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Abstract
The objective of this research is 1) To study the level of passenger satisfaction

in using THAI-VEIT JET service. 2) To study demographic factors and behavior of using
airline services that affect the satisfaction of using the service of THAI-VEIT JET airline.
3) to study the marketing mix factors (7 Ps) that affect the satisfaction of using the
service of THAI-VEIT JET . This research is survey research, which is research that
collects data at a particular time. To study the factors affecting the satisfaction of using
THAI-VEIT JET airline, the research tool used to collect data is a questionnaire. The
population used in this research is passengers in Thailand. who used to use THAI-VEIT
JET service at Suvarnabhumi Airport and received 4 0 4 complete response
questionnaires.

The results of the research showed that Marketing ingredients factors affecting
the satisfaction of using THAI-VEIT JET airline Product factors, People or employee

factors, Building and presenting physical characteristics and Process factors that had a
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statistically significant effect on the satisfaction of using THAI-VEIT JET service at the
0.05 level. And when ranking the importance of factors affecting the satisfaction of
using the service of THAI-VEIT JET from most to least, considering the standard of the
regression coefficient (Standardized Coefficient) found that the product factor The
most important, followed by the factors of creating and presenting physical
characteristics and personnel or staff factors while process factors least important. As
for the factors of marketing promotion distribution channel and price factors does not
affect the satisfaction of using THAI-VEIT JET airline service.

Regarding the satisfaction of using THAI-VEIT JET airline service classified by
demographic factors, it was found that the respondents were age, marital status, work
experience. and average monthly income different the satisfaction of using THAI-VEIT
JET was statistically significantly different at 0.05 level, while the respondents with
gender and education level. different will be satisfied with using THAI-VEIT JET airline

service is no different.

Keywords: Passenger, Thai-Veit Jet Air (Low-cost carriers in Thailand), Satisfaction
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Anidudosay 65.60 et fmavuvuasunugsisianay 82.70 dresmdlunsdasasiumg
ules Imaﬁﬁﬂ%wiumi@umﬂLa?{asfaﬂ%waac;mauLLuuaauammuiwmjaajizij
1,001 - 1,600 vm Anfudosas 45.80 wazaungaulngfilidnouuuvasunandonld
U3nsanensiu THAVEIT JET iududuusn Ae siendhlagansgnninanenistudu Andu
Yovar 42.90 5993 Ao asafisrdufianudlidenuinniaenisiudug Andufesas
20.00
3. an1sieseideyatladefudiunauniainisaaadiinasoanuianslalunis
T¥u3n1sanen1sly THA-VEIT JET
INNaNTIATIEaneELTLEUNYAn (Multiple Linear Regression Analysis) Wu31
Uadeaundnsioe (Product) Jaduauyaaing (People) n3aniinau (Employee) 33t
ATUNNTES 1A UNEUBA NEUENIINEAIN (Physical Evidence and Presentation) wag
UaduaunszuIunIT (Process) dnasaanuiisnalalunislguinisaienisiu THAILVEIT JET
aenafltfdfymeadAfisesu 0.05 wazdlaSesdiuanuddguestadefifinaseninuiia
wolalunisldusnisanensdiu THARVET JET annunnldiles nefiansanaindunsgiuves
duUszansanney (Standardized Coefficient) wu31 Hadadundnssi (Product) i
AnuddnINTign sesasn Ae Jadedunsairsuaztiiausdnuarnisnienim (Physical
Evidence and Presentation) kazUad8a1uyAaIng (People) n3oninatu (Employee)
Tuvagtadesunszuiuns (Process) finnuddytiosiian drutademasnunisd ey
N79N1391a79 (Promotion) AMUABINIINITINTINUEY (Place) taztadenianiusia (Price)
Lufinanonuiswslalunislduinisaionisdu THAVET JET lasaunsaasuislulmas
Hadeldsameluil
3.1 Yaduaundniug (Product) inasaarunsnelalunislduinisaisnisiu
THAI-VEIT JET {ududuit 1 Fausznaulide anuaswenatlunisTiuinisvesaisnisdu

Anudaeasdelunsiiiunig duninstunlvusnisiianuaseunguiunuAINIsiuNIg
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vesvin anwdlunisuimsvenisaduluudazgamnedaremeiliideonas snudesnis
wazdimaluladnsliuinissessusgeliuse@nsaw

3.2 U29uA1un158519uasddauaa nwazn19n18a1n (Physical Evidence and
Presentation) SinaseainufianalalunisldusnisanenisOu THARVET JET W@usudud 2 &
Usznauluseinisussnisvamtnauianuaisay aren1souiideidss wanfufiveusu
fililpgansnauazazanaus weshneluiedlneansianuazernuasinaunes gunsal
Alvuinsuuwedesduldinnsgiu avdamadonmdnuaineuenvesaenisiu uazviilae
msdufeafagelaliAnaruesinlduimsfiinniuresagans

3.3 Jadud1uupainsg (People) nsanini1u (Employee) iinasianinuiisnealaly
nslduinisanenisdu THAVET JET Wudusufl 3 Fauseneulushe wifnaudnnsTiuinis
mstewdeduegamidlovudedgmuazdeanisenutiemie ninnudanudalalunis
WiuIN1s UiMsAeANan I wasldsended wilnaulianudanudilalundadugivesany
nstuduegafuazminauiaunsyioseiunazionlald

3.4 Yadua1unszuIuns (Process) duanaaiuianslalunisldusnisaionistu
THAI-VEIT JET s8usududl 4 deusenauludie nszuiunisvesdaumaiuled daanu
aransInss maderduiliandnesmeluauiutuiinuazninsags nssetuniacdy
(Boarding) in15¥an15fisanisa nszurunsandesanenunseidiiannusings Lidesse
nszilhununazszuudnnsfifilefavnnisaiinsziinlsinnfudiiedu

4. wan13iasizvidayandunsnalalunislduinisarenisdu THAIVEIT JET
uunaudadeaulszensaans
PnNanITIasziilTsufisuauienelalunislduinisarenisOu THARVEIT JET

FwunaudadeduUszrInsanand wuln freuuuvasunINiteny antuninasa

= =

Uszaun1sallun1syingu wazsielanad omnewmoun AwANA19NY 980AUNIND L L UNT b

aad

USn15a8n150U THAIVET JET wansnafueg1efeddymieadffisedu 0.05 Tuvaed
drounuUaU Wil A wagszdunsAne Aunndnaiy sxfinudianelalunisléuinig
anen150u THAIVEIT JET ldunndneiy euandliifiug aen1sdu THAVET JET @1ansn
Fungugninieglutisvesiogumuan Jeiitunsviondien seuRumaiieauszaunisal

Tnyd 9 IWlwdunnidanurainnany wagauisaliunisvisauielaniuaine uaginas

nindogluszaunlilaaanin
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A15197 1 Tas1endSouisuanuianalalunisigusnisanenisou THARVET JET 16U

ANutaeAUUTEINSAERNS

Sum of Mean
Squares df Square F Sig. wlam
9¢ Between Groups | 12.081 5 2416 2.432 .034
Within Groups 395.345 398 993
Total 407.426 403 WANGENY
FAOIUNINEUTE Between Groups 8.858 2 4.429 4.456 .012
Within Groups 398.567 401 .994
Total 407.426 403 WANFNY
Uszaumsallunis  Between Groups | 24.561 3 8.187 8.554 .000
Wy Within Groups 382.864 400 957 WANKA
Total 407.426 403
FTAUNITANY Between Groups |  3.844 3| 1281 1.270 284 | ]
Within Groups 403.582 400 1.009 LANKS
Total 407.426 403
seldiadesiaiiiou  Between Groups | 13.684 4| 3421 | 3.467 .008
Within Groups 393.742 399 .987
Total 407.426 403 LANAIN

*. The mean difference is significant at the 0.05 level.

5. Han15tAs1zRANRanalalunisldusntsarenisu THA-VEIT JET fuun
ATUNHANTINVBINS LIUIN1TEEN15TU

PMNRANTIATIEAUS suuAURanelalunslousn1sanenisiu THA-VEIT JET
FIUUNAIUNGANTINTOINTITUTNTa18n150U THAIVEIT JET wWuan ﬁmammuaaumuﬁﬁ

= =

anudlunslduinisamemsduiiuandeiu azdanufianelalunislduinsaenisdu
THAVEIT JET unnsnafusgrafitfoddymisaddiisedu 0.05 Tuvniigmeunuuasuaudiil
ndsrasilunaiums demndlunisted wagarldarelunmsidunaaiedenss fuandag
fu agslanufewelalunslduinsanenistu THAVEIT JET liuandneiu Jsuandliiiiuin
mudlunisliuinisvesanenisdu THAVEIT JET azifutladedidauddglunisiings
anfazavlauazidenlduinsvesansnisu damnanensduiisouarwlunislviuing
\fimrduiunnsodu geudsmaliarsnisiuanunsadsgeliildvimsaulouazidenldnng

USNM5U09E8n1S0U THAIVEIT JET thuies
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A15199 2 man1sIAs1EUS suisuauianelalunstdusnnsatensiu THAI-VEIT JET

IUUNAUNGANTTUVBINTITUINTaen150W THAVEIT JET

Sum of Mean
Squares df Square F Sig. wlam
D Between Groups 6.355 2 3.177 3.177 .043

Within Groups 401.071 401 1.000

Total 407.426 403 LANGITY
ﬁ;fﬂﬂizadﬁiumi Between Groups 4.050 4 1.012 1.001 .407 Tai
LAUNNY LANFS

Within Groups 403.376 399 1.011

Total 407.426 403
gaanslunisdodn  Between Groups 7.696 41 1924 | 1.920 106 i
UANKS
Within Groups | 399.730 399 | 1.002
Total 407.426 403
Alganelunis Between Groups 329 3 110 108 956 Tad
LauVI’NLQ?iIEJGiE]ﬂ%’jﬂ Within Groups 407.097 400 1.018 WANEINY
Total 407.426 403

6. NANT5ALATIZAANFUNUS sZUIeTaTedWUsZaUNIINITAAIR (TPs) LAz
anunanalalunisltusnisanenisdu THAI-VEIT JET

IINKHANTILATIEV aRnoeLTduny An (Multiple Linear Regression Analysis)
wu31 Jaduarundnguet (Product) Jadudiuymains (People) nsentnau (Employee)
Jadeaiunisasiuardilaussneuen1ani1enIn (Physical Evidence and Presentation)

wartaduaunszuIums (Process) dnasamnuianalalunistausnisaieni1sou THA-VEIT

aa

JET egafifadfynsadffisedu 0.05 uazidloSesdiuanuddyrestiadefifinadeninu
wanelalunisldusnisananisdu THAIVEIT JET a1nunnlutdes Tnafiansanainaiuinsgiu
yasduUseAnsnnney (Standardized Coefficient) wuin Yadesunansdast (Product) i
AnudRnTige sosasn fe Jadesunisaiauaziauednuazmanisnm (Physical
Evidence and Presentation) wazUa3an1uunains (People) n3aninatu (Employee)

Tuvaugntadedunszuiuns (Process) dnnuddnyteeiian
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A19797 3 Naﬂ’lﬁLﬂiﬂzﬁﬂﬂﬂa&%%ﬁuwwqm (Multiple Linear Regression Analysis)

Standardized
Unstandardized Coefficients | Coefficients
Model B Std. Error Beta t Sig.
(Constant) -771 170 -4.532| .000
Product 377 .069 .265 5.441| .000
Price .054 071 .040 761 447
Promotion -.055 .062 -.043 -894| 372
Place .095 071 077 1.338| .182
People .198 .056 179 3.512] .000
Physical 302 077 2231 3900, .000
Process 214 .078 167 2.753] .006
R EIAG!

IMNNSANBITULI 9 “Uadendewanannufianalalunisidusnisaienisiuy THAI-
VEIT JET” vinlinsudadadeaiudszainsaans wainssuvesnislduinisvesansnisiu
warUa98dUUTLTAUNIANNSHANA (TPs) Favilvinnsaanistuaiunsauiuitglunisusuna

Va v

qmﬁ‘iuf}fm"uaamsu%mmazmaéfmmsmam H19839V0LEUBLULLUINITIUNTHAIUNTEUU

Y
v

nstAuinsElagansanen1siu THA-VEIT JET ¢iail

[y

1. aensduastianuddaluduvesnindudt (Product) iesanniialaddry
vosmaidenlduinsarsnisdulatuegrusniiglévinsedeiansduduuinio Ay
vaendglunsiiumsiiduiiladdyuesgsianisdu

2. angnrstuarsianudragludiunisadrswaziiausaneusnInIgnIn
(Physical Evidence and Presentation) vanidsslailflagingsianistu nmdnualvesans
mstufirudfunnitazaslfiAnanuusgivlaunglasans msiglaganslduinisaisnns
Suudainnmanuuszivladaindnaudeusunatuuenuielunnislaudnisid ns
usneLAI ssuuLrasaen stufnudaninnudousvuuadesiu Sudwaianmsives
a1 30y wagyliglasansiinauusssivlalumuasnufiazsioussnunanniiney
NneuLeesussng shlreadiAnmnuauisnauiele uilduinsuarindluyeaese

AINARDNNENBAINSHTDLELIUD9E18NT0U
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3. anen1stuasiindnudAgyludiuymains (People) niantineu (Employee)
1805 LAALALES (Herb Kelleher) fuimsauddnyildnanusziimansnistu vimsdans
afiugsiauaziilianenisdu Southwest Airline linaneidudnives Low Cost Airline lag
widlundnnisuimsiidrfyues Herb Kelleher fio “ndnnisusmsdanisay” indnduves
AaLaLEDT g UuiluguAuAnian “minaudauddgidusudy 1 drugndiddny
sesasnidududu 27 wnalawefidoln “winauifianuguazyhay uarliuinsungnd
98199} 1Ln” wuariddadudsfivesliiulddion winaasesiodn ddunitesls
wavue uazluedaduivssnauliaunsadounuuld (W LvE3UNs,2564)

4. snen1sduarstiannudrdludrunszuaunis (Process) lunany 9 asailis
annsadanaiuldin gsialnevildlisusgsiamsiunsduiidesssauanuduman
iesanvaszuunsdanisiia weglivinslidunlduinmsudninniliazaanauenio
Anewandn sy ligldusnsiianndilifuaghifnasnduinlduinsdn Ssdemaideosie

I3 I~ 1
29ANTLUUBYINUA

JoLEUDUY

' 1%
~ = a o o

dielinidendsidamsailudssondldliiAnusslosiinndedu fidvernaus
wwng dall

1. dawsuauuslunisiluld
aensfuannsathuiesssidioldlunisuunagnslusuves msuinmsuas

Y @ =

NATUNNTRAINYBIE18AIT0U LN IALAUE LUl UNSHAILINITUSA9I1818A150UADS

{ 1 a

Thnwddglusnile emeulandngugninvesansnisusnndign
2. farausuuzlunsiseafedely

2.1 Mafnw3deluadedl 1Hun1933813981593 (Survey Research) f3483sd]
Forauauuzin mnannsafusunudeyafiuiulasnsdunvaildsdnlunguyanaisl
auwntsnuluseiugs o agvilianunsaladefaiiu Feedback Auugidn 91nn1slduinTg
dieliAnmstmuusuusslushuinsvesanenstulvRsay

2.2 lumsfnuidoedsdl ffelduiutadvdndszamenisaan (7ps) Jafodu
Uszansmand uaztadesungAnssuveanisiduinisvesananistu THAVEIT JET &avn
foamsliauideilfinansidefiauysaiBdu o9vedinafunsinuiluiladedu 1 iy

[

werdunaayunedunsusnis uaznisasienagnsniesniseainfidrgliiuaienisdule

>
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