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The effect of consumer's Integrated Marketing Communication

on decision to purchase Vitamin water in Nakhon Ratchasima
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Abstract

The objectives of this research were studied the effect of consumer's integrated
marketing communication on decision to purchase vitamin water in Nakhon
Ratchasima. Questionnaires were used as a tool to collect data from 396 employees
of people over 20 years old who used to consume vitamin water at least 1 time and
live in Mueang District Nakhon Ratchasima Province. The descriptive statistic is used to
analyze the data included frequency, percentage, mean, standard deviation, and
hypothesis testing by multiple regression analysis.

The findings were as follows: Integrated marketing communication consisting of
Advertising, Sales Promotion, and Event, affected a favorable decision to buy vitamin
water from consumers in Mueang Nakhon Ratchasima with a statistical significance
level of 0.05. On the other hand, Public Relations and Direct Marketing affect an
adverse decision to buy vitamin water. All of the independent variables were

coefficient of integrated marketing communication at 61.5 Percent

Keywords: Integrated marketing communication, Buying decision, Consumer,

Vitamin water
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