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Abstract

This research aimed to study the factors of integrated marketing communication,
electronic word-of-mouth communication, and decision-making factors influencing
students' enrollment in undergraduate programs at Thonburi University. The study
employed a mixed methods research design, divided into two phases. Phase 1 involved
quantitative research using a questionnaire. The sample group consisted of 349 first-
year undergraduate students in the academic year 2023. The data were analyzed using
descriptive statistics and hypothesis testing through multiple regression analysis. Phase
2 involved qualitative research using focus group discussions with three key informant
groups employers of graduates, current first-year students, and alumni. The interview
questions were based on the statistical findings and results of the hypothesis testing.
The research findings can be summarized as follows:

The findings from Phase 1 indicated that 1) the highest mean for integrated
marketing communication factors influencing undergraduate study decisions was for

direct marketing 2) the highest mean for e-WOM communication was for the density of
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opinions on social media, and 3) the highest mean for decision-making factors was for
the evaluation of alternatives. 4) Integrated marketing communication and e-WOM
factors influencing the decision to pursue undergraduate studies included direct
marketing, which was the only significant factor affecting decision-making, while other
factors such as sales promotion, public relations, advertising, and event marketing were
not statistically significant at the 0.05 level. For e-WOM, the density of opinions,
opinion value, and content were significant factors influencing the decision at the 0.05
level.

Phase 2 findings revealed that the three main groups graduate employers,
current first-year students, and alumni agreed with the Phase 1 results, recognizing the

impactful role of direct marketing and e-WOM communication.

Keywords: Integrated Marketing Communication, Undergraduate Education,

Decision-making to Study
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