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Abstract

This research aimed to (1) studied the influencing factors of the antecedent
factors of brand loyalty of social commerce users in Thailand, (2) studied the impact
of the antecedent factors of brand loyalty of social commerce users in Thailand. The
research instruments were 1) questionnaire and 2) In-depth interview. The research
used content and quantitative analysis to analyzed data from social commerce
used in this studied was quantitative research that collected and analyzed data from
340 online users in Thailand. Research data were analyzed by using SPSS and AMOS
statistical software. The statistics used for data analysis were percentage, mean,
standard deviation and structural equation modeling.

The result indicated customer perceived value, service quality and trust
impacted to brand loyalty and online repurchase. Moreover, brand loyalty impacted
on online repurchase. Results indicated the fit between the model and observed

data. The result of overall fit indices of the structural equation model (SEM) are as

follows ¥ 2/df = 1.243 , p-value= 0.66, GFl= 0.966,AGFI= 0.937, NFI= 0.968, NFI=
0.968, RMSEA= 0.026, SRMR= 0.031
Keywords: Brand Loyalty, Service Quality, and Online Repurchase
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