Ka, Sa) and the
Iddhipada 4 (the Four Paths to Success: Chanda, Viriya, Citta, and Vimamsa).
When sales representatives cultivate passion for their work, demonstrate
persistent effort, maintain good relationships with colleagues and clients,
focus on their tasks, and consistently analyze and refine their sales
strategies, they are more likely to achieve success. This includes meeting
sales targets, earning a good income, and securing opportunities for
promotion. However, sustained success in sales can only be achieved if
salespeople are honest and adhere to ethical principles. To maintain ethical
awareness and mindfulness, it is important to practice meditation to
cultivate sati (mindfulness), as well as hiri (moral shame) and ottappa (moral
dread) to avoid wrongdoing. Therefore, integrating the principles of
Dithadhammikattha and Iddhipada 4 for achieving success, along with
mindfulness and the practices of hiri and ottappa, will help salespeople
achieve business success while upholding ethical standards and social
responsibility. Ethical sales based on Buddhist principles foster customer
trust, enhance client retention, and ensure sustainable success in both
business and societal aspects. Additionally, this approach promotes an
organizational culture rooted in ethics and accountability to all stakeholders.

Keywords: Sales, Ethics, Dithadhammikattha, Iddhipada 4, Hiri, Ottappa
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