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Abstract

This study aims to (1) examine the levels of human resource potential, online
marketing strategy, management capability, competitive advantage, and business
success of online visa and work permit consulting services in the Andaman Coast
provinces; (2) analyze the causal relationships among these factors and business
success; and (3) develop a structural success model for online consulting service
businesses serving foreign clients. A mixed-methods research design was employed,
combining quantitative data collected from 266 business executives or representatives
with in-depth interviews from 20 experts. Data were analyzed using descriptive statistics
and Structural Equation Modeling (SEM). The results indicated that the proposed model
demonstrated a good fit with empirical data (X2/df = 1.101, CFl = 0.996, GFI = 0.960,
RMSEA = 0.019, SRMR = 0.044). Online marketing strategy, management capability, and
human resource potential were found to have significant positive effects on competitive
advantage and business success. In terms of practical implications, the findings provide
a strategic framework for online service businesses, particularly visa and work permit
consulting firms, digital business support agencies, and policymakers involved in
international service development. The developed model can also be applied to

enhance competitiveness in tourism-oriented or international economic regions.

Keywords: Success Model, Online Marketing Strategy, Competitive Advantage, Online

Visa , Service Business, Structural Equation Modeling
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U1smLan (Bartlett test) An1suanuaslaeusenaliuu Chi-Square JANYINAU 854.567 wag p-

value < 0.000 918831 0.05 LaARIINALUINITIUNITIATIENTANUFUNUSAUY AIR15197 2\
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A9 2 WARIHANITIATIEVAT KMO and Bartlett's Test T Exploratory Factor

Analysis (EFA) (n = 266)

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.815
Bartlett's Test of Approx. Chi-Square 505.944
Sphericity df 6

Sig. 0.000

3. wan1sasegukuumndsavesssianishiuinsiiausnemneinuidn wagnis
voluay e uwuesuladliiurmdsnalungudminaaldiedundu sadmimin
dnswasuuvuadedannnveswasnudnsavesgsionisliiuinislidusnwimesiuian
waznsveluoygnyiusuveeuladliusswdlunguiminnaldissuasulaed
eazdunfe AMNINEUAT (COP1) (0.041 0.025 -0.015 0.325 -0.036 Wag 0.822) N1TUINIT
anA1 (COP2) (0.05 0.033 -0.015 -0.011 0.319 0.013 Uag 0.836) AU WIRNTIN (COP3)
(0.028 -0.010 0.006 0.316 0.010 wag 0.839) n1FRaNLUU (COP4) (0.082 -0.003 0.084 0.165
0.052 uag 0.703) MUAWU

v

A9 3 LARINITIATITIIAATTAINLEDARAINAUNAUYDILILAA

FufANUNaNNAY el ANUTNRIAle Nan1sHaITNN

X2/ df <2.00 1.101 FULNED
CFlI >0.95 0.996 WL
GFI >0.95 0.960 LN
AGFI >0.90 0.934 HNULNEUN
RMSEA <0.05 0.019 HNULNEUN
SRMR <0.05 0.044 HNULNEUN

(Waanwel I5ude, 2548)

NANT9 3 Uazgui 2 lunaaenadesnaunduiudeyalisszdndlagiiadyiay
NANNAUNY 6 ATUANIUNUINITEONTU AoAIAYHE X2/df = 1.101, CFl = 0.996, GFI = 0.960,
AGFI = 0.934, RMSEA = 0.019 &g SRMR= 0.044 fatiudsagulidn lunauuudnassaunisias

lassasedianuvanyay naunduiudeayadalsyinddanunsaasuiela
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i

,_i‘

g

%

chi-square=90.255, df=82, chi-square/df=1.101, P-value=.250,
RMSEA=.019, CFI=.996, TLI=.994, GFI=.960, AGFI|1=.934,
RMR=.044, HOELTER=306.000

U 2 Tuwmamsinsziesnusznaulisduduresgluuunudiiavesgsianisliusnstidusng

Y Y

menuigLaznisveluayy mnusuuesulatlifun s alunguIminnalaieuniu

NANNTVAADUANNATIN WUT AuNfgIuT 1 - 6 seufuauuAgINAlARalY egned
ydndnyMeadRfisesu 0.001
2. HAN13AATITATIAUAN
NHANITAUNTWOLTIANTIUIY 20 AL/AA WUI1 IFIUNIsUTEFUTUSUTNITNIY

deoaulad dawvmelunisldnagnsnislileuaiiviie wu Facebook, Instagram, TikTok,

=

Twitter kaz Linkedin 1oa3191155U3 kaniwau 339gnA1 wagdeansiungudivung Lty

UsgAnSamlun1sidndqna1aned 3F3an1sNTneInsuARaLasNINeINTaY 9 agnell

Y

Uszansan loun nistneusuuaziaun nsamulunistneusundnauieininueuas

'
a o w

Ausiludeddgdudu sauvisnsivaeaniunisal nsaadmnedanagns waznisasng

ANUANTUSIEEUAUgNAaEIUSTINTN9gINY WUl Chatbot wag Al Tun1suing

Y

[ %

WAE ATV ANANUNG ANTTULAEAIIUABINITVBINAN NRAEUY
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nsanvaewa

A

1. nuansidenuin yadulsilssduanuddgunniian defildazuuuinian Ao
Uitmiinsusulgsdeyaiieadesiunsveiduarlueygniauegiate (X = 4.78, S.D. =
0.44) \losanmsvettuagluoygininnuvesusagsemaiaududeu waginsuiulss
Toyauiieliviugaalie uazaniiymervgyinstmwnd uaztywidu 9 Snunnue Jsaenndes

a A

WWIARYBY Porter (1985) NTAnulalUTeunanisudstufon1siigsnalinisiauvsailanwoe

Tuns Anliunisilaaay eanfigudsazanunsadeunuulavitligsfiaanunsaudsduiugudale

a av N a £ 9 a a ¢ ~ !
AN LAZINUIFYVDINTEANT LAYDUUAYIA Lay UIana lwyaﬂ (2568) NNUIT WUININTT

(%
ad v

afsmnaldidTeumsmswisiuiiornudisavesiuszneunisgsio 4 2 3Bdadlde 1. a¥
AuuanssluiuAuAINEUAT 2. @aseanuuanitsvenInanyalluniTeanULaAIEUAT
ilevmmaunuaneg

2. 91NHaNTITENUI Aneninvemsneinsyrnalidnsnaseanulaiuiaunimaia
Tasnwsan Sanuandglussiuinniign (X = 4.58, S.D. = 0.51) lnglanizaud yaainss

<

anudlaluunumiagmiivesnuies Tuddsnsmauivanzauiigalunsussaradise
(X = .65, S.D. = 0.51) Fnaduuiiiosnnagnsmanamiivarnvanegnsis uifladyfe
dnuwazduyanafigniranlflumsdiiugiia Weduadulviyanainaunszuiindaidlenia
waganfiugsiameanudisa wagnislinagnsnsnaineeulatdlunisuimsdaniseng o (va
nun laSnadiu way 15 933305, 2564) FeaenndostuaAderemesun asans (2564) 7
wu1 Yadevesnagnsaelauldun n1svientniu nseinue mukansduai Jadevsana
gnseaulat Ysznoudisiivlednisnaraden Sia warludeaiiie wazssuraaivayy
Usznaume uinnssu duauunasiunu daalunisnain duasugusznaunis

3. 9INHaNTIase3URuUANd NS0 IAINstRUI AU nevneiuien uas
msvelueygnaviinu wvssuladlifurmssnalungudminanaldilsduntunuimanis
Aaneiadyianunaunduedling wull lumadenndeinaunfuiuteyalicseInlaed
Agrtinunaunduii 6 dvifrunasiniseousu Aedvl x2/df = 1.101, CFI = 0.996, GFI
= 0.960, AGFI = 0.934, RMSEA = 0.019 w8z SRMR= 0.044 ﬁaﬁuﬁﬂagﬂlﬁdw THAakUUIIaDa
aumadslasaiedarummnzay inauduiidesnmsinuamaud msuinsgné ms
fuianssu wazniseonuuy iunagnslusunvunidlunisuimsdanisgsia uaziiaang
IfuSsumsnmsnaaiineaunsaiuinasives Hair et al,, (2010) wag Schumacker & Lomax

(2010) wazapAARBITUNUITEVDINTATT DAINIAIINY (2568) nud Msidnagnsnisnain
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dalauauue

Faauauuzlunsiinansidelulyd

msUszfiulazimufionudusavesnisuims ilinsuisedudus luna
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Wuwwmnsliunaaiudssnaunisang 9 loegefiuszdnsnm wazarsiilunaladeidaanme
yosguuvuluNasuLazUszendlfifieatrsanuldiuisumanisutsdu fuszneumsmsidla
wagthnagnanusuliludwiifudeunnsewing q duasumsiauiauewesyanains sins
fimunmsliuimsgnivesuienilauduileandnuasiinilundnsusiviouinsiitiaue
iesosiunalasundadugnamnisy wazyaansiinveAdududmiunsujoaemulu
Mumisresnusgiisame uazrensaumdefunieniniaiguazniaensuiineldes
WielsidaaSunazuaniuasuseninatusesoiiles

Faiauauuzlunisidvasedalu msiinisvenenisdneuiludonfeadul fundy
shegdludminnedy 9 sumeiieiSeufiounginssumsudsiuamnuidsnan asmiad
AMNLLANANFUTIATeIRIANTleYI MU sULis A ImEToular A LA e e sl S
4141909331 9N15 I UTNIS AU NwInewien wagn1sveluaugininau wuvesulal
TWiurad wazdnwimesdnsifinanisujsinisiianzanluszdiuveaisnislunis
uaniaeu Wevenena wilvlymguasse waznsianamsujiRauvesyarainsidaunm
moly
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