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Abstract

The objective of this research was to study the personal factors
and marketing mix factors affecting the savings decision-making of
Rajabhat University students. The sample g¢roup consisted of 400
students from 5 Rajabhat Universities: Chiang Mai Rajabhat University,
Udon Thani Rajabhat University, Ubon Ratchathani Rajabhat University,
Phranakhon Si Ayutthaya Rajabhat University, and Songkhla Rajabhat
University. The research instrument was a questionnaire, and the data
were analyzed using frequency, percentage, mean, standard deviation,
t-test, one-way analysis of variance (F-test), and multiple linear
regression analysis.

The study found that the personal factors of the sample group,
including gender, age range, education level, family monthly income,

occupation, and frequency of saving, did not affect the savings decision-
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making of Rajabhat University students. However, the affiliation with
Rajabhat University had a statistically significant effect on savings decision-
making at the 0.05 level. Additionally, the marketing mix factors,
particularly the product, promotion, and physical aspects, influenced the
savings of the Rajabhat University student sample. The recommendation
is that savings service providers should design products, marketing, and
facilities that better suit the lifestyles of the younger generation.
Additionally, there should be policies or measures that facilitate the

younger generation to save and plan for their future financial security.

Keywords: Rajabhat University students, Personal Factors, Marketing mix,

Decision-making, Money-saving
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S.D. = 0.66) A1UNTEUIUNIT (Process) (X = 4.26, S.D. = 0.66) A1UYAAG
(People) (X= 4.25, S.D. = 0.68) A1U31A1 (Price) (X= 4.20, S.D. = 0.64) uay
Yioufign Ao sunsduadunisnain (Promotion) (X= 4.19, S.D. = 0.70)
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UnAnwuningdesuiiudadedindseauninminain aunInsu

Model SS df MS F Sig.
Regression 110.298 7 15.757 154.347 .000°
Residual 40.018 392 0.102
Total 150.316 399
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UnAnwunninendeswdgiviadedinussauniiniaain Tusieau

Unstandardized Standardized

Coefficients Coefficients

Fauusvinung B S G B t Sig! T°le:"c VIF
(ﬂ"]ﬂﬁﬁ) 0.440 0.125 3.528 0
1. dnuwansiae (Product) 0.192 0.041 0.204 4.646 0.000** 0.352 2.843
2. fusan (Price) 0.073 0.049 0.076 1.484 0.139 0.257 3.886
3. AMULBIMNINITIRTIMUNY (Place) 0.091 0.047 0.088 1.934 0.054 0.331 3.026
4. MumMIaIETuNIIRAIN

0.084 0.041 0.095 2.037 0.042* 0.314 3.181
(Promotion)
5. (5’11414@]?’1?1 (People) 0.065 0.051 0.072 1.26 0.208 0.210 4.755
6. HNUNTEUIUNTST (Process) 0.071 0.06 0.076 1.178 0.239 0.163 6.146
7. UNBATN (Physical) 0.314 0.064 0.338 4.907 0.000%*** 0.143 6.973

R =.857a R? = 0.734 Adj R?= 0.729 F =154.346 Durbin-Watson = 2.084

fifedndyneadnfisy ”’u 0.05
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n1sRa1n A1 VIF doanan 10 3ekiiindgminsianduiusiuieasenanedanys

Baszannnin 2 fauds (Multicollinearity).wazifiounualuauns ¥ aswuii
Y =0.440 + 0.192X; + 0.084X, + 0.314X,
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