Received: 10 May 2025
Revised: 26 June 2025
Accepted: 23 July 2025

wansldzuuuunsseudeduliinsiinilaisSuaiennuAnaiieasse
YadunAne1IzAUUS Yy UnIn
The Effect of Teaching Model Using Infographic for The Strengthen
Creative Thinking of Undergraduate Students
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Abstract

The purposes of this research were to: 1) Compare the Creative Thinking of the
undergraduate students between before and after being using Infographic teaching method.
2) Investigate the satisfaction of the undergraduate students on learning to use using
Infographic teaching method. The Sample group, this consisted of 24 first-year undergraduate
students of Nakhonratchasima college of the second semester of academic year 2024, who
enrolled in the 0003104 Thai Language for Communication subject. Selected by purposive
sampling. The research instruments consisted of: 1) 4 instructional plans of creative thinking
using Infographic teaching method, 3 hours for each Plans, 12 hours in total. 2) Assessment of
Creative Thinking form, which is a scoring rubric and 3) The 20 satisfaction questionnaires,
toward using Infographic teaching method, which is a rating scale of 5 levels. The statistics
used for analyzing data mean, standard deviation, percentage, and t-test.

The results were as follows: 1) Comparing the creative thinking of the
undergraduate students after using Infographic teaching method was higher of before with the
level of statistical significance at .05. 2) The satisfaction of the students toward Infographic

teaching method in overall aspect was in high level.

Keywords: Teaching Model, Infographic, Creative Thinking, Undergraduate students
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