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Abstract

The research of Product development and community packaging to promote health
tourism in Ranong Province have a purpose (1) Study community product marketing and
health tourism. Village No. 1, Bang Non-Subdistrict, Mueang District, Ranong Province (2)
Search for product prototypes that lead to commercial production and provide medical
tourism marketing prospects. (3) Find marketing guidelines for community goods in Ranong
Province. tourism It's combining qualitative and quantitative research. The study targeted
health-product entrepreneurs. Health tourism services such as hot springs, lodging groups,
restaurant groups, 30 souvenir groups, and farmer groups, and 385 visitors visited Ranong
Province's health tourism. Quantitative research was used. a questionnaire with Ranong
health tourists. qualitative In-depth interviews with entrepreneurs/community business
organizations.

The research results found that

1. It was discovered that community product market management and health
tourism Community Enterprise Area of Ranong Cocoa sells chocolate goods made from
seedlings. Distribution of cocoa goods that have been processed, such as cocoa bins, cocoa
mass, and cocoa tea made from cocoa husks. Cocoa tea packets that are ready-to-drink
Caramel Cornflakes Cocoa Nibs Which are sold at Cocoa Community Enterprise Ranong and

disseminated online through the Ranong Cocoa Enterprise website and YouTube channel.
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cacao.cocoa.drink@gmail.com may be entered into the Inbox to place an order online,
including expanding distribution channels via the Lineman platform in the Muang Ranong
District.

2. The product prototype was discovered to lead to commercial manufacturing. And
offering prospects for health tourism marketing is cocoa mass, sometimes known as "cacao
mass" chocolate, which is manufactured from 100% cocoa beans with no seasoning. with
no flavoring This includes avoiding combining it with any chemicals. Furthermore, it was
discovered that the product should be taken to participate in the quality evaluation of
product standards, and packaging in order to develop market prospects for community
entrepreneurs and aim number

3. It was discovered that the market management strategy should include public
relations. And a way for others to learn about Ranong Cocoa Community Enterprise. It was

discovered that internet/website/application media encouraged health tourism the most.

Keywords: Product development, community packaging, health tourism
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