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Abstract
The objectives of this research are: 1) To study the general information of

organizations and business groups in adopting Al for marketing in Mueang District,
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Rayong Province. 2) To study the factors affecting employee satisfaction in using Al for
marketing. 3) To find management guidelines for implementing Al for marketing in
organizations. The tool used is a questionnaire, and data analysis is conducted using
quantitative research methods. The population consists of employees and business
owners in the area. The sample size is 400 people, selected using Taro Yamane's
formula. Data is analyzed using statistical software, employing descriptive statistics and
hypothesis testing with t-test (Independent Samples) and F-test (One-way ANOVA).

The study found that:

The approach to adopting Al for marketing in businesses in Mueang District,
Rayong Province, should focus on ease of use and up-to-date data management.
Understanding customer needs and developing services to meet these needs is crucial.
Knowledge sharing among team members should be encouraged, and Al should be
implemented in areas where measurable results can be clearly seen, such as customer
behavior analysis.

Keywords: Marketing Artificial Intelligence, Marketing Technology, Satisfaction,

Organizational Management
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