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Abstract

This study aimed to: (1) examine the levels of consumers’ opinions regarding
marketing factors and the decision-making process for purchasing electric vehicles (EV) in
Songkhla Province; and (2) investigate the influence of marketing factors on the EV purchasing
decision-making process among consumers in Songkhla Province. This research employed a
quantitative approach, using an online questionnaire as the instrument for data collection.
The sample consisted of 500 consumers previously purchasing electric vehicles and resided
in Songkhla Province. The statistical techniques used for data analysis included frequency,
percentage, mean, correlation analysis, and multiple regression analysis.

The results corresponding to the first objective revealed that the marketing factors
related to product and price were at the highest level, while distribution channels and
promotional activities were at a high level. Regarding the purchasing decision-making process,
the stages of problem recognition, information search, evaluation of alternatives, and post-
purchase behavior were at the highest level, whereas the purchase decision stage was at a
high level. With respect to the second objective, product, distribution channels, and
promotion had a positive influence on the EV purchasing decision-making process, whereas
price had no significant influence. The findings suggested that entrepreneurs in the electric
vehicle industry could utilize these results as guidelines for designing and developing
products, formulating promotional strategies, and managing distribution channels and pricing
in accordance with the needs of target customers.

Keywords: marketing mix factors; purchase decision-making process; electric vehicle
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Online waz On site AAdMWIBAMHARMINITTUgNATTuNsE A AU Lar SN 9I8TU (finges]
Tnn wazame, 2565: 66) Fetlademaniarteliuilnafnmeinauladesasuindamulnihdetu
nszUIUNSAndUla (Purchasing Decision-Making Process) mnaﬁa mmwamuaaﬁB’J’U%Iﬂmwiauiw
mm‘lm‘waﬂﬁvﬂaumiwmmmLaaﬂ‘wmaaﬂ‘wmmvaml,a ¢ifgn Usvﬂaummumaumq 95
Tumeu Guuamﬂmm Fuwarsndoya duvssdunanadon dunsdndulede wagdungingsu
Mendsnsie @J‘UﬂﬂmJﬂl‘ﬁmmmﬂzymamimﬁulwawwugmsuaqmmmmuauLLawNauimawu
vesusaryana lnlamizegddunsdvessosudndsnuluififyanas guilnadsfiumnliiudas
uaauarunNdeyast1seuiunowinaulate ilevandssnrundsmisnisiusassanseny
Fuanmadosfionnfiniu nsfnduladnuusiasieuliifiuiseusndudfusznouniados
ponuuutiademansnainegiamangay vadundedet s1a1 9emmisdinsimine wagnnsdaiy
nsna1n Tiaeandeatungingsy mnudeants uagnszurunsandulevesfuslaafifiniiy
varnvany mMsadanssgdlarudeyadidniou auAdudedld uasdsraunsaifundede Sudu
Safoddniiveliguilaafennuidetussenioudaduladosnsuindsnulnilluiedi
mﬂﬂzymLLauﬂmmaﬁﬁmmNmuﬂszwamummau%mzﬁﬂm dnsnavosUarenig
msnaafidnarenszuIunsinduladososuindsnulniiesfuilnalutmiaasan eyt
Tnans@nuidudeyadssednddmiuduszneunislugnavnssugusudndsaulnii e
il lunwamdunmseenuuuuasinundndusiivilaudneaznoulandaiudeinsveusiag
NenagndiusalimnzaniungAnssunazanuduanfiguilaniu naenauiivuatomisdn



298
MSAITNTUSINThaLFIRLANENSUSNSS AL
U 8 adui 6 WoungAINIeU-SuAN 2568 (Mti 295-308)

Smionazdemsnmsiearsnisnaiafidifngugndntmnsluiiuiogsiiussansam Snvis
HaNFITudanunsaatuayunsiauInagnsnnsnandeinvesUsenaunisinianuasnades
fuuiumesiuiifaninasuan Ssazdioenszduanufisnelaaziiulonialumsdnduladosnsus
wdanulvihvesifuslaalfesinssussifiuasddu

o

mqﬂ‘szmﬁmﬁﬁfﬂ (Research Objectives)
1. 1 aAN®ITEAUANNAALTUYDITATEN19N1TAIALALNSEUIUNITARA UG D TD e UA

wasulnivesusiaaludminaaan

2. iitefnwdvinavesadonamseanaditnadenssuiunsinduladosasusindenuluii
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nszulun1sanaulagasasun

Uadenmenisnann W1 (POP)
- nAnsuet (PRO) - dusutlam
- 5@ (PRI) > - duuamamndoya
- YRINWNTIANUE (PLA) _duUspiiiunaniaden
- ANFANESUNITNAIA (PRM) _Sumssndulete

2

UNOANTTUNENAINTTD

AN 1 NFOULUIANNITIY

#UNRAFIUNI3IY (Research Hypothesis)
auuAgIun 1: Jaden1anisnain Aunandunidnsnalauinsenssuiunisindulaie

sosuanaa Ul
auuAgun 2: Jadenenisaain ausiafidnsnalgauinsenszuiunsanaulatiesasud

naaulndi
auuAzIud 3: U938n19n19atn ANUEBIN1aN1IAIIMIUNEIBNENAaUINABNTEUIUNT

(%
v a

Anaulagesnguingeulnih
auuAgIun 4: Jaden1anisnann AunTdLaIun1InaInlansnaliauINaenIEuIUNNT

1%

aaulagoTnsuANAIUlNA

€

A5A11un15398 (Research Methods)
nsAnyIdeasillunaideslsina fIdeldaiunisfinndeyannuuifn ngudi
NeteaielvladeyaiiesnanazinitzanlunisaiinsevwuiAauagesniuvasuniulned

UATLDYN HIU



299
MSAITNTUSINThaLFIRLANENSUSNSS AL
U 8 adui 6 WoungAINIeU-SuAN 2568 (Mti 295-308)

1. YOUAYDINITITY
1.1 vouaduilon
mideassd fideldvhmsdaengiidemiadommmaauasnssuunsiadulaie
saousindsnulniiwesiuilaaludminawalasdnudoyaanunaridvnisuaz unaaided
Aeadesislulsumeauazsnasuna laedidelddnnseiuundniadomenisnain Ussnoude 4 fu
Ag 1) AUNAAANE 2) ANUTIAN 3) AMUYININITIATIVUY kae 4) AMUNITELATUNITAAIN uae
nszuIumsdnalade Ussnaudae 5 dumeu fie 1) usuitgm 2) duuamandeya 3) fuuseiiune
maden 4) Sunsindulede uas 5) %quaﬂsiumwé’mﬁ%a
1.2 YaURAAUUTEYINTHALNHUFAIDENS
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Nan157398 (Research Results)
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Jadevnamsnann
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nszuuMsHrAUlate
Fusuitgm 4.43 0.49 snnfian
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nanTisemuingUszasdd 1 wud fuilaadsefumnuAndiuiisaiutadonisnisnann
Tngsameglussfiusnniign (X = 4.25, S.D. = 0.64) Wefimsandusiedu wuin fundnsusiegly
szé’umnﬁqﬂ (X = 4.38, S.D. = 0.53) ﬁwuﬁWﬂwaQTuizﬁuuﬁﬂﬁqﬂ (X = 4.31,S.D. = 0.71) A1u
Poanan1sindvgeglusyauuin (X = 4.15, S.D. = 0.63) wazAun1sduasuNTnaIneglusydiu
170 (X = 4.14, S.D. = 0.69) é’m%’uszéﬁ’ummﬁﬂLﬁuﬁmﬁ’mismumié’ﬂﬁu%%aimmuagﬂmzé’u

wnften (X = 4.45, SD. = 0.37) definsandumedu nui Susuitiymedlussiuunitgn
4.43, S.D. = 0.49) %u’uLLmﬂmsz’J’a;J”aagﬂuwﬁumﬂﬁ&jﬂ (X = 4.56, SD. = 0.43) 4uUszfiunanIadon
agﬂuazé’umnﬁqm (X = 4.54,S.D. = 0.39) %’juﬂﬁéfﬂﬁu%%aagﬂuszﬁwm (X = 4.18, S.D. = 0.66)
LLaz%’jquaﬂsiumwé’aﬂﬁé??aagﬂuizﬁumﬂﬁqﬂ (X = 4.63,S.D. = 0.54) é’qﬂ'mﬂgiumiwﬁ 2
AT 3 mamﬁmiwzﬁﬁ'ﬁmﬂszﬁméaﬁﬁmﬁuéwwQmﬁﬁwNmimamLLazmzmumiéf@]ﬁﬂﬁa
sneuana Ul

Purchasing
Decision-
Variables Product Price Place Promotion . VIFs
Making
Process
Product 1 0.391* 0.446* 0.439* 0.326* 1.396
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Price 1 0.349* 0.292* 0.180* 1.236
Place 1 0.749% 0.418* 2.431
Promotion 1 0.468* 2.353
Purchasing Decision- 1

Making Process

* ifuddynsadnviseu 0.05

NPT 3 NUd AdusAnsanduiusseineiuUsdassuaziuy smuiiaogsening
0.292-0.468 pgafivudrdyn1adfifisedu 0.05 nansITeuansindadonianisnain Useneudae
ATUNARALI (Product) A1u51A1 (Price) A1ULOINNNITINTINUNEY (Place) WAZAIUNITE LA
n15Ram (Promotion) Slaanuduius Bauanfunssuiunisdnduladelnesa (Purchase Decision
Process) @eAAdDIAU Shrestha (2020: 41) Na121 AduUssAnsanduriusseninaniaensiiagi
n31 0.80 agldnelmindymanudunusiuszninemands (Multicollinearity) @unsaunluly
IATiAILannegnyanld
A59T 4 nanTileTsiAnduUsEAns avduiusnyaa seninsdademanismannuagnszuauns
aulagosoeusndanulain

nszulunNsanaula®e

. soguanasulnia
Uadenenisnann " < 2 t p-value
fuUszANS  AruAaIALARDU
anneY UINTFIU
Al (@) 3.066 0.132 23.159 0.000*
AUNANS I 0.092 0.032 2914 0.004*
ATUIIAN -0.005 0.022 -0.206 0.837
AUADINIINITINITIUY 0.070 0.035 1.977 0.049*
AUNTALEUNITAAN 0.172 0.032 5.359 0.000%

F = 39.767, P = 0.000. Adj. R? = 0.237
* ftfudfey meadRfisedu 0.05

nanTIdenuTngUssasdil 2 wudn Jadevnanismanauagnszuiunsdnduladosneus
wauliinansieszilaesudiaumanzay Tneden F windu 39.767 wasiidedfymiadad
596U 0.05 (p = 0.0000) uansliiuinaunisanaoeildlunisAnuasedamnsoesureaudusius
ssminanUsdassuaziuUsmaldognadiveddynieada wenaini a1 Adjusted R? dAnviniu
0.237 wansliiiuindadensnannie 4 fuaunsaesuennuuUsusiuvesnszuiumsinaulade
soowsndnuliivesusinaldfesay 2370 vl tademnanisnann Fundndas (Beo = 0.092,
p<0.05) AIUYDINNNITINTINUEY (Bpra = 0.070, p<0.05) UaZAIUNITAWATUNITNAIN (Bery =
0.172, p<0.05) fsvsnaBannsonsruiunsinaulagesasusndsaulnih pUNLtyd AYnsana
32U 0.05 JewoufuaunAgiud 1, 3 wag 4 dwiususian Bey = -0.005, p>0.05) Lildnswaty
nszvumsdnaulaesosuindsnuliih Fsfiasauufisnd 2 fsingluasei 4 anansadeu
aun1snensallugUaTIULRULAYATLULLNATIY el
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Py

Y = 3.066 + 0.092PRO - 0.005PRI + 0.070PLA + 0.172PRM + &

2AUs18NaN15338 (Research Discussion)

Hans3de Bvswavastladmenismanaiifnanensruaunisindulatosnsusndsaulil
voaffuilaeludminasan fidveiusenuingusyasdls foil
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Auninges uazamy (2566: 79) na1291 uslaaiinssusadeyaif srfugsmiredudeiou
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JoLauauusn13398 (Research Suggestions)
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