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ONLINE MARKETING MIX AFFECTS DRY FOOD BUYING PROCESS VIA
SHOPEE OF NONTHABURI PROVINCE CONSUMERS AFTER THE COVID-19
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Abstract
The purposes of this research were: (1) to study online marketing mix level (6P)

and the level of the consumer's purchasing decision process (2) to compare opinions
about the consumer's purchasing decision process Classified by demographic
characteristics and 3) to study the online marketing mix (6P) that influenced the buying
decision process of dry food through the shopping application of consumers in
Nonthaburi Province. The sample group consisted of 385 people. The research tool
was a questionnaire. Data was analyzed by Frequency, Percentage, Mean. Standard
Deviation one-way analysis of variance and analysis of multiple regression equations

The results were as follows:

1. The level of online marketing mix (6P) of consumers who buy dry food
through the shopping application as a whole was at a high level. When considering
each aspect, it was found that all aspects were at a high level. Marketing promotion
was the aspect with the highest average. and the level of the decision-making process
to buy dry food through the shopping application of consumers as a whole was at
a high level. When considering each aspect all aspects were at a high level.
The information seeking had the highest average.

2. Consumers with different genders, occupations, and average monthly
incomes were different in opinions about the purchase decision process at the
statistical significance level of .05.

3. Online marketing mix factors included product aspect distribution channels

marketing promotion personal service privacy influenced the buying decision process.

Keywords: Online marketing mix, Purchase decision process, Dry food, Application

Shopee, Pandemic Situation of covid -19
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4. PUMIANETUNTNAIN 0.14 0.05 0.14 2.78 0.01%
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auNIIAZIUUAU (Unstandardized Coefficients)

Y = 059 +.0.14 (A 1UNGRAUN) + . 0.16 (A1UYTDINIIN1TIA
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