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Semantic Interpretations of Passive Constructions in

Business News Articles

Abhinan Wongkittipormn
English Language Department
College of Liberal Arts, Rangsit University, Thailand

Abstract

Passive constructions in this study refer to basic passive (i.e., the business is
now run by the former boss of the Good Guys ). While previous studies paid attention
to the study of passive constructions in research articles and academic textbooks, this
study contributes to the field by investigating the semantic interpretations of passive
constructions in business news articles from The New York Times, The Australian, and
The Times of London. The datasets of the three international newspapers were collected
between July 20 and 31, 2020. Approximately 150,000 words, comprising 50,000
words from each dataset, provide a total of 515 tokens of passive constructions. The
number of tokens as found in The New York Times, The Australian, and The Times
of London was 119, 245, and 151 tokens, respectively. The semantic interpretations
in this study follow Bielak, Pawlak & Mystkowska-Wiertelak’s (2013 framework.
The analysis in this study shows that semantically, passive constructions are used to
denote project developments, employment, advertising, sales, financial interpretations,
and authority. In terms of the use of passive constructions with non-factuality, the
modality with the degree of probability, such as would, was found with high frequency
in the three newspapers. The current study will be useful for learners of English,
as a Second Language (ESL), learners of English as a Foreign Language (EFL),
and learners of English for Specific Purposes (ESP) to apply the use of passive

constructions in business writing.

Keywords ; passive constructions, semantic interpretations, business news articles
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Introduction

English is structurally known as the S+V+O language, not O+V+S, where
the subject is crucial in all clauses. Lacking the subject of the English sentence could
violate the Extended Projection Principle, interchangeably know as an EPP feature
(Radford, 2009). In other words, all clauses require the subject. For example,
the sentence *eat salad is ungrammatical as the subject of the sentence does not
appear and this is not acceptable in English.

In English, there is a passive construction where the object of the sentence is
moved via A-movement (Radford, 2009) to become the subject in a matrix clause as
in the salad was eaten and this makes the sentence become grammatical as the subject
of the sentence in spec T has already been filled in. In other words, it is the movement
of the argument in the lower clause to the matrix subject. However, it has become
interesting to study when passive voice is used over active voice. To elaborate, the
common use of structure in English is subject+verb+object (S+V+0). When the
object is moved to be the subject of the sentence, there might be reasons for this use
and investigating this is viewed as intriguing.

Passive construction in this study refers to basic passive, having the
components of the auxiliary be + the past participle + by—phrase agents, as in (1a).

(1)

(a) A Ferrari 21 was bought by Tom.

(b) Tom bought a Ferrari 21.

The passive construction in (1) is presented with its active counterpart.
By Tom in (1a) is a by- phrase agent. Statistically, about 20 percent of passive
constructions are used with by - phrase agents, however, there is no exact rule as to why
by- phrase agents occur with some cases and not in others (Smith & Rayson, 2007).

In the 21* century, business transactions are everywhere. Receiving

information relating to business is considered significant in modern societies.
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Business news articles have become an everyday reading material. The information
in business news articles helps us prepare things in our life (Dolakova, 2016).
Although there are many previous linguistic studies on business news articles, they
have focused on business lexical items (Tangpijaikul 2014). This study contributes
to the field by investigating the semantic interpretations of passive constructions in
business news articles.

Since no previous studies contribute to the view of passive constructions
in business news articles, the study focuses on passive constructions in American,
Australian and British business news articles, so as to contribute to the learning of
learners of English as a Second Language (ESL), learners of English as a Foreign
Language (EFL) and learners of English for Specific Purposes (ESP). This study is
also applicable to those who expect to be creative writers, such as news reporters. This
is because the by— phrase agents in passive constructions are adjuncts that have no
certain rule as to exactly how they are used. This characteristic of passive constructions
is ambiguous for those learners as to when and why the by - phrase agents in passive
constructions are actually used.

Contributing to the study of passive constructions in American, Australian
and British business news articles is an integrated linguistic notion of syntactic patterns
and semantic interpretations. As supported by Melcher and Shaw (2011), the English
use in these nations has become codified and standardized, so following their use should
help English language learners to form the rules in using language. Syntactically,
passive constructions are complex constructions with a component of by - phrase agents
as adjuncts. Semantically, passive constructions are usually depersonalized, which
is an important characteristic in business writing (Liendo, 2001; Biondi, 2002).
According to Mystkowska-Wiertelak’s (2013) the concept of factuality refers to
factual events that have already happened, whilst non-factuality refers to prediction,

assumption and expectation. Moreover, when comparing passive constructions with
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active constructions, passive constructions with the by - phrase agent are longer, more
complex and wordier as in the spelt-out requirement of the auxiliary be. If the same
interpretation could be communicated with a simple structure via its active counterpart,
the writers select a complex structure (Smith & Rayson, 2007). It is intriguing to
observe when and why passive constructions are used. This research paper will answer

the following research question and objective.

Research Question
What are the semantic interpretations of passive constructions used in

American, Australian and British business news articles?

Research Objective
To examine semantic interpretations of passive constructions used in

American, Australian and British business news articles.

Literature Review

This section provides a literature review including the analysis of passive
construction in cognitive grammar, based upon the principle of prominence.

Passive constructions in this study follow cognitive grammar where they
are formed by figure and ground theory. Cognitive grammar explains active and
passive voices regarding human cognition relating to salience. When two participants
are involved in an event, the subject is construed as the more salient entity. The
object has a clausal relation as the second main participant. The subject is, therefore,
a figure (Bielak, Pawlak & Mystkowska-Wiertelak, 201 3). In passive constructions,
the reader’s or the listener’s attention will be attracted by the salient provision of the

subject as follows:
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[...] speakers tend to associate focal prominence with agency. However,
if special circumstances, such as the status of being highly topical make the
patient more salient than the agent, the former appears in the subject position
associated with increased focal prominence and the status of a reference
point, which gives rise to the construction and use of a passive sentence [...]

(Bielak, Pawlak & Mystkowska-Wiertelak, 2013, p. 586)

If the salience is related to the agent, the agent will occur at the position of
subject. In contrast, if the patient is more prominent than the agent, the patient will
appear at the subject position, referring to passive constructions.

Different voices are dependent upon salience as conceptualized by the writers.
Different entries of salient conceptualization affect the use of either active or passive
voice, as in (2).

(2)

(a) Bell invented the phone.

(b) The telephone was invented by Bell.

(Bielak, Pawlak & Mystkowska-Wiertelak, 2013, p. 586)

Two participants: Bell and the telephone are involved in the situation.
In (2a), Bell is conceptualized as being salient. Bell is used as an entry, so active
voice is used. Conversely, if the telephone is conceptualized as being salient, passive
voice is used. Hence, salience has an influence on the selection of active or passive
voice (Bielak, Pawlak & Mystkowska-Wiertelak, 201 3).

Cognitive grammar is construed through speakers experiencing an event.
It is expressed in a range of linguistic structures relying upon how a speaker selects
to convey it linguistically (Chen & Oller, 2008). There are participants taking part

in portraying an event. They are tied into a sentence according to the speakers’ cognitive
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process in viewing a scene. The speaker makes a decision about which participants
they focus. Once decided, the role of participants is assigned in the formation of
a sentence via linguistic expression. While participants who are agents instigate an
action, such as the bees, as in (3a), patients are the ones who receive an energy sent by
the agent, such as the dog in (3a). The placements of either agents or patients in different
syntactic positions rely upon how the speaker pictures a scene. The scene could be
viewed as X does Y as in (3a), Y is done by X as in (3b) or X does something, and
Y does something as in (3c) (Chen & Oller, 2008).

(3

(a) The bees were chasing the dog.

(b) The dog was being chased by the bees.

(¢) The dog was running, and the swarm of bees was flying.

(Chen & Oller 2008, p. 387)

The prominent focus is the agent in (3a), but the patient in (3b). However,
the dog and the bees are neutral in (3c). With different perceptions, different
constructions are used in which these ideas are filled. Besides language itself to express
ideas, other cognitive factors involving the language formation are likely to be the
sequence of events where one occurs before another and the intentions of speakers as
to which message is the focus. The formation of passive constructions in cognitive
grammar, therefore, involves a prominent focus.

While passive construction in cognitive grammar is analyzed as prominence
via figure and ground theories, the semantic interpretations of passive constructions in
this study are interpreted by factuality and non-factuality. Factuality refers to either
natural truth, fact or truly happened events as in (4a). On the contrary, the non-
factuality in passive constructions is defined as events that have not happened yet as

in (4b).
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(4
(a) Insects are eaten by frogs.
(b) Paul and Mary have agreed to help with the salads. We’ll serve a pasta
salad and a traditional bowl of tossed greens. The pasta salad will be made
by Paul, and Mary will bring the greens.

(Dreschler, 2010, p. 60)

Passive constructions as in (4a) are interpreted as factual; however, passive
constructions as in (4b) are interpreted as non-factual. They are probable observations
as indicated by the epistemic modality will. Passive constructions used with epistemic
modality markers to express one’s opinion, estimation and judgement (Arrese, 2009)
are able to be presented with different degrees of epistemic modality, such as medium
certainty, as in will (Arrese 2009). As epistemic modality is part of interpretation in
passive constructions, different text varieties are likely to provide different degrees
of confidence in giving information to their readers. For instance, medical texts show
a higher degree of confidence via epistemic modality, but newspapers are likely to use
a lower degree of epistemic modality (Bonyadi, 2011).

While in this study, factuality and non-factuality are seen as the semantic
interpretations of passive constructions, passive constructions in previous research
papers were studied through different genres. One of the most common texts is
scientific writing (Hinkel, 2004; Alvin, 2014; Bada & Ulum, 2018). Some studies
selected medical reports (Minton 2015). Passive constructions have also been
examined in criminal news articles (Henley, Miller & Beazley, 1995), political news
articles (Duboviciene & Skorupa, 2017; Stojan & Miji¢, 2017) diplomatic writing
(Omenogor, 2019), invitation letters (Munalim & Gonong, 2019), chemical
engineering texts (Bakalar, Razusova, Pavolove & Hlavnova, 2014) and fictional

texts (Smith & Rayson, 2007; Ratih & Indrawati, 2018).
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Regarding by-phrase agents, political news articles usually use agentless

passive due to the obviousness of agents as in (5) (Duboviciene & Skorupa, 2017).

(5) The Home Office seeks to deport foreign nationals who have been
sentenced to longer than four years in “exceptional circumstances”.

(Duboviciene & Skorupa, 2017, p. 43)

(6) In the United Kingdom, the obvious mechanism through which that goal

could be achieved is reform of the European Union’s (EU’s) Common

Agricultural Policy (CAP).
(Alvin, 2014, p. 9)

The absent by - phrase agent in (5) is known as court officers (Duboviciene
& Skorupa, 2017). Scientific writing, as in Alwin’s (2014) study, frequently uses
basic passive constructions with relative clauses as in (6). Example (6) shows basic
passive with epistemic modality in a relative clause. Basic passive constructions are
popular in scientific writing because the prominence is on the experiment, rather than
the researchers (Hinkel, 2004 ).

Passive constructions show distinctions with different genres. According
to Biber (1988) as cited in McEnery and Xiao (2005), the frequency of passive

constructions in different genres are reported in Table 1
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Table 1 Passive constructions with genre (McEnery & Xiao, 2005)

Genres Percentage

Official documents 12.32%
Science 11%
Popular lore 8.65%
Press reportage 8.33%
SKills, trades and hobbies 8.16%
Religion 8.09%
Press editorials 8.04%
Biographies and essays 7.33%
Press reviews 4.87%
Humor 4.37%
Adventure fiction 4.31%
General fiction 3.64%
Science fiction 3.60%
Romantic fiction 3.04%

Table 1 shows that the frequent use of passive constructions are official
documents, science, popular lore, press reportage, and skills, trades and hobbies.
Passive constructions in official document have been examined by previous studies,
such as medical report writing (Minton, 2015). It seems that we know enough about
passive constructions in scientific writing (Hinkel, 2004; Alvin, 2014; Bakalar,
Razusova, Pavolove, Hlavnova, 2014; Bada & Ulum, 2018). Since this study
is a comparison of passive constructions in English varieties, different lore is likely
to be popular in different countries. This study focuses on press reportage in business

news articles.
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Method

Despite being a popular column of reading (Tewksbury, 2003), business
news articles in previous studies have mostly investigated the use of business lexical
items (Tangpijaikul 2014 ). The current research contributes to field by examining
the semantic interpretations of the structure in American, Australian and British
business news articles. Newspaper articles are materials that everyone can read and
their availability is everywhere as people nowadays can access news through their
mobile phones. The trends of trading, online sales and market shares are becoming
increasingly popular reading topics in the present day. In following this trend, having
business knowledge would help us gain accomplishment. One of the easiest ways to
access daily business information is through reliable newspapers.

The English newspapers collected to study are American, Australian and
British national newspapers as in The New York Times, The Australian and The Times
of London where their circulations are high (wikipedia.org).

Passive constructions are classified as complex sentence structures.
Boonpattanaporn’s (2011) study would help confirm that it was the right direction
to select new articles to study passive construction in different English varieties.
According to Boonpattanaporn (2011), of the four sentential types in business news
articles investigated in British and American newspapers, complex sentences are more

productive as shown in Table 2.
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Table 2 Frequency of sentential types in business news articles (Boonpattanaporn,

2011)

Sentential types American English British English
Simple sentences 42.19% 29.85%
Compound sentences 3.12% 5.83%
Complex sentences 50.39% 58.01%
Compound-complex sentences 4.30% 6.31%
Total percentage 100% 100%

Complex sentences occur the most in both datasets at 50.39 percent
and 58.01 percent in American English and British English, respectively
(Boonpattanaporn, 2011). This reflects that complex sentence are the most
frequently used in business news articles.

While it is considered reliable to study passive constructions in business news
articles, American, Australian and British English varieties are selected since they are
well-known English-speaking countries in the inner circle (Cox & Palethorpe, 2012;
Leitber, 2013). The datasets of the three international newspapers were collected
between July 20 and 31, 2020. With the data collection, a total of 150,000 words of
business news articles are divided into 50,000 words for each dataset. A total of 515
extracted tokens in the three datasets provides 119, 245 and 151 tokens in American,
Australian and British business news articles, respectively. The semantic interpretation
in this study follows Bielak, Pawlak & Mystkowska-Wiertelak’s (201 3) framework.
Factuality refers to events that have already happened, while non-factuality refers to

prediction, expectation and estimation.
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Below is an illustration of how the data collection is interpreted.
(7D
The California-based Hellman and Friedman has considered acquisitions of
Australasia technology and media companies previously, with the group
bidding for the Australian publisher and Domain website owner Fairfax
Media, which was later sold [SALE] to Nine Entertainment.

The Australian

The semantic interpretation in (7) is factual regarding sale. Aside from
the factuality of passive constructions, this study also focuses on non-factuality as
in the attitude and opinion used in passive constructions. Non-factuality in passive
constructions is observed through different degrees of epistemic modality. The high
degree of certainty is termed as certainty (Nordlinger & Traugott, 1997; McEnery
& Kifle, 2002; Marin-Arrese, 2008; Swan, 2016), such as must. The medium
degree of epistemic modality in this study is termed probability, such as will, would
and should (Nordlinger & Traugott, 1997; Oh, 2007). Most previous studies term
the low degree of epistemic modality as possibility (McEnery & Kifle, 2002; Oh,
2007; Marin-Arrese 2008), such as may and can.

Results and Discussion
An overall total of 515 extracted tokens in American business news articles,
Australian business news articles and British business news articles are summarized

in Table 3.
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Table 3 Frequency and percentage of passive constructions in the three datasets

American data

Australian data

British data

and Total percentage (%)

(100.00%)

(100.00%)

Classifications
Freq. (%) Freq. (%) Freq. (%)
Factuality 97 145 107
(81.51%) (59.19%) (70.86%)
Non-factuality 22 100 44
(18.49%) (40.81%) (29.14%)
Total frequency (Freq.) 119 245 151

(100.00%)

Table 3 reports frequency and percentage of passive constructions in the
three datasets. As viewed by percentage, the factuality of passive constructions in
the American and British datasets is higher than the Australian dataset where their
percentages appear at 81.51 percent, 70.86 percent and 59.19 percent, respectively.
In contrast, the non-factuality of passive constructions in the American and British
datasets appear at 18.49 percent and 29.14 percent. However, the Australian dataset
shows that Australian business journalists are likely to use passive constructions to
provide non-factuality more often than their American and British counterparts at
40.81 percent.

The frequency of passive voice among the American data, the Australia
data, and the British data could be because of the style of writing in different English
varieties. As mentioned by Melchers and Shaw (2011), the style of American English
is quite conservative, the style of writing is simple and simple sentences are usually
employed more than complex sentence like passive constructions. This reflects the
lowest frequency of passive constructions in the American business news articles. On
the other hand, The Australian is the only national newspaper in the country. With this
national characterization, the written style is formal and complex.
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Factuality of Passive Constructions
Factuality in passive constructions refers to truly happened events (Schueler,
2016). This section presents the factual interpretations of passive constructions

in American, Australian and British business news articles.

Project Developments
Project developments are used to denote the factuality of passive
constructions in the three datasets. In example (8), company projects, such as
wellness centers, both routes and Jaguar I-Pace are placed at the beginning of
sentences to place emphasis (Bielak, Pawlak & Mystkowska-Wiertelak, 2013).
In the domains of the verb phrases in this interpretation, the past participle shows
arange of verbs relating to business planning to completion, such as planned, developed
and completed. Sometimes, temporal adjuncts occur at final positions.
(8)
(a) [...] projects were completed ahead of schedule.
(b) Virus-related charities and social service agencies, like food banks,
were thrust into an immediate role whose size and scope they were not
prepared for.
The New York Times
(¢) [...] wellness centers were being developed.
(d) Both routes were planned to start earlier this year [...]
The Australian
(e) [...] although its zero—emission Jaguar I-Pace has been launched to
critical acclaim [...].
The Time of London
The by - phrase agent in these cases are always omitted since these project

developments are clearly done by companies.
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Employment
After companies have developed their projects, they need to have positions
filled inside the companies. Not only is this sematic interpretation found in business
news article, but it also complies with in the data of advertisement (McEnery & Xiao,
2005). Various past participles are used in this interpretation, as in offered and fired.
However, this interpretation is not found in Australian business news articles.
(9
(a) [...] janitorial contractor at the same warehouse said he had been fired
in early June [...]
(b) She was offered the chance to do odd jobs [...]
The New York Times
(¢) Id been offered the role of marketing director in Barcelona.
(d) [...] he hadn’t been fired [...]
The Times of London
The focus of the American data within this interpretation are in both positions,
such as janitorial contractor and person, such as she. The British data put the emphasis

of the person, such as the pronoun I and he.

Location

After companies have developed their new projects, they are likely to inform
their customers in which locations or countries they are based. So the salience of the
emphasis is placed on the location.

(10) Vantage has more than 68,000 towers in nine markets and is based

in Dusseldorf, Vodafone’s German head office.

The Times of London
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As mentioned in the literature review, the salience of the sentence, referring
to the focus of the sentence, (Bielak, Pawlak & Mystkowska-Wiertelak, 2013)

is placed on location, which is found at the beginning of the sentences.

Planning
Once human resources of a company have been developed, companies are
likely to plan what they need to do next.
(11)
(a) The flights, which were scheduled to begin as soon as Monday,
represent a major step in the company’s effort to get its best-selling plane
flying again [...]
The New York Times
(b) Thousands of agreed sales on homes that had been scheduled to be
completed by the end of the year [...]
The Times of London
In (11a), an airline plans to open flights immediately on Monday.
The planning is obviously shown in the past participle as in be scheduled. This is used

with to- infinitive to denote the subsequent event as in to begin as soon as Monday.

Advertising

Once the companies’ planning is done, the companies are likely to inform
their clients of what is sold and serviced via different modes of advertising, such as
a video and flyer or companies’ product such as Neutrogena Fine Fairness, Clean &
Clear Fairness lines and A documentary promoting PizzaGate as presented in (12).
The past participle in this interpretation includes advertised and released. The

interpretation of advertising in passive constructions is not found in the British data.
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(12)

(a) [...] it would no longer sell its Neutrogena Fine Fairness and Clean &
Clear Fairness lines, which have been advertised as dark-spot reducers,
but also used to lighten skin.

(b) A documentary promoting PizzaGate “Out of shadows,”

made by
a former Hollywood stuntman, was released on YouTube [...]
The New York Times
(¢) Flyers were sent out to the market in recent weeks.
The Australian
In (12a), companies tend to inform their customers about the company’s

product. In (12¢), company’s products and services are advertised to their customers

via different modes, such as flyers.

Sales

Salespersons sell their products and services to their client to gain company’s
income. Various uses of the past participle are exemplified as concentrated and sold
asin (13).

(13)

(a) Sales were concentrated at lunch [...]

(b) [...] the Grand Vaucluse Residence of the British foreign minister has
finally been sold.

(¢) Ten was later sold to US [...]

The Australian

In (13a) - (13c), the subjects are concealed. While the subjects of sentences

focus on a sale, and companies, sometimes the one who sold the product or service is

commonly known as a company as in (13a) and (13C) or would be either concealed
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or unknown as in (13b). In (13b), it is likely that the residence has been sold by

the sales agent of a company, for the benefit of the company and the property owner.

Financial Interpretations
Once companies’ products and services are sold, companies gain income.
However, if companies have been faced with either shortage or unexpected crisis,
they may incur debt and need to reduce expenditure, or loan money from a financial
institution for their survival. The past participles in this interpretation are decreased,
cut, owed, shared, bought, implemented and approved.
(14)
(a) [...] executive pay was cut.
(b) [...] the bank collects a fee from the government of around $2,200,
a portion of which is shared with the company [...]
The New York Times
(¢) The inward Telegraphic Transfer fee amount has been decreased from
$151to0 $12.
(d) The Bank of England’s COVID funding has been implemented to
support short term liquidity.
The Australian
(e) [...] about 17 percent of revenue had been badly hit.
(f) [...] but revenue was lost from cancelled exams [...]
The Times of London
The passive constructions in financial interpretation do not have by~ phrase
agents. The readers could assume that the ones who cut, decrease, hit or lost an amount
of money are companies, while the ones who provide loans are banks, or other financial

institutions.
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Relationship
Another distinctive use of factual interpretation in passive constructions in
the Australian data is relationships where the patterns of uses are given below.
(15)
(a) Iberdrola’s bid was recommended by Infigen’s board [...]
(b) Many of those deals are as a result of long-term relationships going
most of the way back in the company’s history, which have been carefully
maintained along the way.
The Australian
Examples (15) show the relationships between companies and the

maintaining of companies’ positive relationships.

Changing Rules
In order to satisfy customers, some companies’ rules need to be developed
to improve customer service.
(16) In the box under the clause heading, the definition of ‘Direct Debit’ has
been amended to mean ‘a payment you have authorized by a third party [...]
The Australian
In (16), the rules regarding the use of direct debit have been improved for

customer clarity.

Authority

Apart from the core business facts as shown in administration, some
external factors impact company business administrations. Some threats may come
from external factors, such as pandemic, affect the running of a company’s business,
and the order of government. The past participles that are used in this denotation consist

of told, allowed, forced, locked and cancelled as in (17).
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a7
(a) Miami-Dade hotels were forced to shut down this spring [...]
(b) But as of Monday, restaurants were allowed to start serving outdoors,
[.]
The New York Times
(¢) Sales fell 35 percent during COVID-19 when shoppers were forced
into home isolation [...]
(d) In March, we were told the shutdown would last six months.
The Australian
(&) [...] he was forced to deal with an investigation by HM Revenue & Cus
toms into possible breaches of the Bribery Act.
(f) The world’s factory was locked down [...]
The Time of London
In (17), passive constructions are used to denote authority, such as the
requirement to close the hotel, as in (17a) and the permission to open restaurants as in
(17b). The by- phases of these passive constructions are assumed to be the authority
of the government. Examples (17¢) - (17f) represent the requirements that companies
and individuals within a city need to strictly follow. The by - phrases are not mentioned
as they are assumed to be either the authority of the government or the court.
The use of by- phase agents in business newspapers allows us to see that
the omitted by- phrase refers to a person, organization or department that English
language users can predict themselves such as salesperson and government. Therefore,

the by-phrase agents can be concealed.

Non-factuality of Passive Constructions
This section discusses non—-factuality of passive constructions in American,

Australian and British business news articles. According to Nordlinger & Traugott
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(1997), McEnery & Kifle (2002) and Marin-Arrese (2008), this section will
discuss non-factuality in relation to attitudes/opinions via passive constructions in
business news articles. Table 4 revises the percentage of epistemic verbs and modality

markers via passive constructions in business news articles.

Table 4 Frequency and percentage of epistemic verbs and modality markers in passive

constructions
American data | Australian data British data
Categories
Freq. % Freq. % Freg. %0
Epistemic verbs and 22 18.49 100 | 40.81 44 29.14
modality markers

As viewed by percentage, the representation of attitudes in business news
articles via passive constructions between the three datasets are drastically different.
The percentage of using attitudes via passive constructions in the Australian data is
higher than the American and British data. This implies that there are more attitudinal
phrases relating to the Australian data than the American and British data.

To explain this in terms of intercultural communication, Great Britain and
the United States of America are uncertainty-oriented cultures. They rather know

certain information instead of predicting information themselves (Neuliep, 2006).

Epistemic Modality with Passive Constructions in American Business News
American business news articles often express the epistemic modality
via the degree of probability such as will and would (Nordlinger & Traugott, 1997).
The degree of possibility is occasionally used, as in (18)-(19).
(18) Probability
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(a) There are no clear signs of when concerts or mass gatherings will be

allowed again.

(b) [...] he believed the shortage would be solved.

(19) Possibility

(a) To encourage donations, the CARES ACT expanded the amount of cash

contributions that could be taken as a tax deduction.

(b) [...] jobs could be done remotely [...]

The New York Times

The degree of probability, such as will and would, with passive constructions
(Nordlinger & Traugott, 1997) are used in a more serious context such as allowed
and solved. However, the degree of possibility, such as could (Nordlinger & Traugott,

1997) asin (19) is used in a lighter context, such as donation and work from home.

Epistemic Modality with Passive Constructions in Australian Business News
Unlike the American data, the Australian data usually use the epistemic
modality with the degree of probability, such as would (Nordlinger & Traugott, 1997)
with passive constructions as in (20).
(20) Probability
(a) Mr Greiner said a small number of the 50 new roles would be filled
internally.
(b) The Australian board would be chaired by former Investec Australian
boss David Clarke [...]
The Australian
The use of probability as in (20) include some facts, such as 50 new roles

or a specific name of a person who will move into this position.
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Epistemic Modality with Passive Constructions in British Business News
The British data usually use the epistemic modality of probability and
possibility (Marin-Arrese, 2008) as in (21) and (22).
(21) Probability
(a) Last year it was announced that Tempest would be led by BAE.
(b) [...] the next revaluation would not take effect until April 2023, at which
point it would be based on 2021 property values |[...]
(22) Possibility
(a) Sir Paul said that his criticism could be applied to Mr Woodford, whose
investment empire imploded last year and his clients lost heavily.
(b) Its investments are being sold so that cash can be returned to the more
than 300,000 trapped investors.
The Times of London
Probability as used with would shows a high level of expectation. Possibility

as shown by the use of could and can addresses a level of unsureness.

Conclusion

The study has observed passive constructions in the American, Australian
and British datasets. Regarding the factuality in business news articles, the three
datasets show similar and different interpretations. The American, Australian and
British datasets show similarity regarding interpretations in regard to project
developments and authority. The American and Australian data are similar in
advertisement. The American and British data show similarities in employment. In
terms of non-factuality, the majority of the degree of certainty in the three datasets
appear similarly. They all used with the degree of probability at the highest percentage.
The degree of probability in American, Australian and British business news articles

occur at 65.67 percent, 79.16 percent and 70 percent, respectively
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When the American, Australian and British business news writers express
their observations, opinions and assessments via epistemic modality markers and
epistemic verbs with passive constructions, this aspect appears to be similar although
there is more interpretation in British business news articles.

As we can see from the data, the writers used projects or names of the
projects, location, products, and finance as the salience or prominence of sentences.
Doing this can attracts readers’ attention to continue to read to the end.

The findings of passive constructions apply only to American, Australian
and British business news articles. Applying the results of this study to other English
varieties, such as Canadian English, may not be applicable to optimal level. This
study contributes to the pedagogical implications in regard to Business English and
how passive constructions are used. English for Specific Purpose (ESP) learners
will be able to use these results to gain a broader understanding of Business English.
Moreover, they will be more confidently able to express their attitudes appropriately

through the use of passive constructions.
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Influences of Metaphor Types, Context and

Culture on Learners’ Interpretations

Punjapol Boonma
Program English Language and Teaching, Faculty of Language Institute

Thammasat University, Thailand
Abstract

Though metaphors do not appear clearly in discourse structure, they are used
to convey a speaker’s message. Additionally, interpreting a metaphor may depend on
having an understanding of the culture in which the metaphor developed. Thus, this
research aimed to investigate the metaphor types, context, and culture which influenced
the metaphorical interpretations of Thai people learning English as a foreign language
(Thai EFL learners ). Translation tasks and think-aloud protocol were used to collect
the data. Twenty Thai EFL learners individually took a translation task comprised of
9 metaphorical expressions. Furthermore, the investigation of types of metaphors,
context, and cultural interferences was conducted through interviews while doing
the translation tasks. The accuracy of metaphor interpretation and analyzed factors
influencing the interpretation were analyzed using ANOVA. The results revealed the
impacts of a culture where the metaphor developed, context, and types of metaphor
on learners’ interpretation. Thai learners tended to interpret relational metaphors more
correctly than attribution and double metaphors. In addition, they were more likely to
interpret metaphors which were placed at the beginning and at the middle of the text
than metaphors that were put at the end of texts. In conclusion, this study demonstrated
that metaphor interpretation is crucial to learning English as it can help teachers change
their class environments and motivate their students. Ignoring metaphors could result

in poor performance on language tests.

Keywords ; metaphor, interpretation, types of metaphors, metaphor positioning,

cultural interferences
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Introduction

A metaphor is known to require more effort to interpret than literal language
and contain more complicated processes for interpretation. Speech cannot be translated
word-for-word since there are often hidden meanings. The interpretation of speech
requires creativity and analytical thinking ability, especially in figurative language.
Several types of figurative language comprise the communication people encounter
in their daily lives. One of them is the metaphor (Dancygier & Sweetser, 2014).
Basically, a metaphor is a word, phrase or sentence representing or symbolizing an
object or event. The interpretation of a metaphor is not derived through its literal
components, but involves processing and analytical skills (Newmark, 2009).

Most previous studies in general have summarized that metaphor type is seen
as a factor that may affect its interpretation. Different types require different processing
strategies and could affect different interpretations (Shokouhi & Isazadeh, 2009).
Gentner (1988) classified metaphors into four categories: attributional, relational,
doubled, and complex. Apart from the type of metaphor, context is another major
factor that can affect the interpretation. When sufficient context is provided, people
can easily understand metaphors (Gibbs & Gerrig, 1989). In addition, the position
of where they appear may also affect the interpretation process. Some previous studies
claimed that people will take a longer time to comprehend the text when target words
occur early in the sentences (e.g. Foss & Lynch, 1969). Apart from that, many
studies (e.g. Littlemore, 2003) have revealed that cultural background knowledge
may have an influence on metaphor interpretation. They found that different cultural
references were one of the reasons that students misinterpreted metaphors. Therefore, it
can be assumed that three factors including types, context and position, and culture of
metaphor have a significant influence on metaphor interpretation (Trompenaars,

1993).
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1. Metaphor and its implication in EFL language learning

A metaphor is a type of figurative language; it is used implicitly for
comparing one thing to another. For language learners, it is difficult to comprehend
the meaning of a metaphor. While most people may think that a metaphor is just
a device of poetic imagination that resides only in literature, Lakoff and Johnson
(1980) strongly believe that a metaphor is much more than that. Metaphors are
naturally used in everyday life, not only in language, but also in thought and action.
They appear in daily communication in every language to increase the diversity of
the language.

One metaphor may imply several meanings. Saeed (1997) explained
this point by providing the example ‘Life is a journey’. This statement can be
interpreted as follows: 1) The person leading this life is a traveler; 2) Their purposes
are destinations; 3) The means for achieving purposes are routes; 4) Difficulties
in life are obstacles to travel; 5) Counselors are guides; 6) Progress is a distance
travelled; 7) Things by which you gauge your progress are landmarks; and 8 ) Material
resources and talents are provisions. It could be interpreted in more than these aspects
depending on the surrounding contexts, which would help to narrow the meaning. In
addition, readers need to consider all elements of the sentence, especially head words
like ‘Life’ and ‘Journey’, and form connections to those words in their interpretation.

Learning English in an EFL setting is different from learning in a native
language setting. For metaphor interpretation, it seems that linguistic differences may
affect learners’ interpretations.

Kokceii (2017) explained that EFL learners differ from native speakers
of English regarding correct metaphor interpretation despite being advanced level
learners. Moreover, Kémiir and Cimen (2009) also pointed out that metaphors are
not only cross-linguistic, but also cross-cultural phenomena. Therefore, learning

figurative language like metaphors is vital for language communication. Further,
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the benefits might extend to linguistic and communicative skills at large, as noted by
Tonini et al. (2022). Additionally, not knowing metaphoric meanings can cause
problems in learning English, as noted by Tayjasanant (2012). The easiest metaphors
to interpret are those that have an equality of conceptualization and linguistic forms in
both the source language and target language.
2. Factors influencing metaphor interpretation
- Types of metaphors

According to Gentner (1988), metaphors can be categorized into
four types: attributional metaphor, relational metaphor, double metaphor and complex
metaphor.

Attributional metaphors can be interpreted with the property of sharing
their object attributes. It means that the metaphor is interpreted to the interpretation
with the similarities of their physical appearances, such as “the sun is an orange.” This
is an attributional metaphor due to both objects sharing a similar physical appearance
as both of them have a circular shape and also have an orange color.

Relational metaphors can be interpreted with the property of sharing a
common relational structure. It means that the metaphor (source domain) is interpreted
to the interpretation (target domain) with the similarities of their two relational
structures, such as “Timmy is a fish.” It would be difficult to interpret in terms of
physical similarities between ‘Timmy’ and ‘a fish’, but both elements might share a
common trait, such as the skill that both of them are good at swimming.

Double metaphors can be interpreted with both attributional and
relational properties. It means that the metaphor (source domain) is interpreted to the
interpretation (target domain) with the similarities of both their physical appearances
and relational structures, such as “The plant stem is a drinking straw.” A double
metaphor means both objects share a similar physical appearance and are also related

to their function of absorbing water.
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Complex metaphors may have more than two interpretations.
It means that the metaphor (source domain) is interpreted to the interpretation (s) (target
domain) with the similarities of either their physical appearances or relational structures
or both, such as “Let me throw some light on this subject of philosophy.” This is an
example of a complex metaphor where “throw some light” is used as a metaphor to
clear a point and the word ‘light’ refers to understanding things. However, a complex
metaphor may be quite different from the other three categories and require more
than one mapping analysis. This kind of metaphor seems to require more processes
such as metonymy and phonological matching in addition to alignment and mapping,
as suggested by Gentner, Bowdle, Wolff, and Boronat (2001 ). The study applied
three types of metaphors regarding the suggestion by Gentner (1988) to investigate
the accuracy of metaphorical interpretation among them. Complex metaphors were
excluded from the study due to the complexity of the mapping process and their
difference from other types of metaphors.

- Context/positioning

Apart from the mapping of metaphors and conceptual metaphors,
context was another major factor that could affect learners’ interpretation of metaphors
in various ways. Gibbs and Gerrig (1989) pointed out that students could understand
metaphors without difficulty when sufficient context was provided. This was because
context could clarify the meanings of metaphors and helped readers comprehend them
more easily, which was supported by Tayjasanant (2012) who suggested that “the
students rarely knew the meaning of the metaphors without the contexts given.”
Following Inhoff, Lima and Carroll (1984 ), with enough contexts, metaphors were
interpreted at the same speed as texts carrying only literal meanings, meaning that
metaphors could be interpreted as easy as simple words if there was surrounding
context to assist while reading. Context had a crucial influence on metaphor

interpretation including the position of the target words when they appeared in the
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context. In addition, Foss and Lynch (1969) claimed that learners took a longer time
to comprehend text when the target words occurred early in the sentences. Further, it
could take much longer if there was insufficient context provided for assistance. It was
also added that learners found the difficulty in sentence comprehension with various
variables such as frequency of lexical items in the language, sentence length, surface
structure and so forth. The study of Jayaram (1984) supported the investigation of the
clause position influence on stuttering in complex sentences and claimed that a clause
placed at the beginning of a sentence was stuttered more often than the same clause
placed at the end of the sentence and more than the same clause as an isolated sentence.
- Culture

Many studies (e.g. Littlemore, 2003; Trompenaars, 1993; Shen,
2020) have revealed that cultural background knowledge has an influence on metaphor
interpretation. Littlemore (2003) claimed that different cultural references were one
reason why students misinterpreted metaphors. In addition, it seems that metaphors
tend to be culturally-loaded expressions that have to be inferred through the reference
of shared cultural knowledge. Trompenaars (1993) also pointed out that confusion
arose particularly when a speaker and listener had different connotations to the source
domains. Therefore, the cultural background knowledge of learners should be counted
as one of the major factors that may interfere with learners’ interpretation of metaphors.
“Metaphors are rooted in culture and part of a culture, reflecting the content of that
culture” said Shen (2020). In order to investigate these factors, this study implemented
critical think-aloud protocols to find out how the mentioned factors influenced learners’
metaphor interpretation. Different perspectives or background knowledge of different
cultures may lead learners to different interpretations. Learners may become confused

when they encounter foreign metaphors, despite the use of simple vocabulary.
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This study reviews related literature to organize the theoretical
framework for the study. There were descriptions for each type of metaphor,
as suggested by Gentner (1988), to investigate the influence of types of metaphors in
metaphor interpretation. Next, related studies about context and metaphor interpretation
were examined, which led to the importance of metaphor positions within the context.
Previous studies pointed out that learners with different cultural background knowledge
can interpret the same metaphor differently. Further, cultural interferences play an
important role during the interpretation process. Moreover, the think-aloud protocol is
used as a data collection instrument to collect information from the participants during
their thinking process via asking about their thoughts.

Only a few Thai EFL language teaching and learning studies have
focused on how types of metaphors, positions of context, and the cultural background
of learners affect Thai learners’ interpretation of metaphors. This study aimed to
investigate how types of metaphors affected EFL learners’ interpretation, the influences
of different positions of metaphors in contexts by EFL learners, and how the cultural
background of EFL learners plays a role in metaphor interpretation. The findings could
support further studies on other aspects of metaphor interpretation and provide some
guidelines for the improvement of teaching metaphors in an EFL setting. It would
provide a better understanding of metaphor interpretation and show how different
types of metaphors affect Thai learners’ comprehension. In addition, it would help
clarify whether or not the position of metaphors in the context affects Thai learners’
comprehensibility. Additionally, it could shed light on how the cultural background
of learners affects metaphor interpretation. EFL teachers will gain more understanding
of the nature of metaphors as they are used in real-life situations, which could then
be applied as an authentic sample when they teach their students. Thus, this study
aims to investigate how types of metaphors, positions of metaphors in the context and
cultural background knowledge affect EFL learners’ interpretation, including how

EFL learners interpret metaphors.

m Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



Jryowa Uty SnswavoostalumsisAoUanund usun lia:dcuusssudwaciomsanoIuuovwWISaU

Research Methodology

The researcher conducted mixed-methods investigation in order to obtain
both quantitative and qualitative results. The research methods consisted of three
sections: participants, data collection, and data analysis. Also, two main tasks including
a translation assignment and think-aloud protocol were explained.

1. Participants

The participants of this study were selected using the purposive

sampling method. The criteria were set for only second-year students who had
already completed two English foundation courses (EL171 and EL172) and possessed
an intermediate level of English proficiency. Moreover, the target participants were
studying in course EL200: English Skill Development for Careers 1, which mainly
focuses on the development of the forms and uses of the English language in order to
become functioning members of an international workforce and encourages students
to cultivate their use of all aspects of English. Therefore, this group of participants
was capable of using English to a certain degree as their average English proficiencies
were at an intermediate level, meaning they would be able to interpret the given tasks.
The study required participants to have an intermediate level of English proficiency
for metaphor interpretation as suggested by Manawong (2011), who claimed that
students with an intermediate level of English would have sufficient lexical knowledge
of the target language to interpret all the words provided. Twenty Thai EFL learners
out of 38 students in the class were selected to participate in this study.

2. Data Collection

The study was conducted during the first semester of academic year

2018. All participants were asked to participate in the study in their free time. The
researcher scheduled appointments and then asked each participant to participate in

the study individually.
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Three tasks were administered to each participant based on three
metaphor types including attributional, relational, and double metaphors (Gentner,
1988). Each task comprised 9 metaphorical expressions. The translation task was
formally examined and validated using an Item Objective Congruence Index (I0C)
method by three English native speakers to verify its appropriateness for the purposes
of the study. The comments from this method were used to implement the translation
task. Each expression consisted of 3 sentences in which the positions of the
metaphor for each expression were placed in to following positions: At the beginning
(3 expressions); in the middle (3 expressions ); and at the end of the text (3 expressions).
In the task, metaphors were also categorized into three different types based on the
cultural background of the context: Metaphor in the Thai cultural background
context (3 expressions); Metaphor in the Western cultural background context
(3 expressions); Metaphor in both the Thai and Western cultural background context
(8 expressions).

The task was presented as a reading text; students were asked to
carefully read the text and interpret the meaning. During the task, students were able
to concentrate on each lexical item and could reread the words on the paper at any
time. Each participant was asked to complete the task within 40 minutes. They were
not allowed to use dictionaries or other electronic devices while doing the task. During
the translation task, the researcher would gather information using the think-aloud
protocol with a check list.

The researcher would ask questions regarding how a participant
interpreted the metaphor, and how types, positions or cultural interferences of
a metaphor affected the participant’s interpretation. During the task, the entire
conversation was recorded using a voice recorder. Regarding types of metaphors, the
participants did not know how to identify type of metaphor. However, the researcher
asked what they thought about different kinds of metaphors, and there were some

comments for this question.
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An example of the task is as follows:

“Hey! Do you know Samorn? Rumor has it that he has 10 dishes
ameal. That guy is truly an elephant.” The metaphor ‘an elephant’ as an attributional
metaphor referring to the large size of a person. The position of the metaphor is at the
end of the passage context. This metaphor resides in Thai cultural background since it
is commonly known in Thai and does not exist or is uncommon in western countries.

“Our teacher is now a fire dragon. She is not in a good mood. I suggest
you don’t talk to her at this moment.” The metaphor ‘a fire dragon’ as a relational
metaphor refers to the aggressive and dangerous nature of a fire dragon. The metaphor
is positioned at the beginning of the passage context. This metaphor is shared in both
Thai and western cultural backgrounds since it is commonly known and represents the
same ideology in both two cultures.

“Dear customer, please look at this scarf. It is as though you are wearing
a ferret. You will not regret buying it.” The metaphor ‘ferret’ as a double metaphor
refers to both the softness and how it looks like a scarf. The metaphor is placed in the
middle of the passage context. This metaphor resides in Western cultural background
since it is commonly known in Western countries and doesn’t exist or is uncommon
in Thailand.

3. Data Analysis

To analyze the collected data, the translation assignments were checked
by the researcher. Data from the think-aloud protocol were categorized by using
the thematic analysis method. Every word during interviews was transcribed and
categorized according to types of metaphors, positions of metaphors in context, and
cultural background interferences. The data would later be calculated and analyzed
descriptively. Mean and standard deviation were reported in order to find out the average
accuracy of the participants’ metaphor interpretation. ANOVA was used to analyze the

significant differences among three factors. First, it was used to detect any significant
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differences in terms of the accuracy in the translations of three types of metaphors
(attributional, relational and double metaphor). Second, it was used to find significant
differences in the accuracy of the interpretations of metaphors at different positions (in
the beginning, middle and end of the context). Third, it was used to find significant
differences in the accuracy of the interpretations of metaphors due to different cultural

backgrounds (Thai, Western, and Both Thai and Western cultural backgrounds).

Findings and Discussions

The accuracy of the participants’ interpretations in all 9 metaphorical
expressions contained different types of metaphors, different metaphor positions,
and different cultural background knowledge. The think-aloud protocol results
showed that the participants were able to recognize metaphors which resided in the
metaphorical expressions during the translation task (89.58% of the time ). Three factors
including the types of metaphors, the different positions of metaphors, and the cultural
background of EFL learners were found to play an important role in EFL learners’
metaphor interpretation. Descriptions are as follows.

1. Findings

1.1 Influence of types of metaphors on EFL learners’ metaphor

interpretation

m Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



Jryowa Uty SnswavoostalumsisAoUanund usun lia:dcuusssudwaciomsanoIuuovwWISaU

Table 1 Metaphor types

Metaphor Types ANOVA Test Df Mean F Sig.
Attributional Metaphor  Between groups 19 1587  1.346 .210
Within groups 40 A17
Total 59
Relational Metaphor Between groups 19 .080 2.395 .010
Within groups 40 .033
Total 59
Double Metaphor Between groups 19 189 1.263 .260
Within groups 40 .150
Total 59

The findings for the influence of metaphor types showed relational
metaphors were the easiest to interpret correctly (95% ), while attributional metaphors
were more difficult with 51 correct interpretations (85% ). Double metaphor is the type
of metaphor that the participants found to be the most problematic. They were able to
interpret 48 items (80% ) correctly. As shown in Table 1, the results are significantly
different (.010), which reached a significant level (p < .05) when comparing between
the three types of metaphors.

1.2 Influence of the different positions of metaphors on EFL

learners’ metaphor interpretation
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Table 2 Metaphor positions

Metaphor Positions ANOVA Test Df Mean F Sig.
Beginning Between groups 19 .185 2.776 .003*
Within groups 40 .067
Total 59
Middle Between groups 19 136 2.719 .004*
Within groups 40 .050
Total 59
Ending Between groups 19 .189 1.263 .260
Within groups 40 .150
Total 59

The findings concerning the influence of different positions showed
that most participants were able to interpret the metaphors that were positioned at
the middle of the text correctly, with 55 correct interpretations (91.7%). The
participants were also able to interpret the metaphors that were placed at the beginning
and end of the text correctly with 53 (88.3%) and 48 (809% ) correct interpretations,
respectively. In Table 2, the results also prove that there were significant differences
in the metaphors at the beginning of the context (.003) and also the metaphors at the
middle of the context (.004) as both of these results reached a significance level of
p<.05.

1.3 Influence of the cultural backgrounds of EFL learners on their

metaphor interpretation
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Table 3 Cultural interferences

Cultural Interferences ANOVA Test Df Mean F Sig.
Thai Cultural Background Between groups 19 .017 1.000 .481

Within groups 40 .017

Total 59
Western Cultural Between groups 19 .214  1.284 .247
Background Within groups 40 .167

Total 59

Thai & Western Cultural ~ Between groups 19 192 1.921 .041*
Background Within groups 40 .100
Total 59

The findings concerning the influence of the cultural backgrounds
of EFL learners showed that metaphor expressions that required Thai cultural
background knowledge caused the least difficulty for participants — 98.39% successfully
gave the correct interpretations. The interference of Thai-western cultural background
knowledge was not strong, with 85% of the participants interpreting the metaphors
correctly, while 76.7% found that interpreting metaphors that required western cultural
background knowledge was the most difficult. In Table 3, the results prove that there
were significant differences in the interference of Thai-western cultural background
knowledge (.041) as the result reached a significance level of p < .05. However, the
results indicate that Thai cultural background knowledge caused the least difficulties
for the participants, while western cultural background knowledge proved to be the
most difficult.

2. Discussions
High accuracy (89.589% ) seemed to show that Thai learners of English

might not have much trouble in recognizing metaphors in metaphorical expressions or
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metaphorical context. However, the accuracy of metaphorical interpretations varies
due to several factors. This study revealed some influence on metaphor interpretations
of three factors: types of metaphor, metaphor positions and cultural interferences. The
results showed that Thai learners of English tended to interpret relational metaphors
better than attributional and double metaphors. This is in agreement with Gentner
(1988), who claimed that different types of metaphors require different processes
of interpretation. The results showed that Thai learners of English tend to be able to
interpret best when metaphors are embedded in the middle and at the beginning of
the text, and have less ability to interpret metaphors that are positioned at the end
of the text. The results in the study are partially in accordance with Foss and Lynch
(1969), who suggested that learners will take a longer time to comprehend the text
when target words occur early in the sentences. The results showed the accuracy of
the participants’ interpretations with a focus on cultural interferences. Thai learners of
English tended to interpret metaphorical expressions that required the best proficiency
of Thai cultural background knowledge. They had less efficiency when interpreting
metaphors based on both Thai and western cultural backgrounds, and it seemed that
Western metaphorical expressions were a bit difficult for the Thai learners of English.
This is in agreement with Littlemore (2008 ), who pointed out that different cultural
references may one reason learners misinterpret metaphors.

In addition, the interview responses supported all the findings as
shown in the following excerpts of participants’ perspectives.

2.1 Type of Metaphor Perspectives

“..metaphors that can be interpreted with things relating to
the interpretation (relational metaphor) are easier to interpret than other types of
metaphor.”

“For example, the metaphor “a dog’s mouth” is very easy to

interpret when mapping with the aggressive barking of a dog.”
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These responses suggested that Thai learners tended to interpret

relational metaphors more correctly than attribution and double metaphors.
2.2 Metaphor Position Perspectives

“I usually focused on words put at the beginning of the context.
Therefore, if the metaphors were put at the beginning of the context, I had a better
chance of interpreting them correctly.

“I could easily interpret metaphors if they were put at the middle
of the texts and were surrounded by sufficient information.”

“.. context is very helpful when interpreting metaphors.
If there are not enough supporting details, it can easily lead to misinterpretation or
misunderstanding.”

The interviews pointed that Thai learners were more likely to
interpret metaphors that were placed at the beginning and at the middle of text than
metaphors that were put at the end of texts.

2.3 Cultural Interference Perspectives

“I am more familiar with metaphors that are based on Thai
culture.”

“I am able to interpret some of these metaphors immediately
without the cultural context.”

“..., metaphors that contained some western cultural background
seemed to be more difficult due to the unfamiliarity of the words or the nature of
Western culture.”

These examples proved that more familiarity with cultural
background enabled learners to interpret metaphor more accurately.

To conclude, this study suggests that relational metaphors are
easier to interpret for Thai learners of English than attributional metaphors and

double metaphors. The metaphors that are put at the beginning and in the middle of
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the text facilitate interpretation, while those placed at the end of the text may delay it.
Metaphorical expressions with Thai cultural background knowledge cause the least
difficulty to the interpretations. Also, metaphors that require both Thai and Western
cultural background knowledge are less difficult to interpret than metaphorical

expressions with only western cultural background knowledge.

Conclusions

This study suggests that relational metaphors are easier to interpret for
Thai learners of English than attributional metaphors and double metaphors. As
Gentner (1988) claimed, different types of metaphors require different processes of
interpretation. The metaphors that are put at the beginning and in the middle of the
text facilitate interpretation, while those placed at the end of the text delay it. Foss
and Lynch (1969) suggested that learners will take a longer time to comprehend the
text when target words occur early in the sentences. Metaphorical expressions with
Thai cultural background knowledge cause the least difficulty to the interpretations.
Also, metaphors that require both Thai and Western cultural background knowledge
are less difficult to interpret than metaphorical expressions with only western cultural
background knowledge. Littlemore (2003) pointed out that different cultural
references are one of reasons that cause learners to misinterpret metaphors.

More than half of the participants agreed that metaphor interpretation should
be included in English classes in the Thai curriculum. Some participants presented the
idea of starting to learn metaphor interpretation from the primary school level given
that the sooner Thai students get used to metaphors, the better they will be able to
interpret them. The practice should start with simple metaphors and gradually move
on to more complex metaphorical expressions. Some participants also suggested that
Thai students should learn how to interpret metaphors in secondary school. They

argued that students should at least be able to understand the basic constructions of

m Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



Jryowa Uty SnswavoostalumsisAoUanund usun lia:dcuusssudwaciomsanoIuuovwWISaU

English sentences or paragraphs and should be able to read English passages before
attempting metaphor interpretation. Therefore, students in secondary school seem to
be the most compatible level for metaphor interpretation. Moreover, some participants
suggested that metaphor interpretation should be taught in university classes. They
claimed that learning metaphor interpretation is quite difficult for non-English major
students, and it might be not necessary for those who do not regularly use English in
their daily lives. Thus, it should be taught as a compulsory course for English major
students and as an alternative course for those who are interested.

From the interviews, it was found that most students did not know what
a metaphor was and some had never recognized metaphorical expressions before.
The students said most of the English courses they had taken focused more on
grammatical functions or basic conversations; figurative language or pragmatic use of
English were rarely taught in class. Only a few students who were from international
schools said that they had encountered metaphors in class, while one student said she
learned metaphors from an English translation class. Some students said the topic
closest to metaphor interpretation they had learned in the class was English idioms.

One of the participants suggested that learning metaphor interpretation can
bring a lot of fun to a course and improve the class environment. It was posited that
students would be more interested in more active classes than in lecture-only classes.
Classroom activities, brainstorming, games, presentations or other lesson plans can
be implemented using metaphor interpretation, and this could bring variety to the
classroom environment.

Many participants agreed that English is an international language and
English language learners should learn all aspects of English, not only syntactically,
but holistically. If English speakers use figurative language or metaphors in their daily
lives, it would be beneficial for students to also learn about metaphor interpretation
in order to have a better understanding of the conversations or texts they encounter in

order to truly understand English in the same way native English speakers do.
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One of the participants mentioned her translation class. The lecturer always
gave English sentences or paragraphs and translated them for the students
immediately. In this case, the students lose the opportunity to engage their creative
and critical minds. Later on, when they encounter something complex, they might not
be able to interpret or translate without assistance.

Another participant shared an interesting experience. She said that
figurative language or metaphors also showed up in the questions on national exams
such as O-NET and GAT. Unfortunately, the teachers in the school had never taught
figurative language in their classes and thus the students were unable to answer those
questions. Only students who attended extra private lessons at tutoring schools were
able to answer the questions.

Metaphor interpretation is vital in English language learning for the various
reasons discussed above. Including metaphor interpretation into the curriculum could
help teachers change their class environments and motivate their students. Ignoring
metaphors fails to prepare students to encounter figurative language and may hinder
comprehension of the language, which could result in poor performance on language
tests.

2. Recommendations and Limitations

For further studies, populations and groups of learners should be
increased and/or varied, such as low and medium proficiency students, so that their
in-depth attitudes or perceptions toward metaphor interpretation could be investigated.
Other factors such as geographical qualifications including age, gender, personal
interests, and educational background should be investigated. Besides, different
types of metaphors should be examined including metaphors that are used to describe
concepts which have a high degree of abstractness, and metaphors which are
understood by including the topic of the metaphor into a metaphorical category defined

by one or at most several salient semantic features (Banaruee et al., 2019). Also,
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different contexts and different cultural interferences could provide a basis for future
research. As for the limitations, the number of participants is limited in this study
due to the implementation of the qualitative-quantitative mixed method. A larger
study population would increase the generalizability of the study. Moreover, there
are still many other types of metaphors which have not been studied. Also, different
contexts and different cultural interferences could be provided as a basis for future
research. Lastly, language complexity and language difficulty are excluded in the study
as the study focused more on types of metaphors, metaphor positions, and cultural
interferences. This study created the translation task using relatively basic sentences and
included standard metaphors (animal metaphors) in each test item in order to exclude
the differences in learners’ language proficiency. It is believed that more significant
findings are possible provided different language proficiency levels are taken into

account in future research.
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Abstract

The objective of this article was to analyze entertaining impoliteness
employed by influencers via Thai social media according to the Entertaining Impoliteness
Framework postulated by Jonathan Culpeper (2011 ). The data was collected through
Social media influencers. Internet Celebrities, YouTubers, and Online Gamers broadcast
from various sources in social media, e.g., YouTube, Facebook, etc. which received
a huge frequency of ratings, followers, and feedback. The result revealed that there
were four entertaining impolite characteristics: the emotions of pleasure, Aesthetic
pleasure, Voyeuristic pleasure, and the Pleasure of being superior. In this study,
Voyeuristic pleasure seems to be the only type that relied on the framework in terms of
the emotional schadenfreude which affected those who were observed and threatened.
On the contrary, the three types of entertaining impoliteness: emotional and aesthetic
pleasure, and also the pleasure of being superior seem to be irrelevant according to the

framework because Thais had interpreted impoliteness for entertaining purposes from
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an opposite perspective as a regular thing which enabled one to arouse, attract, and

entertain, and amuse as part of normal interaction and communication conventions.

Keywords; entertaining impoliteness, influencers, Thai social media
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Introduction

With the rapid spreading of social media through Thai culture and despite
social difficulties during the Covid-19 pandemic, this medium of communication is
capable of making a huge income for those who regard themselves as an influencer
such as a YouTuber, Online Gamer, Net Idol, and so on. The purposes are varied
according to contents, styles, as well as target group interests. Some prefer to use it
as their own business earning a vast profit, while some prefer to use it as their daily
routines to entertain people interested in the same activities or hobbies; playing games,
gardening, cooking, or even selling products. In this form of communication, language
choices seem to be the key factor for drawing attention and delivering messages for
amusement, services, and products. Correspondingly, the influencer is also significant
in the impoliteness strategies in this study. Therefore, language choices or registers
will be specifically selected to identify the outstanding characteristics of each content
creator, especially impoliteness use.

Impoliteness was viewed in terms of context and the period of time and
cultural and social changes. In former times in Thailand, impoliteness might be
forbidden and unacceptable because of social norms, which emphasize hierarchical
and seniority factors, so politeness is usually considered a must-do practice when
communication occurs in Thai society. On the other hand, due to the impact of social
media spreading and times changing, this circumstance leads to impoliteness changes
which are currently viewed as a common thing. Additionally, the target groups of
content creators are mostly followed by teenagers, so impoliteness seems to be
aregular thing and is ignored by them. Similarly, Culpeper (2011: 234 ) mentioned that
Impoliteness, however, can be designed as much for audiences as for a target addressee
and that audiences can be entertained by symbolic violations of identities and social
rights. In fact, current social media contains content stuffed full of verbal violence.

Additionally, Thai research or theses on impoliteness strategies have been limited to
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TV programs, Thai censure debates, and interviewing. No one has ever focused on
impoliteness employed in social media for entertainment purposes before. Therefore,

it is challenging to investigate this as used in Thai social media.

Research Objective
To analyze entertaining impoliteness employed by influencers on Thai social
media according to the Entertaining Impoliteness Framework postulated by Jonathan

Culpeper (2011).

Scope of the study

a) The sample group was selected to include only those who frequently
use impoliteness to communicate and interact with audiences by
broadcasting through social media, such as Internet Celebrities,
YouTubers, and Online Gamers, who receive a high rating, a following,
and feedback.

b) Impolite utterances employed by the sample group were collected and
analyzed.

¢) Impoliteness was analyzed according to The Entertaining Impoliteness

Framework by Culpeper (2011).

Theoretical Framework

The Entertaining Impoliteness Framework by Jonathan Culpeper (2011:
234-235) comprised five sources of pleasure that can be involved in entertaining
impoliteness as follows:

1. Emotional pleasure: Observing impoliteness creates a state of arousal in
the observer, and that state of arousal can be pleasurable. As Myers puts it, discussing

chat shows, ‘something is engaging about the argument for its own sake’(Myers
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2001 : 174). Importantly, he adds ‘the thrill is in the potential for violence’ (Myers
2001: 183). In other words, we don’t need actual fisticuffs: the mere suggestion of
fisticuffs can cause the thrill.

2. Aesthetic pleasure: Outside discussions of banter, little attention has
been given in the literature to socially negative uses of verbal creativity. In fact,
much impoliteness has elements of creativity, not least of all because of its frequently
competitive nature: if one is attacked, one responds in kind or with a superior attack.
And to achieve a superior attack requires creative skills.

3. Voyeuristic pleasure: Observing people reacting to impoliteness often
involves the public exposure of private selves, particularly aspects that are
emotionally sensitive, and this can lead to voyeuristic pleasure. As Richardson and
Meinhoff (1999: 132) point out, talk shows ‘trade in the exploitation of human
weakness for the sake of voyeuristic pleasure.’

4. The pleasure of being superior or Superiority theories (e.g., Bergson
1911, 1900), developed within humor theory, articulate the idea that there is
self-reflexive pleasure in observing someone in a worse state than one-self. Superiority
theories have been used to explain the ‘butts’ of jokes.

5. The pleasure of feeling secure: This source overlaps with the previous,
but note that the last three are related to the schadenfreude emotion.

This study has adopted this framework to analyze the impoliteness strategies

in entertaining impoliteness from content creators.

Research Methodology
1. Documents and research relating to the language use of Thai content
creators: YouTubers, Master gamers, Net idols, and impoliteness research as well as

the impoliteness framework employed in this study are studied.
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1.1 Data Selection
1.2.1 One hundred video clips that impolite expressions
performed and the most frequent views of each content creator toward the public were
specifically chosen as main sampling groups divided into three types according to their
contents presented; selling, entertaining, and gaming.
1.2.2 Impoliteness utterance was collected through Thai social
medias and Online platforms; Facebook pages and YouTube Channels respectively.
According to the selection criteria above, there were Pimrypie,
an online female seller, Mae Ying Lee of Veen page or well-known entitled as
Phramahadavijao of Muengthip, Thai Famous Rumor Entertainment news, and Maser
Gaming Channel selected as a study group.
1.3 Data Analysis
1.3.1 Impolite utterances between Thai content creators and
audiences were analyzed and categorized into four characteristics according to
entertaining impoliteness types by Jonathan Culpeper (2011), revealing impoliteness
strategies and transcribed as a text analysis in Thai and English.
1.3.2 The results were presented by using descriptive analysis

and followed by conclusion, discussion and suggestions respectively.

Results

This study employed a qualitative research approach to investigate
entertaining impoliteness strategies in Thai social media through Thai content
creators who receive the most ratings, followers, and feedback from their audiences.
Entertaining impoliteness has been analyzed according to the entertaining impoliteness
approach by Jonathan Culpeper (2011), which can be divided into five types. The
results indicated that the four frequent strategies of entertaining impoliteness were
mainly employed in Thai social media. The impoliteness used might be exemplified

and discussed in terms of the four categories of entertaining impoliteness.
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To receive more audience attention and followers so that he or she was able
to obtain a lot of benefits through this medium, resulted in the content creator having to
arouse the audience through giving rewards, questioning, answering, or discussing, in
order to convince the followers to become one part of his or her content. Myer (2001)
mentioned that this type of entertaining impoliteness is used for its own benefit and
actual fisticuffs unnecessarily take place due to causing the thrill audiences experience.

Therefore, Emotional pleasure was generally used for creating a state of
arousal in participants, for example, Pimrypie, a famous net idol with slogans for
selling everything, always offers her customers various and interesting promotions by
asking some question about herself; “Is Pimriepie beautiful as...?”, and for the person
whose answer is the best, rewards will be given. Generally, people will expect that
the answer should be an admirable one. Conversely in this context the banter between

Pimrypie and customers clearly reveals the use of impoliteness through their utterances.

anm 1 : WNFwneaemilauninmeaniy
[Look Kha 1: Pimrypie suay muen Mha Thay Sam Wan]

Customer 1 : “Pimrypie is as beautiful as a three days dead dog.”

Pimrypie : ﬁﬂaﬂﬁl,gﬁlﬁﬂﬁﬁ’lﬁ’lqtgmﬂ sdnTdhizthnuswnad

[Pimrypie: Ee Dok Ee Hia Meng Mai Na Tam Bun Loei. Ee Sus Tha Meng
Ja Pakraeng Ka Nat Nee]

Pimrypie: Thai swear words...you might not be a kind of charitable person

if you are too sharp-tongued.”

These are examples of entertaining impoliteness as emotional pleasure
referring to the state of arousal in observers which increases significantly in relation

to her and her customers satisfaction. Pimrypie’s responses were always expressed
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as Thai swear words to represent her satisfied emotion and arouse the audience’s
reactions. Impolite communication between both sides doesn’t cause any hurt feelings
or even offence. On the contrary, it causes frequent amusement and pleasure.

The more impoliteness they use, the more participation, and presents given.

ane 2 RsememiauIndud o

[Look Kha 2: Pimrypie swy hemiixn hma dein deiixn kéa]
Customer 2 : “Pimrypie is as beautiful as a nine month old dog.”
ane 3 Rsmemsmilaudaunm

[Look Kha 3: Pimrypie swy hemiixn yisib bath]

Customer 3 : “Pimrypie is as beautiful as having 20 baht.”
anf 4: fdmesemiiaudenii

[Look Kha 4: Pimrypie swy hemiixn cheiixrd thi tin]
Customer 4 : “Pimrypie is as beautiful as mold on a foot.”
Qﬂﬁl'] 5: ﬁu%’wmmamﬁaumamdw

[Look Kha 5: Pimrypie swy hemiixn talat lang]

Customer 5 : “Pimrypie is as beautiful as a low taste market.”
anem 6 fadmesemiieudnuuion

[Look Kha 6: Pimrypie swy hemiixn Khi fan pa rinal

Customer 6 : “Pimrypie is as beautiful as Pareena’s dental plaque.”

The impolite utterances shown above, not only represent emotional pleasures
but also involve competition, because receiving rewards, according to the rule in this
promotion above, depends on the comment which satisfies Pimrypie the most. Thus,
reward hunters try to compete with each other in order to win Pimrypie’s approval.

As shown in the examples above, they relate to aesthetic pleasures that one

requires for a superior attack with creative skills to destroy opponents, and refers
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to the following type of entertaining impoliteness. Generally, to argue or deal with
impoliteness, some may create rhetorical devices to communicate impoliteness
especially in this situation they must creatively compose impolite utterances to gain
Pimrypie’s approval. Hence, much impoliteness has elements of creativity, with some

words able to convey meaningful features, social issues, a sense of humor, etc.

an@ 7 : Andweamzmilauuzazauliinsfinm
[Look Kha 7:Phi mri phdy swy hemiixn na kha khn mim7 kar suks'a]
“Pimrypie is as beautiful as na kha, or an uneducated person.”

(WNIWIBENNBEN : Facebook page, 2022)

According to the example shown, this refers to background knowledge that

interlocutors have known the fact that a Thai particle with an incorrect tone “Uz@Az”

'
«_

spelt wit ” has not existed in the Thai language. This statement can be implied as
a simile comparing something with another thing in this context because Pimrypie is
creatively compared as an incorrect tone particle and she did not accept those who use
this error particle and used to discuss this content via her channel. The particle must
not be allowed to be mentioned by her followers on Pimrypie’s page. However, when
Pimrypie saw this utterance, she was stunned and satisfied, so ten blushing-on sticks
(reward) would be given to that customer. This reflects the creativity that interlocutors
use to try to compare Pimrypie’s beauty as an unusual thing which Pimrypie and
people in society find unacceptable. It’s an irony which is considered as one type of
impoliteness strategy, making Pimrypie satisfied a lot. Besides, in terms of impoliteness
use, there was an overlapping of impolite characteristics demonstrated earlier
which Emotional and Aesthetic pleasures were mixed in order to effectively expand

impoliteness expressed completing and overcoming the listeners’ satisfaction.
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Turning to the aesthetic pleasure, which can be found in hierarchical registers
and some saucy words which reveals a superior attack with creative skills to destroy,
insult and compare opponents as a lower hierarchical status. For example, Mae Ying
Lee from the Veen page whose Phramahathevejao and Ananthip characters in Thai
period drama entitled “Pluengphranang” are co-imitated by Mae Ying Lee and
Ananthip (aka Thip), respectively.

Some royal terms for addressing and responding were used frequently to

approach or curse Thip and her followers as exemplified below;

Follower: “YNWNULNNNIUGIER”
[Follower:Tha phm mee ng thuk wan lung li]

“You always have your hair done every day, uncle Lee.”
Maeying Lee: “lutfgnazlsnuinaiita: ngauzazvga inzazuu il

M3u9i aanly”
[Maeying Lee: Pi keiyw xari kab haw dxmu ng kha hyud na kha hyud

pheraachandn micht kar khxng mung xxk pi]
Maeying Lee: replied “Does that involve your dick? Stop! It’s none of

your business. Get out!”

Due to the Thai sentences “lutgnazlsnurinaiiang” (Pi kelyw xari
kab haw dxmu ng kha) “wmlanmsoulavasiielsi” (fa chi kar xan di khxng mung
ml) which are saucy words and an old Thai typology respectively used to refers to the

meaning “it’s none of your business.”
Maeying Lee: “lildidhvaansanay swiulauadiln®

[Maeying Lee: Michi céalilwng Frxk kha man pén di khee xT kha thi]

“He is not the king, he is such a slave.”
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Maeying Lee: “aegnanuzgnuaidilaarauuuiieas dadnanzalng

wilaiuwszinsmiadivaslad 8147

[Maeying Lee: Xya lim na wa lik meekha nang tlad beb mung xa
cheilx céa phsim cheix phir ia di pén phranang hiwx céakilwng mi xi ngo]
“Don t forget! You are just a vendor s daughter with half royal and slave
descendants. You are not a princess at all are you. You 're silly.”

(Veen Facebook page,2021)

In terms of literary devices, Using similes which compare things with another
thing as Pimreypie and her followers have done above. Tangmo-uap-um, a content
creator in the principal Tangmo channel (Z09W8.UANLN) also represents aesthetic
pleasure in order to seek agreements from her followers about political issues. A lemon
basil vegetable called “E-t00” in northeastern Thai dialect and a dessert called “Salim”
in Thai are compared and referred to one leading member of the Thai government party
and their supporters respectively. The content creator criticizes and gives feedback

toward the government administration as shown below;

uasl “aunndanihnuialssangunil Wundmarsu guily ae.
aBcheeluam pEniu funsusuwanninudiswd Tadawnideala
LATHgANNGEAIY wyusnindg Tulundinzaanzide dndvdani
{nBVEN gaguntl lndnds ” wiannuedadurnganan

[Tangmo: Khn thukkh xyak pak heng pracha chn hni pén hyang hlay b
kii pén ss.Kii si wea ley ni spha kit si wa mi b mi b wangpheen phat'hna
Banmevxng hni kho wid sed hédcang di sers’th kic cang si di Khiin menii
reek phak xi ti mung pén hyang ka d xka deiy phak xi hyang hni phak
xi hyang si Wit b hni phak xt liyang” phixm kab xea mid sab phak dang
klaw]

Tangmo: People have been suffering. What’s wrong with you? If T were

a member of parliament, I would say that in congress. Would you say that?

Have you had any plans to develop the country? If COVID is relieved,
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how do we recover the economy? The first item on the menu is E-too
vegetable. What’s wrong with you? What vegetable is it? Do you know?

What is it? (Chopping vegetable).

uaalu: “anildadn wyesloni wyessls vaauesls vatauawy
aauvuagaun Tuduheslsdadn Tadelszmanmwnagd dada
Hanunlasnudvdaegni”

[Tangmo : Ma ni xis lim menii xari hni meni xari khxnghwan xari
khx senx menii slim himxy sawkce mung pénba xari xis l[im mung being
prathes phat'hna xyii ti mung being mung mapk pxngkan xi hyang
xyit hni]

Tangmo : “Come here Slim! What menu is it? What’s on the menu? What’s
for dessert? Let me present grand mom’s pubic hair slim. What, are you all
nuts? Has our country developed? You see! How could you support the

government?”

(Tangmo-Uap Um : Facebook page, 2021)

According to the content, there are thirty-four hundred thousand spectators
and thirty-five hundred thousand comments for this live video. All comments agree
with her, some give advice for developing the country and cheer her up.

Thirdly, Voyeuristic pleasure is a type of entertaining impoliteness that
involves observing people reacting to impoliteness and often involves the public
exposure of private lives. Especially nowadays, social media is widely used all over
the world, people can easily grab their own cell phones to record, take photos, or even
broadcast their lives. Social media are used as a tool for making profits or a medium
particularly, between mass media and show business, through which you can receive
and find information about actors and celebrities reported as entertainment news.

Reporters need to follow, observe, or even step over the line of famous people’s privacy
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as his or her superfan in order to obtain their information. However, they sometimes are
dissatisfied and made mad by those who refuse to be interviewed or give information
leading to voyeuristic pleasure as exemplified below;

This news occurred at the parking lot while the leading actor was sneaking
away to a car with his new girlfriend after breaking up with his ex, a famous and
leading actress a month ago.

“gyaFAzin” [Swasdi kha phi]

“Hello, bro.”

“prandoazlsiing” [Tham hei yxa ri ixng]
“What the fuck do you want to ask!”

“ypgegUnipaas” [ Khx thayrap hixy kha]

“Shall I take your photo”

“Tamwdoaslsanue” [Mung tham hef yxa rj xik na]

“Why the fuck you ask more!”

(YouTube, 2021)

The following news took place when the actress was asked an unanswerable
question.

“wipuiiandeneunuiailunarladsnuuwnuim axlsaenatiszaz”
[Hemuxn mi khaw lux wa khb kab phi ce ni nit wela lilety kab feen

kéa xari xyang ni xa kha]
“There is a rumor that your boyfriend is in a relationship with you at the

same time as with his ex-girlfriend. Something like this.”

“ahmmuiiivhasuiees: Wuny nyldowus nseniiafusas”
[PhiWwa khatham ni man na txb mdy kha pén lhinii hnit mi tham na maryath

nid nung na khaj
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“Should this question be replied to? If I were you, I wouldn’t ask. Keep
your manners a little bit.”

(YouTube, 2021)

In the news below, it was said that the person whom the actress curses
on Instagram was someone who the reporter knows, so the actress got really mad,

answered back and grabbed the reporter’s arm and pulled her out in front of the cameras.

“fiaudanaindudnaddnass” [ Mi khn Sangket wa pén khéa
phxdi phi phlxy]

“It’s observed that it’s her.”

“lasuanila” [Khir bxk wa chi]

Who says ‘yes’

“Bunaern” [K helng khaw]

The news source.

“@ennauunasrnerles auwai 1 lilduz Umydziaadiiuvasin
Hrefiumihinviay wiseamannluues WyYaaNNILAE wraaman by

Tiiaan nyeanintas sanmiimiinge: uisemanluy liuanan 4in”
[Detywkxn halng kha wxa khir khun phii dmaw«mi di na pla bii éa fixng
khéa mi halng khaw chwy yiin hia ma hnxy haing khaw cak hin
kha hnii xxk ma ley halng khaw cak hin mi xxk hnii xxk ma ley xxk
ma hi khéa hén si kha helng khaw cak hin mi bxk ¢a khaw maw]

Wait! What’s the news source? Who is it? You cannot talk nonsense.
Plaboo! She has the news source. Come on! Show your face! Come out,
so people can see your face. Where is the news source? You do not tell.

That’s fake news.

(YouTube, 2022)
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Lastly, the pleasure of being superior or superiority theories which
developed within humour theory in observing someone in a worse state than oneself.
This type of entertaining impoliteness can obviously be described by those who are
maser gamers. Being winners, they must perform their abilities as much as they can to
overcome the opposition and be superior to their enemy. Importantly, as observed, most
of the impoliteness employed was viewed or perceived in terms of mock impoliteness
which playfully approaches and half-seriously looks down upon both sides expressing
humorous emotion.The competitive and challenging impoliteness found in them led
to use a superior attack to fight opponents as Sri Minda Murni (2014) states that
impoliteness utterances are not only to get more power but to entertain his or her
addressee also. Each turn taken between interlocutors will devalue the opponent as
aloser or to be weaker than the speaker. Impoliteness in this context can be interpreted

as follows

NWGL‘ZF'PJ? anuas 1 “ﬁ']il@nﬂﬁdutﬂﬂ‘UﬂN mmﬂﬁ’lmmnmmm FLINASYY
[Maser gamer!: Sayta kil man chelyb khm aw kha hi di mak kwa kadi
mung keéng cring]

Maser gamerl : “My eyes are sharp. Can you kill them more than me? If
you’re brilliant.”

FYDS LANLNDS 2 ¢ “EUne Lﬂﬂ’)ﬂﬂaaEIGLﬂG'I”IEILLNQﬂuL(ﬂEI'J”
[Maser gamer2: Sbay deiyw kii plxy hi tay ma ng khn deiyw]

Maser gamer 2 : “Fine, let you die alone!”

WFDDT NNNDS 1 : “Den WeNaENNYIza9 l5ad NEanzAULan”
[Maser gamer1:Xya phi tay yak hwa fixng chokh di phi yang ka khn helk]

Maser gamerl : “No, I die hard. Lucky me, I’'m like a robot.”

NFLDS LNNLNDS 2 “Iwuﬂaﬂﬂutwanwuaﬂm”
[Maser gamer2: Hin khx dii khn helk hiaxy di]

Maser gamer 2 : “Let me see you, a robot.”
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yourself

Waes nuwas 1: “Asequadny tldnfavinesuiluladanas”
[Maser gamer|: K rx dii I&wkan ni ngi xik khil hnung txn ni paed khil hla]

Maser gamerl : “Wait and see. This is it, one killed. Now eight are killed.”
anaed inawed 2 | “Indiawinudslsoudies”

[Maser gamer2: Ho yéd ma khn hely ri chm taw xeng]

Maser gamer 2 : “Mother fucker! What’s a fucking person? Admire
waad inuwed 1 : “Teuhiidnd wadafaas”

[Maser gamerl: MUng k};ﬁ ki tawdl kwa phud yang cang )‘<a]

Maser gamer1 : “How many people did you kill?”

wnaas inuwes 2 : “giaududr”

[Maser gamer2: Kii y1sib taw 1&w]

Maser gamer 2 : “Twenty killed”

waes inuwas 1: “Inlulnedaniz g 23 a7

[Maser gamerl: Homi hod cang hwa kii 23 taw]

Maser gamer1 : “It’s wicked, me twenty-three”

NELTDT INNINDS 2 : “23ﬁmqﬁqﬁgﬂmz flaudnnszlun”

[Maser gamer2: 23NT1 xayu mung may hwa mung man dék krapok]
Maser gamer 2 : “Twenty-three? That’s your age. You’re just a kid.”
Waas nuwes 1 : “daduldunle”

[Maser gamerl: Mung man x] ke ngi]

Maser gamerl : “You’re such a grandpa”

(Maser Channel : YouTube, 2022)

Conclusion and Discussion

In conclusion, entertaining impoliteness found in Thai social media is slightly

distinguished according to the Entertaining impoliteness framework, specifically in
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terms of aesthetic pleasure, voyeuristic pleasure and the pleasure of being superior.
Relying on the framework, it claimed that those three pleasures are related to the
emotion schadenfreude. On the other hand, the results turned out differently because
people’s perception of impoliteness on Thai social media is differently perceived
among followers who are mostly teenagers. Some vulgar, saucy, taboo words or swear
words were naturally acquired and received as an arousal of amusement. Thus, the
impoliteness in this context is not designed to cause any offence or hurt feelings but
employed to express pleasure for entertaining purposes. Moreover, there was also an
overlapping of impoliteness features to extend touching meaning of impolite words
in order to arouse amusing and satisfied emotions. Generally, Thais regularly access
online social medias in order to fulfill their entertainment purpose or at least killing
time. Impoliteness use is not only build or tighten up relationship and intimacy but
simplifies contents easier to understand also. Similarly, Ibrahim (2018) whose
research dealt with entertaining impoliteness in Egyptian TV shows which revealed
that impoliteness in TV shows has a potential to provoke laughter and amusement
as a humor-impoliteness. Additionally, it is also used as strategies in order to seek
agreement, get and exchange ideas or challenge each other between content creators
and followers or competitors with the same objective. Therefore, these 3 entertaining
impoliteness features in Thai social media have no effect in terms of emotional
schadenfreude.

The four-entertaining impoliteness features were found in Thai social media,
including emotional pleasure, which is used to arouse spectator’s involvement, gaining
more viewers or supporters, and seeking some agreement or comment on the issues
discussed. According to the objectives mentioned, the state of arousal in participants
is not enough. On the way to reaching their pleasurable emotions, both of them must
express an aesthetic pleasure as a creativity which would be considerably initiated and

produced in order to receive attention, entertain, maintain relationships, or even build
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up some social movement to bring about some change. In terms of voyeuristic pleasure
dealing with public exposure of private selves relates to the emotion schadenfreude
because Thai social media is a medium of show business in order to follow famous
people’s news and movement. Furthermore, Bunnak (201 6) studied investigating the
impoliteness strategies for interviewing Thai celebrities by a Thai alternative television
host and it was found that some unanticipated questions were used such as allegedly
asking as a provocation, stating counter-evidence, guiding to a certain answer, using
a follow-up and accusation question. Hence, to publicly expose private issues of
famous people as the talk of the town, there must be some dissatisfaction, madness,
and negative behavior affecting those interviewers whose interview used the mentioned
questions. Finally, in terms of the pleasure of being superior or superiority theories
which are usually found in game casting employed by maser gamers, the impolite
characteristics that appear are used frequently for entertaining both themselves as
a butt of jokes and also being superior toward other maser gamers as competitors when

the humor pleasure had developed through the impoliteness during a game battle.

Suggestions

a) For further study, the overlapping or mixing of impoliteness use could
be particularly investigated in order to fulfill the diverse perspectives of impolite
expression.

b) There should be a comparative study of entertaining impoliteness in

terms of cross—cultural perspectives.

NSENSMUN AN lla:dcuusssY Un 171 auun 2 NnsnMAU - sUoAU 2565



An analysis of Entertaining Impoliteness Employed

by Influencers on Social Media in Thai Context Wirat Wongpinunwatana and Panpan Plangcharoensri

References

Pimrypiesellseverything . (2020). White, Slim and beauty. Retrieved December 20,
2021 from https:// https://www.facebook.com/100064423222638/
videos/198082094892740 [in Thai]

Bunnak Orawee. (2016). Impoliteness Strategies for Interviewing Celebrities by
AlternativeTelevision Channel Hosts. Chophayom Journal, 27(2), 13-24.

Culpeper, J. (2011). Impoliteness Using Language to Cause Offence. United States
of America : Cambridge University Press, New York.

Wesam Ibrahim. (2018). Entertaining impoliteness in Egyptian TV Shows : Abla
Fahita as a model. Occasional papers, vol.65,July,2018.

Murni, Sri M. Entertaining Impoliteness in Indonesia Lawak Klub: a Metaphor of
Sport Games. Lingua: Jurnal Bahasa dan Sastra Unsri, vol.15,no. 1, 2014.

Veen. (2021). Mueng Thip Declaration. Retrieved December 22, 2021 from
https:// https://www.facebook.com/page/100139638647904/
search/?q. [in Thai]

Veen. (2022, January 16). I want to go to Hor Kham, what will happen? When
Mea Ying Lee has come Hor Kham of Mueng Lanna Yaowarun of
Muengthip must not miss. Retrieved January 16, 2022 from https://
www.facebook.com/Lindameayasalon/videos /2419912428145583
[in Thai]

Tangmo-Uap Uem. (2022). Meet the dessert menu with anger. Minimal [video].
Facebook Page. Retrieved January 22 , 2022 from https://www.facebook.
com/100052794122086/videos/704924403650532 [in Thai]

TVPool Official. (2022). The famous channel’s hero! He cursed the reporter
saying, ‘Damn it, if you don’t meet with yourself, you won’t know.
Retrieved February 2, 2022 from https://www.youtube.com/

watch?v=Apq25wvhjjs [in Thai]

Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



ms3InSEAnIUIEMWITONIUUINYUODWAIESUMSE

35S ooARULIidcuL tia: udu Ugonstuns uudedvauosauladiuusunuoving

Ruenglao Choni. (2022). Death shot! ‘Jenny’ smiles back at the reporter. “Have
a bit of manners” Knot asked ‘Mickey’ dating. The male party posted an
explanation. Retrieved February 8, 2022 from https://www.youtube.com/
watch?v=vm9 LdzGPoNI [in Thai]

Woody. (2022, February 15). Ploy Chermarn throws a reporter after being
hijacked. YouTube. Retrieved February 15, 2022 from https://www.
youtube.com/watch?v=2AREnEnvruo [in Thai]

Maser. (2022). We have to stir up the back foot (Spin people in PUBG MOBILE)
so funny. Retrieved , February 17, 2022 from https://www.youtube.com/
watch?v=0VAdgqRolJw [in Thai]

NSENSMUN AN lla:dcuusssY Un 171 auun 2 NnsnMAU - sUoAU 2565



Received: April 28, 2022
Revised: May 18, 2022
Accepted: May 19, 2022

ms3IAsEAMsIUaosuniguoinMmuigosuuidumuing :
NSHUANUOSSIUNSSUIENJBU 15309 Eine Woche voller
Samstage yov woa NS

A50SSU IUSUBCUEWUS 12:00UBa Tenowor
"Zandmmsiiva AnUUBEMACS
" UMBNENFESIUAIND

NG ED)

mideilifiogussadiiladnmusanmasmundemsuaiiuuain e
nadsmsthensammasnsuaiiy wardymnisdrienaamedearsualiv
fvnnglunssanssuensuatuulaidas wrilausnuviaassd aau naiudy
Suiand (2548) wilalaeynen wlannduatiumuieesiuEes Eine Woche voller
Samstage (1973) 984 Paul Maar logl#unandasanulsighiu (Incongruity) uaz
ANNINMINYIME (Ambiguity) Wunasilumsaadanmmnadsensuaiiu uaz
Tangufuudaismsudawuuisu (Adaptation) lumsitasevinaisnsula
Hamsanwnud Ussianaasmmdeansualduiinui 2 Ussianvan ldud
(1) 21sNaluINMSIEaUM waz (2) 2rsualkiunnmsaseming §usunais
mstheneamndaensualiuiinuil 633 laud (1) msseasnauaiuuuumeadm
Tunnedau (2) mswlagramiudwy (3) n539a558Tan NI UNAUNY
(4) m‘saé"ww%wﬁﬁ'uLﬂﬂvﬁammzﬁui’muﬁssﬂummﬂmﬂmq (5) mMmsveny
WaaLfiNgaANNNNAURTU (6) NMSHAPDANIDALAMNUINEIU UBAING
HadINNNAATILYBENSInan@MUMEEsIUTIIL 3 vy wuhdywnan
Tumserenaamudsasualdulunuisoaded wielddu 4 Uszdu do
(1) titeanuluunulamamenialainsudiu (2) unuwlaldmeiudwii
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danansznuaaaNaunlaesuaizy (3) Waanwluunuwlatiunaualunie
UANANMNAURTUBENFULE waz (4) Msudaiiannunang

Do

e ; msuda, msudaasualiii, MauUansIansINENITUY
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An Analysis of Humour in Translation from German
into Thai : A Case Study of “Eine Woche voller
Samstage” by Paul Maar

Siriwan Premijitpiyapan’ and Anchalee Topeongpong®
"“Department of Translation, Faculty of Humanities

"“Ramkhamhaeng University, Thailand

Abstract

This research aims to study types of humorous language, analyze strate-
gies used in translating humorous language, and study problems found in translating
humorous language in the Thai young-adult fiction ,,LL‘ZﬁJL‘ﬁ'E’Ju%ﬂ YA o vgni’u
Whudwans (2005)« by Hattaya translated from a German young-adult fiction ,,Eine
Woche voller Samstage (1973)“ by Paul Maar, by using the concepts of incongruity
and ambiguity as criteria to select the language of humor. The concept of adaptation
was used for analyzing translation strategies. The results of the study showed that there
were 2 main types of humorous language, as follows: (1) humor from playing on words
and (2) humor from creating new words. As for the strategies used in translating
humorous language, there were 6 strategies: (1) transcription of the original, (2)
translating with transliteration, (3) creation, (4) situational or cultural adequacy;
(5) expansion, and (6) omission. Moreover, the results of a survey on the opinions
of 3 academic experts on the German language revealed that the main problems with
expressing humor in the translated version (Thai version) of this young-adult fiction
could be divided into 4 issues: (1) some missing and incomplete messages in this

translation, (2) some words from transliteration affecting understanding of humor;
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(8) some excessive or different messages from the original version, and (4) misin-

terpretation, causing inaccurate understanding of the original version.

Keywords; translation, humour in translation, translation of children’s literature
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duatuleamilsdisdadesavaiu laidenuving Tausssn wiagsuas
ToBLE N ANHERMNZNUITTUNTINEN BB UE S Bine Woche voller Samstage
299 Waa 115 winluin@eunssanssinuaziennsuriees siufivssau
ﬂ’JWNE%ﬂL%"\]LLa?Jﬁ%'E]Lﬁﬂﬂuﬁﬂﬁ&!ﬂ FarssanssnEeciilauanuiisnatann uaz
T¢gumsudaflummnens 9 innang sndammnlnedewuiy S HUseWus
Idgaaunsnmmndearsuaiiu uazgniaumemnlilnssanssuiEasdandn
vannvaegUuuuiuiinuann Lﬁaﬁﬂﬁ'@dwmﬁmaﬁmﬁ%’u Tuhfludashme
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wiali wazsnniaatiiesle Wil Weusslamilunsdnmnissianuainmmnie
orsualiy 35n1senea saude Jamlunsdrenaanmdearsualzy
Turssanssuemzueasiuiiuladumwlng

TngussaeAzaIn il

1. iesdnnussamasmmdensuaiiuiivnnglinssanssaensy
MELDINY L%:EN Eine Woche voller Samstage 284 Waa ns

2. Lﬁ'aﬁwm::ﬁﬂa'ﬁ%midmwammm?ﬁlamimiﬁuﬁﬂmﬂgimssmnssu
wnruatuwlannmewasiuiulnedes usuiouSnuviaassd aau NN
Wudwans

3. iadnmilgmmasdenaammdesrsualiuinuluissanss
emruatuwlamnngiFas usiioudnaiaassd aou nnfudiuiuns

nsauwnAnlumNisuasnguiinsdas
mmndaosuaiiuildlinssunssudnuaziensy dnaaaunsngnidu
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Tumsdanusines (auasnd ﬁ%qaﬁ'ﬂﬁ, 2536, U. 33-35)
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Ross (1998, pp. 7-8) lananh nsualuAazuilasnney i iy
(Incongruity) vsaanudnwugndaudaiy lihazdiumeduiiam gnsal
ANNFAN UBEANNMNMINVBIN Y v‘iﬂﬁ'@'&immmsnﬁmmlﬁmﬂﬂdmﬁwmwmﬂ
5o Basmsaeenulszvaiala ijapj'a'mj”ﬁﬂLLﬂanhﬁuﬁammmmﬂum
auanumaning ieuldnnmsmaninnsaieli udndunaswiiudnatha
Toglilamana dana Ly pjéhul,ﬁﬂmimﬁifu%ulﬁ' #95U Raskin (8198914 Sikorska-
Bujnowicz, 2013, p. 25) lénanaaGEasenuimnmayasmen (Ambiguity) iy
JEmssdaresnsiearsnaliuduiy Tasmmzarsualiuilauiudnm
athiamsiaudmviamsaiedzulvg ﬁ'ﬂﬁgﬂﬁﬁﬁﬁﬂiﬁlﬁmmmﬁwmu Ml
denuldmnnnimisenamanevisdanudiuagaule

Twi30an15t8ue Schweikle (1990, p. 505) lalidmaanumang
mMaaudm (Meneasaulddrin Wortspiel) lunauynsudmdnimeieastui
WINEEe MIEURUMTATANNMNIN MaINNaIBANNNANE TINTINITLEUM
ARenilnaiuszuumsasnides Teaanngasiu Wilpert (1989, p. 1037) #lw
mnaanuhmsausmiiumsihsnsammzmam addasenuimnim
mamw AT Iiinee1sualtu way Sikorska-Bujnowicz (2013, p. 45)
ashhmsaumdnvafisdasiumsldidesiimiioutuniondeiuathaios
saadmiienumineseiuaanly Fudalitinanumnuldhe

gmsumswlamedsansnaliu nanlanlildmsudaGas 9 W
fazaansodansemuauatula Lwiﬁ'aqﬂ%'ﬂﬁl%'au‘[mﬁ'ugﬁwé’wmi’euuﬁiiu
Uaams il liidaanuvanafiganaassuaziiiiisuvislndidssiuaun
yaessRuaty Fuapandastundninarisuiugulunsula (Principles of
Translating) 284 Nida (1964, p. 164) & 4 Fadhefusail (1) msulalildanumang
MNAURIU : making sense (2) Unuialanwazdammenniiauauaiiu : conveying
the spirit and manner of the original (3) uwuﬂaiﬁ%’msdmmmﬁmgﬂLm‘uﬁdm
uazdlusssuma having a natural and easy form of expression taz (4) NM3LNA
Hanauauatuuutdenulunguaumwudauasnguesiummeaualy

m Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



msdlnsEiMsIUaosSunITUNMBIsOSIUITUNMAING : NSTUANG
A50SSMU IUSUBCTaWUS lla: ryisa leviowors 0SSPUNSSUIENOBU 1500 Eine Woche voller Samstage to0 woa IS

producing a similar response %&‘lﬁ[uﬁ’ 24 aaﬂﬂé'mﬁ'umwﬁ Equivalence in Translation
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a5 lvd wu 67 uvia uueeanilulsziandasla 9 age eeuaasluag
21989 T

M350 1 M daasuaiulsznnmseumnnuluniiae

Uszianawdaasuaiaiy (MILaum) nuiing | Sasez
MI@UAIFNIUYUIN (Puns and plays
On Proper names ) 45 50-61
MILAUMTNHTAS 09989 (Rhyme) 44 29.93
ﬂ'lil,éuﬁ‘l‘l?fl’l (Word repetition) 41 27.89
MILBUMMNNIN/MviaIaaNNviaNg (Polysemy) 16 10.88
MsauMaUIN (Idioms) 1 0.68
N 147 100.00

M3 2 M daasuaiulsznnased luunwuluaniiae

Uszimmwndaaisuaiae (nsaredlng) UM Saaay
msasmUseay (Compound words) 20 31.25
MSEINALAEULETE (Onomatopoeia) 19 29.69
MIFSNMFIUDNYS (Anagram) 18 28.12
MIFTNAAI8DN 58D (Acronym) 7 10.94

FPEY 67 100.00

1.1 mwdaarssaiiudsziannsaud
Ao mwdsmsuaiuiinazEutUANNmINEYBIi Tams 1
wiamstaunuides loamsusuigmssenideslviifameuazineriies aindaya
Tumsed 1 usgaslidumsdemsualiulsznmsiaudmilssinndasis
masudiainuenu Wulsaaniwuinniigaluninaei fdadudadusasas
30.61 5489NPBNSLAUMTNNERa 9909 Anlusaaar 29.93 dalullu
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mstaud anlludesas 27.89 daludamsiaudmau/mumeanuving
dalusasaz 10.88 warmsaumaniu %awuﬁaﬂﬁqm dalusasas 0.68
TagazaBunenalszinnndansndiathalsenaudaaa Uil

1)  mMstauaauewIy (Puns and plays on proper names)
winede msautudmunaiduiammeanzaseiau §a7 fwoe doud TaglsHs
msUSuasudmniamsiseand Feazuandrefudatdnildanlndnaly
uddsaaditinlasainmdoag

fhagai 1 deumsalie fiazas Sams 1ewE Oberstein
Fiushinewang Taschenbier oz Sams lidsgmauniin sz lidagnan
wazifluauaian Sams Saudaiwasii udien

UNAURULU : »Oberstein und Unterstein,

Alles muss versteckt sein,
Hinterstein und Vorderstein,
Papa will geweckt sein.« (p. 91)

NNFIeENR 1 %Lﬁuiwﬁwﬁﬁmﬁulﬁ'@'ﬂizﬁuﬁﬁaﬂw
ﬁﬁmmuﬂummlﬁugﬂLa'umqmmLﬁﬂ‘lﬁ'@'ﬁhmﬁﬂmsmﬁﬁuTﬂﬂtéuﬁucamwmﬂ
ﬁumagﬂuﬁla Oberstein (81130 Tawwadala) Wudadmin ober lumwieasi
waheuuy dumiifenuminauaslisuaniiamsld fussiusiahlsaduil
nlFinsadensuaiulesuSunlasudalifiawlanluanidudu Unterstein
‘ﬁﬁﬁ’]’j’l unter (MW@M1) Hinterstein 4@ hinter (MUNHI) wae Vorderstein
1 vorder (Muni)

2)  MIEUMENNIAZ9989 (Rhyme) nangda msthéna
enduiatunisidecnaataninnalndiu i 2 wuu de MAdeeaRd
anunanasulaluusun wazdmagasaasiuiuiesudliidesndasanaiu
Toghigularnuningsam

e9fl 2 d0um3nifia Sams WazNE Taschenbier BEAIEL
Tusas Fune Taschenbier avuauagudluo us sams liandae 3aldsaawasil

TviwAne Taschenbier
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UNAUAUY : »Immer im Zimmer,

Im immer Zimmer,

Zimmer im immer,

Im Zimmer immer.« (P. 119) :1n¢aghaf 2 NIz
THgniaumemmnloamsiaudmanianaasaaesewiNdId Immer, Zimmer 48 im
mbiganuiaenumnin sueandasennnhlssleatund %mﬂugmmuwﬁﬂu
msasnmsnaiulinueela

1.2 mwdaarssaliudsziannsadredlus

Ao msdeansualiuladsmsaedaulu s lirauio
mmﬂiwm(ﬂhﬁ'nﬁﬂwﬁﬁgna%’w%u UATADIA AL ANINUNIZYBIA A NUSUN
2041l 3 eUa NN HUEIE NI mn‘ﬁaga’[umswﬁ 2 wudn Usean
Msa519e il 4 Uszandasda msasemusean Aallusasas 31.25 Msase
Mideudes dollusasaz 29.69 Msasmasusnus aadusaaas 28.12
wazmsasemmeaneste Aallusasas 10.94 lagazadueuayssannian
angnathatsznaudase Uil

1) mMIaseMmasusnys (Anagram) nangde msdulasy
wruzrasivimaiielamuiordlua adumudanTnifiiionumang
Tmivseazlifianuvanadle

aeedl 3 @anumsaifa Sams UAINE Taschenbier ABLAUTL
agluviag unaumniimmndsansuaiuAeiuannmsidladssfiudas mssu
anluiiiimsSesasusnysnnnaalumb gail

UNOURAUU : »Bist du denn immer noch nicht wach?«

»Doch, jetzt bin ich wohl oder iibel wach«,
antwortete Herr Taschenbier. »Bei diesem Larm

wiirde sogar ein Tauber riickwérts aus dem Bett

fallen.«
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»Riickwirts ? «, lachte das Sams. »Dann wire er
plotzlich ein Rebuat und wiisste gar nicht,
wieso.« (p. 133)

Nneehad 3 @'ﬂizﬁuﬁtﬁaniﬁ%’%’m‘sﬂ%’mﬁﬂﬁusl,mi‘[mﬂmi
daUBNES NNANAIIN Tauber nanade AUV Geesnusluinnuaslumih
nanetfludi Rebuat Failudilifianuming u,m'ﬁmmsaﬁalﬁ'@'éwmﬂ'ﬂﬂﬁiw
1NNNEIT Tauber HasnnluuSuniimsunsnéri rickwirts AMMNEH 0a8was
Lﬁﬂﬁ'@'émmmﬁuiﬁﬁaazm Sams MAUAUAISEINIDNYINBENAIDE

2)  MIFTNMUsEEN (compound words) BRNEDN MIFSIA
Tasmsiszamed 2 mhedhdetuudiiadudmlwifgeanlildmadania
liganannau

fraadl 4 gaumsalifaulusheasswaud Sams laau
wiinnumeidadymugnandaiusuie uazadeiueuieionsls sams Sald
MUNWHUNIUE

UnaUaAtU : »Kidse? Was ist denn das?«, fragte das Sams

mit grolen Augen.

»Du weiBt nicht, was Kise ist?«, fragte der
Verkaufer erstaunt.

Das Sams schiittelte den Kopf.

»Unten, in der Lebensmittelabteilung, liegen auf
einem Tisch so groBe, rote Kugeln. Das ist Kase,
Kleiner«, erkléarte der Verkaufer.
»Kugelkise!«, rief das Sams, rannte zur
Rolltreppe und fuhr hinab.

(p- 54)

et 4 azdiulédie sams wwinauene s
foazls ninnunalanaunauun “...auf einem Tisch so groBe, rote Kugeln. Das
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istKise, ... ” (Uul@sdinauues 1 nay 9 4ag Hunwaziugude) LYAANANYE
2DIAIBLAT Sams ﬁ@'ﬂizﬁuﬁ‘ﬁmmsﬁlaiﬂﬂﬁéqﬁ%ﬁmﬁmﬁ'ﬂagiuu‘[aﬂ Fannay
1ﬁ@i’umaﬁ'u§mm 21ms anuuag Nuivanvaznsnayasysdlan ﬁammﬁy
Sams ?Nﬁ'ﬂﬁﬁﬂw“@w%aiﬁmmﬁla\imﬁautﬁnﬁ"ﬂﬂ WIpUNANENEITIAULAY
Usznaugausnlug athalushashail iadazas sams ldiamaaumaniinaueng
MM Kugel (ABUNTINGY) MNINAUAIN Kise (Wweuavdela) nmeiy
f1 Kugelkise (tuaudndatanidnsauziludounsinay) Fufludmige
Timadaheazasaslddmuuuil
2. nadamImENanMEdaa Nl

HaMIIANzRnaIimstanaammdearsualiuiiusnnglu
r5sanssutemruatuulalucndsesuil wuhil 6 nadddedy deluamss
thasail

M351990 3 naISMsTEnaamMnFaasNaliunwu NI

NaIaNI3aNENan U Jouaz
transcription of the original 63 29.86
transliteration 50 23.70
creation 49 23.22
situational or cultural adequacy 27 12.80
expansion 15 7.11
omission 7 3.32

N 211 100.00

mmﬁagaiumswﬁl 3 waM LitHiuNNaISNMsuUawuy transcription
of the original (NM3AAIBNAUATULUUMA DA LUUIEIN) wumnﬁqm Aadu
$aear 29.86 59989MABMSUUS transliteration (MsuUamafmnudnm) Aoy
28z 23.70 NAITMIUUALUY creation (MITIFTIATBANNIUNAUNUTDA N
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suatulaey) Aadluseea: 23.22 Meutalufa na3omMsuUauU situational or
cultural adequacy (msa%'wu%uwﬁﬁ'umw%ammxﬁ’ui’wuﬁisﬂummﬂmf;wm)
fadlusesas 12.80 Aa3NAB expansion (m?umsm%aLﬁummwmﬁagaﬁuaﬁu)
fadlusaeas 7.11 wanaIdMSUUaLUL omission (MIANBBAVIBALANNUNEIN)
Lﬂuﬁﬁﬁwuﬁ'ﬂﬂﬁqﬂ dallusazar 3.32 Tagazadunaunnaldnsananiiate
Usznaudase il
1) transliteration ¥3aMsulamamNuAnY Ao NM508ADNYES 13D
LuJaqﬁamwaJmﬂsfz‘uum’n%ﬂuw%ammwﬁqlﬂéﬁnszuuwﬁqaahqﬁ‘vié'ﬂms
talaninsadaudlummealsamademunuazsnuslumuiiu 1 ldgzan
dnnlFiudasnuemny viatswmsiilismmnsawdaanananadlumma
lelaaazain
hethadl 5 aeumsalaeind Rotkohl laiwalaffindeedsiuluvas
28918 Taschenbier 3UAAM5ABUIANULENBYTEWINNUN Rotkohl (ae Sams
fimdudsudsailuing Taschenbier S1wSuunaumnil ldimssaaunsnmsiay
ﬁuﬁmmﬁlﬂu%aLawwzli'wawslﬁgﬂﬁaﬂﬁu
UNAUATU : »Machen Sie sofort die Tiir auf oder ich hole die Polizei!«,
schrie Frau Rotkohl noch wiitender von drauf3en.
»Ich kann nicht ...«, rief Herr Taschenbier und versuchte
das Sams vom Schrank zu zerren.
»... kann nicht verstehen, warum ich aufmachen soll,
Frau Griinkohl«, ergidnzte das Sams mit der Stimme
von Herrn Taschenbier.
»Sie wollen nicht? Das Zimmer gehdrt mir!«, schrie
Frau Rotkohl von drauflen.
»Warum muss ich eigentlich jeden Monat Geld fiir das

Zimmer bezahlen, Rotkdhlchen?«, flotete das Sams.
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»Das ist die Miete. AuBlerdem verbitte ich mir Ihre
Bezeichnungen. Ich heife Rotkohl, verstanden?« (p. 35)
unula : “@alssqiimiiuz lifuduazdandiine!” anldnlaa

alnumnauuendrsanululvzudes 4
“pli...” wensdudesaanay YaeNeNeINAILTNA
NNG
«..Jidhlaniludestlaliamde auniulaa” usnee
Useloa liloadewdaanenauis
“igamilafusos udiifuiasasiuuz!” auldnlaa
Bansls
““?iaf%qwuﬁvla\ii'mﬁa‘uﬁuiﬁﬁﬂuﬁmdwmﬁaﬂﬁ'ﬂm
nGiauee Aulindaiu” uaniatn
“Aaomnunassudl sunaznudiZaniesasnalaln
uduz Sudelinlaa whlalua” (u. 32)

NNFIER 5 %Lﬁm'wQ’ﬂizﬁuﬂﬁaaﬂLminmil,eiuﬁw%'amww
Toaozadazasisawlauiuialna Lﬁaslﬁ'@'émtﬁﬂmsmﬁﬁu Tl Gindt
fhazas3a7 Rotkohl (8113 13nlaa) wilat nevasing gﬂuﬂaﬁ'mﬂu Griinkohl
wiad finiaa waz Rotkohlchen fidafanzuaninedudn gulaidonldisnig
Wudniniansaaidesmdaamzmain ndulaa wazldnidaduwiiy
Tﬂﬂlﬁlﬁdﬂﬂwaﬂmmwmﬂﬁumaé

2)  creation @8 MIassETEAMNIULINLT AN URTUTAEIN
detaanulmifidansinmlaanuidn unde uazmhisesduntivag

8197 6 18 Taschenbier 2z Sams 1U¥9a55WaUM Sams la
F9SDUND

UNOUAUU : »Kaufhaus, Feldmaus.

Kaufmaus, Kopflaus.

Kauflaus, BlumenstrauB.« (p. 39)

m Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



msdlnsEiMsIUaosSunITUNMBIsOSIUITUNMAING : NSTUANG
A50SSMU IUSUBCTaWUS lla: ryisa leviowors 0SSPUNSSUIENOBU 1500 Eine Woche voller Samstage to0 woa IS

unule 1 “UNETINFUM AETITNFUTNN
Walsemgy dauwanwau
il davasluhdliaunluiae” (u. 36)
NNt 6 mmndsarsualiuluduatuifennmsaumauds
ABDNDWDUTENMNBIULEDTNY —aus— (BNLEEN LOE) S2WINATI -haus, -maus,
~laus, -strauB §msuunulammnlng guiaidanldisuanszninmsazliudam
L‘Via'"l‘f!,Feldmaus, Kaufmaus, Kopflaus, Kauflaus, Blumenstrauf3 WAL BNETNYRANY

=

Fulwiaunud mlvenumnezasdudaldmiisutuduaty uadialdd
Afldusdnisadasasdilndi@dssiuwuuduativ
3. taminulumsdiananmmdaarsualiy
mnm'ﬁﬂmmuaz‘?msw:ﬁﬁ'agaLéaqﬁaﬁwﬁm‘lummﬂamsmﬁﬁu
wndaisruamzmsulalile LLazﬁagaﬁlﬁmﬂLmuaaumummﬁmﬁuwm

{nsenan@emumeeasiy wuhdymmsmenaammndeasuoituluaie

v v
a AN Y o D |

FULNAI8NU 4 99 G9il
3.1 esenuluunulamemeliasudiu
ﬂﬁymf:ﬁmﬁmﬁyut,ﬁaﬁuﬂaﬁlﬁ%‘%msasﬁ'amm’lummﬁuaﬁu
wlitilavnasunuialiasudhu Al Lﬁ(ﬂmnQ’LLﬂalajawuwsﬂwwﬁwLLﬂaﬁmmzau
wulald guiladsdasdaiiiaanuiediusanly diwaliarsuaidudaiy
TaemudAgmastaenumstilummnduatiugndaaan
fhathad 7
UNAUALU : »Oberstein und Unterstein,
Alles muss versteckt sein,

Hinterstein und Vorderstein,

Papa will geweckt sein.« (p. 91)
unwda:  “Tawasylataudszam

Hauraannaeaumn laie

AMWBBENLDIUADLLND

3udusien awldmawhuan” (1. 77)
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Fathsilusaslififuhgulaianiiavasliuladi Unterstein
Hinterstein L% Vorderstein 34 3 filudnuaemsiaudmIsnnuenumuaenin
snagssiusidasmsdaulasiadiazaslua iieligenuinersuoiiy #ld
asune 3 lushatheit 1 udrniu Mnidiu unulalilddhenananumangdanan
usagludeligeumemauilaldmuiduatiudaimsde uddaniiasais
fudazuanlva Tﬂﬂlﬁﬂ%uwﬂauﬁaL%FmLLazﬁnwmzwaqﬁaazmma'gﬂL‘fJu
unulaunu

3.2 unwlalddmivdwifigaansznusannsndhlaunarsaaiin

Toemluudr dicanuewnuind iduizdnluamnumems
1@ computer Judasansaidanlddmmivdwiluunulaiu asniiwes lo wie
ﬁ'ﬁtﬂu%'aqﬂﬂaﬁtﬂummﬂnﬁ lifienanineiivay gulatdanidmsaaides
muszuvrasmenUmemalduiy ualunsaindluiemmsiiianumaneuds
wazsrfludamsianudnlaiia@es @Ltﬂamsuﬂammwmzmm%'al,ﬂumm
Umeamavizalddiudwisznaudumsliamumaneuiinga e ligeuilais
Snérdwituainsadhlammndeasualiuiiduatiudasnmsdsle (Klingbere
apalusedun ase, 2550, U. 53)

nnmsiensinui dulugdumsulanudnidmsata
RWILYDINIDLAT LT AI8zATINY Taschenbier gﬂLL‘U aﬁlmﬂu Flaschenbier %;Q%'a‘f!l
sjﬂisﬁuﬂﬁtduﬁummwmaﬁuwﬂu%ﬁaﬁﬁw Taschen- #3843 nszth nanedlu
Flaschen- AVaN889 2170 ¥390182A538179 Rotkohl gmtﬂaﬁ'mﬂu Griinkohl,
Blaukohl, Rosenkohl #4gUszWusiauduanunmsiulelugaidudodu
naMAe FaLdn Rotkohl LUansasai nenanaie 8611 rot (uee) udsznau
29 QﬂszﬁuéﬁqﬁwmﬁmL‘TjugméumqmwuﬁaLduﬁ’ummwmﬂﬂaﬁ'a L
15171 rosen (Fawy) wnu rot nanendu Rosenkohl wilad neva wialddh
blau (3% nanenflu Blaukohl uiad nzwanaing deluunuia Q’Ltﬂmﬁanﬁ%
wUaMITN U 683 ST UANT WS a5 e e BNa NS UUY B9
mwlaenms Fdawalianuasduatuiigaemsdeansuaiiulundmsidud
Jananuenumame
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mummﬁﬂLﬁuw'eN@'mqqueﬁlﬁ'ﬂdnﬂuﬂsztﬁuﬁﬁﬁ TP RToRFY
vanlasvhliud) msudadayanaviedommsiinazionldBmeiudwiviade
@eenuszuvzssmnUmems udiiosnnlunsali %aqﬂﬂaw%a%mawmﬁﬂimg
Gluuwﬁ'uaﬁuﬁy'uﬁmmvimﬂLLamLmagjLLaza‘hL?JueiamsﬁwmmLil'ﬂmﬁym%"m (i
T smsudanudnd 5qdqma1ﬁ'quLﬂavla\immiﬂ%‘ammmuLaﬂuwﬁLLNqagiiu%'a
winzlewlaunuduatu

3.3 daealuunwlaiuniduatiuwiauanasnnduaiiv

a9 duLE

Wumsulalasldiindndosnsunsnunlyluunulanis
TFawlaniianuvinasannduatiulagdiub mmqmmﬁmmmsﬁ@uﬂam
mmsnmﬁﬂu,ﬂa"?;?iammlﬁﬂsauﬂqnmuﬁuaﬂ’uw%ammﬂmwswim‘hﬁ'ﬂmq
MUME ehwa“lﬁ'mmuﬂumsﬁ’amiutﬁ%’uﬁagﬂuﬁuaﬁumﬂmﬂlﬂ iy luaIaee
it 6 fldasinalunauwhiin unwlaiimsulammwzdh Kauthaus dludi vha
A5INAUM MaTINEUNN wazazlsiudadmm Feldmaus, Kaufmaus, Kopflaus, Kauf-
laus (L& Blumenstrauf Lwil,?mniﬁiﬁa%'ﬁqﬁﬂﬁ'amm?iyuslmimtmuﬁﬂzjuﬁﬁma'ﬁ’fz
fia shatlssena Seungnwau indulaiguhy dozasluheldayn s

SvSulszidumsulalasldniseassadaanuInaunui
Faamudunduatuiiy Aeliidatamlumstenaamendeasuaiiuatanil
fa lvunwlaiienuning ldwlaunuduativ wazdwhlvunulsnasssoss
250U NN UM TNHFAD DID ‘*7';@'ﬂszﬁué&gﬁaa%qaiiﬁuaztﬁaﬂiﬁ'ﬁﬁﬁ
panidsduRangasaastulummauativ Fuihuaunusnlumsdenanmun
foorsualiuludmadeiinanaeil

auenuAaiumasnaaand Idnanlulsaduith wiumwa
szdanldmiiisnwaziuunasumilautuduatiy udfieunaassosdasuaiiy
Alemnunauativluvediu dasmnunduaivi@anldmililadaanumans
sanadaslulumudiendu wasuadasmslidmmaiuiidndaas: Fudasnys
adpsaasiurhiiy ssnnunulaiildddaemaumngldasainladiumwiaay
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3.4 mMawdaamnanug
V‘iﬂﬁ@"ﬁhuuwLnJaLﬁ'ﬂmammmsﬁlamsmﬁﬁuﬂmmﬂ?\'aum
NNAUAVU
fad19il 8 d01un1selie Sams MAITPUNIRININ LAY
Taschenbier 1ai6t04m 319 Sams ¥igusiu (w1109 Rotkohl fifluaasiosaslal
wola SuAaunaumniizy
UNAUAUU : »Weil sie nicht hereinkann. Ich habe die Tiir abgeschlossen.
Da ist der Schliissel.«
»Gib sofort den Schliissel her! Wenn sie nicht ins

Zimmer kann, ist sie stocksauer und schimpft wie ein ...«

»Wie ein Regenwurm ?«, fragte das Sams.

»Gib sofort den Schliissel her!«, befahl Herr Taschenbier
statt einer Antwort. (p. 34)

wnua:  “Rudandanldiluudu dufendszgliudr naus
aéﬁ”
< gnnaualududeni! duendhiaslald endastnss
Wuwduln usrduubiveawiiay...”
“milaunadnduy@ldlve uruou

“gnnayualiudent!” meeudsdunuivaay
(4. 31)

NNFBee fiuhemnmssansualiuasduatiuiamsaud
11U schimpfen wie ein Rohrspatz wilat vulivgaaesfuunany
éﬁmmﬂasﬁuﬁiﬁﬂ%ﬂuLﬁﬂuﬁumﬁnquﬂﬁﬂ%%ﬂTuTwLLﬁ'awauﬂuag:maaﬂ
Laingawn udluusunil gussiusidanlidhazas sams 196131 Regenwurm
finvad Tddaudu unu Rohrspatz Fuiludmilildaanngasiuanumans
°uaqémmﬁﬁaqmsﬁ'aﬁmquwﬁﬂﬁyﬂu wafidanlgdmilanansaitaezsilen
Huszwusaasmsligaruiaasualiuanmsldd lidhnan Mirlddasanuas
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azas sams dwdudunuauaadliidiui duiadenldimh dnvuyd unuil
@171 Regenwurm Faudlumulaifialunnemuminaduessduatuuaziumi
gorulanameginuasweazih laenumingludadsaunsele danZaudh
gnvuyd nurgavie Tuln iy @Lﬂuﬁ1ﬁ1ﬂﬁlﬁﬂﬁu1ﬁl uAtiinsnauHND
ﬁuaﬁuﬁamwﬂﬁ'sj’dwmﬁmmsutﬁﬁ'umﬂmﬂﬁ'ﬁv?;hmumqauwamtﬂ%ﬂmﬁﬂu
fu daiu Tuuniidudaiidanlsaslismmnsadananmsuaimuaauasduaiiv
leasusiu

muenuAafiusasgnssgand ldnanlulsaduiih aniguls
Tadanumauatuiih Regenwurm wazulalazidanlddmi wNEn vyl hih
maa’qwalﬁ'@'a'muwu,‘lJaLil'ﬂ'«aLammLﬁmlmﬁ'uaﬂ'uﬂmmﬂ?{auvl,ﬂ“luszﬁuwqu
Fanlvnguisuumudanazngugaruunduntiulisinsoionansvauas

wuutdenule

anUsramaniy
NnransITeanvdeslssinnzasmmdsarsuaiuiiusnngly
255ANSTHEMTUMBILDSTUTUINUT MsadummnFeasuaiiuiiilasavan
nnnundaEasenulaighiu (Incongruity) ﬁv‘iﬂﬁ'@'ﬁhuLﬁﬂmméﬁﬂﬂizwmm
GlmwswzuaqLﬁummﬁm&’fﬁzwiwéqﬁrga'ﬁummfwzLﬁﬂﬁyuuazéﬁtﬁﬂ%uﬁﬂ oz
ﬁa%’aéwﬁzyﬁnaehwﬁq 9 39ANNMNINYBIME (Ambiguity) HipsTInAM
MMz iaumaimanumngaasdia luiiusn uadanenlawenansuel
il'uLﬁ'aﬁmstaaﬂﬂmwmﬂﬁﬂﬂlﬂmnﬁ@émmmﬁﬂLaﬂi'
mwndeansualiuinulumiasesuiiineun 211 wisdefy sanse
wialeiflu 2 Uszanmande mundeasualiudsznnmsidud Faflulszani
wusnniige siudufesas 69.67 uardniszianda mwndeasualiulasds
msasrmlud Aallusesas 30.33 HuhwullaennUseanmsiaumg 2 wh
[lasanshiietenits MsaudIainuauIn MsEumdniandatant was
MstauA %’ﬂagﬂuﬁﬂdmﬁwugmﬂ 3 sufuusnuelszNMEFansHaly
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i LLazmqwaﬁ 3 ﬁ’aﬂyar}’fqna'ngﬂﬁmﬂﬁtﬂumméamsmﬁﬁumﬂﬂ'jﬂ
Uszstamduiiy @uwsnzinssanssuemaumuniwasiuesi uiumsieuiammne
waqqﬂﬂaﬂaﬂﬂ% luitiiae fhazasvanuaates Taglddadazasiiianuming
Tasty Wy 38 Sams HoaNNEMHLEDINY Samstag HANNWINET Tutens
Feluusunamumseiniesuludes fenudmdaiuanumneuslasdeil vide
amﬂumiﬂ%’mﬂ?{ﬂu%qﬂﬂa Taahaamazasineaulauiluialnl wu drazas
#9174 Rotkohl gmﬂﬁlﬂﬂﬁ'ﬂmmﬂu Griinkohl 1114 Blaukoh! 114 13ift{J14 Rosenkohl
ﬁm%’umma'uﬁwé’uﬁaﬂé'awmgniﬁlﬂu%%%‘amimﬁﬁuﬁwuﬂaﬂﬂ%ﬂLﬁuﬁ'u
({99910 F82AINEN Sams fildaraunaunasuagiiulszd Famlvwy
mseumduiaadnnsmniesaiienumnauhfulaluudun wazdadeians
Auhuisaualiideendasssiulaslisulaanumineyasd
§mSuramsitemsiensinaizmamenaamendearsualiufivnng
Tussanssuemzuatuwdamunlng azdiulai msulalagnsaaasnduatu
wuUMAaMm luueaIn Msulamemnuany waznadsmswlalaenssedassa
ﬂ'amm?i"uwﬂLmul,*ﬂuna’i%’msuﬂaﬁwumnﬁqﬂ 3 suduusn iasan mMwds
Msualuinudunisaninsadhlalanuilumsulanseda aansadeanuly

' v

g lahelaglidriudaslSuunulalinnmneazls dwmsumsudasmadm
Wudwinuiuluunulatasass LﬁmmﬂiwjuﬂaLﬁaﬂﬁ%uﬂaﬁuﬁwﬁ%aﬂm
fhazasilanandslunaunhil nanie msdudmianinuewny Wumwide
orsuaiduiiunngliiuanniige Johlismsuladsdmiudwiiiannumnn
o lude TudunaddmsuUauuy creation H5aM3IFTsAETEAMNTUNALNY
aafludnnilinaizsiiezvudimutesusu annsalinanaladn dusu
mswlanuiiedaatumsaenaniausssn demsmenaaasualiuiaadiu
mathenaaiausssndedudntu Wadawwanulszanil gulainussau
Haymamemsulalaild viemsudammillisansaudamusisnesla Wissn
fianuuananszniniausssngasmmauatutazmuumen Julumawna

wsassuldhihlaguiadaudaniimsudalasmsiassadaanuiunauny
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nnfilgdnsunanuitasaisalunsulassuaidusas Schmitz
(2002) Fomldiudansaniadamlumsulammdaarsuauiinulunu
S8eduil ashadas deanuluunwlaneme wineds aenuduifunm
?iamsmﬁﬁ'ugné’maanlﬂ lidaanufindasanmiiiudaanusssumiidanail
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A Case Study of “Eine Woche voller Samstage” by Paul Maar Siriwan Premiitplyapan and Anchalee Topeongpong

Tusn ¥z pIMSHAzERAMAGRUATY LNTIZBNTHAIUYBIIINLIUANUNEIUR L
snsahanmenaalummnimemsidaamunangasuasldasualmiiounwm
AUNN ﬁ'mms;ﬁy HuUaFeBamIsmaang 9 Lﬁ'aﬁ'aawsutﬁﬁuiﬁ'rgjéwuiunmwﬂaw
mﬂﬁ'%’uassmainélﬁmﬁu@'ﬁimiummﬁuaﬁ’umﬂﬁqm

datauauue

1. @Anwismsuwlamndeasuaiiulununssanssulssnnau | wu
wivdamigu lummweuasusiiaiu ulavon Wudu iednssideanauuane
ap9Emsldmmndensuaiuuesiimaulanianuadenimiauandsals

2. dmFugidamsFsunsadeuinula munsninaisnsuya
253aunTINdnuazETzu Maulamndamsuaiiu suddismaudawuuiiu an
Wuwwmslumsasula

3. sunsothmddeduillilssandlfinaaiinsauunaalumsihn
wia wiahluWanndesaalilueiasiialumanagauviaiaaammmaula
ssanssuemzummanUszmadummingld Tasaravhlugduuuunany
nilade v3ai

LaN&1521994

MU R3ULHIAUIT. (2549). msanmnmsuladaseanluntsdavassans.
N5TTM BTN USTIN, 25(2), 50-65.

5530 wnnadsuess. (2553). msdnynalsnisutamsaud lunmseua
dumm Ingnilummaingw. (Srstinususayandalemansuviniuin.
NMINENABNHAND, NTUNWEI.

M0 Gaud. (2545). msAnwinaisnisuaynaanawwinuiunmling :
nadidnwiazasinsviaisas Friends. (nenfinugl3nanfalmans

AMUNYR). NWINENFENAAD, NTUNN.

100 Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



msdlnsEiMsIUaosSunITUNMBIsOSIUITUNMAING : NSTUANG
A50SSMU IUSUBCTaWUS lla: ryisa leviowors 0SSPUNSSUIENOBU 1500 Eine Woche voller Samstage to0 woa IS

9831 #8590, (2550). N5uUaITIUNTINEITULAINNIIG aaalung :
msanwseiauazuwinnmsuta. OneniinusUsuandalamans
N Uadin). PNBINTUNWINENSE, NFIUNNI.

Winen. (2548). uniiiusnuiavsse aau nasuduiuss. nganwa: diindind
wiifadiudiedud.

auaal A3endnd. (2536). arsuaiuludaniazu. ngamwa: Tassmaniisde
OB TMAM IR,

Baker, M. and Saldanha, G. (2009). Routledge Encyclopedia of Translation Studies.
Newyork: Routledge.

Catford, J.C. (1965). A Linguistic Theory of translation. Oxford: Oxford University
Press.

Lampariello, S. (2017). Literarisches Ubersetzen in der Kinder— und Jugendliteratur
im 20. Jahrhundert am Beispiel von Lewis Carrolls Alice ‘s Adventures in
Wonderland. Wiirzburg: Konigshausen u. Neumann.

Maar, P. (1973). Eine Woche voller Samstage. Hamburg: Verlag Friedrich Oetinger
GmbH.

Nida, E.A. (1964). Toward a science of translating: With special reference to
principles and procedures involved in bible translating. Leiden: E.J. Brill.

Ross, A. (1998). The Language of Humour. London: Routldedge.

Schmitz, J. R. (2002). Humor as a pedagogical tool in foreign language and translation
courses. Humor: International Journal of Humor Research, 15(1), 89-113.

Schweikle, G., Schweikle, 1. (1990). Metzler Literatur Lexikon: Begriffe und
Definitionen. Stuttgart: Metzler.

Sikorska-Bujnowicz, K. (2013). Sprachliche Mittel des Humoristischen im
Deutschen und im Polnischen. Lodz: University of Lodz.

Wilpert, G.v. (1989). Sachwérterbuch der Literatur. Stuttgart: Alfred Kroner Verlag.

2NSENSMUN MALN lla:dcuusssy Un 171 auun 2 NnsnMAU - sUoAU 2565 _



Received: August 23, 2021
Revised: October 28, 2022
Accepted: November 16, 2022

AOWAUWUSS:ASwTDdaMmodonuiumsdaauloBuansdu
U0V Generation Z Tummns\)lnwumuns*

nOdennstd Taaumw! a: Wswshnd BuvIl®
JINAFACISUMUNUC EnmsdoansiBonagns
“MASBIMSUSIAUWUS ANUINAAMACIS
2 UMBNENaENsoINW

NG ED)

unenuiEas anuduiussnatiademediandumadadulanuasasiu
294 Generation Z luangamwavues fiaguasasd 1) iivednniladamedany
U095BN Generation Z Tuangammwannues 2) tadnnmsdadulasuasasiu
U09j8Y Generation Z Tuiangamwavnuas 3) iiednmnanuduiusszuiiads
messaNnuMsaaaulannezasIuEDEEN Generation Z TUYANFUNNNMIUAT

naudeenilFlumsinmn@e Gen Z fiflangszning 12-24 1 uazande
agluansunnumuas Hugidamasuazasiu S 129 au lduuugaum
Huedesiiolumafunusindaya wariinnsidayadiaaddandunus
pEN9Y LNESEU (Pearson’s Product Moment Correlation Coefficient) HaMSANH
wudh 1) ngudednduluglianudanyiuidadenedian sungudieds
Wiiasnlau msl,%nujmumﬂ?iaﬁ'mu (Social Media) @4 Twitter Facebook

supanuatiuiifuduniasmsduahduyanaidasanuduiussznheiaiemedony
numsaadularuazasiuveaeran Generation Z Tuanjunwumuas wangasimamans
umvadia aﬁﬂﬂﬂ’liéaﬂﬁtﬁﬂﬂaﬂﬂﬁ NNINNFENTUNW
Hindnwwangastimanaasumniadio mmmsdemsiianagns smninmaangamm
*asdlszhmeinmsussnduiug aaslimamas sminsnaangunn

102 Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



Tvsuazasiu 2) wgAnIsNNAINMTBN ﬁtﬁﬂmnmiﬁﬂﬁuhmazm%m’%mﬁ?u"”]
GaIAUIV %qL?Ju{lv'umauﬁe‘hﬁ'ﬁy‘ﬁqﬂiumsé’mﬁuiwnazm%uwmn’q'uéhaiiw
w9zlasuANNEYNENIL uazANNNBUAIIENAIINTNAzATIY 3) Uadd
medeanfianuduiusiumsdedulasuazasiu sgniiteddymeadanszeu
0.01

aday ; tadamedian, manadulazuazasiu

2NSENSMUN AN lla:dcuusssy Un 11 auun 2 NsNMAU - SUoAU 2565 m



The Relationship between Social Factors and
Decision-Making to Watch Chinese Drama

of Gen Z in Bangkok

Kittiyaporn Tosompap' and Pornprom Chomngam’
"Master of Communication Art Program in Strategic Communications
“Public Relations Department, School of Communications Arts, Bangkok

"? Bangkok University, Thailand

Abstract

A study of the relationship between social factors and decision-making to
watch Chinese drama of Gen Z in Bangkok. The purpose of this study are 1) To study
the social factors of Gen Z viewers in Bangkok 2) To study the decision-making
to watch Chinese drama of Gen Z viewer in Bangkok 3) To study the relationship
between social factors and decision-making to watch Chinese Drama of Gen Z in
Bangkok. Samples were 129 aged between 12-24 years in Bangkok, who were
viewers of Chinese drama. The study used questionnaires as a tool for data collection.
The data were analyzed by multiple regression analysis. The results revealed that
1) Most of the samples emphasized the reference group of social factors due to they
are invited by social media such as Twitter and Facebook to watch Chinese drama.
2) Viewers’ post-watching behavior decision to continue watching that Chinese drama
until the end is the most significant factor in their decision to watch Chinese drama
because Chinese drama is very fun, and the viewers are relaxed. 3) There is a significant
relationship between social factors and the decision-making to watch Chinese drama

of Gen Z viewers in Bangkok at 0.01 level.
Keywords; social factors, decision-making to watch Chinese drama
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mu’iﬁ'ﬂﬁﬁﬁmsﬁﬂmﬁw Generation Z 7@ nzjuﬂuﬁLﬁﬂiu?J W.¢. 2540-
2552 firuazasau Lf‘immﬂﬂa:\gﬁ'uazﬂﬁuﬁﬁqLﬂuﬁﬁﬂuluﬂizmﬂlmLLaz
Generation Z ufisumuasaninmsaaa stwz%ﬂmﬂmLﬂuﬂzjuﬁﬁaw%wa
faFIANULATLATHINAYRIUTEINA iliaaradsuudasluanids anms
et ldny weTv Afluunaanasuasnameazassumesaulal wuh
nquifpuiingads 18-34 T e 85% uaznans 15% (“amadna
ﬁmﬁaﬂ”, 2562) wanslvifiuinstusarassuiinasululnedruniiafann
B3 Generation Z sanihaulaie Generation Z L’ﬂumjuﬁ WarIwsaunuwmalulad

Do e

o @ v

NIMSWAIILE? MINSEUUBIEBN (Analog) ngszuudana (Digital) (Inen

2

#slaunia, 2555) Hanuausalumsldimalulagengg Iﬂﬂmﬁuﬁ%ﬁﬂuﬁ
wazeansUSausssuivannaenaludaimuuasidend mlvazasiy
mmimﬁwﬁqﬂduﬁﬁﬂﬂﬁmﬂ dnilvgjazanduagiiluasauniudmiie Usznaude
fion ansm uazyashiiuazdienanihudesiieaunn wasianualaiivanuae
(Hawkins & Mothersbaugh, 2013 81994l lUsen assailad, 2561, U. 4) uae
NNNUIBUY 8908 2 lNe (2558) WU Generation Z #8UBIUIN FuAHY
KUY Facebook uazglnsfiaiaaulaime YouTube fuunguilfansiion
marazas ualasunnmssumelnsiadadumaunwaanasusaulaiunu
waldnmlufumslddumesifia eiidomsdainmiayaludumesiinagaue
f\'auﬁ%mﬁav’h?ﬁiméawfjmﬁa"lﬁﬁhQaﬁuﬁus‘hmnﬁqm

hdamedsan foidluussgsladdniviliguupaanuailamssuazas
Wy msvandenntilay asauaia wiamslunseualudaden (Social media)
fimsuanulasuenuaniunainnilasuazasluudaziGas Wumsnszduliitia
msdansNarasiu Fanitlasemediendidenadeanudeasmslumsanazas
ﬁLmneiwﬁ'ummamwumé’aumqﬁ'ﬂﬂmmcjﬂu W faamsznazastitaHauAaN
anaessanasimeludialsesiu dasmsanazasiiath luunaunnsu
{8 wiadasmssuazasiiteFouiiamsssn Hezasiuiuazasialseme
@'ﬂﬁﬂmmiaL%ﬂué'i'wuﬁssuﬁumﬂehqlﬂmﬂé‘ﬁﬂmammaﬂﬁ'

106 Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



AOWALWUSSNSWI0TEMELAUNUMSAaaUIDBUaASIULOY
NOGENSOU leaumw ia: wswshi o1 Generation Z TulicinsviNWMUAS

madadulasuazasiu desuidlaguuianuaulaiiasanazes elu
ﬂaﬂﬁuﬁazﬂsﬁuiﬁ'mwmﬂwmﬂGfaa é’ﬂﬁv'u@'ml%ﬁm‘sﬁ'mﬁaﬂazﬂiﬁmmsn
ARUTUBINNINGBIN TYBIAULBINNMINTDYAGN tiialZusznaumsaagula
Wy Basdaazas Tnuaa AnaAaiLuuEaF AN (Social media) TINEwBamMam X
axas uadmnazasiiaetuliaunsonauausInNNGaInIsIaInuLEele
RasmtayarasazasiFasduunui

nszudazasaululszndlng Ussinaiuuazdszmalngiimsuanuasu
MU NEUASUazazATINBgeeIY tagdsendlnalluaaiamelsana
fisndnlumsdsaanmueunsuazazasiu lull w.a. 2537 aoifingInsiiminas
uwisUseneadu (38N7) aanamaazas “anin 1994 (Romance of the three
kingdoms)” faudasan awin 25snssndalssifmanddunitedes uas
Wuazasiugausniitladilulsemalng sanermeamsanriilnsiaizas 9
Tuidlidednu L‘ﬂumsLﬂﬂé’)ﬁlﬁ%'ummauiauazmmﬁaumnQ’mmﬂwa
ANUIUNIN stwzazﬂsgna%’wasjwam'%maxﬁfﬂmeﬁmmL'%mmmsndwwam
fhazasiiaulinssanssy Suinmstedsandazasiunmelulszmalnaatha
datilne TughausnazasiulsznnaslssSamansuazmaimeludlufiiawadhs
n Tl w.@. 2557 “8ansnen audAmnwaAdmsia1duns (The Romance Of
The Condor Heroes)” 8ana1m@amMaamii lnsnaizag 7 Lﬂuazﬂﬁuﬁﬁ@,ﬁ'ﬁw
mnﬁqﬂiunmﬁ?u asnanulszvlaldunganwazanuaisnnzesain
w3pauaameIulus Uwazﬂsﬁaugmﬁmu wazaasa lrunfienaauaiu
T@¢%uanuilsna iy yananidedarassuiinanarnalulszinalne
UszauamnaSadnvanadas o Bumiw WNUNAUKUAY (Empreses in the
Palace) 9849 JUNSINWaNATIN (The God Of War) aanigus dnusnimilaaw
(The Journey of Flower) yt?mﬁﬂu (The Empress Of China) UageNm 6191450
#191UNYINI (Goodbye My Princess) Jaatiuazasiulsznngatagiuanssue
amadszinalnaanniy Iﬂﬂwmmazﬂ‘s?&uﬂszanqﬂﬁaf\gﬁ'uﬁaaﬂmmﬂsl,u
UsenalneuasldSuanuiion avi nee sadulanazay (Wei Wei Beautiful

21SESMLN FALN IASCUUSSSU UA 11 auui 2 nsnoAU - SUoAU 2565 107




The Relationship between Social Factors and Decision-Making

to Watch Chinese Drama of Gen Z in Bangkok Kittiyaporn Tosompeap and Pornprom Chomngam

Smile) $TE990974 (A Love So Beautiful) uaz3n 1 9 1919 4 @39 (Meteor Garden
2018)

mﬂLaumsaaﬂmmﬂazﬂﬁugﬂ3%3w'§1uﬂszmﬂ1mﬁLﬁmLL@iﬁawN
Tnsieniuhiiu uatdagiugshatuiviveenedaanamannacaslugunaanasu
mesaulal #e uaUwdleduilddmSumsanares 1wy WeTyv, Youku Tv iQIYI Tv
Netflix, Monomax a2 True Id (udy duilugosmamsanazasiuiignaudns
Toe WeTv, Youku Tv 482 iQIYT Ty LﬂuLLaﬂwﬁtﬂﬁ'umﬂﬂszmﬂﬁuﬁdﬁmqnmmdm
‘wé’amﬂﬁqmmwﬂisuéaﬂ'mﬁﬂﬂﬂLﬂéﬂuawnqﬂLLauzﬁaﬂéqﬂﬁﬁﬁa (GEGAGEEY
mMImszniUsend, 2563) Aungas NuaVNE NITUMIHINNT UTEN (NuGud
(Uszwdlne) e lenaniimszenedaamemsanezasn anuasiazasauliyly
FasluddmSuaulng LLazLﬁaﬁﬁawwﬁL*ﬁwﬁqdmmﬂﬁuﬁv‘hlﬁ'g&’fnwnlm
wumnaulamenngy deasmnunaaradumesaulatansosuldatesiad
wianfuduatu Wannauazdnuiindasmssnlamudains laaazasau
faanmmeamesaulaafanngmsafazasiundslng fe “Usnnsgansans
(The Untamed)” aananmanauaunaingu weTv Tull w.q. 2562 Huaagidhz
TunaUwatasu WeTV n 20 81157 (36 #aw : §15798803U7 5 89mMAx 2562
1387 10.30 u.) fausazifiuazasaniufioanameameuauwataduriuy
wasansaudeuRULIS UGN adiuatasIntindunazasy :ndas 3
#asnomealuwiudeiuld (“Usinnsdansans”, 2562) waziaailunszud
VuEDdIAN (Social media) agil,%"aﬂs] faushazaseanameaaudluiiGousas
wdhienu deealiazasdasiilasus193839n9Iu 7th Thailand Headlines Person
of The Year 2019 anliilluarasiveaniisalulssnalng duiluszasiu
fianswadeamaiuivlulsmalne fdfmmninsaulaazasiv uaziamsssy
Funniu uananiiudadai “gulalulawa (Put Your Head on My Shoulder)”
fifusnuilidesildsuenuiismuahalnngmsalldaneds aunliguaaosas
yaelszindalngthazasdasiindwalunedsulng asanthanuilunszus
Tudsznalne

108 Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



AOWALWUSSNSWI0TEMELAUNUMSAaaUIDBUaASIULOY
NOGENSOU leaumw ia: wswshi o1 Generation Z TulicinsviNWMUAS

mnil'aQaﬁgwumﬁlﬁ'ﬂdnvﬁﬁﬁﬁ'ﬁqﬁﬂmﬁm ANNFNNUSTErINTaTY
medaaniumsnaaulagnazasiuvaessy Generation Z TU@ONTUNNNIIUAT
Lﬁmmmﬂmﬁawmwaﬂlsxmﬂlwmtazﬁﬂizmﬂsmﬁ'ﬂagjvfluﬁmmmn &350
Bhisarassumamalnsiieduasmaunanwasuaaulalde %ﬂpjﬁuﬁﬁazﬂﬁu
annsmh lWld@nwng@nssuweasfon Generation Z 1o vl duuuamaluns
fatdanazasiulimanzauiuanudasens wmildazasiuihanaanainie
Uszauanudisa Walamaliazasdudulalulszwalnedaliluanan

TnguszaaAn e

1. Lﬁaﬁnmﬁﬁﬂmaﬁmmmﬁm Generation Z TUlON JUMWHNIUAT

2. iiadnwinsdadulazuazasiuesdan Generation Z uwa
NFUNWHIUAT

3. iednmenuduiudszuintasamediantumsaadulanuazas
e Generation Z TUIANFUNNNINIUAT

ADINNITINY

1. {adamedannuesan Generation Z luiangannumuasiiansue
aeals

2. MinnaulaznasAsTuYBEEy Generation Z Tu@anJanwamuas
Honwazadals

3. tadandsauiunsaadulasnazasiuvesean Generation Z

Tuangumwamuasiianudunusiuviala

(]
= 4

DIINUNMIUIFIIUNIINLLULASN fﬁ&}ﬁﬁ tNEIYN
winAatenuilaranedinu

L

a

Walters (1978 81904lu Nafdnd dunsans, 2558, U. 6) leasuen
WuthseninedasduiinUsediuuazidnsnadawginssumsde Usenaume
NENENDBY ATBUATI UNUIMNNFIAN wazamuMWaEEe a5uelaaail

2NSENSMUN MaALN lla:dcuusssy Un 171 auun 2 NnsnMAU - sUoAU 2565 m



The Relationship between Social Factors and Decision-Making

to Watch Chinese Drama of Gen Z in Bangkok Kittiyaporn Tosompeap and Pornprom Chomngam

1. NaNd1Nd9 (Reference Groups) WaNEH qﬂﬂaﬁﬁﬁw%wadaﬁ'ﬂuﬂa
wianginssuwasyana snansoutsaanlatiy 2 Ussian laua
1.1 nejué’wﬁqmqmq (Direct or Membership Groups) b ﬂa:&llqlﬂﬂa
ﬁﬁﬁw%wada:ﬁ‘[nﬂiumqmq wazlimsfnaanuuuuikdai uiveantily
2 Uszian ¢ail
1.1.1 ﬂ&juﬂgu{]ﬁ (Primary Groups) L’ﬂumjuqﬂﬂaﬁﬁ
msamiaﬁ'uaf;hmﬁwLauaLLaxﬁgﬂLmumsamimmuvlmﬂumqmi WU ATAUAT
vivou udu
1.1.2 ﬂ&jmqaﬁl{]ﬁ (Secondary Groups) HM3AAADAULUL
I 9 ads LLazﬁ;s‘lJLmumsamiaquLﬂu‘mqms U NNNNANFU NFNITEW
wsangumemsm ueu
1.2 ngNeNBInNEan (Indirect Groups) NaNEHY ﬂéuqﬂﬂaﬁﬁ
anSwamesen %ﬁlﬂlﬁiﬁ'ﬂﬁmﬂumidmﬁ) wiseanifiu 2 Uszuom dail
1.2.1 nawleldu (Asp Rational Groups) A qﬂﬂaﬁqﬂﬂaﬁlu
aoamsazflumiion wu Snuaes 110399 wswuy ewuy Wens waztinindi
Fodes Dudu
1.2.2 ﬂéjulﬁﬁﬁﬂiﬁﬂuﬁ (Dissociative Groups) A8 UAAg
fieniisw viangdnssuiiyaasdulfaslisansu ludesmsasdhumiiou
mnﬁm&aﬂq'ué’NﬁqﬁﬂdnﬁqﬁwﬁuﬁSw%wasia@'u%’]:nﬂ 314 leiun ngw
andahliuslnaiongnssnuasgduvumadmiiiugiolui 9 ngusnadaed
ANFNAGBNAUAGLILULUIANNANYDINULBY LazNgNBNBIEBNENadaMSLAaN
NAAAUTUBLATITUA
Tuthgiuiidugaasdomaiod dumesiiafiunmidydaiiouss
?uﬂaqmgmfmnﬁu ﬂ&juquﬁqaﬂalﬁlﬁ'ﬁLﬁmqﬂﬂawhﬁy'u uAsINGedamedany
(Social media) %ﬁLLGiﬁ::ﬂWﬂ:ﬁﬁmiﬁ%ﬁuaLLB‘SLLaﬂLﬂﬁlﬂu"fllm;!a"linmi@hﬁ"'] AU
andnlunguiug amsiuideemude vssaumsel waiddiavasfuuasiu

axvpulvinudamssaaiadnamediandnuuuninidend guruaiauads

110 Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



AOWALWUSSNSWI0TEMELAUNUMSAaaUIDBUaASIULOY
NOGENSOU leaumw ia: wswshi o1 Generation Z TulicinsviNWMUAS

(Virtual communities) TUWI2BINGANTTHNITUSLAA HunuImuazdnsna
m'awqaﬂsiumiu%‘[nﬂmﬂﬁm%aﬂ 1 nalitiaguruEiauasemumsuilan
(A virtual communities of consumption) %ﬂLﬂuLtwéqﬁ@'u%Iﬂﬂaﬂuﬂinaﬂeiaﬁ'u
EudUmBsLIn Lﬁ"aLLamﬂﬁﬂuﬁayjaauﬁmazﬁms (ytfe afinglns, 2562)

2. AsauAT) Manada asdnsludianiiddaiige lassngnluasauni

=

dotlungudredaneasadulgugiindidndwasdranndanisaadulazevas
Huilaa lagaangnluasauaiiasimsuiaunuimuasdndwazasmanadula
#oaaniiu 3 Uszan asil

YA A

% & S &
2.1 gme Wugidnswalumsandulaze

U
YA a

2.2 Kwdl Lﬂu@uawﬁwaiunwsﬁmauh%a

2.3 fuduazgmne Tanswalumsdaduladohuiu

¥t afinslns (2562) nah AsauarailimsausHIaIna
gungnluasaunia tiieldiingdnssuauuuimefideandasns nszuaums
FansniiGeni msvdavaanmedaa (Socialization) Tagaananluasauaiidsle
SUMTDUINAALNE) Lﬁ'aiﬁﬁmmé’uazﬁnmnwsufs‘[nﬂﬁmmzauﬁm wIaEEN M
NIEUIUMINEBVADNNNEIANYBIEUSLAA (Consumer Socialization) lunszuaumsil
a‘htﬂuﬁ'mmﬁ'aé’aLmuﬁl,ﬂ%ﬂmaﬁauméaqﬁaﬁﬁmiﬁ'qwﬂaLﬁﬂmsﬁwm
Tudruenaq Lihasnduinee anud anusmanse waiauadiiiiude
msu3lna Fedunuiinanissznauds wawsl nquuilay TsaSeu uazdpanany
(Shim, 1996)

3. UNUIMMadean (Social of Role) nanads wihiinsanginssw
'*7';;j’u'%‘[nﬂﬁ?uﬁﬂﬁaﬂﬁﬂ'ﬁmuamumwﬁlﬁ%’u unnnuazamUMWNNFIaNazily
fmmuamsnsziszuieiumedsaseasaandnlidniivludeiuaganuiy
danndas iliAamsuandsunasSunalssTanisinty miinsefiugse
Tusauillamaiiazifauntmitiasuld nande fuslaaudazaueaiivaneunum
Tunaniieniu wiamsnsziauiudnunummilsdeldldunumi uwiaswas
fas sandnludsandadadulamimszuazlamatiaziiody

21SESMLN FALN IASCUUSSSU UA 11 auui 2 nsnoAU - SUoAU 2565 111




The Relationship between Social Factors and Decision-Making

to Watch Chinese Drama of Gen Z in Bangkok Kittiyaporn Tosompeap and Pornprom Chomngam

4. d0IUMW (Status) NANBDY éaﬁu’wans‘huwﬂﬂuﬁ'ﬁﬂmm@'ﬁiﬂﬂ
Lﬁasl,ﬁmsﬂau%uﬁmuﬂlilﬂugmzmqﬁmmaqQ’u%‘[nﬂﬂuﬁ?u 1 MIATEINIEWIN
fusTaalufan dullmuamummiioussseg Tasaansoutafulssnnldeoil

4.1 dumwmsdsanlasfiiia (Ascribed Status) Wuaonumw
‘mqé'Qﬂuﬁ@'u%Inﬂlﬁ%'uTﬂﬂﬁﬁtﬁﬂ T6ud dami AUWE 1WA BIE WA
sunannmsiiugndnluasaunia

4.2 amumwmﬁqﬂuﬁlﬁmﬂmmmmsnﬂawj’u’%Tnmwiazqﬂﬂa
(Achieved Status) L’ﬂumsﬁmuﬂqmauﬁawm@'ﬁ%lﬁ%’uamumwimﬁa
ANNANNTAMNNAITIFIANT LA

wnAnRmtumMsiaaula

ANLWS LFNB 1A (2550 D1 NNEET '%waﬁuqa, 2562, 1. 13) Na1N
masadula nneds nsziumslumsdaniiaznssihasladmiinnmadand
2 fisiag Tasguslnasinazidandudviausmsmudayauazdaifauesaaunsal
msdaduladuiiunssuumsiddyuazagmeluialazssiuslag

anad NAeANa (2543 Bndalu amna qﬂwﬁﬁwi 2558, 1. 30)
Igmuuanssuiumssadulasaniiy 5 sunsu ssnsnasine el

1. MIATENUNENAMINABINT (Need Recognition) @%ﬂ%zmszwﬁfﬂﬁq
Hymviaanudaamstiu 6?;0@maJﬁaqms‘ﬁamgnnszﬁuawnﬁanszﬁunwaiu

(Internal Stimuli) A8 msnszs!”umnmmé’mmsﬁﬁagﬂna WU ANNFINABINT
ﬁww%amms‘[(ﬂﬂ%é’fmLﬂuﬁanszﬁuﬁﬁizﬁungaﬁazﬂmﬂLﬂuttiﬂﬁuﬁu (Drive)
uaﬂmnﬁ?uamgnnswi’umﬂé]’)ﬂszé’umﬂuan (External Stimuli) ﬁfmﬂuagm%'uﬁu
YDINTLUIUNS

2. MILEUENNANIES (Information Search) Hulnasnamamansla
PNRIYUTN wé’qmﬂﬁgﬂﬂizﬁumﬂﬁu%ﬁ eMMsnaUauBIRaFLe g 7
any Tasmlud ey q fusswdndulussdugaviailomaluns

pavauataadus fuilnaazinmnauauaamui

112 Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



AOWALWUSSNSWI0TEMELAUNUMSAaaUIDBUaASIULOY
NOGENSOU leaumw ia: wswshi o1 Generation Z TulicinsviNWMUAS

3. msUszdiuma@an (Evaluationof Altenative) (Humsdagulatiay
@anvsalidanduduefuilag ﬂa'nlei”’hL“ﬂumiﬁmsmwﬁmauﬁlaﬂzuqmﬁ'm
Faiuinmsemeieindudasiiiefumalssifiusmaden da mstegala
Wuslnaaulaluandud waneliiiadnswalumsdadulazasiiuslng

4. m56adulade (Purchase Decision) lutiumauiiaziimsiaseu
anugauniaanunslaluudazandudviaudazudosned mniuiazih
msdaduladanludumvisendasarii 0 MIMIHGUANNTULBINY YN
auassaluddudumasenuduzeu fuilnefasdaumduannviadanludud
wiausmanisnvarlndidestuiiadududmauny

5. wqansiuwﬁﬁfya (Post purchase Behavior) ¥INAINAIAYINYDY
Huslaafinnudamainzasduavisuinsivasnitanumeniaguilan
szfiaanuiianlsludumviauimanuil udmnanumeniwesuilaaiiiee
nNuIEaNe 9 NuRUAMMWIBIEUAWIBUIMS fuslaanazianuwelaludum
wdausmatiu 1 iy LwivnﬂQmm‘wwaﬁuﬁm%au’%msﬁ?uL?Jum{[mwmﬁtﬁu
AN %zﬁwlﬁ'@'u%Inﬂqﬁmiﬁa"luﬁuﬁmﬁaﬁms

ENﬂ'ﬂsznauLtaxnizmumsﬁﬂau’lf\mmQ’U‘%‘[nﬂﬁlﬁnénﬁﬂﬂ%qﬁu
fuslnalumideidasiiie ganazas nanide madadulamasasudasidasas
;j'zmLﬁmmnmmGi”aamswamﬂﬂmﬂuﬁgumaumﬂ wé’amﬂﬁuﬁav‘iwﬂwswwﬁaga
oM arASAASINNANNRBINST MNANANNTDUTIHAGENSAAMNTHAZAT
suauias lumanduiumnlidgavii@aniiasbifemuda nnmidsevassasnd
a5ouen9ens (2542 59delu nuasal Aagalwena uazwuw AaMEN, 2561, 1. 17)
wuh thisdumainuaniiuauiisnwasthunndemsdaduladenidasy
suazasinsiad Lihasfudewiduvdali lunmeassiudumamainuaes
ﬁiﬂiﬂﬂswuﬁasLﬁmwqﬁnisum'iaaué‘hmﬂasm‘[mﬁﬂu’lﬂ%wmmmsﬂssmw%’u
wialududaduloshe uannilfufmfuiaiedudainmuasyndnninea
urnudazay wu veaudnaifiaslifusuazasuunil arvadsudasnia
annaumiiesinasnnau fdedddmsdnnundaisniumsdaaulaguilag
Wuwwmslumsdnnmsaadulasnazasivaaegss

21SESMLN FALN IASCUUSSSU UA 11 auui 2 nsnoAU - SUoAU 2565 113




The Relationship between Social Factors and Decision-Making

to Watch Chinese Drama of Gen Z in Bangkok Kittiyaporn Tosompeap and Pornprom Chomngam

_ 4‘ -7
WHIAALNEINU Cultural Soft Power
R ' v = = YV =3
goue Tawannuuy (w4, il nganwgsia, 2565) lawads Cultural
Soft Power 28982A53% 1331 84@n5 UNESCO (n.d.) Hienu@in Cultural Soft Power
1 I ‘:4' [ -:4' = v o zu 3 ° ] v v o
dumsuanasuiausssuiaGauiiuuaziusinnahluganudlagud
Baszneadulafimsusemald Cultural Soft Power Tuil w.61. 2550 uas w.q. 2557
wanaemsiiznlanGeusizessnd 9 eanudssmady (China’s Soft Power
. PR { o v @ ' o
Campaign, n.d.) 3uduiuzesmsenseduaNudunussenINUsenalunu
Uszmae q Tugndinduan FunngmsslanaiisyazasiuGuautaluday
1] t4 I t4 = I U [l ] v
Inegnduneisse 2560 Wuduan azasiunmadugudsnglvivatazasimudle
° v 1 ] ) (3 a < o v " Y =
mldpuunuadugnuiteanadndanuauiadudmizannu laun desduuas
aaNMnG dmSuazasiueaaiisnduiudzuelne laun A Love So Beautiful,
Put Your Head on My Shoulder, The Untamed, Eternal Love of Dream ANNULY
nlananlihluganudsuuwdaslunydon sauludediansavdne navuae
[ 4 -:1' a [ a?q/ -:1-:1' gy ] cl -:1' [ =
Anduanulasuuiaazauin mu@ﬁmiaquaﬂwuﬂ NpeInudsenaau
v I3 " v CY = v YV v lﬂ' W = ‘;’
gennuliddasriulufoaninamsanudnmiiisdulssinaiunnniu
mﬂLﬁama:ﬂsﬁwmmuax‘ﬁaummLﬂuﬁuiuﬁﬁSuquqathqmmmqm
aNuNMnI Mmsmiiadeaulaesin Wy azA51589 Heavenly Sword and Dragon
Slaying Sabre MazasrhafsingaulanLanIanansiu uatllalnaoedenus
masasnaudanUfiassnnavuiivgsd sashenugueeslssnsudaihddny
0 a a & uoa < v o @ s & @
lilgiiesfvasauas Bansdafivsziouanusniudnsmwaywddaduilads
nndadadumwenuiuyesfanyilng wu 82A31589 You are my Glory
MhauamweNuFunusaiIazas luuuuNehemaudasnnusnnuehened
aannauEzRvdUNIown HnsudnsmunyedazasiuhinunEannamw
Y o Yo \ ll:y W lﬂ' L 1T o v v =\ ‘ﬁq’
Waasasiindagausu assnuanudelugeadelmimlvdanuslnaiiam

WU NYULINIIEATINUAIAYDIA LD

114 Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



AOWALWUSSNSWI0TEMELAUNUMSAaaUIDBUaASIULOY
NOGENSOU leaumw ia: wswshi o1 Generation Z TulicinsviNWMUAS

ﬁ'ﬂﬁ?ﬂumwsaﬁqLﬁulﬁmananisummamaanwmqﬂﬂa L
Fruwansisiulssidmansiunouauauninnsinlighusumnld
dadenuduiusazy ;jwuLLﬂqﬁumwmqﬁ'ﬂﬂuﬁ'wuﬁssuﬁv'ﬂmmum%mﬁﬂu
waznuaNy Houuitduanuiiunaensenazasiy wiskzndanuilnadum
LW\I%'ummasiNQ'uamazﬂﬁu T,ﬂﬂmwa’hL%qmmmhf'zgndwiaaiiwimLfn‘[ﬂﬂiff
wieslmdeaiide degauinediiufuslnadayasdnmsnuiiahsinms
TuwSaunu saama Instagram, Facebook, Youtube, Twitter slumigﬁwjﬂu ?NG‘Q‘IJ
Ta1 ensdulavasnseuatisnazasiuludinulnaluzell w.a. 2562-2564
ﬁszmgm‘m‘lﬁLﬁﬂﬁuﬁqﬁqazﬁ'auluaﬁam‘mu%mﬁummamaaﬂwmmju
w9 LLaxwuiwmimazm%uﬁﬂﬂémmmu%qmumﬁaﬂmmﬂszﬁ'ﬂaéfqﬂu
Jausssniulassin dedunnmsiguuaauivenuiuiuunniu nssug
anuilsndianIuiasughnunuiuasi i RmsuIulSuiemalu@ann
FuNTLAUANNTNNUS Ine-3u muulae Cultural Soft Power

ANNAFIUNITINY
1. taRemsdeendianudunusnumsandulaznasasauyad Generation

Z Tanumwemuas

1.1 enunguandsiianudunusnumsandulasnazasiuees
Generation Z °1u|:1|mﬂ§q INWNIUAT

1.2 ¢IUATBUATIANNTNNUSAUMSAnaulagNazAsIUYRY
Generation Z 1uL°llmﬂ§Q LMNNAIUAT

1.3 UUNUINNINEIPNANNTNNUSAIUM I ndulasuazasdu
284 Generation Z TUOANFTUNWNMNIUAT

o

1.4 SIUFDIUMNNANNFNNUSAUNISAaFUlITNaLATIUYDY
Generation Z Ty IANPNNNIUAS

21SESMLN FALN IASCUUSSSU UA 11 auui 2 nsnoAU - SUoAU 2565 115




The Relationship between Social Factors and Decision-Making

to Watch Chinese Drama of Gen Z in Bangkok Kittiyaporn Tosompeap and Pornprom Chomngam

sziiauldivg

msdnmasaiiunuiseEidse (Exploratory Research) {lumside
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Fureuthuans agfluszauinn (X = 3.75, S.D. = 1.19) duduan mulasu
MIBYLIUANINMIBN Teaser azA5aU agluseauNN (X = 3.56, S.D. = 1.24)
Sueud ﬁwulé’%’ums@mumumﬂLﬁ'aulﬁma:ﬂﬁu agluszauthunan (X= 3.35,
S.D. = 1.13) wazdusugahe uldfumadymnunnyanaiitedes
Influencer Tiznazasiu agluszauihunan (X=3.07,S.D. = 1.16)

120 Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



AOWALWUSSNSWI0TEMELAUNUMSAaaUIDBUaASIULOY
NOGENSOU leaumw ia: wswshi o1 Generation Z TulicinsviNWMUAS

M99 4 uaaARagLazAmLTsUUINeIIUTITaTENNEIAN MUATEUAS)

AUATAUATI X S.D. SLOU

1. N3N IUATAUAIZBUTNALATIU 2.97 | 1.32 | Yhunan
NEIHIADNITTNILATIUYDIYNY

2. dandnlunsaueatuayuiulisnazasiy | 3.19 | 1.11 | thunan

3. dangnluaseuniinoeuuziin lusewing 2.61 | 1.28 | thunan
frhumvazasiu
4. MUNNFNALATIUTINNUFNN TN lUATEUAT? 2.66 | 1.34 | thunan
5. vhuil’nwvmLﬁﬂ)f“}'ﬁtﬁamaxﬂﬁuﬁuam%ﬂ 2.97 | 1.33 | thunan
Tuasaunsn

EPLY 2.87 | 1.07 | hunan

NN 4 Wuh nanaladnldanuddyiudadenedian
Muasaund agluszauthunan (X = 2.87, S.D. = 1.07) diaRsaneda
yaguuuda U zdiulan ﬁaﬁﬁmmﬁﬂmnﬁqm fAa aangnlunsauaiiaivayy
ulvrnazasiu aglussauiunan (X = 3.19, S.D. = 1.11) duaudss
‘vhuﬁ'nvgmLﬁmﬁ"uLf‘Iamazm%uﬁuam%nlumauﬁ'ﬁ agluszauluna
(X =2.97, S.D. = 1.33) 8uAUaN §3N30 lUATBUASIZAUTNAZATIUTEINAAD
MIguasasIuLasiu agluszauthunan (X = 2.97, S.D. = 1.32) Sueud
mudnznazasIuHuiuangnluasauas aglussauthunan (X = 2.66,
S.D. = 1.34) 4azduaugame gndnluasauasinasuusthluszuiiedivhy
BuasAIU ag luszaulunan (X = 2.61, S.D. = 1.28)
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AN 5 LANAIRABLAZAILTENUUNINIFIULANTITENNEIAN UUNUIN
MNFIAN

S.D. SLAU

ol

AUUNUINNINTIAN

1. hudasmathiilamazasiusniduunsunn | 3.36 | 1.03 | thunan
NUYAASBU

2. udasmslasuenuaulannyerasaudn | 3.12 | 1.18 | unan
Wanaefullamazasiu

3. UG BINSNUNTELFIZATAIU L UFDFIAN 3.50 | 1.16 | thunan
(Social Media)

4. NUFIMsINEISauaANNAATHLULETD 3.15 | 1.27 | thunan
§9@n (Social Media) tNeaNUazATIUNAETN

5. ulaidaimsanuganarnainnyanadu 3.09 | 1.34 | thunan
wialallanwazasiu
N 3.24 | 0.98 | thunan

NNe9NT 5 wud agudegnlianuddyiuiladanedeny
druumnmmedaey agfluszduihunas (X = 3.24, S.D. = 0.98) tilafiasan
yedorasnuusaumu axdiuldh dafifisnndsnniige fa vnudesmsviunasud
azasauludedeay (Social Media) agluszauiunan (X = 3.50, S.D. = 1.16)
fududas vhudasmaihiiiamazassusnifluunaunnduyeaadu aglussdu
1huna (X = 3.36, S.D. = 1.03) dUAUFIN TNUABIMS NGV DUIAIANNAR
Wuvudadany (Social Media) 1RENAUIEATIUTLAYN aglussauthunan
(X = 3.15, S.D. = 1.27) sudua mudasmslasuanuaulannyanasaudie
Lﬁammﬁmﬁ’mﬁamaxﬂﬁu agluszauihunan (X = 3.12, S.D. = 1.18) uay
dudugaihe vulidesmsanuidndmdsnnyanasuiislaildsuazasiu
agluszauiunan (X = 3.09, S.D. = 1.34)
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A1999 6 uaaNARAEULAzAILTEIUUINIAIFIUTATENINEIAN MUFIIUMN

AIUFDIUAIN X S.D. SLOU

1. VMUAAINIMITENILATIUFINITOUIUBN DY 3.15 1.23 | hunan
goumMwnasanlasgfiiamudamale

2. udahenuamnsalumsianeiiiliem | 3.63 | 0.90 N
9xATIUTURL AUFDIUMWYINIFIANGIY
TAUUTTIN

3. MUAAIINTINBLATIUANNTTEUT 3.60 | 0.84 N
goumwnedeanduadnle W vive nng

4. MURANNMSTNATATIULFA LY LTIUIINT 3.81 0.91 1N
VIangAnIINTaNmasasNUUAMNTIIUMN
MagaaNle

5. frnazastuaninsoih G lilsuldle | 3.46 | 1.00 | thunang
ANAUANNENINIDYBIA UL LG

ERE 3.52 0.74 an

@ 1%

NNAITNN 6 WUl ngnaedlianudaniuladenediay

o
]

guaoumMw agluszauann (X = 3.52, S.D. = 0.74) WaRNIANNLYDYBI
wuusumu audiuldd deiificndsnniige de hufehmasuesasiuuang
Tiifiunihiiviengdnssuaasiiasasiljiaomuamumnmedsanld aglu
520U (X=3.81, S.D. = 0.91) BUAUFDI MUAANANNAINTAlUMIINATIER
ilomasasiutuagiuamummmsdiaudniansss agluszduann (X- 3.63,
S.D. = 0.90) SUAUN MUANNIMTBHNHLATIUTINTAFEUTTNUMNNNAIAN
guadnla wu wue nne agluszauinn (X = 3.60, S.D. = 0.84) Susua
frnazasiuainsainGesmluusuldldasstuanuminsonasauasld aglu
5eeUlhunaN (X=3.46, S.D. = 1.00) 4azduaugayne MuAaIMssNazasIy
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sansatsuendssaumnmadsanlagmiiadudanale agluszauihunan
(X=38.15,S.D.=1.23)

ﬁagaL'ﬁ'mﬁumsﬁﬂauiwuazﬂs?}u Usenauaieg nNIsAsEnnDN
ANNADINT MILELUFNINTNIET MsUsediumaden mseadulazy way
wodnssunasmszn lasflananldlunsiwnziuasihiauanadTouanuas
Jlu drnds (X) ﬁwdam‘ﬁ'mmummgm (Standard Deviation: S.D.)
NATIT 7ot 11 dadeluil

A9 7 waasaadsuazadasuunasgiuasmsandulaguazasiu

Tagmwsin
msnnaulanuazasiv X S.D. AU
MUNTATENUNDNANNADINS 3.87 0.78 N
MUNMILFIZUFNININIET 3.76 0.79 el
mumsUsziiumaidan 3.72 0.97 el
mumsandulazy 3.89 0.65 el
MUNYANTINNAINTBN 3.96 0.70 el
PRV 3.84 0.77 N

Nnnaed 7 wudh Tasmwnneesnsdadulasuazasiv aglu
5edUan (X = 3.84, S.D. = 0.77) fafinsansedu Tagdesdauaneudiil
Auadsanniige Ao dungdnssundinissu aglussduann (X = 3.96,
S.D. = 0.70) dududaas arumsandulazn agluszauinn (X = 3.89,
S.D. =0.65) BUAUENN MUMIATZUUNTNANNADINS Bg luszauInn (X= 3.87,
S.D. = 0.78) SUGUF AIUMSLIENZUEINWINIES agluszauinn (X = 3.76,
S.D. =0.79) uasduaugas aumsuszsiiumadan agluszauinn (X=3.72,
S.D. =0.97)
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1999 8 uaavadsuazassuunInIgIuasmsandulagnazasiu
MUMIATTHUNDIANNABINT

AUNTATEHUNDIANINADINT X S.D. | szAUu

1. YNUADNMSTNALATIULNDAIILATR 4.30 | 0.84 N
NNMSBLURIDNTINY

2. YNUADIMSTNDLATIULNDAAMINHBNIU 3.79 | 1.17 N
UNUFNNTULDY

3. NUADINIYNAATIUNDADUAUBNANINGAN | 3.95 | 0.95 | 1N
YDINULDY

4, 'vhu(?fmmsimaxm%’mwswtﬂunsma 3.44 1.13 ‘lJ']‘L!ﬂaN
Tudadean (Social Media)
N 3.87 0.78 NN

NNe97 8 wudh ngudedrlianuddyduiadanedeny
AANIFNATATIU MUMINTZUUNEIANINGDINST Bgluszaumn (X = 3.87,
S.D. = 0.78) ilafinsannederasuuusaumu axdiuldh dafifisnndsnnii
fa udasmasuazasiuilaameiadsannmadauviamsinnu aglussduann
(X = 4.30, S.D. = 0.84) SuUGUTDI MURDINS FNaATIURDADUFUDY
ANN3ENYBIRUEY BgluszaUNN (X= 3.95, S.D. = 0.95) SUAUEN NUABIN TN
ATATTUNDAAMNNANUTINUFATRUTDU agfluszaunn (X=3.79,5.D.=1.17)
wazdUAUFATNE yusasmssnazassumnzilunszualudodiay (Social Media)
agluszauiunan (X = 3.44, S.D. = 1.13)
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MND 9 uaAAIRAEULAzAILTENLUUNIAIFIUYBINISAnFUlagNazATIY
UM SLEISUFNINYIENS

AIUMTLEIZUEIBEILIET X S.D. SLOU

1. U US98 DYDIDZATIUNA DINITHN 3.65 | 1.16 N
WiaUsenaumsanaula

2. UG Teaser YBIALATAUNGBINITBY 3.95 | 1.07 | %M
walsznaumsandula

3. UM INNNYARIBUNLABENEATIY 3.84 | 0.99 | N
iadasnmszndsznaumsaadula

v

4. yumdayarastinuaasluazasiundasmson | 3.38 | 1.22 | thunan
wialsznaumsandula

5. MUNTBIN N IUNTTNRLATIU 13U WeTV, 4.02 | 1.03 N
iQIYI Netflix tudu tivausenaumsandula
3 3.76 | 0.79 el

1NMINN 9 wud ngualedldanuddyiudadenedian
AN IYNALATIU MUMIENUENMNZNINS BgfluszauIn (X=3.76,5.D.=0.79)
Waiasanedazasuuudauay aziiuladn deniliawdsaniige e

umgeamalumsanasasiu Wy WeTViQIYI uas Netflix tHudu tiausenaums

@

dnaula aglussauann (X=4.02, S.D. = 1.03) BUAUEEN HUG Teaser 2BNAZATIY

[ o "

naaamsnivalsznaumsdndula aglussauann (X = 3.95, S.D. = 1.07)

€

@ ]

DUAUFIN mum’%ﬁamnqﬂﬂa’é'uﬁmﬂmazﬂsﬁuﬁLﬁaﬁaamiwﬂszﬂaumi
aodulaagluszauann (X=3.84, S.D. =0.99) Sudua hushudasdavesazasiu
Adasmszialsznaumsanaula agluszauann (X = 3.65, S.D. = 1.16)
wozdudugarhe vnumiayszasinuantluazasiuiidasmssuiioUsznaums

doadula agluszau Uunan (X = 3.38,5.D. = 1.12)
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1999 10 udasanRdsuazandessuunasgIuraImadulaguazasiv
mMumMsUszidumaaan

AumsUseiiuniaaan X | S.D. | szau

1. azasaunussesmszadunseualudadiny 3.76 | 1.05 | N
(Social Media) 38 lasumsidazivanaulnase

2. MBTATNUIN LUAZATAUNTNIUA DIN TN 3.70 | 1.18 | wn
Whlnuaaanzusau

NN 3.72 | 0.97 N

NNasNd 10 wudh ndudredilianuddyiuiadamedeny
famrNazAsiy MumsUsziiumuden agluszaumnn (X=3.72,S.D. = 0.97)
dafmsanedavasuuuaaumy aziuldh ﬁa‘ﬁ'ﬁmmﬁﬂmﬂﬁqmﬁa ATATIU
Audasnmssaflunszualudodiny (Social Media) Wi lasumsidasiu
nnaulnage agluszaunnn (X = 3.76, S.D. = 1.05) uazduaugae 1azas
Auaasluazasiufivhudasmsmudhninusasidurou agluszauinn (X=3.70,
S.D.=1.18)
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A9 11 udasanadsuazandesuunnasgiurasmsaadulaguazasiv
mMumsaadulagu

AMuUMsHaaulaz X S.D. | szeu

1. MU BITNYBIILATIUNTNIUA BINITYN 4.24 | 0.78 N
Tuwsazaauianuihaula

2. MSLENUBIUNUFA L UALASIUNNIUABINSHN | 4.26 | 0.81 N
ehaaunuuaziaNNlusssume

3. 29AU5LNBUYDIALATIUNTNIUA BIN TN 4.07 | 0.89 | w0
@y 0 Fer Wudu Tanuasny

4. UNBATAIUNINUGDIMITNEINON lalade 4.10 | 0.79 | w0
waz laigudau

5. azATIUNNUABIMTINANTONDUAUD 4.16 | 0.84 | M
ANNADINS NSaANNFENYDIIULEIlE

RIREY 3.89 0.65 n

NI 11 wudh ngudhednlianuddgiuiadsmediauda
magNazasIu mumMsaeaulazy agluszauinn (X=3.89,5.D.=0.65) dlamansan
NuTaUBILUUFBUMN AxLHULAN ﬁaﬁﬁmm?{ﬂmnﬁq@ AB MIUFANYDIUNUFA
Tuazasiuihudasmssudhdsunumuasiionuiusssund agluszduann
(X = 4.26, S.D. = 0.81) suduaDy MITLiiuEaITITaIEATIURNUADINMS
guluudazaauianuihauls agluszauinn (X = 4.24, S.D. = 0.78) duduaw
azasiuihudasmssuaansaneuauaIaNudoms wisamudnuasauiasld
agfluszauann (X=4.16,S.D. =0.84) SUFUE UnazAsTUTIThUR M ITNEINE
whlaladhe wazligudou agluszauinn (X=4.10, S.D. = 0.79) uazduaugaing
padsenauratarasIUTiThudasmszy Wy ann Harh Jludy Tanuaeny
agluszauann (X = 4.07, S.D. = 0.89)
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A9 12 udasanadsuazandesuunnasgiurasmsaadulaguazasiv
MUNYANTIUNEIN TN

AIUNGANIINHIINITN X | S.D. |3zou
L. hulasuanujuazdadananinsat ludsuld 3.68 | 0.89 | 3N

TuFiaUss uvaannsNazasIu

2. NUSNTOUTNMYTDYINABIMIUAININTNALATIY | 3.64 | 0.92 | W

3. ulasuanuaynau uazaNNEUAN 4.34 | 0.77 | N
WAIINBNDZATIU
4. muieanNaulalnuENMaIINTNAZATIU 4.09 | 1.04 | 10
5. MUANANNIANTDUULDEINANMNBNDLATIY 4.06 | 0.90 | 1N
fal

NN 3.06 | 0.70 | ¥N

NI 12 wuh ngudhedlienudidgduiadamedauda
MIFNAZATIU MUNYANTINWAINIZN BEluszauNIn (X= 3.96, S.D. = 0.70)
e sannetaresuuudaunin andiuldd deiiidnadsuniige Ao
Mmulasuanuaynanu wazanuHsuamEnaINNINazAsIN agluszauann
(X=4.34,S.D. = 0.77) dUAUFDI MUAAANNFU N ULTANFINNTNILATIU
agluszauinn (X = 4.09, S.D. = 1.04) duGUEN MuUiaANNIangauLa:
agnndaeunazasiudall agluszauinn (X = 4.06, S.D. = 0.90) Sueud
uldfuanuiuastadafianinsaihliusuldluginlsshiundmnsuazasiu
agfluszaunn (X = 3.68, S.D. = 0.89) WazAUAUFATNE NUENITOUE NI TS
AADIMINEINNTNITATIL agfluszauann (X= 3.64, S.D. = 0.92)
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NMINAFAUTNNAFIY

AnuduRussenInttemadeaniunsdadulasnazasiuvaaryn
Generation Z luangaunnumuas iwuanamsidelasldadamanduius
L5 (Pearson Product Moment Correlation) 1 a¥n anNdxwuguaei s 2 ¢
udaszdanu da tasamedian Usznaulldae NFNINEY ATBUATI UNUM
MRy doumw waznsondulazsnazesdu Usenauldale msaseniinda
ANNOBINS MSENLUENNZMENS MIUseiiumadan mseadulazu wgdnssu
wasmazn e lanesausunigumsive samseasluil

M5 13 MSNAFUANNENNUSTENaTRemMNEIaNNUMSAnaY Az azATIY

?lENl’QIT‘ﬁN Generation Z SI,‘NL‘ZW]ﬂEQL‘VIWNVI’luﬂi AUMTATENRUND

ANNADINS
. AITRUNDY | tdsuarew | Ussdiv | o _ wginssu | Msandula
s . ) " aaulazms | -
ANNABINIS|  ANEIS | Maean BAINIIBN | BNATATIU
a3 {6527 1 628 | 673" | .728%F | .606** | .746%*
medan | ' ' ' ' '
ngueNB | .595% .638%* 607FF | BT9** .533%* 6935
ATUAT .439%* .421%* A469%% | 482%x .382%* 499
uman | .652%* | .570%* | .600%* | .663** | .564%F | 686"
NGATGEY
oMW | 514%x 4745 574% | 618%* .558%* 6217

“Fradayneadcnszau 0.01

£ a v a = =) £
fudsmesen uazmsaadulazuazasiu fe dudslumwsu
o a4 o & A o '

fulsidanavue da aawdslumwgas

AN 13 WUN TasenmedaaniianNaunusnumsanaulasnazasiy

v v
o W aa [ @

Tuszauann (r = .746**) agniusdAumMeddannszau 0.01 nalumwsinuse
Mweag
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MUNFNENBN Henudunusnumanadulaguasasiu lussauin

H
aad [

(r = .693**) aa NNt AYNNEDANILAU 0.01 NIlUMWTINULBEMNEDE
MUAIBUATY AANnudunusnunsandulazuazasiu luszavann
(r = .499*%) paNNtBHAYNNEDANILAU 0.01 NIlUMWTINLBEMNEDE

MUUNININEIAN Hanudunusnumsaadulanazasau luszaunn

H
aad

(r = .686**) aeNNNBHAYNNEDANILAU 0.01 NIlUMWTINULBEMNEDE

MUFDIUMW HaNNFuWusSnumsandulazuazasdu Tuszaunn

H
o W aad [

(r = .621**) aaNNNBHAYNNEDANIZAU 0.01 NIlUMWTINLBEMNEDE

ayduazandnamus

Msisedas enuduusszwiniasamediantumssadulaguazas
upeY Generation Z TUANFUNWANIUAT dlaRnsanuamsdTouazmnadau
aNNAzIN Uszsnaunuuin@a wqwﬁLtasawu%’ﬂﬁﬁ'mifmdw6'| wun Huseidu
ﬁﬁﬁﬂuhmaﬁﬂswmui’mqﬂszmﬁwmmsﬁﬂwﬂﬁ'ﬁq‘ﬁy

HaM AN UTeNNFIANYDIETN Generation Z TuanJanwamuas
Usznauluee 4 e laun ngueeds asauash unumnesiag wazaaunw
NTUNWNIIUAT deRmsandsluudazen wuh MUNGNENDBN LLiq@ﬂaﬁﬁwﬁ’m
gamannaulagnasnsiuYateny Generation Z A ms%’uﬁ'azﬂﬁumﬂﬁ'aﬁwm
(Social Media) 1% Twitter Facebook mﬂﬂiﬂmsuuzﬁwmﬂLﬁ'auw%aqﬂﬂaﬁﬁ
Fouden 11 Influencer FAAAZANAUNUITEYEY Marriner (2013 shedslu anmw
WaAmas, 2556, ¥. 11) na1d Uagtulydeaiidaiidnsnadanguiaju
mnﬂ'iﬁaﬂizl,l,awé'ﬂashﬁwqTwiﬁ'ﬂﬁ vidaviladefiud BnavnnacasauEasiy
fnuaasizureuinuanzdiliifoussgilalumssuazasiuld sanadosiy
NIEYe nNaTH Hagalwena uazwuw AaANEN (2561) Nah Jegumdisuans
mqntcjuL%'Na(ﬂmwuaxm‘[mﬁ'ﬂu’lwﬂmnﬁuLﬁaﬁnnﬂé’ﬂﬂﬁmswﬁnuam

fuasauas wudh sndnluasauasililadaudunngan Generation
Z AoNNISTNITATIU Lwil,ﬁaLﬂ%ﬂmﬁﬂuﬁ'unéjué'wﬁq%‘u maua%’u‘ﬂumjuﬁ
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shaussgalaliiiemsdadulasuazasiuiveiige fuwihansnluasauas
#AUTNALATIUNMN 9 HFaAABINUULUIAAYBY Walters (1978 B19991u
AnddnG sunsans, 2558, w. 6) Ana1n angnluasauasiioungudnada
mqmmzuﬂgugﬁﬁﬁSw%waaziNmﬂ@iamiﬁﬂauslwmsju%‘[nﬂ

UUNUINNNEIAN WU EoN Generation Z Fasmsiniiiaazasiu
ml.ﬂuuwauwmﬁ'uqﬂﬂaﬁ'u sanasafimsinaduazuansanudafinuudediny
(Social Media) tHenfuazassufitasry udasliifiuinazasauansnasns
Ujdunusludienle dganndasnuuin@euad Ingram waz Luckett (2019 81984
Tu dgen L%am'%maf,]ﬁ waINMUM WIANaNiY, 2564, U. 78) NA1II MITUBY
tianaueUsems e Susuia i duidaaunin ez liuszaumsalu fauwus
Aamsilduinmedanaiisiy ana IVl Generation Z AB4M3nunszuaazasau
Tudadaan (Social Media) tialfifuunagumnuaznaraduiisaniuludsan
LWinzvl,a\iﬁ'mmigﬂum'hé’mé’mﬁahﬂﬁmazm%u §0ANADINULUIAN Wellner
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History and Techniques for Conveying Saomai Dance

in Lineage of Mrs. Buariao Rattanamaneeporn

Bhudit Siriwattanakula' and Jintana Saithongkum®
'Students in Master of Arts in Thai Dramatic Arts
°Advisor in Thai Dramatic Arts

" “Bunditpatanasilapa Institute, Thailand

Abstract

The objective of this article was to study the history and techniques for
conveying Saomai dance by Mrs. Buariao Rattanamaneeporn. The study was qualitative
research using relevant document studies and on-site data collection from interviews,
observations, and dance practice. The data were then analyzed using descriptive
research.

The results showed that the history of Saomai dance in the lineage of
Mrs. Buariao Rattanamaneeporn originated from family knowledge and patronage
knowledge. There were five principles for conveying dance techniques: 1) relationship
between instructor and recipient, 2) opportunity to pass on knowledge, 3) individual
knowledge transfer, 4) group knowledge transfer and, 5) evaluation of knowledge
transfer. The characteristics of inherited recipients could be divided into two types:
single and individual. In this regard, the aim was to enable the recipient to perform
the proper dance according to the set standards. Importantly, knowledge transfer in
groups was assessed based on the limitations of the recipients in each group. Group
recipients could be classified into three groups: concentration-restricted youth,
physically-restricted seniors, and educational institutions with restrictions as defined

in their curriculum.

Keywords ; conveying, Saomai dance, Mrs. Buariao Rattanamaneeporn
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Abstract

This article aims to 1) present the Thai translation of the biography
of Dharma-ratna (2 7 #) in the Gaoseng zhuan Scripture (& 18 1%);
2) examine the historical events, the five translated Buddhist scriptures, and a Buddha
image related to the biography of Dharmaratna; 3) analyze the contributions
Dharmaratna made to Chinese Buddhism. Qualitative methods, hermeneutics and
content analysis are the three methods used for this research. Scope of the Research
based on Chinese historical-biographical works such as the Gaoseng zhuan, the Hou
Han Shu (Book of the Later Han), the Shou Shen Ji, the Wei Shu (Book of Wei).
The various related pieces of research would be used to examine the text.

The results showed that the Gaosheng zhuan is the only text that recorded
the life of Dharmaratna in detail. Dharmaratna’s biography is related to the two crucial
historical events in the Han dynasty: the Rebellion and the moving of the capital into
Chang’an; and the construction of Kunming Lake. According to the records of Hui
Jiao, the author of the Gaoseng zhuan Scriptures, it is known that important translation
scriptures, which are considered early Buddhist scriptures and paintings of Buddha
images that have been brought back with the emissaries of Emperor Han Ming, had

been lost since before the Eastern dynasty (316-439 AD.). Moreover, Dharmaratna

164 Vol. 11 No. 2 July - December 2022 JOURNAL OF LANGUAGE, RELIGION AND CULTURE



devoted himself to propagate Buddhism in China, especially in the mission of Chinese
translation of Buddhist texts, which was important to the establishment of Buddhism

in China for thousands of years.

Keywords: Gao sengzhuan, Dharmaratna, foreign monk, Han Dynasty
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Dunhuang during the late Tang, Five Dynasties and early Song].
Beijing: Zhongguo shehui kexue chubanshe.
o wWswla er3annyasol. (2548). ssFuad (nvinsait 4). vauunu:
MATNTAAN NVINENFEUBULAU.
° éﬁasmmmw, FULHANTELRIUSNNALED NTNNTZEN. (2555).
UssguWssINUSHITNADING. NTUNNI: AL,
° FuLPANITANAUFNT aNdANIzaIRNY (185 Famal). (2556).
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reception of Atoms for Peace]. In Yoshimi S. & Tsuchiya Y.
(Eds.), SenryO suru me senryO suru koe : CIE/USIS eia to
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° Du, W. (2007). Dunhuang yishu yongzhi gaikuang ji qianxi [An
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manuscripts]. In Lin S. & A. Morrison (Eds.), Rongshe yu
chuangxin: guoji Dunhuang xiangmu diliuci huiyi lunwenji
[Tradition and innovation: Proceedings of the 6th International
Dunhuang Project conservation conference] (pp. 67-84).

Beijing: Beijing tushuguan chubanshe.




undnnwal

w50 501l (2553, 10 NINMAN). HHNEMINTNBDINANTN [UNFUM U],

Smith, M. B. (1989, August 12). Interview by C. A. Kiesler [Tape recording].
President’s Oral History Project, American Psychological Association.
APA Archives, Washington, DC.

Sparkman, C. F. (1973). An oral history with Dr. Colley F. Sparkman/
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