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Abstract

The purposes of this research were: (1) examining the importance level of
marketing mix factors and online shopping behavior during coronavirus 2019 epidemic
crisis, (2) to study marketing mix factors influencing online shopping behavior during
coronavirus 2019 epidemic crisis. The research study was conducted through
quantitative research method by collecting questionnaires of the population of every
district in Phra Nakhon Si Ayutthaya province, totaling 400 people according to different
age groups according to the proportion of the population in Phra Nakhon Si Ayutthaya
province. The statistics used for analyzing data were frequency, percentage, arithmetic
mean, Standard deviation whereas the hypothesis testing statistics were multiple
regression analysis.

The results were as follows:

1. Marketing mix factors has a high level of importance by the most location
factor with a high level of emphasis, followed by personal service and privacy
protection. with a high level of emphasis, Next was marketing promotion. with a high
level of emphasis, , the product side with a high level of emphasis and the least was
the price aspect.

2. Marketing mix factors Has had a positive impact on online shopping behavior
during the coronavirus pandemic 2019 on the behavior of online shopping in the crisis

of the Coronavirus 2019 epidemic of people in Phra nakhon si Ayutthaya province

Keywords: Marketing Mix, Online Shopping Behavior, Coronavirus 2019
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