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Application of the Green Marketing Concept of

Community Enterprise Group: A Case Study of
Oobmoongnea Khid Silk Weaving Group
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Abstract

This independent study is qualitative research. The objectives are to
1) study the operation of the group 2) study the application of the green marketing
concept and 3) analyze strengths, weaknesses, opportunities, and threats to the
North OubMungKhid Silk Weaving Group. The informants were ten cases. Data
were collected using interview guideline and analyzed using the descriptive
analysis method.

Results showed that there were nine steps of operation to the process
starting from group establishment, group administration, production planning,
production management, production improvement, marketing, public relations,
finance, and accounting. The group joined the project of environmental friendly

production organized by the Department of Environmental Quality Promotion
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under the Ministry of Natural Resources and Environment in order to start
applying the green marketing concept into its production process. The project set
up an evaluation with thirteen rules developed from the principle of clean
environment or clean technology management. The group passed the evaluation
with a level of very good. The strengths of the group were the uniqueness of
clay-soaking process and to dye the cotton qualifying for an award from the project.
The weaknesses of the group were potential and attitude of the group members.
The policy of the government and market provided by government and private
sectors were great opportunities for the group. The threats for the group were
political problems and government officers being transferred, which occurred quite

often and affecting in the group’s operation.
Keywords: Application, Green Marketing Concept, Community Enterprise
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