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THE RELATIONSHIP BETWEEN MARKETING MIX AND CUSTOMER
BEHAVIOR OF FITNESS USERS IN NONTHABURI PROVINCE
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Abstract

The objectives of this research were to study the importance of the marketing
mix to study the importance of behavior of fitness users in Nonthaburi and to study
the relationship between the marketing mix and the behavior of fitness users in
Nonthaburi. The sample group used in the research consisted of 400 fitness users living
in Nonthaburi. Data were collected by using a questionnaire. Data were analyzed using
descriptive statistics including frequency, percentage, mean, standard deviation,
inferential, and correlation statistics of Pearson Product Moment Correlation.

The findings revealed that :

1. Most of the respondents were married men aged between 30 - 39 vyears
old who graduated with a bachelor's degree and working in civil service/government
employees with an average monthly income between 15,001 - 30,000 baht.

2. The importance of the marketing mix of fitness users in Nonthaburi found
that the overall picture was at the highest level. All factors had the highest level of
importance in the following order: People had the highest average followed by
Process, Product, Place, Physical Evidence, Price and Promotion, respectively.

3. The level of importance of fitness users' behavior in Nonthaburi was at the
highest level. Every aspect had the highest level of importance.

4. The hypothesis testing revealed that the marketing mix was positively

correlated with the behavior of fitness users in Nonthaburi in all aspects.
Keywords: Marketing mix, User behavior, Fitness
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