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บทคััดย่่อ

บทความนี้้�มีีวัตถุประสงค์์เพื่่�อวิเคราะห์์ความไม่่สุุภาพเพื่่�อความบันเทิิงของ 

ผู้้�ส่งเสริิมการขายในสื่่�อทางสัังคมของคนไทยตามกรอบแนวคิิดเรื่่�องความไม่่สุุภาพ 

เพื่่�อความบันเทิิง (Entertaining Impoliteness Framework) ของโจนานธาน คััลเพเพอร์  

(Jonathan Culpeper, 2554) ข้้อมููลการศึึกษาในงานวิิจััยนี้้�เก็็บจากผู้้�ส่งเสริิมการขาย 

(Influencer) ยกตััวอย่าง เช่่น เน็็ตไอดอล (Net idol) ยููทููบเบอร์ (YouTuber) และออนไลน์์

เกมเมอร์์ (Online gamer) ในระหว่่างท่ี่�เผยแพร่่ออนไลน์์จากแหล่่งต่่างๆ ในสื่่�อสังคม 

ทั้้�งใน ยููทููบ(YouTube) เฟซบุ๊๊�กเพจ(Facebook Page) และช่่องทางอื่่�นๆ และยัังได้้ 

รัับคะแนน การติิดตาม และข้้อเสนอแนะจากผู้้�ชมเป็็นประจำำ� ทั้้�งนี้้�ผลการศึึกษาพบ

การใช้้ความไม่่สุุภาพเพื่่�อความบันเทิิงส่ี่�รููปแบบ ประกอบด้้วย 1) ความสุขทางอารมณ์  

(Emotions of pleasure) 2)ความสุุขทางสุุนทรีียะ (Aesthetic pleasure) 3) ความสุุข 

จากการแอบดูู (Voyeuristic pleasure) และ 4) ความสุขท่ี่�เหนืือกว่่า (Pleasure of being  

superior) โดยในการศึึกษานี้้� ความสุขจากการแอบดููเป็็นประเภทเดีียวท่ี่�สอดคล้้อง 

กัับกรอบแนวคิิดในแง่่ของอารมณ์แปรปรวนซ่ึ่�งส่่งผลต่่อผู้้�ท่ี่�ถููกสัังเกตและถููกคุุกคาม อนึ่่�ง

ความไม่สุุ่ภาพเพื่่�อความบันัเทิิงทั้้�งสามประเภท ได้แ้ก่่ ความสุขุทางอารมณ์ ์(Emotions of 

pleasure) ความสุขทางสุุนทรีียะ(Aesthetic pleasure) และความสุขุท่ี่�เหนืือกว่่า (Pleasure 

of being superior) ปรากฏน้้อยและไม่่สอดคล้้องกัันตามกรอบ เนื่่�องจากความไม่่สุุภาพ
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เพื่่�อความบันเทิิงในมุุมมองของคนไทยท่ี่�ตรงกัันข้้ามถููกมองว่่าเป็็นสิ่่�งปกติิท่ี่�สามารถ

ปลุุกเร้้า ดึึงดููด ให้้ความบันเทิิงและขบขัันได้้ ซ่ึ่�งเป็็นส่่วนหนึ่่�งของการมีีปฏิิสััมพันธ์์และ

การสื่่�อสาร

คำำ�สำำ�คััญ ; 	ความไม่่สุุภาพเพื่่�อความบันเทิิง, ผู้้�ส่งเสริิมการขาย, สื่่�อทางสัังคมของคนไทย
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Abstract

The objective of this article was to analyze entertaining impoliteness  

employed by influencers via Thai social media according to the Entertaining Impoliteness  

Framework postulated by Jonathan Culpeper (2011). The data was collected through  

Social media influencers. Internet Celebrities, YouTubers, and Online Gamers broadcast  

from various sources in social media, e.g., YouTube, Facebook, etc. which received 

a huge frequency of ratings, followers, and feedback. The result revealed that there 

were four entertaining impolite characteristics: the emotions of pleasure, Aesthetic 

pleasure, Voyeuristic pleasure, and the Pleasure of being superior. In this study,  

Voyeuristic pleasure seems to be the only type that relied on the framework in terms of 

the emotional schadenfreude which affected those who were observed and threatened.  

On the contrary, the three types of entertaining impoliteness: emotional and aesthetic 

pleasure, and also the pleasure of being superior seem to be irrelevant according to the 

framework because Thais had interpreted impoliteness for entertaining purposes from 

1Lecturer, Thai program, Faculty of Humanities and Social Sciences, Khon Kaen University
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an opposite perspective as a regular thing which enabled one to arouse, attract, and 

entertain, and amuse as part of normal interaction and communication conventions. 

Keywords;	 entertaining impoliteness, influencers, Thai social media
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Introduction
With the rapid spreading of social media through Thai culture and despite 

social difficulties during the Covid-19 pandemic, this medium of communication is 

capable of making a huge income for those who regard themselves as an influencer 

such as a YouTuber, Online Gamer, Net Idol, and so on. The purposes are varied 

according to contents, styles, as well as target group interests. Some prefer to use it 

as their own business earning a vast profit, while some prefer to use it as their daily 

routines to entertain people interested in the same activities or hobbies; playing games, 

gardening, cooking, or even selling products. In this form of communication, language 

choices seem to be the key factor for drawing attention and delivering messages for 

amusement, services, and products. Correspondingly, the influencer is also significant 

in the impoliteness strategies in this study. Therefore, language choices or registers 

will be specifically selected to identify the outstanding characteristics of each content 

creator, especially impoliteness use.         

Impoliteness was viewed in terms of context and the period of  time and  

cultural and social changes. In former times in Thailand, impoliteness might be  

forbidden and unacceptable because of social norms, which emphasize hierarchical 

and seniority factors, so politeness is usually considered a must-do practice when  

communication occurs in Thai society. On the other hand, due to the impact of social 

media spreading and times changing, this circumstance leads to impoliteness changes 

which are currently viewed as a common thing. Additionally, the target groups of  

content creators are mostly followed by teenagers, so impoliteness seems to be  

a regular thing and is ignored by them. Similarly, Culpeper (2011: 234) mentioned that  

Impoliteness, however, can be designed as much for  audiences as for a target addressee 

and that audiences can be entertained by symbolic violations of identities and social  

rights. In fact, current social media contains content stuffed full of verbal violence.  

Additionally, Thai research or theses  on impoliteness strategies have been limited to 
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TV programs, Thai censure debates, and interviewing. No one has ever focused on  

impoliteness employed in social media for entertainment purposes before. Therefore, 

it is challenging to investigate this  as used in Thai social media.

Research Objective	   
To analyze entertaining impoliteness employed by influencers on Thai social 

media according to the Entertaining Impoliteness Framework postulated by Jonathan 

Culpeper (2011). 

Scope of the study
a)	 The sample group was selected to include only those who frequently  

	 use impoliteness to communicate and interact with audiences by  

	 broadcasting through social media, such as Internet Celebrities,  

	 YouTubers, and Online Gamers, who receive a high rating, a following,  

	 and feedback. 

b)	 Impolite utterances employed by the sample group were collected and  

	 analyzed.

c)	 Impoliteness was analyzed according to The Entertaining Impoliteness  

	 Framework by Culpeper (2011).

Theoretical Framework
The Entertaining Impoliteness Framework by Jonathan Culpeper (2011: 

234-235) comprised five sources of pleasure that can be involved in entertaining 

impoliteness as follows: 

1.	 Emotional pleasure: Observing impoliteness creates a state of arousal in 

the observer, and that state of arousal can be pleasurable. As Myers puts it, discussing  

chat shows, ‘something is engaging about the argument for its own sake’(Myers  
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2001 : 174). Importantly, he adds ‘the thrill is in the potential for violence’(Myers 

2001: 183). In other words, we don’t need actual fisticuffs: the mere suggestion of 

fisticuffs can cause the thrill.

2.	 Aesthetic pleasure: Outside discussions of banter, little attention has 

been given in the literature to socially negative uses of verbal creativity. In fact, 

much impoliteness has elements of creativity, not least of all because of its frequently 

competitive nature: if one is attacked, one responds in kind or with a superior attack. 

And to achieve a superior attack requires creative skills.

3.	 Voyeuristic pleasure:  Observing people reacting to impoliteness often  

involves the public exposure of private selves, particularly aspects that are  

emotionally sensitive, and this can lead to voyeuristic pleasure. As Richardson and 

Meinhoff (1999: 132) point out, talk shows ‘trade in the exploitation of human 

weakness for the sake of voyeuristic pleasure.’

4.	 The pleasure of being superior or Superiority theories (e.g., Bergson  

1911, 1900), developed within humor theory, articulate the idea that there is  

self-reflexive pleasure in observing someone in a worse state than one-self. Superiority 

theories have been used to explain the ‘butts’ of jokes.

5.	 The pleasure of feeling secure: This source overlaps with the previous, 

but note that the last three are related to the schadenfreude emotion.   

This study has adopted this framework to analyze the impoliteness strategies 

in entertaining impoliteness from content creators. 

Research Methodology 
1.	 Documents and research relating to the language use of Thai content  

creators: YouTubers, Master gamers, Net idols, and impoliteness research as well as 

the impoliteness framework employed in this study are studied.
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	 1.1	 Data Selection

		  1.2.1 	 One hundred video clips that impolite expressions  

performed and the most frequent views of each content creator toward the public were 

specifically chosen as main sampling groups divided into three types according to their 

contents presented; selling, entertaining, and gaming.                 

		  1.2.2 	 Impoliteness utterance was collected through Thai social 

medias and Online platforms; Facebook pages and YouTube Channels respectively.

		  According to the selection criteria above, there were Pimrypie,  

an online female seller, Mae Ying Lee of Veen page or well-known entitled as  

Phramahadavijao of Muengthip, Thai Famous Rumor Entertainment news, and Maser 

Gaming Channel selected as a study group.           

	 1.3	 Data Analysis

		  1.3.1	 Impolite utterances between Thai content creators and 

audiences were analyzed and categorized into four characteristics according to  

entertaining impoliteness types by Jonathan Culpeper (2011), revealing impoliteness 

strategies and transcribed as a text analysis in Thai and English.  

        	 1.3.2 	 The results were presented by using descriptive analysis 

and followed by conclusion, discussion and suggestions respectively.

Results
This study employed a qualitative research approach to investigate  

entertaining impoliteness strategies in Thai social media through Thai content  

creators who receive the most ratings, followers, and feedback from their audiences.   

Entertaining impoliteness has been analyzed according to the entertaining impoliteness 

approach by Jonathan Culpeper (2011), which can be divided into five types. The 

results indicated that the four frequent strategies of entertaining impoliteness were 

mainly employed in Thai social media. The impoliteness used might be exemplified 

and discussed in terms of the four categories of entertaining impoliteness.
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To receive more audience attention and followers so that he or she was able 

to obtain a lot of benefits through this medium, resulted in the content creator having to 

arouse the audience through giving rewards, questioning, answering, or discussing, in 

order to convince the followers to become one part of his or her content. Myer (2001) 

mentioned that this type of entertaining impoliteness is used for its own benefit and 

actual fisticuffs unnecessarily take place due to causing the thrill audiences experience. 

Therefore, Emotional pleasure was generally used for creating a state of 

arousal in participants, for example, Pimrypie, a famous net idol with slogans for 

selling everything, always offers her customers various and interesting promotions by 

asking some question about herself; “Is Pimriepie beautiful as…?”, and for the person 

whose answer is the best, rewards will be given. Generally, people will expect that 

the answer should be an admirable one. Conversely in this context the banter between 

Pimrypie and customers clearly reveals the use of impoliteness through their utterances.                    

ลููกค้้า 1  : พิิมรี่�พายสวยเหมืือนหมาตายสามวัน

[Look Kha 1:  Pimrypie suay muen Mha Thay Sam Wan]

Customer 1  :  “Pimrypie is as beautiful as a three days dead dog.”

Pimrypie : อีีดอกอีีเฮ้ี้�ยมึึงไม่่น่่าทำำ�บุญเลย อีีสัตว์ถ้้ามึึงจะปากแรงขนาดนี้้�

[Pimrypie: Ee Dok Ee Hia Meng Mai Na Tam Bun Loei.  Ee Sus Tha Meng 

Ja Pakraeng Ka Nat Nee] 

Pimrypie: Thai swear words…you might not be a kind of charitable person 

if you are too sharp-tongued.” 

These are examples of entertaining impoliteness as emotional pleasure  

referring to the state of arousal in observers which increases significantly in relation 

to her and her customers satisfaction. Pimrypie’s responses were always expressed 
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as Thai swear words to represent her satisfied emotion and arouse the audience’s  

reactions. Impolite communication between both sides doesn’t cause any hurt feelings  

or even offence. On the contrary, it causes frequent amusement and pleasure.   

The more impoliteness they use, the more participation, and  presents given. 

ลููกค้้า 2 : พิิมรี่�พายสวยเหมืือนหมาเดิินเดืือนเก้้า

 
 

 ลกูคา้ 2 : พมิรี3พายสวยเหมอืนหมาเดนิเดอืนเกา้ 

[Look Kha 2:  Pimrypie s̄wy h̄emụ̄xn h̄mā dein deụ̄xn kêā] 

Customer 2 : “Pimrypie is as beautiful as a nine month old dog.” 

ลกูคา้ 3 : พมิรี3พายสวยเหมอืนยี3สบิบาท 

[Look Kha 3:  Pimrypie s̄wy h̄emụ̄xn yī̀s̄ib bāth] 

Customer 3 : “Pimrypie is as beautiful as having 20 baht.” 

ลกูคา้ 4 : พมิรี3พายสวยเหมอืนเชื2อราที3ตนี 

[Look Kha 4:  Pimrypie s̄wy h̄emụ̄xn cheụ̂̄xrā thī̀ tīn] 

 Customer 4 : “Pimrypie is as beautiful as mold on a foot.” 

ลกูคา้ 5 : พมิรี3พายสวยเหมอืนตลาดลา่ง 

[Look Kha 5:  Pimrypie s̄wy h̄emụ̄xn talat lang] 

Customer 5 : “Pimrypie is as beautiful as a low taste market.” 

ลกูคา้ 6 : พมิรี3พายสวยเหมอืนขี2ฟนัปรณีา 

[Look Kha 6:  Pimrypie s̄wy h̄emụ̄xn K̄hī̂ fạn pā rīṇā] 

Customer 6 : “Pimrypie is as beautiful as Pareena’s dental plaque.” 

 

The impolite utterances shown above, not only represent emotional pleasures 

but also involve competition, because receiving rewards, according to the rule in this promotion 

above, depends on the comment which satisfies Pimrypie the most. Thus, reward hunters try to 

compete with each other in order to win Pimrypie’s approval.  

As shown in the examples above, they relate to aesthetic pleasures that one 

requires for a superior attack with creative skills to destroy opponents, and refers to the 

following type of entertaining impoliteness. Generally, to argue or deal with impoliteness, 

some may create rhetorical devices to communicate impoliteness especially in this situation 

they must creatively compose impolite utterances to gain Pimrypie’s approval. Hence, much 

impoliteness has elements of creativity, with some words able to convey meaningful features, 

social issues, a sense of humor, etc.         

 

ลกูคา้ 7 : พมิรี3พายสวยเหมอืนนะคะ่คนไมม่กีารศกึษา     

 [Look Kha 7:Phi mrī̀ phāy s̄wy h̄emụ̄xn na kh̀a khn mị̀mī kār ṣ̄ụks̄ʹā] 

“Pimrypie is as beautiful as na kha, or an uneducated person.”  

(พิมรี&พายขายทกุอยา่ง : Facebook page, 2022) 
 

According to the example shown, this refers to background knowledge that 

interlocutors have known the fact that a Thai particle with an incorrect tone “นะค่ะ” spelt with 
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ลกูคา้ 7 : พมิรี3พายสวยเหมอืนนะคะ่คนไมม่กีารศกึษา     

 [Look Kha 7:Phi mrī̀ phāy s̄wy h̄emụ̄xn na kh̀a khn mị̀mī kār ṣ̄ụks̄ʹā] 

“Pimrypie is as beautiful as na kha, or an uneducated person.”  

(พิมรี&พายขายทกุอยา่ง : Facebook page, 2022) 
 

According to the example shown, this refers to background knowledge that 

interlocutors have known the fact that a Thai particle with an incorrect tone “นะค่ะ” spelt with 

Customer 3 : “Pimrypie is as beautiful as having 20 baht.”

ลููกค้้า 4 : พิิมรี่�พายสวยเหมืือนเช้ื้�อราท่ี่�ตีีน

 
 

 ลกูคา้ 2 : พมิรี3พายสวยเหมอืนหมาเดนิเดอืนเกา้ 

[Look Kha 2:  Pimrypie s̄wy h̄emụ̄xn h̄mā dein deụ̄xn kêā] 

Customer 2 : “Pimrypie is as beautiful as a nine month old dog.” 

ลกูคา้ 3 : พมิรี3พายสวยเหมอืนยี3สบิบาท 

[Look Kha 3:  Pimrypie s̄wy h̄emụ̄xn yī̀s̄ib bāth] 

Customer 3 : “Pimrypie is as beautiful as having 20 baht.” 

ลกูคา้ 4 : พมิรี3พายสวยเหมอืนเชื2อราที3ตนี 

[Look Kha 4:  Pimrypie s̄wy h̄emụ̄xn cheụ̂̄xrā thī̀ tīn] 

 Customer 4 : “Pimrypie is as beautiful as mold on a foot.” 

ลกูคา้ 5 : พมิรี3พายสวยเหมอืนตลาดลา่ง 

[Look Kha 5:  Pimrypie s̄wy h̄emụ̄xn talat lang] 

Customer 5 : “Pimrypie is as beautiful as a low taste market.” 

ลกูคา้ 6 : พมิรี3พายสวยเหมอืนขี2ฟนัปรณีา 

[Look Kha 6:  Pimrypie s̄wy h̄emụ̄xn K̄hī̂ fạn pā rīṇā] 

Customer 6 : “Pimrypie is as beautiful as Pareena’s dental plaque.” 

 

The impolite utterances shown above, not only represent emotional pleasures 

but also involve competition, because receiving rewards, according to the rule in this promotion 

above, depends on the comment which satisfies Pimrypie the most. Thus, reward hunters try to 

compete with each other in order to win Pimrypie’s approval.  

As shown in the examples above, they relate to aesthetic pleasures that one 

requires for a superior attack with creative skills to destroy opponents, and refers to the 

following type of entertaining impoliteness. Generally, to argue or deal with impoliteness, 

some may create rhetorical devices to communicate impoliteness especially in this situation 

they must creatively compose impolite utterances to gain Pimrypie’s approval. Hence, much 

impoliteness has elements of creativity, with some words able to convey meaningful features, 

social issues, a sense of humor, etc.         
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According to the example shown, this refers to background knowledge that 

interlocutors have known the fact that a Thai particle with an incorrect tone “นะค่ะ” spelt with 

 Customer 4 : “Pimrypie is as beautiful as mold on a foot.”

ลููกค้้า 5 : พิิมรี่�พายสวยเหมืือนตลาดล่่าง

 
 

 ลกูคา้ 2 : พมิรี3พายสวยเหมอืนหมาเดนิเดอืนเกา้ 

[Look Kha 2:  Pimrypie s̄wy h̄emụ̄xn h̄mā dein deụ̄xn kêā] 
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According to the example shown, this refers to background knowledge that 
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Customer 6 : “Pimrypie is as beautiful as Pareena’s dental plaque.”

The impolite utterances shown above, not only represent emotional pleasures 

but also involve competition, because receiving rewards, according to the rule in this 

promotion above, depends on the comment which satisfies Pimrypie the most. Thus, 

reward hunters try to compete with each other in order to win Pimrypie’s approval. 
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to the following type of entertaining impoliteness. Generally, to argue or deal with  

impoliteness, some may create rhetorical devices to communicate impoliteness  

especially in this situation they must creatively compose impolite utterances to gain 

Pimrypie’s approval. Hence, much impoliteness has elements of creativity, with some 

words able to convey meaningful features, social issues, a sense of humor, etc.        

ลููกค้้า 7 : พิิมรี่�พายสวยเหมืือนนะค่่ะคนไม่่มีีการศึึกษา    

 
 

 ลกูคา้ 2 : พมิรี3พายสวยเหมอืนหมาเดนิเดอืนเกา้ 

[Look Kha 2:  Pimrypie s̄wy h̄emụ̄xn h̄mā dein deụ̄xn kêā] 

Customer 2 : “Pimrypie is as beautiful as a nine month old dog.” 

ลกูคา้ 3 : พมิรี3พายสวยเหมอืนยี3สบิบาท 

[Look Kha 3:  Pimrypie s̄wy h̄emụ̄xn yī̀s̄ib bāth] 

Customer 3 : “Pimrypie is as beautiful as having 20 baht.” 

ลกูคา้ 4 : พมิรี3พายสวยเหมอืนเชื2อราที3ตนี 

[Look Kha 4:  Pimrypie s̄wy h̄emụ̄xn cheụ̂̄xrā thī̀ tīn] 

 Customer 4 : “Pimrypie is as beautiful as mold on a foot.” 

ลกูคา้ 5 : พมิรี3พายสวยเหมอืนตลาดลา่ง 

[Look Kha 5:  Pimrypie s̄wy h̄emụ̄xn talat lang] 

Customer 5 : “Pimrypie is as beautiful as a low taste market.” 

ลกูคา้ 6 : พมิรี3พายสวยเหมอืนขี2ฟนัปรณีา 

[Look Kha 6:  Pimrypie s̄wy h̄emụ̄xn K̄hī̂ fạn pā rīṇā] 

Customer 6 : “Pimrypie is as beautiful as Pareena’s dental plaque.” 

 

The impolite utterances shown above, not only represent emotional pleasures 

but also involve competition, because receiving rewards, according to the rule in this promotion 

above, depends on the comment which satisfies Pimrypie the most. Thus, reward hunters try to 

compete with each other in order to win Pimrypie’s approval.  

As shown in the examples above, they relate to aesthetic pleasures that one 

requires for a superior attack with creative skills to destroy opponents, and refers to the 

following type of entertaining impoliteness. Generally, to argue or deal with impoliteness, 

some may create rhetorical devices to communicate impoliteness especially in this situation 

they must creatively compose impolite utterances to gain Pimrypie’s approval. Hence, much 

impoliteness has elements of creativity, with some words able to convey meaningful features, 

social issues, a sense of humor, etc.         

 

ลกูคา้ 7 : พมิรี3พายสวยเหมอืนนะคะ่คนไมม่กีารศกึษา     

 [Look Kha 7:Phi mrī̀ phāy s̄wy h̄emụ̄xn na kh̀a khn mị̀mī kār ṣ̄ụks̄ʹā] 

“Pimrypie is as beautiful as na kha, or an uneducated person.”  

(พิมรี&พายขายทกุอยา่ง : Facebook page, 2022) 
 

According to the example shown, this refers to background knowledge that 

interlocutors have known the fact that a Thai particle with an incorrect tone “นะค่ะ” spelt with 

“Pimrypie is as beautiful as na kha, or an uneducated person.” 

(พิิมรี่�พายขายทุุกอย่าง : Facebook page, 2022)

According to the example shown, this refers to background knowledge that 

interlocutors have known the fact that a Thai particle with an incorrect tone “นะค่ะ” 

spelt with “–่” has not existed in the Thai language. This statement can be implied as 

a simile comparing something with another thing in this context because Pimrypie is 

creatively compared as an incorrect tone particle and she did not accept those who use 

this error particle and used to discuss this content via her channel. The particle must 

not be allowed to be mentioned by her followers on Pimrypie’s page. However, when 

Pimrypie saw this utterance, she was stunned and satisfied, so ten blushing-on sticks 

(reward) would be given to that customer. This reflects the creativity that interlocutors  

use to try to compare Pimrypie’s beauty as an unusual thing which Pimrypie and  

people in society find unacceptable. It’s an irony which is considered as one type of 

impoliteness strategy, making Pimrypie satisfied a lot. Besides, in terms of impoliteness  

use, there was an overlapping of impolite characteristics demonstrated earlier  

which Emotional and Aesthetic pleasures were mixed in order to effectively expand   

impoliteness expressed completing and overcoming the listeners’ satisfaction. 
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Turning to the aesthetic pleasure, which can be found in hierarchical registers 

and some saucy words which reveals a superior attack with creative skills to destroy, 

insult and compare opponents as a lower hierarchical status. For example, Mae Ying 

Lee from  the Veen page whose Phramahathevejao and Ananthip characters in Thai 

period drama entitled “Pluengphranang” are co-imitated by Mae Ying Lee and  

Ananthip (aka Thip), respectively. 

Some royal terms for addressing and responding were used frequently to 

approach or curse Thip and her followers as exemplified below; 

 

Follower: “ทำำ�ผมแม่่งทุุกวัันลุุงลีี”
	 [Follower:Thả p̄hm mæ̀ ng thuk wạn lung lī]

“You always have your hair done every day, uncle Lee.”

 Maeying Lee: “ไปเก่ี่�ยวอะไรกัับหััวดอมึงคะ หยุุดนะคะหยุุด เพราะฉะนั้้�นไม่่ใช่่

การของมึึง ออกไป”        
[Maeying Lee:  Pị keī̀yw xarị kạb h̄ạw dxmụ ng kha h̄yud na kha h̄yud 

pherāac̄hanận mị̀chı̀ kār k̄hxng mụng xxk pị]                     

Maeying Lee:  replied “Does that involve your dick? Stop! It’s none of 

your business.  Get out!”              

Due to the Thai sentences “ไปเก่ี่�ยวอะไรกัับหััวดอมึงคะ” (Pị keī̀̀yw xarị 

kạb h̄̄ạw dxmụ ng kha) “หาใช่่การอัันใดของมึึงไม่่” (H̄̄ā chı̀̀ kār xạn dı k̄̄hxng mụng 

mị̀̀) which are saucy words and an old Thai typology respectively used to refers to the 

meaning “it’s none of your business.”  

Maeying Lee: “ไม่่ใช่่เจ้้าหลวงหรอกค่่ะ มัันเป็็นได้้แค่่อีีข้้าไท้้”
	 [Maeying Lee: Mị̀chı̀ cêāh̄lwng h̄rxk kh̀a mạn pĕn dị̂ khæ̀ xī k̄ĥā thị̂]

“He is not the king, he is such a slave.”
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Maeying Lee: “อย่าลืืมนะว่่าลููกแม่่ค้้านั่่�งตลาดแบบมึึงอ่่ะ เช้ื้�อเจ้้าผสมเช้ื้�อไพร่  

	 หาได้้เป็็นพระนางหน่่อเจ้้าหลวงไม่่ อีีโง่่”
[Maeying Lee: Xỳā lụ̄m na ẁā lūk mæ̀kĥā nạ̀ng tlād bæb mụng x̀a  

	 cheụ̄̂x cêā p̄hs̄m cheụ̄̂x phịr̀ h̄ā dị̂ pĕn phranāng h̄ǹx cêāh̄lwng mị̀ xī ngò] 
“Don’t forget! You are just a vendor’s daughter with half royal and slave  

	 descendants. You are not a princess at all are you. You’re silly.”

(Veen Facebook page,2021)

In terms of literary devices, Using similes which compare things with another 

thing as Pimreypie and her followers have done above. Tangmo-uap-um, a content 

creator in the principal Tangmo channel (ช่องผอ.แตงโม)  also represents aesthetic 

pleasure in order to seek agreements from her followers about political issues. A lemon 

basil vegetable called “E-too” in northeastern Thai dialect and a dessert called “Salim” 

in Thai are compared and referred to one leading member of the Thai government party 

and their supporters respectively. The content creator criticizes and gives feedback 

toward the government administration as shown below;            

แตงโม :“คนทุุกข์์อยากปากแห้้งประชาชนหนิิ เป็็นหยัังหลายบ่่ กููเป็็น สส. 

	กููซิ เว่่าเลยในสภา กููซิวามีีบ่ มีีบ่วางแผนพััฒนาบ้้านเมืืองหนิิ โควิิดเซาเฮ็็ดจั่่�งได๋๋ 

	 เศรษฐกิิจจั่่�งซิิดีีขึ้้�น เมนููแรกผัักอีีตู่่� มึึงเป็็นหยัังกะด้้อกะเดี้้�ย ผัักอีีหยัังหนิิ  

	ผั กอีีหยััง สููฮู้�บ่หนิิ ผัักอีีหยััง ” พร้อมกับเอามีีดสัับผัักดัังกล่่าว
[Tangmo: Khn thukk̄h̒ xyāk pāk h̄æ̂ng prachā chn h̄ni pĕn h̄yạng h̄lāy b̀  

	 kū pĕn s̄s̄.Kū si wèā ley nı s̄pḥā kū si wā mī b̀ mī b̀ wāngp̄hæn phạtʹhnā  
	 b̂ānmeụ̄xng h̄ni kho wid seā ḥĕdcạ̀ng dị̌ ṣ̄ers̄ʹṭ̄h kic cạ̀ng si dī k̄hụ̂n menū  
	 ræk p̄hạk xī tū̀ mụng pĕn h̄yạng ka d̂ xka deī̂y p̄hạk xī h̄yạng h̄ni p̄hạk  
	 xī h̄yạng s̄ū ḥū̂ b̀ h̄ni p̄hạk xī h̄yạng” phr̂xm kạb xeā mīd s̄ạb p̄hạk dạng  
	 kl̀āw]

Tangmo:  People have been suffering. What’s wrong with you? If I were  

	 a member of parliament, I would say that in congress. Would you say that?  

	 Have you had any plans to develop the country? If COVID is relieved,  
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	 how do we recover the economy? The first item on the menu is E-too  

	 vegetable. What’s wrong with you? What vegetable is it? Do you know?   

	 What is it? (Chopping vegetable). 

แตงโม: “มานี้้�อีีสลิ่่�ม เมนููอะไรหนิิ เมนููอะไร ของหวานอะไร ขอเสนอเมนูู 

	 สลิ่่�มหมอยสาวแก่่ มึึงเป็็นบ้้าอะไรอีีสลิ่่�ม มึึงเบิ่่�งประเทศพัฒนาอยู่่�ติ มึึงเบิ่่�ง  

	มึ งมาปกป้้องกัันอีีหยัังอยู่่�หน่ี่�”
[Tangmo : Mā nī̂ xīs ̄ lìm menū xarị h̄ni menū xarị k̄hxngh̄wān xarị  

	 k̄hx s̄enx menū s̄lìm h̄mxy s̄āwkæ̀ mụng pĕnb̂ā xarị xīs̄ lìm mụng beìng  
	 pratheṣ̄ phạtʹhnā xyū̀ ti mụng beìng mụng māpk p̂xngkạn xī h̄yạng  
	 xyū̀ h̄nī̀]

Tangmo : “Come here Slim! What menu is it? What’s on the menu? What’s  

	 for dessert? Let me present grand mom’s pubic hair slim. What, are you all  

	 nuts? Has our country developed?  You see! How could you support the  

	 government?”

                                                  (Tangmo-Uap Um : Facebook page, 2021)

According to the content, there are thirty-four hundred thousand spectators 

and thirty-five hundred thousand comments for this live video. All comments agree 

with her, some give advice for developing the country and cheer her up.       

Thirdly, Voyeuristic pleasure is a type of entertaining impoliteness that 

involves observing people reacting to impoliteness and often involves the public  

exposure of private lives. Especially nowadays, social media is widely used all over 

the world, people can easily grab their own cell phones to record, take photos, or even 

broadcast their lives.  Social media are used as a tool for making profits or a medium 

particularly, between mass media and show business, through which you can receive 

and find information about actors and celebrities reported as entertainment news.  

Reporters need to follow, observe, or even step over the line of famous people’s privacy 
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as his or her superfan in order to obtain their information. However, they sometimes are 

dissatisfied and made mad by those who refuse to be interviewed or give information 

leading  to voyeuristic pleasure as exemplified below;

This news occurred at the parking lot while the leading actor was sneaking 

away to a car with his new girlfriend after breaking up with his ex, a famous and 

leading actress a month ago.        

“สวััสดีีค่ะพ่ี่�” [S̄̄wạs̄̄dī kh̀̀a phī̀̀]

“Hello, bro.”

 “ถามเฮ้ี้�ยอะไรน้้อง” [T̄̄hām ḥeī̂̂ yxa rị n̂̂xng]

 “What the fuck do you want to ask!”  

“ขอถ่ายรููปหน่่อยค่่ะ” [ K̄̄hx t̄̄h̀̀āyrūp h̄̄ǹxy kh̀̀a]

“Shall I take your photo”

“มึึงถามเฮ้ี้�ยอะไรอีีกนะ” [Mụng t̄̄hām ḥeī̂̂ yxa rị xīk na] 

“Why the fuck you ask more!”              

(YouTube, 2021)

The following news took place when the actress was asked an unanswerable  

	 question. 

“เหมืือนมีีข่าวลืือว่าคบกัับพ่ี่�เจนี่�ในเวลาไล่่เล่ี่�ยกัับแฟนเก่่า อะไรอย่างนี้้�อ่่ะค่่ะ”
[H ̄emụ̄xn mī k̄h̀āw lụ̄x ẁā khb kạb phī̀ ce nī̀ nı welā lị̀leī̀y kạb fæn  

	 kèā xarị xỳāng nī̂ x̀a kh̀a] 

“There is a  rumor that your boyfriend is in a relationship with you at the  

	 same time as with his ex-girlfriend. Something like this.”   

 

“พ่ี่�ว่่าคำำ�ถามนี้้�มัันน่่าตอบมั้้�ยคะ เป็็นหนูู หนููไม่่ถามนะ มารยาทนิดนึึงนะคะ”  
[Phī̀ ẁā khảth̄ām nī ̂mạn ǹā txb mậy kha pĕn hn̄ū hn̄ū mị̀ th̄ām na māryāth  

	 nid nụng na kha]
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 “Should this question be replied to? If I were you, I wouldn’t ask. Keep  

	 your manners a little bit.”

(YouTube, 2021)

In the news below, it was said that the person whom the actress curses 

on Instagram was someone who the reporter knows, so the actress got really mad,  

answered back and grabbed the reporter’s arm and pulled her out in front of the cameras.      

          
“มีีคนสัังเกตว่าเป็็นเค้้าพอดีีพี่�พลอย” [ Mī khn s̄̄ạngket ẁā pĕn khêā  

	 phxdī phī phlxy]

“It’s observed that it’s her.”

“ใครบอกว่่าใช่่” [Khır bxk ẁā chı̀̀] 

Who says ‘yes’   

“ก็็แหล่่งข่่าว” [K̆̆ h̄̄æl̀̀ng k̄̄h̀̀āw] 

The news source.

“เดี๋๋�ยวก่่อนแหล่่งข่่าวอ่่ะใคร คุุณพููดมั่่�ว ๆ  ไม่่ได้้นะ ปลาบู่่�จ้ะน้้องเค้้ามีีแหล่่งข่่าว 

	ช่ วยยื่่�นหน้้ามาหน่่อย แหล่่งข่่าวจากไหนคะ หนููออกมาเลย แหล่่งข่่าวจากไหน  

	 ไม่่ออก หนููออกมาเลย ออกมาให้้เค้้าเห็็นซิิคะ แหล่่งข่่าวจากไหน ไม่่บอกจ่่า ข่่าวมั่่�ว” 
[Deī̌ywk̀xn h̄æl̀ng k̄h̀ā wx̀a khır khuṇ phū dmạ̀w«mị̀ dị̂ na plā bū̀ ĉa n̂xng  

	 khêā mī h̄æl̀ng k̄h̀āw ch̀wy yụ̀̄n h̄n̂ā mā h̄ǹxy h̄æl̀ng k̄h̀āw cāk h̄ịn 
 

	 kha h̄nū xxk mā ley h̄æl̀ng k̄h̀āw cāk h̄ịn mị̀ xxk h̄nū xxk mā ley xxk 
 

	 mā h̄ı̂ khêā h̄ĕn si kha h̄æl̀ng k̄h̀āw cāk h̄ịn mị̀ bxk c̀ā k̄h̀āw mạ̀w] 

Wait! What’s the news source? Who is it? You cannot talk nonsense.  

	 Plaboo! She has the news source. Come on! Show your face! Come out,  

	 so people can see your face. Where is the news source? You do not tell.  

	 That’s fake news.        

				    (YouTube, 2022)
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Lastly, the pleasure of being superior or superiority theories which  

developed within humour theory in observing someone in a worse state than oneself. 

This type of entertaining impoliteness can obviously be described by those who are 

maser gamers. Being winners, they must perform their abilities as much as they can to  

overcome the opposition and be superior to their enemy. Importantly, as observed, most 

of the impoliteness employed was viewed or perceived in terms of mock impoliteness 

which playfully approaches and half-seriously looks down upon both sides expressing  

humorous emotion.The competitive and challenging impoliteness found in them led 

to use a superior attack to fight opponents as Sri Minda Murni (2014) states that  

impoliteness utterances are not only to get more power but to entertain his or her 

addressee also. Each turn taken between interlocutors will devalue the opponent as  

a loser or to be weaker than the speaker. Impoliteness in this context can be interpreted 

as follows  

มาสเซอร์ ์เกมเมอร์ ์1 “สายตากููมันัเฉีียบคม อ้้าวฆ่า่ให้้ได้้มากกว่า่กููดิ มึึงเก่่งจริง”
[Maser gamer1: S̄āytā kū mạn c̄heīyb khm x̂āw ḳh̀ā h̄ı̂ dị̂ māk kẁā kūdi 

mụng kèng cring]

Maser gamer1 : “My eyes are sharp. Can you kill them more than me? If 

you’re brilliant.”

มาสเซอร์ เกมเมอร์ 2 :  “สบาย เดี๋๋�ยวกููปล่่อยให้้ตายแม่่งคนเดีียว” 
[Maser gamer2: S̄bāy deī̌yw kū pl̀xy h̄ı̂ tāy mæ̀ ng khn deīyw] 

Maser gamer 2 :  “Fine, let you die alone!”            

มาสเซอร์ เกมเมอร์ 1 : “อย่า พ่ี่�ตายยากหว่่ะน้้อง โชคดีี พ่ี่�ยัังกะคนเหล็็ก”
[Maser gamer1:Xỳā phī̀ tāy yāk h̄ẁa n̂xng chokh dī phī̀ yạng ka khn h̄el̆k]

Maser gamer1 : “No, I die hard. Lucky me, I’m like a robot.”  

มาสเซอร์ เกมเมอร์ 2 : “ไหนขอดููคนเหล็็กหน่่อยดิิ”
[Maser gamer2: H̄ịn k̄hx dū khn h̄el̆k h̄ǹxy di]

Maser gamer 2  : “Let me see you, a robot.”  
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มาสเซอร์ เกมเมอร์ 1 : “ก็็รอดููแล้้วกััน นี้้�ไงอีีกคิิลหนึ่่�งตอนนี้้�แปดคิิลหละ”
[Maser gamer1: K̆ rx dū læ̂wkạn nī̂ ngị xīk khil h̄nụ̀ng txn nī̂ pæd khil h̄la]

Maser gamer1  :  “Wait and see. This is it, one killed. Now eight are killed.”  

มาสเซอร์ เกมเมอร์ 2 : “โหเย็็ดแม่่คนเฮ้ี้�ยไรชมตัวเอง”

[Maser gamer2: H̄o yĕd mæ̀ khn ḥeī̂y rị chm tạw xeng]

Maser gamer 2 : “Mother fucker! What’s a fucking person? Admire  

yourself  ”  

มาสเซอร์ เกมเมอร์ 1 : “มึึงฆ่่าก่ี่�ตััวดีีกว่่า พููดยัังจัังอ่่ะ” 

[Maser gamer1: Mụng ḳh̀ā kī̀ tạwdī kẁā phūd yạng cạng x̀a]

Maser gamer1 : “How many people did you kill?” 

มาสเซอร์ เกมเมอร์ 2 : “กููยี่�สิิบตััวแล้้ว”  

[Maser gamer2: Kū yī̀s̄ib tạw læ̂w]

Maser gamer 2 : “Twenty killed”

มาสเซอร์ เกมเมอร์ 1 : “โหไมโหดจัังหว่่ะ กูู 23 ตััว” 

[Maser gamer1: H̄omị h̄od cạng h̄ẁa kū 23 tạw]

Maser gamer1 : “It’s wicked, me twenty-three” 

มาสเซอร์ เกมเมอร์ 2 : “23น่ี่�อายุุมึึงมั้้�ยหว่่ะ มึึงมัันเด็็กกระโปก” 

[Maser gamer2: 23Nī̀ xāyu mụng mậy h̄ẁa mụng mạn dĕk krapok] 

Maser gamer 2 : “Twenty-three? That’s your age. You’re just a kid.”

มาสเซอร์ เกมเมอร์ 1 : “มึึงมัันไอ้้แก่่ไง”  

[Maser gamer1: Mụng mạn xị̂ kæ̀ ngị]

Maser gamer1 : “You’re such a grandpa”

(Maser Channel : YouTube, 2022)

Conclusion and Discussion
In conclusion, entertaining impoliteness found in Thai social media is slightly 

distinguished according to the Entertaining impoliteness framework, specifically in 
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terms of aesthetic pleasure, voyeuristic pleasure and the pleasure of being superior.  

Relying on the framework, it claimed that those three pleasures are related to the 

emotion schadenfreude. On the other hand, the results turned out differently because 

people’s perception of impoliteness on Thai social media is differently perceived 

among followers who are mostly teenagers.  Some vulgar, saucy, taboo words or swear 

words were naturally acquired and received as an arousal of amusement. Thus, the  

impoliteness in this context is not designed to cause any offence or hurt feelings but 

employed to express pleasure for entertaining purposes. Moreover, there was also an 

overlapping of impoliteness features to extend touching meaning of impolite words 

in order to arouse amusing and satisfied emotions. Generally, Thais regularly access 

online social medias in order to fulfill their entertainment purpose or at least killing 

time. Impoliteness use is not only build or tighten up relationship and intimacy but 

simplifies contents easier to understand also. Similarly, Ibrahim (2018) whose  

research dealt with entertaining impoliteness in Egyptian TV shows which revealed 

that impoliteness in TV shows has a potential to provoke laughter and amusement 

as a humor-impoliteness. Additionally, it is also used as strategies in order to seek 

agreement, get and exchange ideas or challenge each other between content creators 

and followers or competitors with the same objective. Therefore, these 3 entertaining  

impoliteness features in Thai social media have no effect in terms of emotional 

schadenfreude.  

The four-entertaining impoliteness features were found in Thai social media, 

including emotional pleasure, which is used to arouse spectator’s involvement,  gaining 

more viewers or supporters, and seeking some agreement or comment on the issues 

discussed. According to the objectives mentioned, the state of arousal in participants 

is not enough. On the way to reaching their pleasurable emotions, both of them must 

express an aesthetic pleasure as a creativity which would be considerably initiated and 

produced in order to receive attention, entertain, maintain relationships, or even build 
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up some social movement to bring about some change.   In terms of voyeuristic pleasure 

dealing with public exposure of private selves relates to the emotion schadenfreude 

because Thai social media is a medium of show business in order to follow famous 

people’s news and movement. Furthermore, Bunnak (2016) studied investigating the 

impoliteness strategies for interviewing Thai celebrities by a Thai alternative television 

host and  it was found that some unanticipated questions were used such as allegedly 

asking as a provocation, stating counter-evidence, guiding to a certain answer, using 

a follow-up and accusation question. Hence, to publicly expose private issues of  

famous people as the talk of the town, there must be some dissatisfaction, madness, 

and negative behavior affecting those interviewers whose interview used the mentioned 

questions. Finally, in terms of the pleasure of being superior or superiority theories 

which are usually found in game casting employed by maser gamers, the impolite 

characteristics that appear are used frequently for entertaining both themselves as  

a butt of jokes and also being superior toward other maser gamers as competitors when 

the humor pleasure had developed through the impoliteness during a game battle. 

 

Suggestions
a)	 For further study, the overlapping or mixing of impoliteness use could 

be particularly investigated in order to fulfill the diverse perspectives of impolite  

expression.

b)	 There should be a comparative study of entertaining impoliteness in 

terms of cross-cultural perspectives.  
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