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The Effect of Integrated Marketing Commmunications Through Social
Media on Purchasing Decision among Elder Customer in

Nakhonratchasima
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Abstract

This research study uses the Study of Integrated Marketing Communications
and social media to assist the purchasing decisions made for products for the elderly
in Nakhon Ratchasima Province. The sample group 404 people of the comprises 60
year old citizens and over living in Nakhon Ratchasima. Using questionnaires as a tool
to collect descriptive statistics. This data were analyzed using frequency distribution,
mean, percentage, standard deviation, and inferential statistics to test hypotheses by
means of multiple regression and coefficient analysis.

The results found that

Integrated marketing communications through social media resulted in
purchasing the products for the elderly in Nakhon Ratchasima Province with a
statistically higher s levels of purchasing for their products. It was found that direct
marketing through social media promotes the buying of these products for the senior
population. Using social media advertising has a positive effect in making purchasing
decisions for products for the elderly in Nakhon Ratchasima Province with statistically
higher level 0.01 and can jointly forecast the purchasing decisions made by the elderly

in Nakhon Ratchasima with effective buying percentages of 60.40 (AdjR?* =0.599).

Keywords: Integrated Marketing Communications, Purchase Decision, Social Media,

Elderly
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