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Abstract
This study aimed to: 1) investigate the influence of digital content marketing on the
marketing success of small and medium-sized enterprises (SMEs); and 2) examine the influence

of entrepreneurial characteristics on the marketing success of SMEs. This quantitative study
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involved 399 SME entrepreneurs in the Lower Northern Region 1 of Thailand. A questionnaire
was used as the research instrument for data collection. The data were analyzed using
frequency, percentage, mean, standard deviation, and multiple regression analysis.

The findings revealed that: (1) three dimensions of the digital content marketing
namely, identity, value, and emotion significantly influenced the marketing success of SMEs in
Lower Northern Region 1. Collectively, these variables explained 37.4% of the variance in
marketing success. The findings also revealed that (2) four entrepreneurial characteristics
namely, competitiveness, risk-taking, innovativeness, and proactiveness significantly influenced
marketing success. These variables collectively explained 23.8% of the variance in marketing

success.
Keywords: Digital Content Marketing; Characteristics of Entrepreneurs; Marketing Success
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Fnguszasddad 2 1ilefnwvidvinavosnadnuuzyesUszneunsfidimaienudnie
NMINIIAINveiaIvATIANakaz g ekl Amilonaua1s 1

HAN1TITENUI AN vaizveIUsEnaunsnestegluseauun (Mean = 4.04) lagau
fifldedsgeqn fie Funsiedsyfumiuides (Mean = 4.08) sesasn fe fuanududasyluns
UIMsUKaEA1UN15as U innTsy (Mean = 4.07) suaduaidnsalunisuyady (Mean = 4.03)
LAZAUNTTYINULTIIN (Mean = 3.97) mua1siy
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nanITIATIEinAnoNYALNUT1 AudnyMETsUTEnaunITte 5 du anmsasauiy
nensalanuduSanianisnannla Sevay 23.8 (R = 0.488, R2 = 0.238, Adjusted R2 = 0.228) uag
luwailtudAgyneans (F = 5.884, p < .001)

A1314971 2 wamﬁLf’msﬁamaaawmmﬁuammé’ﬂwmz@ﬂszﬂaumﬁﬁ@i@mmﬁ%%mq
N15HAINVBIANNIVUIANA AL VUL DY

Model B SE B t Sig

Al 4.046 137 29.545 000
1. AUNITATNUTANT TN 108  .053 205 2050  .041*
2. frunsmdnyiuanundes 142 054 279 2631  .009%
3. sunsvhaudagn 075 029 157 2591  .010%
4. PUAINEAINNTO NS T 162 044 316 3.654  .000*
5. snuanududasylunisusmsau 050 .045 096  -1.100 272

FU T3 ANNAILSININITHAAVDIAUAIVUINNALAZVUIAE DL
R = 0.488 R? = 0.238 Adjusted R? = 0.228 SE (est.) = 0.438 F = 5.884 Sig. = 0.000
* fgdnAunnsanfnsyau .05

<

INANTNNUI ANENYAEVINUTENOUNTT AUATIHANNTALUNITWYTY ATUNTNTYRY
AN fumsadaninnssy wagdunsvieudegn Tinswadennuduianisinainegaed
Toddaymeadn vaied anududasslunsuimsay linudvisnasesdidedfuvnada

iHlefinnsanuundvEnaaIn1 Beta wuin anuannsalunsudstuiidvinagsiian (B =
316) 598931 fie Mawdyiuanudss (B = .279) nsassuinnssy (B = .205) waznisieuds
n (B = .157)

Fattu aunfgnudedt 2 Idsunsaduayuuisdin ndnfe audnvuzvosUsznaunis 4
iidninareanudnianieniseain waniuanududasslunisusmsaulinudniwaseed

holy

N

RUEENVRNGRE

aAUs18NaN15738 (Research Discussion)

1. manaaddadademiidssadonuduiamenisman

nansifenun nanaeRdtaidademiuendnual Aruame wazdiuensual favEwa
FauansennudnsavenisrainveiavisruianatuassungeaxlunnAmiienaua1d 1 o
e dymeadaiiszdu .05 Tnpanansasaufuneinsainudisanienisnaialasesay 37.4 ol
pradleunniemilfiendnualuazagiiouanuunniiwesnsfa Teaieinisandiuazaiulan
AurDIUTUA vuedlidomiifandisneuausinudesnisuesgndn uandemiinssduensual
Preadnruyniuiaznsiidiuinmegnd fsduaiuayunmaiuneld mfioela uaznsdo
41 wan1siduaenndasiu Bund Sugulai (2560) fwuimanainidradadevidvinaduinse
AudNTanINInaIn uazaenndestu qusndl atuyiIes (2564 :180-181) Ainuinagns
nsnanRIvialnNUFuTuSuardwmaITUINAONANIAL TN UYRITINA
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2. AndnuairresiUszneunsiidssaennuduiamanisaans

HANTITLNUI AENYUEYREUTENBUNTAIUANNANNTALUNTUYTY FAMUNITHTYRY
Anudes fumsaiauinngsy wagdunmsihawdsn fvdwadeanudisammenisnainegied
foddmeaidifiszdu .05 lnwanunsndausunensainudnsamanismainlddenas 23.8 vl
o1alosnainguszneunsifiauansalumswisiuannsaaienruansauazanuldiuie
95379 vauzfinsndedgyanudssdgliansodndulauazuaiomlenianisgsia nsaiis
winnssueimunduauazuinsiiaenadasiunufenIsuewmaIn asnsvinudgniieli
anunsaUSuslazmevaussiensiasuuUadlaegisinig nanmsisuaonadeatu Uiiund fsasd
uaz Wfing soawy (2565: 112-114) uazadaing luwws uag ngawu 219A3aY (2565 : 88-90) &9
nwuiudnyaEreUsTnaunsiisnsnadenud s aasNan1sAluuYesgsived 19l v d Aty
WNGAN

'
v Al

lngasy Mamseainfdviadaionmuaznudnvuzvesiuszneunisiluleduddyndaase

o

ArwdLSammInaaesiamAaruanatuazragey lnensnainasvaidadomisiuialy
swensaiganinaudnvzvesiUsznaunis agieuliifiuin nsafademiifiendnual S
uazasaasInNianImtugndn Augiunsiifuszneunsfidanuansalunisutedu ndn
WByadss afaudnnssy wazdndunudgn azteialonialunisadisanudnsonis

ﬂ?i(ﬂﬁ’]@]%@ﬂ%ﬁ’]%ﬁﬁ]%uqﬂﬂﬁNLLﬁS?JN’]G]EiE]@JIﬁ@Ehﬂﬁﬂiﬁaﬁ/]%ﬂ’lw

29AAMUENLAINN15I3 (Research Knowledge)
HaNTITeTIRIILIT sranAdaldailonuwaznadnvauzaesiUsenaunisidulady

[y |

dfiidmatennudifamnnseaiaveiaviaruianaliuasauingen Tnatanznsasnasiondi
Tendnual AMAT KATAINITANTLH UBITUNVDIQNAN f-mmﬂUﬂmaﬂwmvmawUﬁvﬂaumimu
Auasalunudady nsadauianssy nsseusuAMILAY way N3YULEaTn Fegeidiy
ANUAUTEUN ISty a31ensilatusiavesgnen wazdsasonsiinseld anufianele was

aa o

nMsetn duthluganudisamunmseainegedidulugafiva

JoLaUBIUzN157998 (Research Suggestions)

1. Jarauauuznisinan1sITeluly

HANMTITBEUD 1) Tamivnanaisazvuingaumsdinaluladuasdeyaunussendly
Tumsiaundommamnainidvia ileadseuaulauaznssdurudomnisvosgndn wiouss
U$uesAns yaang uaznszuaunmaieulindeusenisiudsuutasmanalulad Tnesjsadis
ANudNTUS AR UgnArLUsTaUMSalATaTTUsEAME AW 2) fUszneunsmITiRINAUA Az
mstuletwiaiios swAdeneviguiaiioimuiuinngsy aiausus uazdeasnismanslilan
wumileguistu SnitsnasldnimainddvaioandunudunislavanuasUsserduiug wiew
Aamuuaziaszinansiiunudieniedlo Wi Goosle Analytics ua Looker Studio iiausu

nagnsnNsaatabinsatungudmunewasiiuyseansamlunsaiugsiaungwy
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2. dorausuurnifondasely

Toraueuuzfiensitondsdelummnisinulngldseidouiidouvunaunay welwls
foyaddnuasdrlanansemuresnismanddvaluiuniivarnvateuiniu sufemaiudoyanin
nauihmnelanzinnzas Welinszsingdnssuduilnauaznagnsisnzauiugsiauagssian
paenauAnaNNsUABuLUAiARInmAluladlne unamesudiia vienszuadinuosulal
uananil msAnwFURUUMIRRILYINYrvewUsEneumMsivansauiunsanliugsialugatagiu
Tneniunudnuazfiddn wu anuamnsalunisiud aruAnaisassd uagnnsseniuamuides
deriudneamlunsudaiuvesssislusuian
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