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Abstract

The objectives of this research were to explore the perceptions of the
new generation toward Chinese tea and to study the potential of Digital Marketing
Communication (DMC) strategies in enhancing the positioning of Chinese tea as part
of healthy eating, with a focus on Wulong, Green, Black, and White teas. The study
employed documentary research and in-depth interviews with experts in Chinese
tea, healthy eating, and DMC theory, along with a questionnaire survey conducted
among Chinese youth and individuals of other nationalities for comparative analysis.

The findings revealed that both Chinese youth and other nationalities
demonstrated an average level of awareness regarding the health benefits of Chinese
tea. However, while the Chinese respondents generally believed in the connection
between tea’s health benefits and the brewing process, individuals from other
nationalities showed a lower level of understanding. Wulong tea emerged as the
preferred choice for health benefits among the Chinese new generation, whereas
Green tea was favored by participants from other nationalities.

Scientifically-proven health benefits associated with all four types of Chinese
tea include appetite control, reduced sugar and fat intake, improved digestion,
immune system support, inflammation reduction, and cardiovascular disease
prevention. The study also highlighted the importance of energizing DMC through
diverse content, omnichannel strategies, and the integration of Al-driven tools
for personalized tea recommendations. These innovations can provide tailored
solutions for individual health needs and reinforce the role of Chinese tea as
a core element of a healthy lifestyle, aligned with modern dietary preferences.
This fusion of tradition and innovation positions Chinese tea as a cultural symbol

and strengthens its appeal in the global tea market.

Keywords : Healthy eating / Digital marketing communication / Chinese tea
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